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‘The Kvown Factor 
in Color ; 


The production of color films has many uncertainties, but 


Hollywood experts kvow they can depend on COoLor by Pathe. 


Current color films processed by Pathe: 


20th CENTURY-FOX LOEW’S, INC. RKO-PATHE UNITED ARTISTS 

Miss Robin Crusoe Feature: Short Subjects : Bwana Devil 

Outlaw’s Daughter Knights of the Round Table* Achievement in Steel War Paint 

Short Subject: Eager Minds Capt. John Smith and Pocahontas 

UNIVERSAL-INTERNATIONAL Merry Wives of Windsor* Southwest Passage 

Short Subjects: LONDON FILMS Crossed Swords 

Hottest 500 R.K.O. . oie Robinson Crusoe 

: : ‘ : Short Subject: ver 

Royal Mid-Ocean Visit Features: Royal Herit Sitting Bull 

Perils of the Forest Louisiana Territory ee White Orchid 

Rolling in Style African Adventure Return to Treasure Island 

Talent Scout This is My Love REALART 

Holiday Ahead Short Subject: Hannah Lee 

Gift From Dirk Holiday Island PELICULAS-MEXICANAS 

Speed Sub-Zero CATHEDRAL FILMS Adventure of Robinson Crusoe 

METHODIST CHURCH ; (Spanish Dialogue) 
ETERNAL FILMS ‘eis A Day of Triumph 
John Wesley 

Short Subje cts 

Main Street Under Sea 1.F.E. AND 20th CENTURY-FOX _—iLFE. WARNER BROS. 

Great Gift Theodora Carosello Napolitano Ring of Fear* 


* Foreign Prints 


CALL OR WRITE: 





Y WH. 7@ “Laboratories, Inc. 


HOLLYWOOD NEW YORK 
6823 Santa Monica Blvd. 105 East 106th Street 


HOllywood 9-3961 TRafalgar 6-1120 


BYitlhe Laboratories, Inc., is a subsidiary of CHESAPEAKE INDUSTRIES, INC. 














MENMO 


TO ADVERTISING EXECUTIVES 
SUBJECT: TV SPOTS 


Kleven of America's most successful agencies are 
using Caravel to produce quality TV spot com- 

mercials. Reasons for their choice, they tell us, 
are: follow-through service; on-time deliveries; 


and personal responsibility of the specialists 
in Caravel's TV Department. 











The roster of products for which Caravel has 
recently produced TV commercials includes: 


e Borden eGillette e Mistol-Mist 

e Bufferin e Goodrich e Nabisco 

e Buick e [vory e Nash 

e Dunhill e Jell-O e Packard 

e Hab e Johnson & Johnson e Socony-Vacuum 

e Geritol e Kelvinator e U.S. Treasury Bonds 


With our clients' permission, we are glad to show 
our TV work to executives of interested agencies. 


Write or telephone today for our new bulletin 
on TV spots, "For Advertising Agency Executives." 





CARAVEL FILMS, iNC. 


730 Fifth Ave., New York 19, N. Y. 
Telephone: Circie 7-6110 














EXPERIENCE LEADS TO BELL & HOWELL 


1100 feet of film make 215 miles 
of road hazards safer for truckers 


SAFE 'N SOUND TRIP. Pacific Intermountain Express 
readies its drivers for the dangers on U.S. Route 40 between 
Oakland, Calif., and Reno, Nev. Before making the run, driv- 
ers know every steep grade, blind curve, hidden stoplight, 
school zone and icy Donner Pass bridge. How? Audio-visual 
indoctrination. 

P.1. E., four-time winner of the American Trucking Asso- 
ciation grand prize in truck safety, had its highest accident 
rate on this run. Kenneth N. Beadle, director of safety, took 
movie action. He filmed the hazards of the highway, added 
his own narration with Bell & Howell’s Filmosound 202 
Projector. Now “Line Haul Run” previews the hazards for 
drivers, instills pride in the fleet. 

The Filmosound magnetic recording system puts sound 
right on film while picture is projected. This great instru- 
ment is a valuable aid in employe relations, sales training, 
safety programs. Why not investigate the place Filmosound 
has in your business? Write for free booklet on sound movie 
equipment for use in business. 


HONORARY ACADEMY AWARD 1954 
TO BELL &@ HOWELL FOR 47 YEARS 
F PIONEERING CONTRIBUTIONS 
TO THE MOTION PICTURE INDUSTRY 


—] a ee 
WITH FILMOSOUND 


JEWELED PRECISION. Sapphires 
protect film-handling parts of versa- 
tile Filmosound 202 Specialist, give 
400% longer life. Reverse switch, still 
picture clutch. Projects sound or 
silent 16mm film, plays magnetic or 
optical sound track. 


Bell & Howell zzzz2-2.z. 
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On page 107 of this issue of Business Screen appears the 


Wilding listing in this Annual Production Review. 


Named there are our president, our vice-presidents and other 
officers. It will be noted that we have offices in eight cities and 


sound stages in three. 


Also listed are some of our clients for whom we have re- 
cently written and produced pictures. Each one of them could 
tell you about some of the hundreds of names that do not 
appear — the writers, directors, cameramen, sound men, stu- 
dio mechanics, artists, film editors, technicians of many skills 
and rich talents, whose co-ordinated effort through the years 


has made Wilding Pictures the leader in this field. 
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PROJECTORS 





STILL... 
the ‘FINEST 


DeVrylite — a most honored name 
in projection equipment — has long 
been the leader in its field. Finest 
workmanship, theater quality sound 
and picture, and minimum service 
justify the enviable reputation the 
TSI-DeVrylite projector has earned. 


Compare the features of the TSI- 
DeVrylite and you will soon see for 
yourself why this 16mm. projector 
is the finest and most advanced on 
the market today. Simplicity of de- 
sign . . . compactness . . . ease of 
operation . . . and top flight per- 
formance assure you of the finest 
projector available—now and in the 
years to come. 


Technical Service, Inc., manufacturer 
of the TSI-DeVrylite, has years of 
experience in producing quality pro- 
jectors in the most modern and ad- 
vanced facilities. This is your guar- 
antee of highest quality in every unit. 
An efficient and expanding organ- 
ization assures the finest of service 
in the field. 


A brand new brochure tells the 
complete story of this amazing TSI- 
DeVrylite projector. Write Dept. C 
for a copy today. 


TECHNICAL SERVICE 


INCORPORATED 
30865 FIVE MILE ROAD © Livonia, Mich. 
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in the western 
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byron produ¢tion services 








script titling 
animation- location photography 


sound stage music library 











editing recording 
color-correct* prints——1— complete black-and-white laboratory facilities 


art sound effects 





8-hour service 


if required. When you want the best quality and service — 


use swift, economical Byron production facilities! 
Visit our studios, discuss your plans with us, 


* Reg. U.S. Patent Office or ask for our illustrated brochure and price list. 





by r © n Studios and Laboratory 


1226 Wisconsin Avenue, N.W., Washington 7, D.C. DU pont 7-1800 
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Something missing from your film processing picture? At Precision we’ve learned 
over the years that selective printing for every scene plays a vital role in a perfect print — 
and that only expert human judgment can be depended on to select that timing value. 


Leaders in the film industry—directors, producers, cameramen—have learned that Precision 
alone offers such fully rounded experience and skill in film processing. 


In everything there is one best...in film processing, it’s Precision. 





A division of J. A. Maurer, Inc. 
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COMING 


The success of your motion pictures de- 
pends entirely on the abilities of the com- 
pany you select to produce them. To help 
you evaluate the skills and competencies 
of the Raphael G. Wolff Studios, Inc., we 
have prepared a new film, “COM- 
ING ATTRACTIONS,” depicting our pro- 
duction techniques and nation-wide facili- 
ties, with excerpts from pictures we have 
produced for General Electric, Kraft 


—————— 





ATTRACTIONS 


Foods, International Business Machines, 
General Motors, International Paper Com- 
pany, and other clients. It will be worth 
your while to see this presentation before 
planning your next motion picture. 


INVITATION 
A special showing of “COMING ATTRACTIONS” 


will be arranged at your convenience. Phone our 


nearest representative or write on your letterhead. 


“Tiphal & Voy 


STUDIOS, INC. 


5631 Hollywood Bivd., Hollywood 28, Calif. Phone: HOllywood 7-6126 
NEW YORK: 330 Park Ave Phone: PL 5-5386 e CHICAGO: 2103 Orrington Ave., Evanston. Phone: DA 8-7236 ¢ DETROIT: 19741 James Couzens Hwy. Phone: BR 3-6020 
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dynamic films inc. 


NEW YORK » HOUSTON . HOLLYWOOD 








FORD MOTOR COMPANY 

THE UPHOLSTERY LEATHER GROUP, INC. 

THE FIRESTONE TIRE AND RUBBER COMPANY 
CHICAGO PNEUMATIC TOOL COMPANY 
PENNSYLVANIA RAILROAD COMPANY 
DODGE DIVISION OF THE CHRYSLER CORPORATION 
FULLER & SMITH & ROSS, INC. 

COMFY MANUFACTURING COMPANY 
AMERICAN AIRLINES, INC. 

BALLADE PERFUME COMPANY 

SELVAGE, LEE AND CHASE 

PERFECT CIRCLE CORPORATION 

UNITED STATES NAVY 

THE JOSEPH KATZ COMPANY 

BIOW COMPANY, INC. 

McGRAW-HILL BOOK COMPANY, INC. 
FRIEDMAN AND LEEDS 

THE VAISEY-BRISTOL SHOE COMPANY, INC. 
G. M. BASFORD COMPANY 

THE WHITEBROOK COMPANY 

NATIONAL ASSOCIATION FOR RETARDED CHILDREN 
CHAMPION SPARK PLUG COMPANY 








STORM ADVERTISING 

THE NEW YORK BOARD OF FIRE UNDERWRITERS 
F. R. CORPORATION 

WOMEN’S LEAGUE FOR ISRAEL, INC. 
SOCONY-VACUUM OIL COMPANY, INC. 
HATHAWAY CURTAINS, INC. 

Di NOBILI CIGARS 

HUBER HOGE AND SONS 

SEARS, ROEBUCK AND COMPANY 

HARMON FOUNDATION 

SULLIVAN, STAUFFER, COLWELL & BAYLES, INC. 
ABBOTT KIMBALL CO., INC, 

FLEXEES, INC. 

U. S. INDUSTRIAL CHEMICALS 

DAVIS & GECK, INC. 
THE WEXTON COMPANY 

AMERICAN GAS ACCUMULATOR COMPANY 
THE LIBERIAN CONSULATE 

CHARLES ANTELL, INC. 

DEMOCRATIC NATIONAL COMMITTEE 
BARDAHL MANUFACTURING CORPORATION 
PROCTOR AND GAMBLE 

BULOVA WATCH COMPANY, INC. 

LEATHER INDUSTRIES OF AMERICA 

THE PURE OIL COMPANY 

GENERAL PETROLEUM CORPORATION 
MAGNOLIA PETROLEUM COMPANY 
COMMERCIAL SOLVENTS CORPORATION 
YOUNG AND RUBICAM, INC. 
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Complete, for 2” x 2” slides, single 
and double frame filmstrip, with 
case — Only $103.50 





No need 
to darken the room 


WITH AN 


AMERICAN OPTICAL 
EDUCATOR 500 


At last, a filmstrip and slide projector so bright you seldom even 
have to darken the room. So bright, that even some 750 watt pro- 
jectors can’t match it. Audiences see better, understand quicker 
with the super-bright Educator 500. And it’s so easy to operate. 

Long proven and accepted as the finest, simplest classroom and 
auditorium projector in the 500-watt class, now the addition of 
46.8% more light, by means of a new, exclusive condensing sys- 
tem, makes an AO Educator 500 your brightest buy. 












Gives You A Brighter, Clearer Picture 


More and whiter light from edge to edge. 
American Optical lenses, the world’s finest, 
are coated and corrected, perfectly aligned. 
Your choice of 344", 5” or 7” focal length 
projection lenses. 


1000 watts with large 
10” x 10” aperture. tt 
projects practically any- 
thing that’s opaque, 
and not more than 344" 
thick. 








T T.M. Reg. by American Optical Co. 












It’s Very Simple 


Easy to center, focus picture and operate. 
Special pressure plates prevent film from 
scratching, warping. Triple-action blower 
keeps film and lamp house cool. Experience 
proves an AO Educator 500 is your wisest, 
thriftiest buy in the long run. 













: 
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CHELSEA, MASSACHUSETTS 














“Living Right at Work” 
an Inspirational Series 


* Living Right at Our Work, a new 
audio-visual resource for spreading 
the idea of “living right” through- 
out the work week, is being circu- 
lated by the Department of the 
Church and Economic Life and the 
Broadcasting and Film Commission 
of the National Council of Churches 
of Christ in the U. S. A. 

The new inspirational a-v mate- 
rial was introduced with discussion 
and demonstration on the Frontiers 
of Faith hour on February 6, over 
79 NBC television stations. During 
the program, the National Council 
of Churches presented leaders in 
church, educational and economic 
life for the purpose of outlining new 
plans for local discussion groups. 
with the panel of 
church laymen and representatives 
of education, labor and industry 
was Jamison Handy, president of 
The Jam Handy Organization Inc., 
producer of NCC’s 
component. 

New values and methods in a-v 
programs for discussion groups and 
meetings of all kinds are exempli- 
fied by the Living Right at Our 
Work series. Problems of everyday 


Appearing 


audio-visual 


living are presented and solutions 
for discussion are suggested, not by 
“teaching, preaching, telling or sell- 


ing,” but by encouraging people 
to talk it over. 
The new series is on Right 


Choice, Counsel, Attitude, Outlook, 
and Leadership. Real life situations 
are presented in five 35mm talking 
slidefilms and five recordings on 
3314 microgroove records. Included 
in the kit are printed discussion 
guides and a manual for leaders on 
how to hold successful meetings. 

With this combination, the lead- 
er can strengthen a discussion with 
clear-cut examples and move the 
subject matter forward with dra- 
matic attention getters. 

The discussional kit on Living 
Right at Our Work may be obtained 
by writing to the Broadcasting and 
Film Commission, National Council 
of the Churches of Christ in the 
U. S. A., 220 Fifth Avenue, New 
York 1, N. Y., or to The Jam Handy 
Organization Inc., 2821 East Grand 
Boulevard, Detroit 11, Michigan. & 


* ae * 


Postal Manual Now Requires 

Literal Marking on “Book Rate” 
* Paragraphs d. and e., Section 
135.51, of the Postal Manual have 
been amended to permit the use of 
the markings “Book Rate” and “Li- 


brary Book Rate” on packages to 
which this section applies. 

N. R. Abrams, Assistant Post- 
master General has announced: “We 
have changed from section citations 
to descriptive markings because 
reference numbers are subject to 
change which inconveniences mail- 
ers. Therefore, we are not in a 
position to approve such markings 
for films, ete. However, if desired, 
‘16-millimeter films’ and ‘Audio- 
Visual Materials’ may be marked 
on parcels in addition to the mark- 
ings described in 
paragraph.” 


* + * 


Du Mont Slates Second Year 

of Local Theatre Sales Films 

* For the second year, the Tele- 
vision Receiver Division of Allen 
B. Du Mont Laboratories, Inc., is 
offering to its franchised dealers 
throughout the country a new choice 
of thirteen 40-second films for pro- 
motional use on local motion picture 
screens. 

These film trailers, seven in 
black/ white and six in color, are 
complete movie playlets which show 
in human terms the big dollar value 
and quality of the Du Mont teleset 
line. 

According to Cal Affleck, adver- 
tising and sales promotion manager 
of the Receiver Division, the Alex- 
ander Film Company, through Du 
Mont distributors, will give maxi- 
mum assistance to all dealers parti- 
cipating in this program. 

“The film company will work di- 
rectly with distributors and dealers 
on film advertising copy and on 
contracts with local theatres. Once 
schedules have been arranged, film 
will be shipped to theatres to meet 
contracted schedules as well as to 


the foregoing 


relieve dealers of unnecessary de- 
tails,” said Affleck. 

“It’s excellent point-of-sale mer- 
chandising,” he added, because not 
only is the Du Mont merchandise 
presented dramatically, but 
third of each film carries the dealer 
name, address and tele- 
phone number to a receptive audi- 


one- 


message, 


ence. 


Setting up situation for one of DuMont's 
theatre ad series. 
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Photo made during the filming by Sound Masters, Inc. of “Showman 
Shooter” featuring Herb Parsons, for Olin Mathieson Chemical Corp. 


ACCURACY 


Wit a shooter, accuracy is the essential ingredient of I, shooting motion pictures, in fact in all steps of film 
skill which assures success. Without it he could accomplish production, it is Sound Masters’ constant attention to accuracy 
little, for it is the factor that deterniines his record of good hits. of operation which contributes to its record for good hits. 















MOTION PICTURES 
SLIDE FILMS 
TV SHORTS 
COMMERCIALS 
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Crede experto! Believe an experienced 
person! The Editors of Business ScREEN invited 
a number of leading producers of business and 
documentary television films to express theit 
convictions about the mission of the screen 

and their opinions, given on various pages ol 
this Fifth Annual Production Review, provide 
sponsors and all users of audio-visual commu- 
nication tools with an enlightened and inspir- 
ing feature for which these contributors ar 
highly qualified by experience and results. 

By way of further introduction, Frank K. 

S peidell is president of Audio Productions, Inc. 
Henry Strauss is executive producer of Henry 
Strauss & Co., Inc. David I. Pincus is president 
of Caravel Films, Inc. Judd L. Pollock is head 
of MPO Productions, Inc. On page 14 you'll 
meet Raphael G. Wolff, president of Raphael G 
Wolff Studios. J. M. Franey is president of 
United World Films, Inc. and Clifford F. Potts 
serves as president and executive producer of 
Fordel Films, Inc. Roger W. Wade heads his 
own company and on page 34, L. P. Mominee, 
vice-president and general manager of Atlas 
Film Corporation gives his thoughts. Ted Cate, 
a partner in Cate & McGlone, tells an industry 
need on that page. Jerry Fairbanks is the 
president and executive producer of 

Jerry Fairbanks Productions of California. 

John E. Sutherland, author and playwright, is 
president and general manager of John 
Sutherland Productions. Veteran Willian ]. 
Ganz leads that New York firm, On page 48, 
we introduce L. Mercer Francisco, also the 
head of his own firm in Chicago. Alfred 
Butterfield and Thomas Wolf are heads of In- 
formation Productions, Inc. Larry Sherwood 

is vice-president and general manager of The 
Calvin Company and Mervin W. LaRue, Sr. 

is a pioneer in medical film production. 
Overflowing to page 124, we present 

Nat Campus, executive producer of Campus 
Film Productions; Dwinell Grant is vice-pres- 
ident and general manager of Sturgis-Grant 
Productions, Inc., also medical film specialists. 
Jack Glenn heads his own firm and Jay Bonafield 
is executive vice-president of RKO Pathe, 

Inc. Gen Florez is president of Florez, Inc. 

Kent Lane heads the Louisville company bear- 
his name and is its producer. Alan Shilin is 
president and executive producer of 


Alan Shilin Productions in Manhattan. § 





Crede experto! 





Views and Beliefs of Producers 
Toward a Credo for the Medium 


FroM My Orrice WINDOW you can get a 
glimpse of the Hudson River. It is a great 
river, one of the best. It is never destructive 
and it never has a drought; nor does its quality 
volume spring from a single source. The Hud- 
son is the result of many sources and many 
tributaries working together, combining and 
cooperating to produce a consistent, good 
result. 

A motion picture producing organization 
could do well to view that great river as a 
symbol and a pattern. 

That should be a first requirement. 

\ second should be the obligation we owe 
to our prospects and to ourselves to be in- 
ventive and creative. 

Modern facilities and years of experience in 
this business are poor substitutes for ideas. 
Ideas and integrity may not always be found 
in the same individual nor the same picture- 
making company but when they are, look 
no further. 

— Frank K. Speidell 


* * * 


THe Evecrronic Era and the shrunken globe 
have complicated man’s relationship with 
man. Rapidity of development brings lack of 
understanding and lack of understanding— 
suspicion. 

rhis is evident in the increased problems in 
the relationships between individuals and 
groups; management and employee; industry 
and community; industry and the nation; and 
between nations themselves. 

In this present electronic age development 
mass-communications becomes all important 
and the motion picture—whether on screen or 
television tube—represents the one mass-com- 
munications medium that removes the prob- 
lems of semantics by communicating experi- 
ences. 

We motion picture producers hold in our 
hands the skill to create and use a medium 
that can reach millions simultaneously or an 
individual alone with the full force of emo- 
tional impact strong enough to shift attitudes, 
create questions or promote action. This im- 
poses a responsibility on us and our sponsors. 

It is important in this age of struggle for 
men’s minds that we use this medium to ad- 
vance the level of understanding whether we 
put it to industrial use, skill training, educa- 
tional use or cultural use. 

If we can continue to develop the effective- 
ness of this medium in our land to help men 


to use their intellectual, emotional and physi- 
cal capabilities for worthwhile purposes here 
. what then can’t we do internationally? 
ee 
believe that our end goal is not tangible 


As a communications organization 


awards alone but the use to which our medium 
is put to advance the legitimate goals of in- 
dustry; to raise the level of skills and educa- 
tion; and to create growth within the indi- 
viduals who make up our audience. 

— Henry Strauss 


* * * 


Every Propucer oF business films likes to win 
awards. Every producer likes to have people 
say of a film just completed, “That's a beauty.” 
But long experience teaches that Oscars and 
compliments, agreeable as they are, cannot 
substitute for the arithmetical Seal of Ap- 
proval that shows up in the sponsor’s sales and 
production reports. 

The real test—the only practical objective— 
of a business film is its success in influencing 
people to do the thing the sponsor wants done. 
That is why the present day producer, to suc- 
ceed, needs to master not only the ever- 
developing techniques of our penetrating 
medium, but also the problems of mass-psy- 
chology opened up by television and the ex- 
pansion of non-theatrical audiences. 

The business film triumphs when it is ac- 
curately shaped to the sponsor’s purpose—and 
only then. 

— David I. Pincus 


* * * 


Wuen I worked in Young and Rubicam ad- 
vertising agency I spent several years on media 
research. My studies went far beyond circula- 
tion data and the usual audience measure- 
ments; I was interested in evaluating media in 
terms of penetration and effective delivery of 
the sponsor’s message. 

I became convinced that the most produc- 
tive future in the business of communicating 
ideas was to be found in the motion picture 
medium. 

The film industry is still in its infancy com- 
pared to the ultimate stature to which it must 
ascend—But I believe that the realization of 
the full potential of our medium can be con- 
tinually accelerated by the production of more 
good films. 


— Judd Pollock 


(THIS FEATURE CONTINUES ON PAGE 14) 
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re: the Mitchel 


l6mm Professional Camera 
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IMMEDIATE SHIPMER 


are currently 
being made 


THE CAMERA WITH A HERITAGE 
There is no substitute for a heritage 
of GREAT ENGINEERING. No 16mm motion picture camera 
made anywhere in the world can match 
the technical perfection which a Mitchell 16 
brings to your film. Each 16mm camera has the same 
supreme custom workmanship and Mitchell’s 
exclusive, positive operation that is today world-famous 
... wherever truly professional films are made. 


666 West Harvard Street ®© Glendale 4, Calif. © Cable Address 
filmed with a Mitchell 


shown throughout fhe 
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...with this announcement 


the Mitchell 
Camera Corporation, 
for the first time 
in history, 
now offers you 
shipment of the 
famed Mitchell 16mm 
Professional Camera 
on receipt 
of your order. 


MITCAMCO 
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SLIDE-FILM 
PRODUCERS 





WE BEGIN WITH YOUR 
e sound 


(DONE IN OUR STUDIOS OR YOURS) 
AND END BY PROVIDING YOU WITH THE 
e finest 
e slide-film pressing 
e in the industry 


we ff music 
supply ff SOUND EFFECTS 
all ff SIGNALING * (ESI) 
——>]] wasterine 
or ff PROCESSING 
any PRESSING ** 
part [PACKING & SHIPPING 


*ELECTRONIC SIGNAL INSERTER AN 
EXCLUSIVE DEVICE DEVELOPED BY US 
FOR PERFECT SIGNAL PLACEMENT. 


**PURE RED VINYLITE RECORDS 
DISC recording - masters 
processing - pressing 


TAPE recording - editing 
assembly 


FILM recording - re-recording 
transferring - interlocking 


UNIVERSAL RECORDERS 


5757 HOLLYWOOD 
HOLLYWOOD 28, CALIF 


BLVD. 
HOllywood 9-8282 








Producers Credo 


AS LEADING FILM MAKERS 
VIEW TODAY’S CHALLENGES 





(CONTINUED FROM PAGE TWELVE) 


Cue Orner Day I received from a national 
association of financial institutions a question- 
naire on the production of sponsored films. 
Most of the queries were standard, but then I 
came upon one that gave me pause: 

“How much entertainment content should 
be in a sponsored film?” 

lo me, this was like asking “How much 
milk content should there be in a quart ol 
milk?” And yet my surprise quickly gave way 
to realization that the question was, indeed, an 
honest one and that the need for it sprung 
from a Great Misconception which we, who 
make sponsored film, have done too little to 
rectify. And therein, I think, lie a challenge 
and a mission which, when faced up to and 
resolved by us, will mean not only tremen- 
dously increased use and acceptance of films 
by sponsors but will finally establish and 
maintain our business on the broad, solid, 
utilitarian bases it so fully merits. 

\ sponsor wants his film, above all, to sell 
his product, his ideas, his philosophies. But 
the veriest tyro of picture-buying clients knows 
that these requirements must somehow be 
cloaked in “entertainment” if the film is to 
capture the minds and emotions of audiences. 
Can these “cross purposes”, he wonders, be 
made compatible? Or will “entertainment” 
rob the film of its primary functions? 

Well, then, what does it mean, to enter- 
tain? It means to amuse, divert, to appeal to 
the imagination, to agreeably engage atten- 
tion. Must these be qualities of theatrical 
presentation alone? Of course not! Nor must 
they necessarily be achieved by borrowing 
from the theatrical screen its formulas of plot 
and characterization. No facts, figures or in- 
dustrial processes can be made as physically 
attractive as Marilyn Monroe and William 
Holden, but they can be made to create and 
sustain audience emotional involvement and 
self-identification that will just as dramatically 
rivet the viewers’ attentions. For there is no 
subject in the world, no matter how technical, 
how serious, that cannot be presented in an 
engaging, diverting, appealing manner on 
film. To do so does require creative thinking, 
ingenious use of techniques, deep understand- 
ing of the subject through research and study. 
But are not these the very tools with which 
we are well supplied? 

ro the question, “How much entertainment 
content should be in a sponsored film?” I 
replied: 

“One hundred per cent.” 

— Raphael G. Wolff 


Topay, perhaps more so than ever before, the 
motion picture producer must face squarely 
the challenge of his increased responsibility 
to users of his medium. 

American business institutions and govern- 
ment today accept the mction picture as a 
tested and proven device for the communica- 
tion of ideas. This acceptance and faith in our 
medium will increase, or ebb, as we meet this 
challenge . . . the expectation that every screen 
presentation will fully achieve its objective 
through imaginative and adroit writing, and 
maximum professional quality in production. 

Therefore, let us pledge ourselves anew to 
safeguard the confidence we have earned by 
striving to raise even higher the integrity of 
our services. 

—].M. Franey 


* * * 


['HE BUSINESS-SPONSORED motion picture has 
achieved a definite—and growing—place and 
purpose in the scheme of business communica- 
tions. No longer a “gimmick”, it is now a 
tried and proved medium with certain distinct 
advantages over other media. It is one of the 
most powerful voices available to industry—in 
scope, penetration, and sheer effectiveness. 

One indication of our maturity as an in- 
dustry is that an honest effort is at last being 
made to evaluate the results of business films. 
I refer to the excellent work of the A. N. A. 
Films Steering Committee. This work gives 
the sponsor a yardstick—a measuring device 
which can tell him just what his film-dollar 
will buy. 

To continue our growth we must plan and 
produce the most effective possible films for 
business, at sensible costs consistent with 
quality, purpose, and content. Only then can 
we consistently hit the client’s target—the re- 
sults that will continue to make business films 
a good business investment! 

— Clifford F. Potts 
* *. * 


On THE MutTuat Responsipitities of both 
buyers and producers of the film medium, it 
has always been my contention that the field 
of visual communication is so powerful in 
influencing thought and action that many of 
us are inclined to take its potentialities too 
much for granted. Because it is well-nigh im- 
possible to produce a film that does not have 
some influence, it is too easy to accept a 
standard of effectiveness that is lower than 
it could be. 

I think we have a responsibility to look 
beyond the immediate future and visualize 
the great potential influence of which our 
film medium is capable, a responsibility never 
to be complacent but to realize we have only 
scratched the surface of our understanding of 
this most potent tool in the transmission of 
knowledge. 

— Roger Wade 





(MORE STATEMENTS APPEAR ON PAGE 34) 
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¢ CASE HISTORY 
OF A SUCCESSFUL 
BUSINESS FILM 


Produced for the General Electric Company 








Length: one reel 





Full Animation, Color 


In film theatres Ss @ 8.60 @« 0 @ »)e 2s. @&. 6.6.2 £2 Oo 8 6 OO 
from January, 1953 to December, 1954 = : 

by 6,012,494 persons ais for atom . 

Non- ° 
be: i ks 1953 to N ber, 1954 ee ° 
rom dune, o INoVvembOer, abe 

by 1,000,000 persons 7,000,000 individuals : 

(GE estimates the film will be shown for many more years) ¢-¢ 2 ¢ 6 6 6-658 @-Seeee  € 6 6.3. 6 4. oe oe 


First Prize FREEDOMS FOUNDATION, 1953 
First Prize CoLuMBUS FILM FEsTIVAL, 1953 
a iS tor aiom First Prize Turin (Italy) Festiva, 1953 
Oscar Award CLEVELAND FILM FESTIVAL, 1953 
: has won the Merit Award ScHoLastic TEACHER, 1953 
; following Second Prize Boston FILM FEsTIVAL, 1953 
¢ major awards: First Prize STAMFORD FILM FEsTIVAL, 1954 
° Golden Reel Award AMERICAN FILM ASSEMBLY, 1954 
i PL ai i gy ae ay gee |< ae ee Second Grand Award VENICE (Italy) Fitm FEstIvAL, 1954 


PRODUCTIONS, INC 


Gihola 


404 FOURTH AVE., NEW YORK 16, NEW YORK 
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MINUTES 
of uninterrupted 
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Frozen Food Purchase Habits 
Filmed by Hidden Cameras 


* The ability of the hidden camera 
to document a statistical report 
swiftly, efficiently and discreetly is 
demonstrated again in Time for 
Shopping, a pictorial survey of 
shopping habits at supermarket fro- 
zen food counters. 

The 25-minute motion picture was 
researched and edited from about 
14,000 feet of film exposed as part 
of a study by the Marathon Corpo- 
ration, Menasha, Wisconsin paper 
manufacturer. Marathon’s sales rep- 
resentatives are showing Time for 
Shopping to production and sales 
executives in the frozen food indus- 
try and will make the film available 
to trade associations. 

Cameras recorded shopper behav- 
ior at counters in Philadelphia, Jef- 
fersonville, Pa., Kansas City, Mo.., 
Berkeley and Oakland, Cal. Tabu- 
lated, the photo survey shows that: 
single package purchases outnumber 
plural purchases; impulse purchas- 
ing prevails over the shopping list. 

The film discloses that 18.4% of 
the shoppers had visible shopping 
lists; 86.9% selected their frozen 
food after examining packages, yet 
66% bought their original choice; 
19% of the shoppers purchased one 
frozen product package, another 
36.3% bought two packages. 

* * * 

Giants Battle Indians Anew 

in Leagues’ 1954 Series Film 

* An estimated 10,000,000 people 
will see the New York Giants 
trounce the Cleveland Indians in 
four 1954 World Series games—via 
film. This is the expectation of Lew 
Fonseca, director of the motion pic- 
ture division of the American and 
National league clubs who directed 
and is distributing World Series of 
1954, 16mm sound film. 

The new series film had its na- 
tional premiere in New York in 
December and a press showing in 
Chicago in January. The film now 
is being distributed in the United 


Gini 
aie 


‘\\\ 
BE hen 





States and overseas, prints having 
been sent to military units abroad. 
Fonseca invites high schools, col- 
leges and organizations to write him 
for the movie. Address applications 
to the American and National 
leagues, Motion Picture division, 64 
E. Jackson blvd., Chicago. 
Chicago Film Studios has pro- 
duced this popular series for years, 
including annual training films. 


* ad * 


Work of Conveyor Equipment 
Shown in “Movement Is Life” 

How mechanical handling by 
conveyors increases employment 
and profits and raises the standard 
of living is depicted in Movement 
ls Life, a new 20-minute motion 
picture sponsored by the Conveyor 
Equipment Manufacturers Associa- 
tion, Washington, D.C. 

Supporting its theme that the de- 
velopment of civilization has de- 
pended on controlled movement, 
the film contrasts the primitive 
methods used in building the pyra- 
mids, and still prevailing today, 
with mechanized movement. The 
scope and variety of jobs done by 
conveyors throughout the economy 
are shown in scenes of handling in 
industry, mining, warehousing and 
on the farm. 

Movement Is Life was produced 
by Biofilms, New York. The script 
and direction were by Erik Cripps. 
Black and white prints may be 
borrowed from Modern Talking 
Picture Service, 45 Rockefeller 
Plaza, New York, N.Y. 


* * * 


TV Film Producers Submerge 

for Underwater Picture Quest 

* Recently rediscovered as a whole 
new world of photographic chal- 
lenge, the undersea currently is 
being probed by numerous educa- 
tional and theatrical cameramen. 
Joining the submarine exploration 
are Roy and Doris Pinney, television 
film producers and photographers, 
assigned to shoot what is believed 
to be the first underwater film ever 
made specifically for tv. 

The film is one of a series of 
nature subjects being produced by 
the Pinneys on commission from 
the Film Division of Photo-Library, 
Inc., New York. 

“We're happy to be selected by 
Photo-Library for this pioneering 
assignment,” Roy Pinney said. “Like 
all of their Film Division projects, 
our films will be fresh and up-to- 
date, with the accent on photo- 
graphic excellence.” 

A screening and distributing 
organization, Photo-Library’s Film 
Division handles packaged films, as 
well as shooting short subjects on 
special assignment. 
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What’s UNUSUAL about 


this production scene? 








@© CONTINUOUS PROMPTING THROUGH FORDEL-DESIGNED CONCEALED RADIO RECEIVER 


MAURER 16mm. BLIMP AND CAMERA MOUNTED ON TV PEDESTAL DOLLY 


@ MAURER REMOTE CONTROL FOLLOW-FOCUS EGUIPMENT 


.--enabled FORDEL FILMS to shoot this ten-minute sales promotion film in 


color, with highly technical “live” dialogue, IN ONE CONTINUOUS TAKE 


J. A. MAURER, inc. 


The first and still the finest 16mm. 
professional motion picture camera. 
x 
FOR INFORMATION ON NEW IMPROVED MODEL 150 CAMERA, 


BLIMP AND REMOTE CONTROL FOLLOW-FOCUS, WRITE OR PHONE: 


37-01 31st Street, Long Island City i, New York 
STillwell 4-4600 





FORDEL FILMS, inc. 


A fresh, intelligent approach to the 
making of effective business films. 


FOR BROCHURE AND PRINTS OF “THE ST. JOHN'S STORY” (PUBLIC 
RELATIONS), “HIGH LEVEL PROFITS" (SALES PROMOTION) AND 
OTHER RECENT PRODUCTIONS, WRITE OR PHONE: 


1187 University Avenue, New York 52, New York 
LUdiow 8-5100 























This is to remind you that Academy 
Pictures makes fine motion pictures 
for Television and Industry...films 
which maintain a high standard of 
technical quality and are rich in 
aesthetic values and imagination. 











Academy Pictures has a full time 
staff of highly creative people 
and skilled technicians on both 
coasts who will interpret your 
needs with good humor and dis- 
patch...in modern, completely 
equipped studios-- 


in New York at 
588 Fifth Avenue 
PL 7-0744 


academy pictures inc. 


in Hollywood at 
7934 Santa Monica Blvd. 
HO 9-5873 
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Carpet Institute Shows Retailers '55 Promotion 
During Midwinter Furniture Show at Chicago Mart 


W a registered 8,977 buy- 
ers milling around the show 
rooms of Chicago’s American Fur- 
niture Mart during the Mid-Winter 
Furniture Show in January, atten- 
tion-time and space were over- 
whelming. Most of the companies 
with products to sell or industrial 
messages to tell competed for at- 
tention with merchandise displays, 
paper banners and handout ma- 
terial. Publication tie-ups streamed 
the Mart. The acres of promotion 
were so extensive that the 84-page 
Market Daily was largely made up 
of ads calling attention to the indi- 
vidual floor display spaces. Atten- 
tion-getters were needed to call at- 
tention to attention-getters. 


Twin Projectors Handle Crowd 


The Carpet Institute, Inc., repre- 
senting the floor covering industry, 
beamed its message through this 
maze of heraldry with two 16mm 
Bell & Howell motion picture pro- 
jectors. When the Institute hosts 
rolled out their promotional carpet 
for the visiting retailers at a break- 
fast in the Furniture Club, they 
aimed the two projectors toward 
screens at opposite ends of the long 
banquet room. 

Paul M. Jones, Institute president, 
told the breakfasters that it was fit- 
ting they should be there because 
furniture dealers account for 40% 
of the total soft floor covering vol- 
ume. Then he introduced a motion 
picture, The Dawn of A New Era 
in the Carpet Industry, “to illus- 
trate dramatically the basic con- 
cepts behind our program.” Mem- 
bers of the Institute thought enough 
of this program to support it with 
an annual budget of $114 million 
for a three-year period, Jones said. 


Has Broad Consumer Appeal 


The Dawn . . . sprinted simul- 
taneously across the two screens for 
18 black and white minutes showing 
the Institute’s industry-wide objec- 
tives and how the program will work 
for the retailer. As explained in the 
film, the Institute program is not 
to promote any particular type of 
rug, carpet, fibre, weave or con- 
struction, but to increase consumer 
appreciation of carpets as a furnish- 
ing necessity rather than a luxury. 

The program is chiefly one of 
advertising to supplement manufac- 
turer and retailer advertising —a 
broad public indoctrination course 
which will appear in leading con- 
sumer magazines. These ads, as 
shown in the film, are designed to 
create favorable background for 


commercial tie-in at the store level. 
They are augmented by display and 
merchandising material which the 
Institute supplies to the retailer. 


It’s Home with a Carpet 


The essence of this national pro- 
motion is simplicity. Its keynote is 
a slogan boomed by Westbrook Van 
Voorhis in an echo chamber: “Home 
means more with carpet on the 
floor.” This slogan is embellished 
in a ditty to be repeated in other 
media. How the idea will be brought 
home to consumers is portrayed as 
family scenes turn into Institute ad- 
vertisements. The film, produced by 
Parsonett Studios, New York, tra- 
vels its live-action and animated 
sequences without dialogue, letting 
the authoritative narration carry 
the vocal. 

After the film, a wide-awake 
panel discussed its message and the 
problems of carpet retailers. Speak- 
ers remarked that the program was 
“swell” .. . “a wonderful thing” . . . 
“most gratifying.” One panelist 
said, “We retailers have been ask- 
ing for help . . . and here it is.” 


Continuous Shows During Week 


To bring its help to more retail- 
ers, the Institute kept up its motion 
picture showing from 9 a.m. to 5 
p.m. all week—every hour on the 
hour. Retailers learned they could 
make use of the 6 prints of the film 
by contacting the Carpet Institute, 
Empire State Bldg., New York. 

Each retailer received a kit of 
printed promotion material to carry 
the campaign forward. A blow-up 
sheet repeats points made by the 
film, plugs a retail display kit. One 
booklet offers pre-tested merchan- 
dising ideas that pull. Four book- 
lets give tips on carpet care and 
show photographically why home 
means more with carpet on the 
floor. Another booklet tells about 
carpet and furniture slide films 
available from the National Retail 
Furniture Association. A song sheet 
and a postcard recording repeat 
that home means more with carpet 
on the floor. 

A 12%-minute motion picture 
primarily designed by the Institute 
for television use will be made 
available for consumer group audi- 
ences in color. 





Advice to Award Juries 


“People who like this sort of 
thing will find this the sort 
of thing they like.” 

A. LINCOLN 
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CONSOLIDATED FILM INDUSTRIES 
44 959 Seward Street, Hollywood 38, California + HOllywood 9-1441 
1740 Broadway, New York 19, New York + JUdson 6-1700 
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The Better To Serve You. . . 


WE ARE MOVING to new and larger quarters, 


especially designed for our requirements. 


After February 21. our address will be 


408 Wisconsin Avenue. NW, Washington 16, D. C. 


And our new telephone number will be 


Merson 2-4769. 


All of our facilities will be expanded, and our 


personnel will be increased the better to serve YOU. 
guaranteed 


acceptability | scRi =f q G | . 


THE COMPLETE FILM PLANNING SERVICE 
3408 Wisconsin Avenue, NW + Wasuineton 16, D. C.- EMerson 2-4769 
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What a difference skill makes! 


Columbia’s slide film records are made with a skill that just Columbia works hand in hand with slide film producers 
can’t be matched. everywhere, offering the fastest and most complete service in 
Columbia’s skill—from initial planning to the final pressing the business. 

of the record—makes it a whale of a lot easier for you as a Call any member of Columbia’s new sales team for facts on 
slide film producer to sell your product. our new slide film “package”’ rates. 


COLUMBIA TRANSCRIPTIONS 4 Division of Columbia Records, originator of the modern long playing record 


NEW YORK—799 Seventh Avenue, CI 5-7300 CHICAGO—410 North Michigan Avenue HOLLYWOOD—8723 Alden Drive 
Gil McKean, Director. Al Shulman, Nat’l. Sales Mgr. WHitehall 4-6000. Jerry Ellis, Manager CRestview 6-1034. Al Wheeler, Manager 


*‘Colambia’’ Reg. T. M. U. 8. Pat. Of. Maren Registrada 
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Societe Technicolor 


a new 
TECHNICOLOR LABURATORY 
to serve the increasing demands 


on the Continent of EUROPE 


for 





TECHNI COLOR IS HE REGISTERED TRADEMARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 
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Facts about t 
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Tel. & Tel., American Gas & Electric, Ethyl C 
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send Ba Audio Productions, Inc. 


for 


booklet... \ ctv) | FILM CENTER BUILDING - 630 NINTH AVENUE - NEW YORK 36. N_- Y. 
. TELEPHONE Plaza 7-0760 





Frank K. Speidell, President * Herman Roessle, Vice President * P. ney, Secretary * L. W. Fox, Treasurer 
Producer-Directors: 1. S. Bennetts Lovis A. Hanousek H. E. Mandell 
Alexander Gansell Harold R. Lipman Earl Peirce 






rental service. 





: businesses—-a camera store, an , 
sight & Sou nd audio-visual department, and a film 

After 28 years in the photogra- . 
phic and audio-visual retail field, 
Mrs. Birch will devote al] her time 
to Roa’s Films, a l6mm sound film 
rental service and formerly a di- 
vision of Photoart. The filmstrip 
and slide library includes 4,000 
titles. Until a new building is ac- 


- F preg: quired, Roa’s Films will remain at 
cording to ‘dward P. Curtis, vice 840 North Plankington. 
president in charge of motion pic- 







International Division Formed 
by Eastman Kodak Company 
* Eastman Kodak Company has 
formed an international division to 
combine functions formerly carried 
out by the company’s Rochester ex- 
port sales department and the Eu- 
ropean & Overseas Organization, ac- 


QUALITY 


IS OUR BUSINESS 


; : Roa’s Films has several exclusive 
ture film sales and foreign sales and 


_ franchises in Wisconsin and Upper 
advertising. 


Michigan. Educational and_ reli- 
h a “aaa gious materials are distributed for 
the company s administrative head- . at Ts : . 

I S AGURRINTENVE Ree the Society of Visual Education and 


For COMPLETE + ae paboenge sy a Church Craft. Mrs. Birch also rep- 
FILM PROCESSING of the new division. in addition to resents Coronet Films, Concordia, 


Cathedral, Family Films, United 
World Films, Columbia Pictures and 
other Hollywood producers in the 
entertainment field. 

Her company is the exchange 
for Modern Talking Picture Serv- 
ice and distributor for Walt Disney 
16mm films and Family Theater's 
Rosary films. 


The new division is located in 


continuing his present duties. Rich- 
ard B. DeMallie and Marcel Ruot 
are assistant general managers. 
Four territorial managements are 
established within the division. 
They are the European Division, 
African and Middle Eastern Divi- 
sion, Latin American Division and 
Far East Division. As part of the 


international division, Curtis said, de? ee 
the export sales department will 1955 G.M. Motorama Hits Road 
handle sales promotion and service in Sound Masters’ Color Film 


on Rochester-made Kodak products. + Drawing thousands daily through 


January 20-25, General Motors’ 
Motorama of 1955, held in the Wal- ; 
dorf Astoria hotel, New York City, 
sustained the showmanship _re- 


Appointed as division managers 
are William P. Lane, Far East divi- 
sion, Richard S. Leghorn, European 
division, and Armin S. Baltzer, 
Laiin American division. Kenneth 


, : nown of this annua! promotional 
C. Raynor has been named assistant 


circus. 





Celebrating = ing “ose African and Middle Thirty-six shiny autos, the latest 
as 1s . 6 ory 
ROUND The CLOCK SERVICES our 25th "The Alacer oT division will trucks, seven new dream cars — 
a eee ; the shapes of things-to-come—and 
| Negative Developing f* ANNIVERSARY a ey? ne ara ee la equipment for staging were brought 
Dosten $s ; aire 


to the Waldorf in 100 moving vans. 

On exhibit, these G.M. gems were 
celebrated with a 35-minute variety 
Broadway Review enacted to Victor 
Young’s orchestra. The Motorama 
required 26,000 square feet of 
space, including the grand ballroom, 
and was adorned with 200,000 
square yards of draperies and panels 
which glorified the automobile in- 
dustry’s progress. 

This “live show” was created by 
Edith and Dick Barstow, stagers of 
Ringling Brothers, Barnum & Bailey 
Circus. The show is too much a 
thing to behold to last only a week, 


and technical assistance. Gerald C. 
Bailey and Dr. Robert F. Edgerton 
have been named technical assist- 
ants. Robert Schellberg has been 
appointed adminstrative executive 


ad First Print Department bes 
a 
Ultra Violet and 
Flash Patch Printing 










and Gordon E. Frisque has been 
named an assistant. 

Harold A. Ritter, a director of 
Kodak-Pathe, Paris, has been ap- 
pointed management representative 


16 mm and 35mm 
Release Printing 
2 
Title Department 
a 
45 Cutting and 
Editing Rooms 


in Europe for sales and advertising. 
Anthony Frothingham has trans- 
ferred to the company’s European 
division from Kodak-Pathe. Both 
will continue to reside in Paris. 


Bg Ss me io play a single stand—even at the 

Photoart Visual Service Sold, Waldorf. A caravan again took the 

Roa K. Birch Keeps Pix Rental live show on the road to Miami, Los 

for color it's Rey * Sale of Photoart Visual Service, Angeles, San Francisco and Boston 
Milwaukee photographic equipment But G.M. still wasn’t taking any 

and supply firm, to Norman S. Kup- chances. As usual, a crew from 


MOVIELAB Fil A 0 | per and James H. Calder has been Sound Masters. Inc. camera-record- 
M L B RATORIES, INC. | announced by Roa Kraft Birch who __ ed the sales-rich sights and sounds. 

619 West 54th Street, New York 19, N. Y. JUdson 6-0360 organized the company in 1926. The —_ Directed by Frank Donovan, Here's 
| company employs 40 people and Looking At You brought one reel 

occupies three floors and 18,000 of 35mm Eastman color highlights 


square feet of space at 840 N. — of the Motorama to theatres across 
Plankington Ave. It comprises three the nation. : 
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Chrysler Airtemp 
Be Sc a Coors Beer 
Cunard Steamship 
Lines 
Helene Curtis 
Duncan Hines 
Cake Mixes 
Eastman Kodak 
Evinrude Motors 
Hoffman Mixers 
Hostess Cup Cakes 



































People are looking at 
Sarra Commercials for 


Jergens Lotion 

Kraft 

Lucky Strike 
Cigarettes 

Lux Beauty Soap 

Lux Liquid 
Detergent 

Pabst Blue Ribbon 
Beer 

Pet Milk 

P.O.C. Beer 

Ponds Angel Skin 

Rinso 

Ronson Fuel 
and Flints 

Stopette 

Jane Wilson 
Meat Pies 




















Specialists in Visual Selling 
New York: 200 E. 56th Street 
Chicago: 16 E. Ontario Street 


TELEVISION COMMERCIALS * PHOTOGRAPHIC ILLUSTRATION * MOTION PICTURES * SOUND SLIDE FILMS 
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PRODUCERS OF FINE MOTION 


al HE completion of 


the new Studio “B” 
makes our facilities the largest devoted to 
T.V. and commercial Motion Pictures 
in the East. Spacious, air-conditioned, 
electronic dust control, R.C.A. approved 


acoustical treatment, latest time-saving 





sound and camera equipment. 


35mm 186mm Color B&WwW 


SOUND SyvsTEm 
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Uniform Standards to Expedite 
Handling of Television Films 


* The American Association of Ad- 
vertising Agencies announced on 
January 18 that it is cooperating 
with the Station Representatives As- 
sociation to promote the use of 
SRA’s new “Operations Desk” 
Standard to simplify the sending, 
and handling at stations, of films 
and similar materials intended for 
television. 

The SRA has suggested that 
all films, slides, copy, copy instruc- 
tions, art work, props and other 
commercial material be addressed 
to stations as follows: 

“Operations Desk” 
Station 

Street 

City, State 

The new standard address would 
replace the many variations which 
now are in use: Traffic Department, 
the name of a person at the station, 
ete. Shipping instructions have 
grown so complex, it is said, that 
it often is difficult to get material to 
stations by broadcast deadlines. 

The 4 A’s has directed the “Oper- 
ations Desk” address to the atten- 
tion of advertising agencies, non- 
members as well as members of 
the association, listing the stations 
which have adopted the standard 
and urging agencies to use it when- 
ever appropriate. 

The Agencies’ Committee on 
Radio and Television Production 
also has expressed hope that all 
stations will adopt the standard, 
beyond the 170 stations using it at 
present. 

SRA is urging stations to adopt 
the standard as soon as possible, to 
notify their representatives and to 
add the notice to rate cards and 
listings with Standard Rate and 
Data Service and Broadcast Infor- 
mation Bureau. The standard ad- 
dress is a service for stations, too, 
SRA says, since it cuts down a 
“considerable amount of confusion” 
in the station’s own organization. & 


Closed Circuit TV Lays Egg 

* Critical reviews of the recent 32- 
city theatre telecast of the Metro- 
politan Opera Company’s 70th sea- 
son opening performance are being 
carefully noted by sponsors inter- 
ested in the potential of closed cir- 
cuit television. 

The Chicago performance was 
summed up by the Cuicaco DatLy 
News’ film critic with this comment: 

“My candid impressions of theatre 
TV are not pleasant to report. 

“The one scientific gadget that 
may finally turn the trick for artistic 
theatre TV may be just around the 
corner, but Monday night it was an 
eon away.” 
























The ever-expanding’ flexibility of skills at Cineffects now include 





the most complete technical facilities for 35mm neg. pos. color optical effects, 
be they for normal or wide screen, or television productions. 
The proof is before your eyes: 

A specialized optical departmenty with a total of 30 YEARS’ experience and millions of feet of 
special effects can confirm the high-tegatd of Cineffects by eminent motion picture producers of color 
commercials and television films—A FACT THAT CANNOT BE ATTRIBUTED TO NEWCOMERS IN THE OPTICAL FIELD. 
Magnificent’ new optical printers, and modern color sensitrometric equipment for 

ABSOLUTE CONTROL of film through all its stages: 

(1) separations and internegatives 35mm to 35mm. 

(2) blowups from 16mm kodachrome to 35mm internegatives with or without effects. 
To augment the technical branch, we have the creators: the separate art, 


title and animation departments, each thoroughly experienced with this new process. 





So give your color production the benefits of all special effects, and 








accept nothing else than the full range and depth of an EXPERIENCED organization. 
May we give you any further details and perhaps suggest how original color 
negatives and effect internegatives by Cineffects can make your current commercial 
TV production by far the best? 


Pa 
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cineffects. 


115 W. 45 ST. NEW YORK, N. Y. 
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MOTION PICTURE 
PRODUCTION 
OF DISTINCTION 








in all subject areas 











TURES INC 
EST 45th STREET » NEW YORK 36, N. Y. 
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NOW YOU CAN RECORD 
DIRECT TO YOUR PRINT! 


for High Quality REPRODUCTION 


SCOTCH TRACK 


BR ANT 


Magnetic Ho) Laminate 


CAPITAL'S NEWEST ADDITION 
TO ITS LONG LIST 
OF QUALITY SERVICES 
FOR THE CREATIVE PRODUCER 
















The only low cost 
magnetic process with 
High Quality Reproduction— 
(10 to 12 decibel higher gain). 


Has uniform quality—The magnetic track is uniform 
and precise in thickness, placement and width—micrometer controlled! 





It’s different! — A non-liquid process, coated by Minnesota Mining, lami- 
nated by Capital to your film absolutely flat and smooth. 


= se 


No crowning, no spreading, no crinkling or cracking. 


Gives you a choice — 
16mm or 8mm striping a 
30, 50, or 100 mil track width 


Scotch Track Brand 
placement on the base or emulsion side o 


Magnetic Laminate and 


the accompanying proc 


ess are the registered 


Fast, Dependable Delivery in Days — Not Weeks! one be eoige a Phat 
Write or Call Today for Details pany 


FILM wee TG Ce INC. 





1905 Fairview Ave., N.E., Washington’2, D.C. @ Telephone Lawrence 6-4634 


Editing © Processing ® Printing @¢ RCA Sound Recording @ Capital Film Studios 
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‘What bir 


persuaded 


to join the active reserve" 





rescued 


helped 





get to paris*** 


and created many other 
characters and situations to 
tell a sponsor's story in an 
entertaining way? 


V@NCAN Fitms inc. 


joe dunford 
a elliott baker 
jack zander 


41 west 47th st. new york 36, n. y. 


circle 6-175] 


* ernest jones of “ernest jones, dda” (u. s. army reserve) 
\ ** lurine of “the perils of lurine” (pepsi-cola co.) 
** charley boggs of “the dream of charley boggs” 
(general electric co.) 
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Executive Notes 


Wilding Shifts Personnel 

in Regional Sales Offices 

* Several sales personnel changes 
have been announced by Lang 5S. 
Thompson, vice-president in charge 
of the national sales organization of 
Wilding Picture Productions, Inc., 
Chicago. 





Jack Rheinstrom, formerly vice- 
president of the company’s Cleve- 
land office, has been transferred to 
Chicago where he will head up the 
Midwest Sales Division. He replaces 
George Schuyler who has retired. 
No stranger to the Chicago scene, 
Rheinstrom joined Wilding in 1940 
and worked out of the Chicago oflice 
until he took charge of the Cleve- 
land operation. During the past 16 
years, he has been instrumental in 
the planning and execution of many 
of Wilding’s major film programs. 
Coffin, formerly of the 
company’s creative staff in Detroit, 
has been appointed to replace Rhein- 
strom as head of the Cleveland 
District. Coffin had 20 
years of experience in the creation 


Dean 


Sales has 
and handling of motion picture and 
visual education projects for a wide 
variety of industrial and business 
applications. 

The latest addition to the Wilding 
sales organization is Hugh F. Gage, 
added to the Eastern Sales Division, 
headquartered in New York. Mr. 
Gage comes to Wilding with a wide 
background of experience in the 
motion picture business including 
writing, selling and preduction. 

tt * * 
Sidney Dash to Sales Staff 
of Rapid Film Technique, Inc. 
* Sidney Dash has joined the sales 
staff of Rapid Film Technique, Inc., 
it recently was announced by Jack 
Bernard, president of the film ren- 
ovating company. 

Dash formerly was with United 
Artists was 
traffic and billing manager. In his 
new post, he will 


Television where he 
concentrate his 
efforts on the company’s expanding 
television department. He will make 
his headquarters at Rapid Film’s 
New York office, 21 West 46th 
Street, New York 36. 

Rapid Film Technique specializes 
in the preservation, reconditioning 
removal of scratches from 
l6mm and 35mm motion picture 
film. It is the originator of the 
Rapidweld and Rapidtreat proc- 


and 


esses. Rapidweld removes scratches 


| and other deficiencies from used 
motion picture film. Rapidtreat 
retards the development of the 


scratches, dirt and other damages 
on new film. 





| FESTIVAL CHAIRMAN 








David Adam, film executive at 
Fuller, Smith & Ross, Cleveland, | 
is 1955 Chairman of the Cleve- | 
land Film Festival. | 


Stone Heads Mines Committee 
for American Ordnance Assn. 

* J. McWilliams Stone, president 
of the DuKane 
Charles, Ill. manufac- 
turer, has been appointed chairman 
of the newly organized Mines Com- 
mittee of the American Ordnance 
Association, it was announced in 
Washington, D. C., January 26, by 
the board of trustees. 


Corporation, St. 
electronics 


The association is an organization 
of civilians dedicated to industrial 
preparedness for national defense. 
It has more than 36,000 members, 
who cooperate with the armed forces 
in maintaining U. S. armament and 
ordnance potential in peacetime. As 
Mines Committee chairman, Stone 
will direct a group of industrial ex- 
perts capable of assisting in the 
solution of technical, scientific and 
economic problems that arise in 
the production of explosive mines 
needed by the military. 

Stone also is a trustee of the Na- 
tional Security Industrial Associa- 
tion whose 600 members employ 
morethan a third of America’s work- 
ing force. He recently returned from 
a Defense Department-sponsored 
tour of military bases. 








FILM 


Handling 


GLOVES 


These gloves are of soft cotton material. You 
will hardly know you have them on, yet they 
will protect your hands against nicks and cuts, 
and more important, will prevent finger marks 
on your film while inspecting or splicing. 


1 doz. prs. $3.60 per doz. (plus postage) 
5 doz. prs. $3.25 per doz. (plus postage) 
10 doz. prs. $3.00 per doz. (plus postage) 
Add 3% sales tox if in New York City) 
CLEANING FILMSTRIP 
FLUID 
ctenuenes STORAGE 
REELS @ CANS 
CASES CABINETS 


FilmKare Products Company 
446 West 43rd Street, New York 36, N.Y. 
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Frank Papalia of Precision Film Laboratories, Inc., New York 


With management in growing labs, 
Ansco Type 238 Duplicating Film is tops 


Genial Frank Papalia, general superintendent of Precision, 
knows that the reputation of his firm is its greatest asset. 
That’s why, under his direction, the staff so jealously guards 
that reputation by consistently turning out prints of highest 


quality for both the motion picture and television industries. 


Precision is one of the many fine laboratories ready to pro- 


vide you with outstanding 16mm color prints on Ansco Type 
238 Duplicating Film. 

This famous film, in the hands of expert laboratory crafts- 
men, will give you the print quality you’ve always wanted. 
Safeguard the reputation of your firm by asking for prints on 


Ansco Color Duplicating Film, Type 238. 


Ansco 


Binghamton, New York. A Division of General Aniline & Film Corporation. “From Research to Reality.”’ 
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This is Color Reproduction Company's 
16th YEAR of 
Specializing Exclusively 
in 
16mm Motion Picture 


COLOR PRINTING! 
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. s Color Reproduction Company’s years of l6mm 
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ma rack Service 


| technique for guaranteed film quality which 
Sacer in: is the Standard of the 16mm Motion Picture 
Industry. This film laboratory, with the repu- 
tation for “Finest Quality” has definite advan- 
tages for you. The production cost of your 
motion picture warrants the finest quality 
color prints. Send your next print order to 


Color Reproduction Company! 


REPRODUCTION COMPANY 


7936 Santa Monica Blivd., Hollywood 46, California 


Telephone: Hollywood 4-8225 





Milan Samples Fair in April 

to Include Sponsored Films 

* The Fifth International Display 
of Cinematography for Publicity, 
Industry and Technics Use will be 
held during the International Milan 
Samples Fair, April 15-24. 

Applications had to reach offi- 
cials by February 25, film prints 
by April 1. Address requests and 
applications (air mail) to Dr. M. 
G. Franci, The Secretary General, 
Milan Fair, International Display 
of Cinematography for Publicity, 
etc., Ente Autonomo Fiera Milano— 
Via Domodossola, Milano, Italy. 
Cable to: Fiera Milano—Telephone 
487.636, 487.736 or 984.636. Prints 
and documentation must be ad- 
dressed to Delegazione Ufficiale 
Trasporti Fiera Milano, V. Mostra 
Cinepubblicita, Milano, Via Domo- 
dossola. 

With its purpose “to focus world- 
wide attention on the films which 
attest the efforts made in order to 
attain a real progress in these par- 
ticular branches of the motion pic- 
ture production,” the Ordering 
Committtee (“considering also the 
entrant’s choice”) is screening ac- 
cepted films in two categories: 

Publicity films: exclusively de- 
voted to the advertising of the prod- 
ucts of industry, handicraft, con- 
sumer goods, service, or whatever 
else is the object of commercial ac- 
tivity; 

Industrial and Technic documen- 
tary films: showing the achieve- 
ments of industry, from the experi- 
mental phase (or research and 
analysis of raw materials) to the 
serial manufacturing of products— 
through the various products and 
their application. 

While participants are free to 
select the films submitted, the Fair 
officials reserve the right to accept 
only “the films which efficaciously 
help the growth in the standards 
of the Cinematography for public- 
ity, industry and technics use, and 
with a subject treated in a way 
suitable to the participation in the 
Display.” Barred from the display 
will be any films considered harm- 
ful or injurious to the national, 
moral and religious sentiments of 
other countries. 

Films are to be submitted in their 
original editions, size 35mm. or 
l6mm. If they are not Italian or 
French spoken, films should prefer- 
ably be provided with subtitles writ- 
ten in these two languages. Each 
print should be accompanied by: 
title, length and pitch, résumé of 
the layout in Italian or French, 
name of producer, names of artists 
and technicians, names of authors 
and publishers of music, photo- 
graphic and advertising material. 
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In “ONE ABOVE ALL” 
Anheuser-Busch: Inc. the world’s 

largest brewery, presents the colorful 
motion picture story of Budweiser the 
foremost name in beer. The Hollywood cast 
is headed by John Smith, talented young 
feature player. 
















Anheuser-Busch officials agree May we show you 


that at last each step in the intricate art Shaan : the excellent lomm 

Sens reduction prints 
obtainable from the 
new Eastman 35mm 
Negative-Positive 
color — the superb 
color rendition 
achieved in “ONE 
ABOVE ALL”? You 
have to see it to 
believe it. 


and meticulous science of brewing fine beer 
has been successfully captured on film— 
with color photography so beautiful that 

it is breath-taking in its on-the-spot realism. 


CONSULTATION WITHOUT OBLIGATION 


ATLAS 


FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TY Commercials 





* the wealth of mature film sense, skill and 


judgment achieved only through many years 

of actual production experience. 
ESTABLISHED 1913 

1111 South Boulevard, Ook Park, Ill, Chicago Phone AUstin 7-8620 

OFFICES IN CHICAGO, WASHINGTON, D. C. AND HOLLYWOOD 








WHat We've ALREADY ACCOMPLISHED with 
sponsored films is a mere drop in the bucket 
compared with what is yet to be done. The 
potential communicative’ power of the spon- 
sored screen, which includes television, has 
hardly been explored, let alone utilized. 

The only true criterion of our media is this: 
If a sponsored film motivates the intended 
audience to act in accordance with the spon- 
sor's objectives it is a successful film. All other 
criteria must be subordinate to this. 

Thus it is incumbent on us, the film makers, 
to do more than merely give the sponsor a 
film he likes. We must create a film that solves 
the sponsor’s problem in terms of his audi 
ence; that achieves his objective by fulfilling 
the audience's objective in watching the pic- 
ture. Sometimes this means that we must first 
persuade the sponsor to un-like the film he 
originally had in mind; then we must creat 
the film that will do the job he wants donc 
and persuade him to put his O.K. on it. Obvi- 
ously, in this we must have the courage of our 
convictions based on our professional experi- 
ence and ability. 

Every thought we have and every shot we 
make must be geared primarily to the achieve- 
ment of the sponsor's objective in terms of the 
audience's objective, and vice versa. 

Occasionally there is a tendency in ou 
media to be more concerned with what other 
film-makers will think of our films than with 
what the sponsor's audiences will think and 
do after seeing them. We are so intent on 
achieving outstanding “production values” 
per se that we subordinate the sponsor's and 
the audience’s objectives. 

We must avoid this pitfall. In so doing (and 
without sacrificing production values) we in 
crease our ability to realize and utilize the 
practically unlimited motivational and_per- 
suasive power of our media. 


—L. P. Mominee 


As Makers and users of business films, we 
represent a medium whose potency is unsur- 
passed in the field of communications. Yet, 
year after year, only a tiny portion of the huge 
sums spent to transmit information and ideas 
and mold public opinion are allocated to out 
industry. 

The reason is simple. Our story has not been 
properly told to the men who are responsible 
for planning communications programs. 

So, let’s do some communicating ourselves. 
We need a cooperative effort which will con- 
cern itself with the needs of the industry as a 
whole rather than the merits of individual 
producers. We need a film program which will 
dramatically portray the uses and advantages 
of business films; we need speakers to appear 
before conventions and meetings of manage- 
ment groups; we need articles and case his- 
tories for business publications. Above all, we 
need to convince ourselves that our industry 
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Producers Credo 


AS LEADING FILM MAKERS 
VIEW TODAY’S CHALLENGES* 





(CONTINUED FROM PAGE FOURTEEN) 


can and should stand on the same level with 
other accepted communications media. 

In the short space of ten years our industry 
has arrived at the full stature of maturity and 
it is time that we accepted the responsibilities 
of our position. 

Let’s communicate. 

— Ted Cate 


* « * 


THe COMMERCIAL MorTion Picrure business 
has reached maturity. If there may have been 
an excuse in our adolescent years for plunging 
head down without giving direction and goal 
much thought, there is none now. 

The commercial motion picture business 
has become a husky, muscle-flexing broad- 
caster and educator, with dignity, stature, and 
unprecedented power. We'd better all recog- 
nize that fact and set sights accordingly, 
because with our success have come responsi- 
bilities greater than those to our clients and 
ourselves. 

The industrial leaders with whom we deal 
realize more each day that this medium, when 
properly used, can tell the story of their com- 
pany or organization to many millions of 
people, not only in this country but through- 
out the world, and via more viewing media 
than ever before existed. 

Our industry is in evolution. It is no longer 
merely a film vehicle trying to peddle goods. 
Commercial motion pictures have evolved into 
eloquent ambassadors at home and abroad of 
our American way of life. 

Without ever really meaning to, our indus- 
try has become a weapon in the epic struggle 
for survival now swirling around the world 
between capitalism and communism. To abuse 
our medium or to permit shoddy work to slip 
by, is to perform a great disservice to ourselves. 

It is vital, therefore, to use every new techni- 
cal development applicable to our work. Tele- 
vision and Cinemascope, for example, are 
two great developments that have increased 
our stature, scope, variety, and circulation. 

Let me sum it up like this: The better we 
do it, the better we will do. Not only in the 
narrower sense of promoting the commercial 
motion picture business, but in selling our 
incomparable way of life. 


— Jerry Fairbanks 


*Eprror’s Note: With justifiable pride in the many and 
varied ideas expressed in this Production Review feature, 
the Editors plan to reprint these contributions in booklet 
form. Write BUSINESS SCREEN, 7064 Sheridan Road, 
Chicago 26 for a copy on your business or institutional 
letterhead. 


Wuat’s in It For Me? That seems to be a uni- 
versal question in the minds and hearts of 
most people. Of course, we all know there are 
many dedicated individuals who desire to be 
of service to their fellow man; nevertheless, 
the average person is primarily interested in 
his own welfare and that of his family. 

Those of us who participate in the writing 
and production of sponsored films are apt to 
forget to identify the sponsor's objective with 
the self interest of the individuals he hopes 
to reach with his message. 

Many of us who write and produce spon- 
sored films are remiss in not spending more 
time studying philosophy, sociology, psycholo- 
gy, economics and politics. We just don’t know 
enough about what motivates human beings 
to interpret with impact and integrity the ab- 
stract and technical information which con- 
tribute to a better understanding of American 
business and our system of government. 

It has been said in the past that the pen is 
mightier than the sword; it might be said in 
the present that the motion picture medium is 
mightier than the pen and the sword; but it 
is a double-edge sword, for a film can alienate 
as quickly as it can indoctrinate. I believe we 
owe it to our clients and ourselves to make a 
dedicated effort to improve not only our 
craftsmanship in writing and production, but 
to dig a deeper well of knowledge from which 
to draw our ideas for the treatment of the 
subject matter our clients give us to dramatize. 


— John Sutherland 
* *x Sal 


Motion Pictures have made great strides 
since the silent days. Yet, never was there a 
time when the quotation, “Let the buyer be- 
ware,” assumed greater importance than it 
does today. 

There are far too many films of an inferior 
type being foisted on audiences daily growing 
more restive under the deluge—and this is not 
good for sponsors, producers or the audience. 
Perhaps this is due to buyers shopping exclu- 
sively “on price,” without regard to the film 
producer’s clear understanding of a client's 
needs and objectives. 

Never yet has the “lowest bid’’—projected on 
a screen or telecast—done credit to the pro- 
ducer, the buyer or the industry. Without 
careful planning, sound creative ideas, and 
honesty and pride in execution, many a pic- 
ture is not really a film at all, because it de- 
picts merely a cheap price—a “low bid.” Doing 
that, it costs far too much—it can cost the 
sponsor good will and the very results he 
seeks. 

I feel that an increasing number of firms 
are appreciative of these factors when con- 
sidering having a film made. I believe this 
factor can inspire all of us in the production 
of films to better and bigger things. 


— William J]. Ganz 





( MORE STATEMENTS APPEAR ON PAGE 48 ) 
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positives and color inter-negatives, 


: 
Kodachrome enlarged 
to 35 mm 
Ansco direct 
positive 
mm color release 
olor blow-ups on 
Eastman Color Negative 
and Ansco Color 
Negative and 


release prints 


, with special effects, made on our new 
Specialists 


1153 North Highland Avenue 
Hollywood 38, California 


HOliywood 9.5808 
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MORE PRACTICAL KNOW-HOW ON NEWEST AUDIO-VISUAL 
TECHNIQUES AND TOOLS APPEARS 8 TIMES ANNUALLY 
IN THE BIGGER, BETTER PAGES OF BUSINESS SCREEN 
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First 3-Color “‘Live’’ Film by 
Technicolor Goes to Academy 
* A print of La Cucaracha, the 
first three-color live action motion 
picture made by Technicolor, was 
presented to the Motion Picture 
Academy of Arts and Sciences Jan- 
uary 19, by Dr. Herbert T. Kalmus, 
president and general manager of 
Technicolor Motion Picture Corpo- 
ration. 

Although a Walt Disney three- 
color cartoon made by Technicolor 
preceded it, La Cucaracha brought 
human figures in full color to the 
general public for the first time. 

Dr. Kalmus presented the print 
of La Cucaracha to Charles Brack- 
ett, president of the Academy, in 
a ceremony held in the Academy 
library. 

During the ceremony, Dr. Kal- 
mus said, “This two-reel picture was 
produced in 1933 by Pioneer Films, 
whose officers were John Hay Whit- 
ney, president, and Merian C. Coo- 
per, vice-president. This little fea- 
ture marked the transition from 
two component to three component 


| Technicolor photography and print- 


ing, and hence is a milestone in de- 
veloping the best methods of bring- 
ing color to the motion picture 
screen. 

“Technicolor Motion Picture Cor- 
poration is presenting this print . . . 
to commemorate the manufacture 
of four billion feet of 35mm color 
motion picture release prints. Those 
four billion feet have recorded ad- 
vances in every phase of film mak- 
ing. I have every faith that when 
we complete our next four billion 
feet of film, they will record even 
more far-reaching improvements in 


_ cinematic production and preseiita- 
| tion.” 


In reply, Brackett said, “I well 
remember when La Cucaracha broke 
like a sunrise on the drab gray 
screens of the world. It dazzled us 
all by its beauty and its novelty. 
The beauty of the process remains. 
Its novelty is certainly gone. Nowa- 
days people say of a picture, as 
though they were pointing out a 
quaint peculiarity, ‘It’s in black and 
white.’ 

“The only complaint about Tech- 
nicolor I ever heard from anybody 
is that, after seeing a picture in 
your process, the world outside the 
theatre looks a little drab. The same 
thing can be said about an exhibi- 
tion of Van Goghs.” ee 

* 7 * 

Texaco’s “Story of a Star” 

Rolls on Jerry Fairbanks’ Lot 

* Operations of the Texas Co., New 
York, will be filmed by Jerry Fair- 
banks Productions, Hollywood, 
under the title The Story of a Star. 
The film will be released interna- 


tionally via television and all avail- 
able public outlets. 

The Story of a Star will be filmed 
in Hollywood and on location from 
a story written by Leo Rosencrans, 
Fairbanks story editor. It will be 
shot in 35mm Eastman color with 
the commercial edition running ap- 
proximately 35 minutes and a tv 
version of 27 minutes. 


* * x 


Columbia Records’ Banner Year 
Includes Transcription Growth 

* James B. Conkling, president of 
Columbia Records, Inc., reported 
recently that record and phono- 
graph sales continued to boom in 
1954, giving Columbia its best year 
since 1947 with the largest fourth 
quarter volume in the company’s 
history. 

1954 was also notable for un- 
covering a significant new trend in 
consumer disc-buying habits. This 
year, the nation’s record-collectors, 
an increasing proportion of them 
new phonograph owners, turned 
more strongly to longer playing 
music, to more extended programs 
on dises and to specially packaged 
sets. 

Interest in single records, despite 
strong individual hit discs—Colum- 
bia had four million record sellers 
in 1954—tended to decline tempo- 
rarily during the year for Columbia 
and the industry in general. 

In 1954 Columbia entered the 
tape field, joining with Bell & 
Howell Company to market high 
quality portable and table model 
tape recorders. 

Columbia made great successes 
with such LP’s as The Confederacy, 
the New York Philharmonic Brahms 
Album. The Pajama Game, Liber- 
ace, and the fabulous Dave Brubeck. 
In pop singles, four out of the first 
five top sellers featured Columbia’s 
redoubtable girls: Rosemary Cloo- 
ney, Joan Weber, Jo Stafford and 
Doris Day. 

Production of promotional and 
premium records was expanded con- 
siderably by Columbia Transcrip- 
tions during 1954. Special discs 
featured Jo Stafford, prepared for 
distribution by Gold Seal Wax, 
which sponsors her weekly CBS-TV 
show. A unique Transcriptions proj- 
ect was the production of an origi- 
nal show on dises for use by Scandi- 
navian Airlines. 

Other major manufacturers using 
Columbia services this year were 
Monsanto Chemical Company, Gen- 
eral Electric, Stromberg-Carlson, 
Phileo, Capehart and Zenith. The 
division continued to produce rec- 
ords for the country’s leading in- 
dependent record companies and 
sound slidefilm producers. id 
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Shell Puts 16mm Film Folder 
into Charge Account Envelopes 

* A good example of promotion 
to members of its customer family 
is Shell Oil Company’s small film 
list folder sent to customers with 
charge accounts. 

Opening his bill, the customer 
discovers an attractive title listing 
of Shell-sponsored films available 
from company film libraries. Led 
in by “You'll like these films by 
Shell,” the customer scans _ brief 
notations on motion pictures which 
depict oil in many phases of human 
endeavor. 

Typical of the listing are: 

“Prospecting for Petroleum, the 
story of oil exploration; Birth of 
an Ou Field, the story of drilling 
and production; Refining Oil for 
Energy, the story of manufacturing; 
Oil, the Invisible Traveler, the story 
of transportation; Pipeline, the 
story of America’s underground oil 
transportation.” Other films depict 
oil’s role in aviation, science. 

The folder also advertises Shell’s 
larger, complete motion picture cat- 
alog which may be obtained free 
from Shell film libraries at 50 W. 
50th St.. N.Y. 20; 100 Bush St., 
San Francisco; 624 S. Michigan 
Ave., Chicago 5; P.O. Box 2099, 
Houston 1, Texas. 


Experimental Films Featured 

in Institute of Design Course 

* Applications of the cinematic 
medium are being reviewed in a 
film survey course at the Institute 
of Design, Illinois Institute of Tech- 
nology, Chicago. 

Classes began Feb. 16. They are 
conducted from 7 to 9 p.m. on 
Wednesday at the design school, 
632 N. Dearborn St. 

A cross-section of 15 American 
and foreign experimental films are 
being shown during the survey, 
ranging in scope from realism to 
abstraction, individual portrait to 
mass spectacle, literal transcription 
to poetic invention, and surface de- 
scription to psychological insight. 
Although the film course is required 
for the Institute’s design students, 
the course was opened to the gen- 
eral public on a non-credit basis. 


Radiant Credits "54 Sales Top 
to Popularity of Slides 
* Radiant Manufacturing Corp., 
Chicago, producers of projection 
screens, reported 1954 was the big- 
gest sales year in its history. 
Adolph Wertheimer, vice presi- 
dent, said that the sales increase 
was due to the popularity of color 
slide and stereo projection in the 
home and the growing use of audio- 
visual aids in industry, churches 
and schools. He was optimistic 


about 1955. 
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SHOW MOTION PICTURES 


THIS NEW TABLE-TOP WAY 


with New CRAIG Projecto-Editor 










HE new Craig Projecto-Editor 

can be set up on a table top in 
60 seconds to show movies in bril- 
liant action—without darkening the 
room. 

Educators use the Craig Pro- 
jecto-Editor for previewing films 
before showing to larger groups. 
For editing films before showing to 
different groups. For film mainte- 
mance and repair. 

Businessmen use it as a selling 
tool to present a sales story to key 
prospects. For analyzing time and 
motion study, job training and en- 
gineering films. For film editing and 
maintenance. 

With a Craig Projecto-Editor 
you can show movies in any place 
—at any hour. Picture shows bright 
and clear on its 3%" x 44%” ground 
glass screen. You can create fast or 
slow motion effects, re-run certain 
scenes repeatedly without waiting 
until you get to the end of the reel. 
You can even stop the film for 
frame by frame examination with- 
out harm to film. 


Table Viewer 
with large 


34” x 44” screen 
shows movies 
large enough for 
small groups 


EASY TO CARRY 
Complete unit folds into Carrying Case 
no larger than table model radio. Weighs 
only 1042 pounds. UL approved. 

Models for 8mm or 16mm (400 reel ca- 


pacity) complete with Carrying Case— 
$79.50. 





Craig Professional Unit for reels to 2000’ 
capacity. Price complete, as shown, 
$79.50. Viewer only, $49.50. 

© 1954, The Kalart Co. 


KALART 


eRO#CTO fOITOR 


PLAINVILLE, CONNECTICUT 
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‘Sponsored Films for School and Community” 
a Lively Topic at Eastern Film Library Meeting 
A BUSINESS SCREEN CORRESPONDENT REPORTS 


T HE NEED and desire of educa- 
tion and industry to work 
closer together in the audio-visual 
field was mutually expressed during 
the Eastern regional meeting of the 
Educational Film Library Associa- 
tion, held in New York, Jan. 27-28. 
A large portion of the two-day 
conference for librarians, teachers 
and film people was devoted to the 
subject of “Sponsored Films for 
School and Community” and the 
utilization of films and other a-v 
materials in industrial training. 
Meeting in the new Carnegie In- 
ternational Center, a panel of four 
under the chairmanship of J. Ray 
Bingham, president of Association 
Films, Inc., outlined current aspects 
of the sponsored film field. Others 
taking part were Miss Sophie Hohne 
of Movies, USA, Maury J. Glaub- 
man of the Anti-Defamation League, 
and Herbert Kerkow of Herbert 
Kerkow, Inc. Ross Sutherland of 
John Sutherland Productions, Inc., 
was a scheduled panelist but did not 
participate due to illness. 


Educators More Discriminating 


Chairman Bingham pointed out 
that as a distributor he found that 
educators were learning how to 
better judge films. In the past 11 
years, Association Films has turned 
down more films for distribution 
than were taken on, he said. 

Following the pattern for all dis- 
cussions at this conference, a mo- 
tion picture was used to start the 
meeting. Horizons of Hope, a 
Sloan-Kettering Foundation film on 
cancer research produced by John 
Sutherland, was the example of a 
new sponsored film. A 20-minute 
color movie, it combined animation 
and live action. The audience 
praised the animation used to clar- 
ify technical and medical terms 
and procedure. 

Miss Hohne listed three reasons 
why sponsored films are made: to 
publicize projects and help raise 
money (i.e. cancer films); to tell 
ideas and programs to own em- 
ployees and dealers (i.e. sales pro- 
motion films); to bring a message 
to the general public or any one 
area (i.e. insurance films). 


Preference for Adult Groups 


Surprising to many school peo- 
ple was the fact that some sponsors 
exclude school audiences—that they 
might want only adult groups. 
After paying for the film produc- 
tion, sometimes only enough prints 


can be purchased to reach the pri- 
mary audience, Miss Hohne roted. 

Glaubman felt that some compa- 
nies and associations are motivated 
into producing films only because 
their competitor has a movie; 
often the coming of a 25th an- 
niversary will excite such compa- 
nies to glamorize themselves. Fre- 
quently these films are not effective, 
Glaubman maintained. The Anti- 
Defamation League produces films 
that fill a need, he said, because 
the League’s distribution is only 
through rental. The audience must 
want to get them. 

Gives the Producers Viewpoint 

Kerkow reviewed sponsored films 
from the producer’s viewpoint. He 
stated that teachers have a real need 
for sponsored films which cover 
topics and areas and not econom- 
ically feasible to educational film 
companies. He believed that pro- 
ducers and sponsors have realized 
their responsibility to education and 
have improved their films to the 
point where films are generally ac- 
cepted in schools. 

Kerkow listed eight steps for a 
producer in producing a sponsored 
film for school use: 

1. Relate sponsor’s material to 
school needs. 

2. See and understand in gen- 
eral the needs of schools. 

3. Share this information with 
clients. 

4. Set up the budget in line with 
the client’s desires and the type of 
film. 

5. Prepare the script. 

6. Go to teachers and students 
with the script for suggestions. 

7. Make the best film possible 
within the budget limitations. 

8. Make an actual student check 
by running the workprint with a 
temporary sound track on a mag- 
netic projector. 

Later in this session, Charles 
Luminati of the Great Neck, N. Y. 
schools, speaking for the audio- 
visual coordinator in education, 
sounded a note of encouragement. 
The quality and content of spon- 
sored films has greatly improved, 
he stated. Teachers are being con- 
sulted more and more, he added, 
and industry and education are 
coming closer together. 

The problem of scheduling spon- 
sored films still exists, Luminati 
said. At the beginning of each 
year, the sponsored films needed by 


(CONCLUDED ON PAGE 44) 
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HUMAN RELATIONS NATIONAL SECURITY SALES PROMOTION 
“And So They Grow” “Guard Against Sabotage” “There’s Color In Your Life” 
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a miracles of wide screen, 3D 
and other means of projecting motion 


pictures to capture audience attention, the 






fact remains that it is the content of the film, the 

interest of the story and the ability of the producer who 

brings it to the screen that determines its worth to the 

sponsor and to the audience which gives its time to the 

viewing. We call it cinema-VISION, the art of putting 

your story into memorable pictures and sound. 

The art of seeing that the Best of your 
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Pitti acted upon regardless of the 
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See these new films: 


And So They Grow 


Play Schools Association 


Are You Slipping? 


Southern Railway System 


Children With Nephrosis 
Charles Pfizer & Co. 


Guard Against Sabotage 


United States Coast Guard 


Slate Quarry — Engineered For Oil 
Esso Standard Oil Co. 


There's Color In Your Life 


Benjamin Moore & Co. 


Three To Make Ready 
Institute for Crippled and Disabled 
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FILMS FOR SCHOOLS: 
(CONTINUED FROM PAGE 42) 


his teachers are carefully studied 
and ordered months in advance. 
Luminati also noted that showing a 
company's products was not ob- 
jectionable if natural to the story 
of the film, but he definitely did not 
use films heralding the superiority 
of one sponsor's product over others. 

Marjorie Fuller of the Stamford, 
Conn., Public Library explained the 
library’s function in the community. 
Stamford has some 500 films, of 
which about one-third are spon- 
sored. The library works closely 
with a large number of groups such 
as P.T.A.’s, social agencies, recre- 
ation leaders. In borrowing films 
from companies for less than a 
year, the library has to have a 
print for at least a month. A regu- 
lar film catalog is published and 
monthly listings are sent to the 
mailing list. 





Two round-table discussions on 
the classroom and the community 
followed the general meeting. 

In another session of the con- 
ference, Dr. Louis S$. Goodman of 
Pan-American Airways 
training work at P.A.A. In two and 
a half years, Pan American has 
produced 12 motion pictures, seven 
sound slide films and 72 recordings. 
Including equipment for all loca- 
tions, the total program has cost 
$650,000 to date. 

In the area of reservations, the 


described 


purpose of the training program is 
to cut the time to book a passenger 
from 35 minutes down to three 
minutes. One of the principal train- 
ing features deals with attitude and 
service around which all of Pan 
American’s operations revolve. 

Dr. Goodman showed three films 
as a cross-section of his work. The 
first was a three-minute subject, 
Dial S for Service. A man is shown 
in a phone booth calling Pan Amer- 
ican to make a reservation. Almost 
wordlessly he waits while the clerk 
tries to make his reservation. The 
EFLA audience was impressed by 
the humorous approach to training 
and the point impact of the film. 

A two minute film showed the 
proper way to talk to the customer 
at the counter. This film is repeated 
10 times in the class. Dr. Goodman 
explained that it was sometimes dif- 
ficult to get the film used properly 
in P.A.A.’s locations around the 
world. 

The third film, Flight Happy, made 
by Henry Strauss Co., Inc., was 
designed for attitude improvement. 
This picture shows how a flight 
crew can handle a disgruntled pas- 
senger and change him into a friend 


of the airline. QQ 








SERVICE HONORS TO THESE JAM HANDY VETERANS 





Three key members of The Jam Handy Organization are pictured above 
with Jamison Handy, president (extreme left), just after receiving awards 
for 25 years of service. From left to right are Mr. Handy; Eldon Anderson, 
manager of slidefilm stages; Everett Schafer, vice-president: and Leroy 
Conway, film editor, shown at Detroit ceremony. 
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Three Honored for 25 Years’ 
Service at Handy Organization 
* Silver watches were awarded in 
January to three men who reached 
the 25th rung of the success ladder 
at The Jam Handy Organization, 
Inc. Presented by Jamison Handy, 
president, at the annual meeting of 
the organization, the 25-year-serv- 
ice awards went to Everett Schafer, 
vice-president, Leroy Conway, film 
editor, and Eldon Anderson, man- 
ager of slidefilm stages. 

All three started at the bottom 
of the ladder in 1929 when the 
company headquarters were in Chi- 
cago. Rising with the organization 
as it established larger headquarters 
in Detroit, they moved up to key 
posts. 

Everett Schafer has spent his en- 
tire business career with The Jam 
Handy Organization. Starting as as- 
sistant librarian in the slidefilm de- 
partment, he advanced to slidefilm 
project supervisor and later assist- 
ant contact man. He successively 
became writer for motion pictures 
and slidefilms, contact man and ac- 
count executive. In 1947, he was 
appointed vice-president in charge 
of service operations, his present 
position. 

Leroy Conway and Eldon Ander- 
son both began as company mail- 
boys. Later Conway worked in the 
motion picture library. He was a 
motion picture project head before 
assum'ng his present post as film 
cutter. Anderson was a production 
supervisor in the slidefilm depart- 
ment before his recent appointment 
as manager of slidefilm stages. | 

* * * 
Continental Can to Sponsor 
Promotional Film on Retailing 
* The Continental Can Company 
has appointed Transfilm Incorpo- 
rated to produce a 15-minute color 
animated motion picture as part of 
its continuing program to promote 
the sale of canned foods at the re- 
tail level. The film, designed for 
presentation at conventions and 
meetings of canners and retailers, 
will be ready April 1, and will de- 
pict ways in which canned foods 
can be advertised and promoted. 





The Film in Education 


* “We face the new load in educa- 
tion with inadequate tools and a 
very great lag between professional 
knowledge and professional prac- 
tice. . . . The educational film is 
one of the few known possibilities 
to help significantly in meeting the 
new load . . . the film appears to be 
indispensible in the tasks ahead.” 

—Dr. David D. Henry, recently- 
named president of the University 
of Illinois. 

















38 Years of Lighting Experience* 
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Don’t by-pass that big color job for lack 








of lighting equipment or large scale lighting 
experience. We have specially-designed, high output, 
quick-rig, lightweight equipment, created for 
today’s tremendous color motion picture interiors. 
. We are a most complete and always dependable 
Re source. Regardless of budget limitation or size, our all- 
# inclusive contract service can help you solve that lighting 
problem! Lights—Generators—Grip Equipment— 
Cables—Boxes—Accessories, in quantity. 


Bob Duggan — 


THE STUDIO LIGHTING CO. 
2212 North Halsted Street, Chicago 14, Illinois 
Phone: EAstgate 7-2800 
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ING TOURNAMENTS * HOLLYWOOD LOCATION UNITS FOR ALL MAJOR STUDIOS + PLUS HUNDREDS OF INDUSTRIAL AND TELEVISION FILMS THROUGHOUT JU. S. 
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and Industrial 
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5 Thirty years of professional 
experience together with com- 
pletely integrated studio and 
laboratory facihnes plus 
top-flight personnel 


Our service and quality assure your 


year-after-year complete satisfaction. 


Chicago Film Studios 
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Picture People 


APPOINTMENTS AND ACTIVITIES 

OF PEOPLE IN PRODUCTION 
John T. Dunphy Appointed 
Sound Masters Director of TV 
* John T. Dunphy has been ap- 
pointed director of television at 
Sound Masters, Inc., New York. 
This is in the nature of a home- 
coming for Mr. Dunphy who was 
associated with Sound Masters as 
a screen writer and director before 
joining the agency ranks a little 
over seven years ago. 

Mr. Dunphy comes to Sound 
Masters from the Kudner Agency’s 
tv copy department. Previously, he 
was with Benton and Bowles. 

During World War II, Mr. Dun- 
phy saw service with a U.S. Navy 
motion picture unit and made docu- 
mentary and training films all over 
the world. 

* * ” 
John Sutherland Co-Authors 
Novel of Great Indian Chief 


* John Sutherland, Hollywood pro- 
ducer of films for business, is co- 
author of “The Valiant,” an 
epic novel based on the history of 
the Nez Perce Indian tribe and its 
almost legendary chief, Joseph. The 
book will be published by Pantheon 
Books this spring under the imprint 
of Jason Press. 

Sutherland’s collaborator on the 
book was Sigman Byrd, newspaper- 
man on the staff of the Houston, 
Texas, Chronicle. 

The famous Indian is given the 
fictitious name of Joel in the novel. 
The story is one of adventure and 
tragedy, telling of the stand of the 
great Nez Perce warrior against the 
armed might of the United States. 

Sutherland earlier collaborated 
with Commander Harvey Haislip 
on the original story of Flight Com- 
mand for Metro Goldwyn Mayer. 
“The Valiant” is being agented for 
a motion picture version. 





* - a 


NBC Film Division Names 
Five in Staff Advancements 


* H. Weller Keever, former Central 
sales supervisor for the National 
Broadcasting Company Film Divi- 
sion, has been appointed sales man- 
ager, Ted Sisson, division director, 
announced recently. 

Following his own promotion, 
Keever announced the sales force 
promotions of: Leonard C. Warager, 
from supervisor to sales manager 
of the Eastern sales force in New 
York; Dan Curtis, from acting su- 
pervisor to sales manager of the 
Central sales force in Chicago, and 
Clifford Ogden, from supervisor to 


sales manager of the Western sales 
force in Hollywood. 

Jay Smolin, advertising and pro- 
motion manager, announced that 
Curtiss C. James, formerly with 
Murphy & Lang, Dayton, Ohio, has 
joined the sales-promotion staff as 
a presentation writer. 

Keever joined NBC as a Film 
Division salesman in 1951. He was 
named supervisor of the Central 
sales force in March, 1953, shortly 
after the. division was established 
as a major NBC operating segment. 

* - * 

If the Client Won't Relax 

Try This on Your Projector 

* Its green eye staring and dim- 
ming, staring and dimming, its tone 
rising and falling, rising and falling, 
an electronic machine for inducing 
hypnosis is the newest experiment 
utilizing the persuasive powers of 
audio-visual stimuli. 

Invented by Neil Satter, Chicago 
electronics and production engineer, 
the new instrument is being con- 
sidered as an aid to medicine and 
dentistry. It has been tested as a 
relief in childbirth at a Chicago 
hospital. The inventor experimented 
on his wife with the machine and 
its sight-sound suggestion reportedly 
impressed upon her a diet which 
caused her to lose 14 pounds. 

Satter’s electronic hypnotiser is 
an automatic device which syn- 
chronizes a green projector light 
and a sound tone with the optical. 
auditory and respiratory responses 
of the subject. 

Relaxing in an easy chair, the 
subject looks into the small green 
light projector atop the electronic 
housing. Wearing a telephonic head- 
set, the subject listens to sound 
tones. As he looks and listens, the 
green light’s intensity decreases with 
his inhaling and increases with his 
exhaling. The tone volume accom- 
panies this breathing rhythm, up 
and down. 

To start the process, the audio- 
visual machine is set for approx- 
imately 20 cycles of stimuli a min- 
ute—to equate normal breathing. 
Gradually, the rate diminishes to 
around 12 cycles. Without rational 
effort the subject adjusts his breath- 
ing rate to the machine’s a-v cycles. 

The subject’s breathing slows and 
relaxation overtakes him. No verbal 
“go to sleep” is used but in 15 or 
25 minutes the subject is placidly 
available for suggestions. These may 
be autosuggestions or suggestion 
given directly by microphone. The 
doctor or dentist can tell the sub- 
ject what to think before the elec- 
tronic comfort begins or he can 
speak into the subject’s mind via 
the mike when the machine has 
completed its a-v hypnosis. % 
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Thows a DUPONT cogative film 


for every shooting assignment 








TYPE 930 A—Rapid Reversal Pan...a 16-mm. medium-speed film 
which may be processed either as a negative or by high-speed reversal. 
Widely used in daytime newsreel and sports photography. 


TYPE 931 A—a 16-mm. high-speed panchromatic film designed for 
combination of highest taking speed and very rapid processing as a 
negative or by reversal. Produces remarkable results in night and incan- 
descent photography for sports and newsreels. 


FASTAX HIGH-SPEED TYPE 931—designed for top performance in 
high-speed motion-picture photography. Available through Wollensak 
Optical Company, Rochester, New York. 











Leading cameramen all over the world 
prefer Du Pont films for both motion- 
picture and television cinematography. 
For any type of subject, under any 
kind of illumination, there’s a depend- 
able Du Pont negative to do the job. 
Whether you're shooting on the lot or distant location...street_ | The Du Pont Company, Photo Prod- 











scene, ball park or convention hall... day or night...kinescope _ U¢tS Dept., Wilmington 98, Delaware. 
or TV commercial, there’s a Du Pont negative taking film to meet In Canada: Du Pont Company of 
your specific needs. For top-quality results on every job, pick one Canada Limited, Montreal. 
of the dependable films listed below. 
TYPE 904 B—“Superior” | ...a 35-mm. panchromatic film rec- DISTRICT OFFICES 
ommended for general exterior and process backgrounds where Siete A Ot} Pasties Bite. 
lighting is ample. Has very fine grain, normal contrast, wide lati- Chicago 18, iil 3289 No. California Ave. 
¢ . Giv iti andsca reens. Cleveland 14, Ohio 1033 Union Commerce Bidg 
iude. Gives excellent rendition of | pe g Daas 7 Texas : 1028 A ts = 
“ + an? 3 : ¥ os Angeles 38, Calif 7051 Santa Monica Bivd. 
TYPE 926 B—‘Superior™ 2... a 35-mm. panchromatic all tow You 11, Y San Geet tie dieest 
purpose stock for exterior and interior production work. Has fine Philadelphia 2, Pa. 225 South 15th Street 


grain, medium speed, wide latitude . . . ideal for use in high- or low- 
key lighting. Widely used for filming 
audience-participation TV shows. 


TYPE 927 B—“Superior” 3...a 
35-mm. panchromatic film for in- 
terior and exterior shooting where 
limited illumination levels prevail. 
High speed facilitates use of re- 
duced apertures when increased 
depth of focus is required. Holds 
halation from lights to minimum 
and is excellent for night work. TYPE Daylight Incandescent Daylight = Incandescent 
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EXPOSURE DATA 





For Processing as Negative For Processing by Reversal 






































TYPE 824 A AND B—35- and 16-. K— ||| =|) = a 90 i a 
mm. for kinescope recording. Low = V4 -™ 

contrast, blue sensitivity and fine 926 B 80 64 e Pe 
grain make it ideal for use as a 927B 125 100 — 
negative in photographing images on TV monitor tubes. 901 A 40 32 64-125 50-100 
TYPE on in yest 2...an a ePrmsig spine 914A 32 25 40-64 25-40 
matic film for interior and exterior use. Combines fine grain wit 

speed and wide latitude. May be processed as a negative or by SA » o we its 
reversal. 931A 80 64 125-160 100-125 


TYPE 914 A—Panchromatic ...a fine grain 16-mm. film with 
wide latitude for interior and exterior work. May be reversal- 
processed with excellent results. 














SPECIFY DU PONT MOTION|| PICTURE Fem 


86. y. 5. pat. OFF 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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A Secretary in an office in which I once 
worked, agumented her annual income from 
her stenographic labors by some fifteen hun- 
dred dollars a year, by winning newspape1 


contests, I asked her how she managed to pro- 


duce so consistently. “It's simple”, she ex- 
plained, “I find out who the judges are and | 
write my answer to please them.” 


The current epidemic of awards for every- 
thing, from the distinguished Nobel prizes to 
the spurious Fashion Academy awards, seem 
about to strike the business film industry. I, for 
one, deplore it. I see few, if any benefits to be 
derived from it, and much possible harm. It 
will undoubtedly encourage the creation of 
pictures that will please judges rather than 
serve their sponsors, resulting in dissatisfaction 
on the part of the sponsors and disfavor for 
the medium. Undeserved publicity for those 
who have a part in the production of award 
winning pictures, may deceive other potential! 
sponsors in underwriting other unsatisfactory 
pictures, with still more discredit for the 
medium, 


Before producers—or sponsors—fall for the 
allure of film awards, they should ponder the 
effects of the many awards that are given for 
advertisements. Has a single one of them eve: 
contributed a single thing to the advancement 
of the techniques or craft of ad-making? | 
know of none! I know no serious practitioner 
of advertising—and I know and have known 
many—who pay any attention to them. The ad 
vertising craftsman is far more concerned with 
creating ads that work for his client rathe 
than for his own vain glory. 


We in the film business should be actuated 
by the spirit of Demosthesnes, who, in a cd 
bate with his rival orator, Aeschenes, said, 
“You make them say, ‘How well he speaks!’ | 
make them say, ‘Let us march against Philip!’ ” 
In the creation of pictures we do our clients a 
disservice if we make pictures for them which 
prompt people to say, “What a clever pi 
ture!”’ But we serve our clients well when the 
films we turn out make the specialized audi 
ences for whom they are intended say, ‘That 


idea makes sense! I will do what the film says!”’ 


Ihe audience for whom it is intended is th« 
only competent judge of the effectiveness of 
any film, and the best award any picture can 
win is not a plaque or an engraved certificate, 
but the favorable response of that audience! 


L. Mercer Francisco 


THE KIND OF FILM that we believe in most 
is the film which shows real people as they 
really are, which speaks the words they really 
speak. We need a new definition for this 
kind of film because the word “documentary’ 
has come to mean too many different things 
to different people. It might be a film which 
costs very little 


or a great deal — to produce, 
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Producers Credo 


AS LEADING FILM MAKERS 
VIEW TODAY’S CHALLENGES 


(CONTINUED FROM PAGE THIRTY-FOUR) 
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but it will show things as they really happen. 

lo make this kind of film is more difficult, 
sometimes, than to squeeze it within the 
confines of a pre-digested script. It can, how- 
ever, come a little closer to the truth, and 
truth is what we like to think we are dealing 
with in this business — in government o1 
international information — in advertising, 
training or sales films — in films on public 
affairs for television. 

Ihe uses of films are just as many as the 
uses of truth. Until a comparatively short time 
ago, the reporter had only pencil and pape 
for tools. Today he has versatile cameras, wire- 
less microphones and recording tapes. As for- 
mer journalists, we are proud to participate 
in this enlargement of our ability to perceive 
and understand the world around us. 

Alfred Butterfield 
Thomas H. Wolf 


* + *% 


I Bevieve that we, who have chosen the crea- 
tion, development, production and distribution 
of the audio-visual medium as it applies to 
Education, Religion and Business, have what 
A Sacred Trust. 


The motivation and developing of people 


might be termed 


is mighty important to our way of life. This 
can only be attained through rapid and thor- 
oughly understandable communication. In our 
medium only is this completely possible. ‘There- 
fore, as we progress, our industry must strive 
to improve our techniques in the art of cre- 
ative writing and the pictorial portrayal of 
what is written. 

The greatest compensation anyone can re- 
ceive from our business is the warm feeling of 
the audience when they see their story, or a 
story of interest to them, come to life. I believe 
it is a great business with a tremendous future, 
because we are doing something which helps 
others. 


Dick Westen 








b+ 


‘THERE HAS BEEN a great deal of material writ- 
ten concerning the relationship between a cli- 
ent and producer. When great nations get 
together, there is a small group of unheralded 
and unknown people whose responsibility is 
the translation of ideas through the medium 
of communication known as _ languages. 
Through this exercise of talent and ability 
comes comprehension. I believe herein lies 
an analogy. 


We frequently think of ourselves as creat- 
ors, when in reality we are interpreters. It 
certainly has been within the experience of 
the writer that every time a producer attempts 
to tell the client how to run his business, how 
to conduct his training program, what his 
sales policy should be, there is trouble ahead. 
Likewise, when a client attempts to tell a 
competent motion picture producer how to 
interpret this material, i.e. how to produce 
a motion picture, the results are far from 
perfect. 


Therefore, we, as producers, should con- 
ceive of our responsibility as one of an in- 
terpreter, translating the ideas and _ policies 
of a client through our medium. If we ful- 
fill this responsibility, the result can only be 
a clearer understanding and comprehension 
of those ideas or policies. 

—Larry Sherwood 


I Bevieve that every business must have a 
code—a set of rules by which to live and serve. 
I believe that every producer of motion pic- 
tures has an unequaled opportunity to serve 
his country, his community, his fellowman 
and himself. I believe that a successful policy 
must be practical, workable, easily under- 
stood and completely fair to both client and 
producer. 


I believe that every producer should enjoy 
a modest profit—in fact he must if he is to 
survive and continue to serve. If the producer 
is persuaded to give an opinion regarding cost 
at the outset, his opinion can be no more than 
an intelligent “guess.” If he is called upon to 
quote a firm price at this stage, he must 
“guess” high enough to assure a modest profit. 
If he “guesses” too high, he is unfair to the 
sponsor—if too low, he is unfair to himself. 
“Guessing” serves neither sponsor nor pro- 
ducer. 


I believe that a producer of medical and 
scientific films can best serve and prosper by 
operating on a policy of cost plus a fixed 
mark-up—against a top figure—with all serv- 
ices and materials itemized and priced in ad- 
vance. He should render an itemized account 
on that basis at regular intervals so that the 
sponsor can pace the work—know exactly what 
has been accomplished at any stage of the 
work and exactly what it has cost. 

— Mervin W. LaRue, Sr. 
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PROUDLY SERVING THE INDUSTRIAL LEADERS OF THE NATION 


American-Radiator 
& Standard Sanitary Corp. 
American Telephone 
& Telegraph Co. 
American Tobacco Co. 
Andrew Jergens Co. 
Brown & Williamson 
Tobacco Corp. 
Burlington Mills Corp. 


Church World Service 
Colgate-Palmolive Co. 

Cudahy Packing Co 

Gulf Oil Corp. 

Lever Bros. Co. 

Liggett & Myers Tobacco Co. 
Manchester Oil Ref. Ltd., England 


MOTION PICTURES FOR INDUSTRY 
EDUCATION AND TELEVISION 


Nash-Kelvinator Corp. 

Pabst Brewing Company 
Phillips Petroleum Co. 
Protestant Radio Commission 
Remington Rand, Inc. 

R.J. Reynolds Tobacco Co. 
F&M Schaefer Breu ing Co. 


PETER ELGAR eh ap Raeeyoronl eta 
18 East 53rd, New 


Sterling Drug, Inc. 


U 


United States 
U 


Inited States Brewers 


nited Coffee Growers of Brazil 
Air Force 
nited States Army 


Foundation, Inc. 


‘nited States 


Department of State 


Wallerstein Company, Inc. 


York 22, N. Y., MU 


INC. 
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The World’s Outstanding 16mm Camera 


Trica it has so much more to offer, the Arriflex 
16 has become the most wanted 16mm camera in 
the field. The demand has been greater than the 
supply from the very beginning . . . and for the best 
reasons in the world: 


® The Arriflex 16 is the only 16mm camera with a 
mirror-reflex shutter for continuous thru-the-lens 
focusing and viewing—even during actual shooting. 
There is no beam-splitting and no light loss; no 
parallax and no need for extra finders. 


® It is equipped with registration pin assuring abso- 
lute frame registration and rock-steady pictures. 


® A built-in electric motor drive permits uninter- 
rupted filming—no need to stop and wind a spring. 


® By employing a diverging turret, 3 lenses from 


For complete information concerning Arriflex 16mm and 
35mm cameras, and Arri film lab equipment, write to 


extreme wide-angle to 300mm telephoto can be 
simultaneously mounted—without physical or optical 
interference. 


There are a host of other features that equip the 
Arriflex 16 for every possible type of professional 
filming: Footage and Frame Counters — Tachometer 
— Detachable Matte Box — 400 ft. Accessory Maga- 
zine, etc. Its extreme compactness and light weight 
{only 7% lbs. with Matte Box) makes it also ideally 
suited for hand-held shooting. 


The quality, performance, and exclusive features of 
the Arriflex 16 have created a great demand for 
this camera. To assure earliest possible delivery, we 
strongly urge you to place your order now. And 
even though there is some delay, remember . . . the 
Arriflex 16 is worth waiting for. 


KLING PHOTO CORP. © 235 Fourth Ave., New York 3, N. Y. © 7303 Melrose Ave., Los Angeles 46, Calif. 








Bibliography of A-V Aids 

Available to Management 

* A revised, up-to-date edition of 
the reference publication, “Annota- 
ted Bibliography of Audio-Visual 
Aids for Management Development 
Programs,” has been specially com- 
piled for the Fourth Utility Man- 
agement Workshop and the Sixth 
Industrial Research Conference. 
These meetings of corporation ex- 
ecutives will be held in May and 
June at Columbia University’s 
Arden House, Harriman, New York. 

The new bibliography follows an 
extensive study of new educational 
films, filmstrips and recordings. It 
contains data and comments on 141 
different items and is subdivided 
into sections on: management de- 
velopment programs, the executive's 
job, industrial engineering and 
management, selection and _place- 
ment, training methods, manage- 
ment communication, reading im- 
provement, public speaking, public 
relations, labor relations, human 
relations, and leadership, personal 
psychology, mental health, business 
philosophy, social problems, super- 
visor and foreman training. It con- 
sists of 16 double-column pages, 81 
x 11 inches, bound in paper cover. 

The bibliography is available 
from Research Service, 353 West 
57th St.. New York 19, New York. 
It is priced at $2.50 a copy. 

% e * 
Harvey Steinberg Appointed 
A-V Director at Illinois Tech 
* Harvey S. Steinberg has been ap- 
pointed director of visual aids at 
Illinois Institute of Technology, Chi- 
cago. 

Steinberg is a graduate of the 
Institute of Design at Illinois Tech 
and holds a degree as a bachelor 
of science in photography. Stein- 
berg attended the University of Illi- 
nois before transferring to the 
Institute. He is a member of the 
Biological Platographic Association 
and the Chicago Film council. 

* af * 
Audio-Master Corp. Releases 
40 Sides of Music, Effects 
* As am additional service to sub- 
scribers to their B-G Library of 
Mood and Bridge Music, Audio- 
Master Corp., 17 East 45th St., New 
York 17, has just released 40 sides 
of music. 

The new musical selections con- 
tain production numbers, dramatic 
openings and closings and unusual 
commercial and industrial sound 
effects. 

With the addition of these new 
tunes, the B-G Library now offers 
over 500 diversified tunes, varied 
in scope from bizarre, interplane- 
tary themes and exotic Oriental 
melodies to subtle enchantments. 
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Buuce Henry 


Studio: 


1416 N. Wells Street 
Chicago 10, Illinois 
Mohawk 4-0939 


Summer Workshop: 


Lac Court Oreilles 
Stone Lake, Wisconsin 
Stone Lake 2552 
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RADIANT has the right screen 


Hundreds of users of projection equipment have solved their lighting 
problem—by adopting one of these great Radiant screens. These new 
developments in reflective surfaces are ready to help you, too! 





ADJUSTS 
ANYWHERE 
FROM 
110° HIGH 










TO 9” 
a LOW 








For darkened rooms 


New RADIANT “Educator” with full height adjustment 


For smaller rooms or auditoriums . . . with or with- 
out platform or stage, the Radiant Educator can be 
quickly set up for perfect visibility. A touch of the 
toe and the extra sturdy tripod legs fly open. The 
70” model adjusts from only 92” from the floor to: 
a height of 110” . . . and is easily adjustable to 
square sizes for slides, rectangular sizes for movies. 
Fully guaranteed for 10 years. 


Brighter, More Brilliant Pictures, Too! 








> 


“EDUCATOR” features Radiant's 
ee oe 
mente ane bene guar- 
the most perfect picture congas 
possible. And this Vyna-flect is 

. flame-proot and washable. 


WAN! te 7 
Projection Screens 


: IANT 
Zs HANSEN 
RADIANT CORP. » 1232S. TALMAN + CHICAGO 8 





The 
new, 









For lighted rooms 


New RADIANT “Classroom” with full 90° viewing angle 


Projecting in lighted rooms is no longer a problem 
The advanced design of the Radiant “Classroom” 
Screen has proven its ability to show bright, clear 
pictures under normal artificial or daytime lighting 
conditions. Doubles the efficiency of visual aid pro- 
grams... eliminates the need for costly room dark- 
ening equipment in most cases. The screen surface 
is unbreakable. 











Brilliant, clear pictures which can be seen 
throughout a full 90° viewing angle per- 
mits every viewer to see a sharp, 
picture from his seat. 


clear 








win. ~ <0 
— 
Ask for demonstration to determine whether Radiant 
“Classroom” can solve your lighted room problems. 





FREE! Send Coupon Today for detailed specifications on these two ovt- 
standing Radiant Projection Screens. Illustrated, descriptive circulors 
and price lists will be sent without obligation. 


RADIANT MFG. CORP. 
1225 S. Talman, Chicago 8, Ill. 


Yes, I want to get full story of the two remarkable new devel- 


opments—the Radiant “Educator’ and “Classroom” Screens. 
Name 

Address 

City Zone State — 





Canadian Pacific's Films 

Reach Wide Audience in U.S. 

* Nearly 20 million Americans in 
the past 10 months have viewed 
the Canadian scene from the com- 
fort of their living rooms through 
the medium 
Railway 


of Canadian Pacific 
sound and color films 
screened 309 times over television 
outlets in 53 cities of the United 
States. This is the estimate of the 
CPR based on multiplying by three 
the number of sets reported in the 
territory covered. 

At the same 
brought to an number 
of Canadian viewers due to the ex- 


time, the films were 


increasing 


tension of Canadian tv stations to 
all parts of the Dominion. 
were 
1954. 

A favorite with both American 
and Canadian viewers is Canadian 
Pattern, produced for the 
Pacific by 


There 
85 showings in Canada during 


Canadian 
Associated Screen News. 


Ltd. Conceived as a new kind 
travel film, it weaves the scenic 
beauty, the industrial and urban 


development of Canada into a de- 
sign for holiday living. It reveals 
the tremendous strides Canada has 
made in its development since the 
end of World War II, also featur- 
ing beauty spots for Canadian va- 
cations. 

Other film subjects highlight golf. 
fishing, trail riding and other sports 
in the Canadian Rockies; 
in Quebee and the Rockies; 


skiing 
sport 


fishing in Quebec and Ontario. 
cruising the Great Lakes, British 
Columbia coastal waters to Van- 


couver Island, Alaska and the Yu- 
kon, and down the scenic St. Lawr- 
ence and Atlantic by Empress liner 
from Montreal to Liverpool. 

The seaside playgrounds of Nova 
Scotia and New Brunswick are given 
attention in East 
Playground, another popular sub- 
ject listed in Canadian Pacific’s 
catalogue of films offered in color 
with sound or silent versions. 


Canada’ s Coast 


Wilding Picture Productions, Inc. 
Makes 103rd Film for Alcoa 


* Coinciding with the telecasts of 


the Ed Murrow See Jt Now show 
on CBS on January 18, Wilding 
Picture Productions. Inc., had de- 


livered its 103rd commercial for 
the Aluminum Company of Ameri- 
ca, sponsor of the show. 
Wilding’s records show that the 
studio’s crews have rounded out an 
even quarter-of-a-million miles of 
travel in connection with photogra- 
phy for these commercials. Shot in 
practically every section of the 
United States, the commercials have 
been written by the television staff 
of Fuller & Smith & Ross, Inc., 
agency for Alcoa. William McCague 
heads the operation for Alcoa. 
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Thanks to the welcome pressures 
our clients have been putting on us 
for greater and greater volume, 
we're passing out cigars in honor of 


own new suburban sound studio. 


The new addition augments out 


existing facilities in downtown Detroit, 





where we consult, plan, write, and 
produce for all types of training 
and communication programs, using 


all methods and media. 


Whether client, competitor, or potential Florezian, won't you pay us a visit? 


florez incorporated, detroit, WOodward 2-4920 


Photographic and sound 
studio: 


Offices, sales, creative, 


production: 
815 Bates Street 25305 John R Road 
Detroit 26 Royal Oak Township 
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A BIG PICTURE FOR A BIG JOB 


How do you explain the size and complex nature of a 
world-wide organization so that every employee will understand 
the importance of his activities in relation to the whole enterprise? 

That is the job which was undertaken in the production of 


































































ad “On Stream” for Socony-Vacuum Oil Company and its affiliates, 

 )\\| ry General Petroleum Corporation, Magnolia Petroleum Company 

2 | ip’ and others throughout the world. To secure the material for this 
Hy A film, camera crews traveled more than a quarter-million miles 

tt s 4 to record the myriad activities of a company whose products are 





Now, after more than two years in production, the com- 
pleted feature-length color picture is ready to assume its function 
of helping to build a firm basis of understanding among the 
67,000 men and women in the family of the Flying Red Horse. 





Ha, p marketed in practically every free country of the civilized world. 


























We are proud that Socony-Vacuum, through its Film 
Consultant and Executive Producer, John J. Hennessy, selected 
us to produce what will undoubtedly rank as one of the most 
important industrial films of 1955. Possibly you, too, can utilize 
the services of an organization which knows how to apply the 
techniques of the “big” picture to a big job. Let’s discuss it. 









































CATE & M*CGLONE 


films for industry + 1521 crossroads of the world + hollywood 28, calif. 














































Marvin Camras Wins Scott Award 
for Mag Recording Inventions 

* Marvin Camras, magnetic record- 
ing inventor, was presented the 
John Scott award for scientific 
achievement, January 31, at the 
Hotel Statler, New York City. 

Camras, 38, senior physicist at 
the Armour Research Foundation 
of the Illinois Institute of Tech- 
nology, Chicago, received the $1,000 
award for his discoveries in mag- 
netic recording which helped sky- 
rocket an $80 million annual in- 
dustry. 

His extensive inventions currently 
are used in radio broadcasting, 
stereophonic and motion pictures, 
home entertainment. oflice dictation, 
memory units for high speed elec- 
tronic computers, instrumentation, 
guided missiles. As a result of Cam- 
ras’ investigations, Armour Re- 
search Foundation owns or controls 
more than 250 magnetic recording 
patents in many countries. 

The 138-year-old award, an honor 
bestowed on Thomas Edison, Or- 
ville Wright and Madame Currie. 
was presented at the winter meeting 
of the American Institute of Elec- 
trical Engineers. 


tt 
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Committee Calling Entries 
for 1955 Safety Film Contest 
* Preparations for the 1955 safety 
film contest are under way with Feb- 
ruary 28 set as the deadline for 
entries of films and slidefilms. 

The National Committee on 
Films for Safety has announced 
that awards will be made for se- 
lected motion pictures, theatrical 
and non-theatrical (16mm), deal- 
ing with safety in four categories 

occupational, home, traffic and 
transportation and general. Sepa- 
rate awards will be made for sound 
slidefilms. 

Bronze plaques will be awarded 
to top winners. Award of Merit 
certificates will be given to other 
films for reasons of subject treat- 
ment, production excellence and/ 
or unusual contribution to contest 
objectives. At the discretion of the 
judges, awards may be given sepa- 
rately for “Instruction-teaching” 
and for “Inspirational” purpose 
films. No charge is made for con- 
test entries or for awards to spon- 
sors. The films must have been pro- 
duced or released in 1954. 

Entries will only be accepted for 
those films which are delivered all 
charges prepaid to Wm. Englander, 
Secretary, National Committee on 
Films for Safety, Sth fl., 425 N. 
Michigan Avenue, Chicago 1}, Ill. 
Films will be returned via railway 
express collect as soon as possible 
after final judging in April. 
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phat Brilliance ! 
aN hat Volume 


Vhat a Show ! 
“No Wonder... 


it’s the RCA PORTO-ARC 16 mm PROJECTOR ! 












Industry, business and education can now show 16 mm 
films at their very best in company or school auditoriums 

.in tents at road shows or fairs in rural areas, and to 
big outdoor gatherings. RCA’s Porto-Arc 16 mm Pro- 
jector operating at 30 amps delivers 1600 lumens, pro- 
viding brilliant images on 20 ft. screens. When operating 
at 10 amps, the 750 lumen output gives theatre-type pic- 
tures On screens up to 15 ft. wide—and one set of carbons 
is good for over two hours. 





® 
Audio-Visual Products 


RADIO CORPORATION 
of AMERICA 


Engineering Products Division, Camden, N. J. 
In Canada: RCA VICTOR Company Limited, Montreal 
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The powerful amplifier, especially designed for 16 mm 
reproduction of speech and music at high levels with the 
best sound quality, provides all the output needed for a 
wide choice of speaker setups... this rugged and com- 
pletely portable projector and all accessories are con- 
tained in 5 easy-to-carry cases. It can be set up or taken 
down in five minutes. Has the top quality workmanship, 
“thread-easy” film path and dependable mechanism of 
the famous RCA “400” projector. Send the coupon be- 
low for complete details today. 


Radio Corporation of America 
Dept. N-25, Building 15-1, Camden, New Jersey 


Please send me complete information on the RCA line of "400" and 
Porto-Arc 16 mm Projectors. 








NAME — Ea 
ADDRESS_ ————— — 
CITY ZONE STATE 
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Firta ANNUAL Boston Fitm Festiva 


Sponsored by the Film Council 
of Greater Boston 


May 14, 1955 
Sheraton Plaza Hotel, Boston 
Deadline for Entries: April | 


Catecories: Adult Education (human rela- 
tions, international affairs, mental health, etc.) : 
The Arts (arts and crafts, the dance, music. 
recreation, etc.); Classroom; Industry (public 
relations, safety, training, travel) ; 
(Catholic, Protestant, Jewish). 


Religion 


Awarps: Members of the festival audience 
will select by ballot first and second award films 
in each classification. All other films will receive 
awards of merit. Awards will be presented to 
both sponsor and producer. 


Entry: Prints for consideration should be 
sent between March | and April 1 to the Coun- 
cil Secretary: Mrs. Muriel C. Javelin, Boston 
Public Library, Boston Mass. Contact Mrs. Jave- 
lin for an entry blank. No charge for entries, 
but entrant must pay transportation costs. With 
each film submit: name of film; length, sponsor 
and producer full names; category; date of pro- 
duction (no re-releases) ; name, address of in- 
dividual in charge of festival entries. 





Tuimp ANNUAL 
CoLtumsBus Fitm Festiva. 
Sponsored by 
The Film Council of Greater Columbus 
in Association with 
The Columbus Public Library 


May 14, 1955 


Columbus Public Library, Columbus, Ohio 
Deadline for Entries: March 15 
FesTIVAL CATEGORIES 
Business & Industry: Job Application; Sales 


Promotion; Employer-Employee Relations; 
Public Relations; Safety. 

Travel: American; Foreign. 

Informational-Educational: Children’s Films 
Primary, Intermediate, Junior High, Senior 
High, Geography and History: Science; Mis- 
cellaneous. 

Health, Mental Health, Medicine Today: Hy- 
giene; Mental Health; Current Developments 
in Medicine. 

Cultural Arts—Their Contributions: Literature 
in Film—Biographical, Fictional; Art—Sculp- 
ture, Painting, Home Art Hobbies: Music— 
Instructional, Entertainment; Foreign Films: 
Theatre Arts—Play Production, ete. 

Religion & Ethics. 

Entry: Films must be in required categories, 
produced during 1953-54-55. Do not send films 
entered before. Entries should be accompanied 
by 3x5 cards (for the preview committee) not- 
ing: color or black/white; running time; brief 
summary of film’s content. Films will be judged 
by teachers and other professional people. Entrant 
must pay roundtrip postage. Contact D. F. Prugh, 
Film Council of Greater Columbus, Columbus 
Public Library, 96 S. 
15, Ohio. 


Grant Ave.. Columbus 






Annual Award Competitions 
for Films and Visual Aids 
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Tump ANNUAL AWARDs COMPETITION 
For THE Best VISUALS IN SELLING AND 
SALES TRAINING 


Co-Sponsored by the 
National Visual Presentation Assn., Inc. 
and the New York Sales Executives Club 


April 12, 1955 
Hotel Roosevelt, New York 
Deadline for Entries: March 4 


CLassIFICATIONS: Motion Pictures; Films and 
Slides (excluding motion pictures); Visual 
Presentations Other Than Films (binders, flip 
charts, flannel boards, etc.)—-Three awards for 
each classification. 

CATEGORIES: 
companied by 


Direct Sales (presentation ac- 
salesman and directed to the 
Sales Training (visual used for 
training company, dealer and distributor sales- 
men or manufacturer's representatives to sell 
the product)—Awards in each category. 

Awarps: Winner in each class will be invited 
to make his presentation before the Sales Ex- 
ecutives Club. Basis for judging: Direct Sales— 
The degree to which the visual does an effective 
selling job on type of prospect to whom it is 
directed; Sales Training—The degree to which 
the visual aids in achieving the stated training 
objective. 

Entry: Fee of $10.00 per entry—$5.00 each 
additional entry. Fee must accompany each entry. 


prospect) ; 


Deadline for receipt of visual presentation 
entered—March 16, 1955. Write to National 
Visual Presentation Assn., 135 East 44th St. 


(rm. 1207), New York City 17, N. Y. 





1955 FrREEDomMs FouNDATION AWARDS 


Sponsored by the Freedoms Foundation 
Valley Forge, Pennsylvania 


Closing Date for Entries: November 1, 1955 


Catecories: All 1955 productions which con- 
tribute to an understanding of the American 
way of life. 

Awarps: A distinguished jury of prominent 
Americans selects one film for a Top Award. 
and others for Medals of Honor. Awards will 
be announced February 22, 1956. 

Entry: Entry blanks are available from the 
Freedoms Foundation, Valley Forge, Pa. 





* The California Training Directors Association 
has announced that it will not sponsor the Cali- 
fornia Business Film Festival in 1955. There is 
a possibility the festival will be resumed next 
year, the announcement has disclosed. 





EigutH ANNUAL 
CLEVELAND Fi_m FEstIvAL 


Sponsored by the Cleveland Film Council 
June 21-22, 1955 
Hotel Carter, Cleveland, Ohio 
Deadline for Entries: April 1 


Festival Chairman: David G. Adam, manager 
film, tv, and radio dept., Fuller & Smith & 
Ross, Inc., 1501 Euclid Ave., Cleveland 15. 


General Screening Chairman: Miss Marietta B. 
Darsie, coordinator, a-v education, Cleveland 
Heights Bd. of Education, 1719 Lee Road, 
Cleveland Heights 18, Ohio. 


CATEGORIES AND CHAIRMEN 


Arts & Crafts: Russell Hehr, assistant, fine arts 
div., Cleveland Public Library, 325 Superior, 
NE. Cleveland 14. 

Experimental: Edward B. Henning, 
curator, educational dept., Cleveland Museum 
of Art, Box 1972, University Center Station, 
Cleveland 6. 

Gardening: Miss Viola Briner, Cleveland Garden 
Center, 11190 E. Blvd., Cleveland 6. 

Health, Child Training and Mental Health: 
Edwin Kregenow, directing supervisor of 
Health Education, Cleveland Bd. of Educa- 
tion, E. 6th and Rockwell, Cleveland 14. 

Human Relations and Religion: Earl S. Kalp, 
Cleveland Round Table, NCCJ, 686 Union 
Commerce Bldg., 925 Euclid Ave., Cleveland 
14. 

Industrial and Genera! Safety: Charles Bell. 
Aluminum Company of America, 2210 Harvard 
Ave., Cleveland 5. 

Industrial Relationss R. C. Wentz, General Elec- 
tric Co., Lamp Div., dept. 207, Nela Park, 
Cleveland 12. 

Industrial Research: Dale Cannon, director, su- 
pervisory development, White Sewing Ma- 
chine Co., 11770 Berea Rd., Cleveland 1. 

International: Miss Helen Kavan, Council on 
World Affairs, Society for Savings Bldg., 
Public Square, Cleveland 13. 

Medical and Nursing: Miss Theresa G. Kiesel- 
bach, instructor, Public Health Nursing, City 
Hospital, 3395 Valentine Ave., Cleveland 9. 

Music: George Smith, Severance Hall, 11001 
Euclid Ave., Cleveland 6. 

Public Relations: Shelby MeMillion, director of 
public relations and advertising. Jack & Heintz, 
Inc., 17600 Broadway, Cleveland. 

Sales Training: Richard F. Reynolds, manager, 
Cinecraft Productions, Inc., 2515 Franklir 
Blvd., Cleveland 13. 

Teaching and Classroom: 

Elementary Grades—Louis J. Burger, direc- 
tor, Lower School, Claythorne at Brantley Rd., 
Cleveland 22. 

Secondary and College—Mrs. Richard W. Heck- 
elman, head audio-visual aids dept., Western 
Reserve University, 10940 Euclid Ave., Cleve- 
land 6. 

Travel: William Reynolds, information mer., 
The Ohio Bell Telephone Co., 750 Huron Rd.. 
Cleveland 15. 


assistant 
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IN 1954, THROUGH FILMS AND PROGRAMS OF 
COORDINATED MEDIA, WE COMMUNICATED 
IDEAS FOR 


THE AMERICAN TELEPHONE AND TELEGRAPH COMPANY 
ESSO STANDARD OIL 

THE ETHYL CORPORATION 

THE GENERAL ELECTRIC COMPANY . 

THE GULF CORPORATION 


JOHNSON & JOHNSON. 


THE MUTUAL BENEFIT LIFE INSURANCE COMPANY 
PAN AMERICAN WORLD AIRWAYS 


THE STUDEBAKER CORPORATION AND 
ANNA M. ROSENBERG ASSOCIATES 





COMMUNICATO 
OF IDEAS 
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Whatever your problem in optical printing, ‘it will pay you to consult us and let 
us prove how our many services result in a better production at a lower cost 
Call us without obligation whenever a problem arises 


EFFECTS: Fad: D ve Wipes Zoom: pavolalieler e OPTICAL PRINTING: 
| e ANIMATION: 


16 or 35r e TITLES: |16mn e SLIDE FILM 
MASTERS. r Black and White e COLOR: Kodachrome 


WORLD WIDE SERVICE TO AMERICAN AND FOREIGN PRODUCERS 


Cinema Research € orporation 


HAROLD A 


7000 ROMAINE «+ HOLLYWOOD 28, CALIF. © HOllywood 2-7464 


Fish & Wildlife Service Aids 


| Sponsor in Marketing Film 


* Production of a new educational 


| film on shrimp was arranged re- 


cently by The Peelers Company, 
New Orleans and the Fish and Wild- 
life Service, Department of the In- 
terior. 

The Peelers Company, manufac- 
turers of automatic shrimp peeling 
and deveining machinery, will fi- 
nance the film which will be in 
sound and color and have a running 
time of 13 or 14 minutes. 

Tentatively titled Shrimp Tips 
from New Orleans, this motion pic- 
ture will have a New Orleans locale 
and will emphasize shrimp recipes 
that are characteristic of that part 
of the country. It will contain in- 
formation for the housewife and 
home economist and all purchasers 
of shrimp. including institutional 
users. 

The new film will not duplicate 
any of the material shown in Shrimp 
Please, an earlier FWS release de- 
picting Gulf of Mexico shrimping 
operations, canning, breading, dry- 
ing and freezing processes and 
methods of preparation. Shrimp 
Please stimulated so much interest 
and requests for additional informa- 
tion, a follow-up film seemed war- 
ranted. 

Elliott A. Macklow, of the Serv- 
ice’s Division of Commercial Fish- 
eries, will supervise the production. 
Almost a year will be required to 
complete the film for distribution. 
The service will distribute the film 
through some 65 film libraries with- 
out charge. It will also be available 
for television use. 

Information on other films in the 
commercial fishery series may be 
obtained by requesting Leaflet 255, 
Fishery Motion Pictures, from the 
Fish and Wildlife Service, Depart- 
ment of the Interior, Washington 
25, D.C. 

* a ord 
Equipment Time Sales Plan 
Offered by Bell & Howell Co. 
* Business. civic and charitable 
organizations, schools and churches 
can now buy Bell & Howell Com- 
pany sound projectors and tape re- 
corders on a new deferred payment 
plan. Under the new plan. organi- 
zations are advised that they can 
use their sight and sound equipment 
in fund raising projects to help 
pay for the equipment. 

Under the plan as offered by 
Bell & Howell special representa- 
tives, equipment is delivered upon 
a down payment of 10% with the 
balance to be paid in 10 monthly 
installments over a period of 12 
months. For the convenience of 
schools, payments can be omitted 
during the summer months. 
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* increased space 
x improved facilities 


¥% consolidated operations 
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¥ Once again, we are doubling our space and expanding our facilities 
to meet increased demands for Vogue Wright services in the field 
of business communications. And, we’re not forgetting that our 
steady growth has been due, in large part, to a close, friendly, 
personal interest we have in every project . . . 
whether large or small. Your interests are ours. That’s 
the way we like to do business . . . and, from experience, 
we know that’s the way you like it too! 








Vogue 


469 East Ohio Street 
CHICAGO 11, ILLINOIS 
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AMERICAN ASSOCIATION 
or Fitm Propucers, Inc. 


Orrice: 722 Ridge Road, Wilmette, Ill. 

Orricers: Mercer Francisco (Francisco Films), 
president; James Kellock. (Wilding Picture 
Productions, Inc.), vice president; Lawrence 
Mominee (Atlas Film Corporation), treasurer ; 
James Holmes (Vogue-Wright Studios), secre- 
tary. Address communications c/o Recording 


Secretary: Jane Ware, 722 Ridge Rd., Wilmette. 


Purpose: By mutual cooperation to educate 





business, government and education to the ad- 
vantages and values of industrial, business and 
educational films and other audio-visual aids: 
to foster and promote continued ethical rela- 
tionships in all matters between producers and 
their clients. 

AnnuaL Meetinc: February 25, 1955, Edge- 
water Beach Hotel, Chicago, Ill. 





Firm Propucers AssociaTION 
or New York 

Orrice: 39 Broadway, New York City 6. N.Y. 
Orricers: David I. Pincus (Caravel Films, Inc.). 
president; Walter Lowendahl (Transfilm Inc.), 
vice president; Leslie M. Roush (Leslie Roush 
Productions, Inc.), secretary; Edward J. Lamm 
(Pathescope Company of America, Inc.), treas- 
urer. Directors—David I. Pincus, Walter Lowen- 
dahl, Leslie M. Roush, Edward J. Lamm, Peter 
J. Mooney (Audio Productions Inc.), Ralph 
Cohn (Screen Gems, Inc.), Herbert Kerkow 
(Herbert Kerkow, Inc.). 

Purpose: Meeting once a month, this organiza- 
tion works to—advance the non-theatrical mo- 
tion picture production industry in all its 
branches; to establish and maintain a high stan- 
dard of ethics among producers and between 
producers and clients; to distribute accurate 
information in regard to the production of and 
improvement in techniques; to advise the general 
public on the importance of the film industry in 
the nation’s economy; to encourage responsible 
people to enter the industry; to promote, sta- 
bilize and coordinate all elements of the industry. 





NONTHEATRICAL Motion Picture 
PRODUCERS ASSOCIATION 

Orrice: 424 South Beverly Drive, Beverly Hills, 
California. 

Orricers: Carl Dudley (President, Dudley Pic- 
tures Corp.), president; David Lurie (Raphael 
G. Wolff Studios, Inc.), vice president; Car! 
Swanstrom (Centaur Studios), treasurer; Perry 
King (Polaris Pictures), secretary. 





ASSOCIATION OF CINEMA LABORATORIES 


Orrice (of the Secretary): Byron Roudabush, 
1226 Wisconsin Ave., N.W., Washington 7, D.C. 
Orricers: Neal Keehn (The Calvin Co.), presi- 
dent; Russell Holslag (Precision Laboratories), 
vice president; Byron Roudabush (Byron, Inc.), 
secretary; George W. Colburn (Geo. W. Col- 
burn Laboratory, Inc.), treasurer. 

Purpose: The development of uniform methods 
and practices. ea 
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‘National Organizations | 
in the Audio-Visual Field 


Business. Professional and Consumer 
Groups with Audio-Visual Interests 
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NaTIoNAL Aupro-VisuaL AssociaTION, LINC. 
Orrice: 2540 Eastwood Ave., Evanston, Ill. 
Orricers: Jack E. Lewis (Lewis Film Service). 
president; Alan B. Twyman (Twyman Films), 
first vice-president; Ainslie R. Davis (Davis A-V 
Co.), second vice-president; Carroll M. Hadden 
(Hadden Films, Inc.), chairman of the board; 
Francis J. Didier (Delta Visual Service), secre- 
tary; William W. Birchfield (Alabama Photo 
Supply), ‘treasurer; Directors-at-large — Ray 
Swank (Swank Motion Pictures, Inc.) ; Jerome 
W. Kintner (Photo & Sound Co.). Executive 
vice-president—Don White. 

MempBersuip: NAVA is a trade association of 
audio-visual equipment dealers, service agencies, 
commercial film libraries and suppliers to school, 
church, industrial and community users of these 
materials and equipment. An advisory member- 
ship consists of producers of classroom and re- 
materials and principal audio-visual 
equipment and accessory manufacturers. 


ligious 


NATIONAL CONVENTION AND TrapeE SHow: July 
23-27 at the Sherman Hotel, Chicago. Guests ad- 
mitted by registration fee. 





Firm Councit oF AMERICA 


Orrice: 600 Davis Street, Evanston, Ill. Tele- 
phone: DAvis 8-7272. 


Orricers: Dr. Paul A, Wagner, president; Di- 
rectors—R. J. Bingham 


tion Films. Inc.), 


(President, Associa- 
chairman; Dr. William 5S. 
Carlson (President, State University of N. Y.). 
vice-chairman; Eddie Albert (film producer. 
actor), secretary; William H. Garvey, Jr, ( Presi- 
dent, Society for Visual Education), treasurer: 
Richard B. Sealock (Librarian, Kansas City 
Public Library), member-at-large; Mrs. Oscar 
A. Ahligren (Past President, General Federation 
of Women’s Clubs) ; Dr. John T. Caldwell (Presi- 
dent, U. of Arkansas); Louis de Rochemont 
(Louis de Rochemont Associates); Roy Disney 
(President, Walt Disney Productions): David 
C. Fulton (Office of Public Relations, Interna- 
tional Bank for Reconstruction and Develop- 
ment); Mrs. Franklin D. Roosevelt; Dr. John 
Slawson (Executive Vice-President, American 
Jewish Committee); Dr. Frank Stanton (Presi- 
dent, Columbia Broadcasting System, Inc.). 
PurPosE: To promote the use of non-theatrical 
films primarily on the adult education level. The 
FCA is a non-profit educational organization 
which works with film producers, sponsors, dis- 
tributors, national organizations, local film 
councils and community program planners. 
AMERICAN FirLM ASSEMBLY: April 4-8, 1955, 
Waldorf-Astoria, New York. Includes fil 
showings in numerous categories, conferences 
and trade show. 


INDUSTRIAL AUDIO-VISUAL ASSOCIATION 


Orrice (of the Secretary): Don Steinke, Dow 
Chemical Co., Building 500, Midland, Mich. 


Orricers: Joseph Schieferly (Standard Oil 
Company, N.J.), president; Fred Beach (Rem- 
ington Rand), first vice-president; William Cox 
(Santa Fe Railway), second vice-president; John 
Hawkinson (Illinois Central Railroad). treas- 
urer; Don Steinke (Dow Chemical Co.). secre- 
tary. 


Purpose: To study all means of audio-visual 
communications including creation, production, 
appreciation, use and distribution; to promote 
better standards and equipment and to establish 
a high concept of ethics in the relations of mem- 
bers with associated interests. 

ANNUAL NaTionaL Meetinc: April 26, 27, 28, 
Hotel Lowry, St. Paul, Minn. (members only). 





Firms STEERING COMMITTEE OF THE 
ASSOCIATION OF NATIONAL ADVERTISERS, INC. 
Firms Group 
Orrice: 285 Madison Ave., New York 17, N.Y. 
Orricers: Paul West, president; Lowell Mc- 

Elroy, vice-president, films committee liaison. 
MembersuHiP: John Flory (Eastman Kodak Co.), 
Chr.; Leo Beebe (Ford Motor Co.); Gordon 
Biggar (Shell Oil Co.); Eyre Branch (Standard 
Oil Co.) ; John Dostal (RCA Victor Div., RCA); 
Harold F. Driscoll (Bell & Howell Co.); John 
Ford (General Motors Corp.}; William Hazel 
(Standard Brands, Inc.); Thomas W. Hope 
(Eastman Kodak); J. W. King (American Can 
Co.); W. H. Pratt, Jr. (American Telephone & 
Telegraph Co.); William Sawyer (Johnson & 
Johnson); Virgil Simpson (E. I. du Pont de 
Nemours & Co.). 


Purpose: The Committee initiates and executes 
projects which will provide the 250 Film Group 
members with cost, technical, distribution and 
other information about business films and re- 
lated audio-visual materials. The organization 
has just completed and made public “The Dol- 
lars and Sense of Business Films” — a volume 
of confidential data on film costs and methods. 





Society or Motion Picture ANp 
TELEVISION ENGINEERS 

Orrice: 55 West 42nd St., New York 36, N.Y. 
Orricers: Dr. John G. Frayne (Engineering 
Mer., Westrex Corp., president; Barton Kreu- 
zer (Radio Corp. of America), executive vice- 
president; Axel G. Jensen (Bell Telephone Lab- 
oratories), engineering vice-president; Norwood 
L. Simmons (Eastman Kodak Company), edi- 
torial vice-president; John W. Servies, financial 
vice-president; Byron Roudabush (Byron, Inc.), 
convention vice-president; Edward S. Seeley 
(Altec Service), secretary; George W. Colburn 
(Geo. W. Colburn Laboratory, Inc.), treasurer, 
Boyce Nemec, executive secretary. 

Purpose: The Society works toward the im- 
provement, along technical lines, of film pro- 
duction and exhibition, television and equipment 
and film manufacture. Published reports, stand- 
ards and specifications are made available 
through the Society and derive from the work 
of various committees. (Cont’d on Page 62) 
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Mepicat Aupio-VisuaL INstTITUTE 

of the 
Association of American Medical Colleges 
Orrice: 185 N. Wabash Avenue, Chicago 1. 
OFFICERS: i. Edwin Foster, Ed.D. (Director. 
MAVI). chairman; David S. Ruhe, M.D. (Head 
Dept. A-V Education. U. of Kansas), vice chair- 
man; Miss Helaine S. Levin (Film Librarian, 
ADA), secretary-treasurer. 





MembBersuiP: Medical, dental, health and allied 
agencies. 

Purpose: To exchange information regarding 
programs of the member organizations; to dis- 
cover, collect, disseminate and exchange de- 
scriptive and evaluative information on audio- 
visual media as related to their application to 
education in the medical and allied sciences, 
ANNUAL CONFERENCE: Held during the National 
Audio-Visual Association Convention in Chicago. 

Educational Groups 


es _ ww 


CatTuourc Aupio VisuaL Epucators Assn. 
Appress: Box 618, Church Street P.O., New 
York 8, N.Y. 

Orricers: Leo J. McCormick, Ph.D.. president, 
Michael Mullen, C.M., vice-president. 


ANNUAL ConvEeNTION: CAVE is coordinating its 






DISTINGUISHED 
MOTION PICTURES 
FOR INDUSTRY 
AND TELEVISION 
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fourth annual convention with the National Cath- 
olic Educational Association national convention, 
April 12-15 in Atlantic City. Audio-visual firms 
may exhibit at this joint convention. No regis- 
tration fees are required but CAVE is appealing 
for contributions from a-v firms to establish a 
sinking fund for its operations. 


DEPARTMENT OF AUDIO-VISUAL INSTRUCTION 
NATIONAL EDUCATION ASSOCIATION 


Orrice: 1201 16th St., N.W., Washington 6, D.C. 
Address: J. J. McPherson. Executive Secretary. 

Purpose: The largest affiliation of school users 
of audio-visual materials and an official depart- 
ment of the National Education Association. Na- 
tional Convention to be held April 18-22 at 
Hotel Biltmore in Los Angeles. 


EDUCATIONAL Fim Liprary 
AssociaTion, INc. 
Orrice: 345 E. 46th Street, New York 17, N.Y. 
Orricers: Emily S. Jones, executive secretary: 
Mary L. Allison, evaluation editor. 
MEMBERSHIP: (constituent) 
cational institutions; (service) 


169 nonprofit edu- 
19 commercial 
organizations and interested individuals: 4 in- 


ternational members government agencies, 


film groups of other countries; 33 submember- 
ships, 66 personal memberships. 


NEW YORK 19, N 


Purpose: To encourage and improve the produc- 
tion distribution and utilization of educational 
films. EFLA conducts a film evaluation service. 





ASSOCIATION OF Motion PicTuRE 
PRODUCERS AND LABORATORIES OF CANADA 


Orrice: 2000 Northcliffe Avenue, Montreal 28, 
Quebec, Canada. 

OrFicers: Pierre Harwood (Omega Produc- 
tions. Inc.), president; Graeme Fraser (Crawley 
Films Ltd.), vice president. Directors—G. J. 
Keeley (Rapid Grip & Batten Ltd.), Harry Gut- 
kin (Phillips-Gutkin & Associates Ltd.), Lew 
Parry (Parry Films Ltd.), R. J. Jarvis (Frontier 
Films Ltd.), W. J. Singleton (Associated Screen 
News Ltd.), Donald M. McClymont, executive 
secretary-treasurer (140 Wellington St., Ottawa, 
Ontario). 


MEMBERSHIP: Canadian firms, partnerships, 
and corporations engaged in motion picture pro- 


duction or laboratory work. 


Purpose: To promote and conserve the common 
interest of those engaged in the motion picture 
industry in Canada by maintaining the highest 
possible standards in the production of motion 
pictures for commercial, theatrical or television 
release and in all laboratory processing: to cor- 
rect abuses; secure freedom from unjust and 
unlawful exactions; encourage cooperation in 
the industry and with other associations. y 


FILMS THAT SH 


Productions, Inc 
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By adopting new techniques of controlled 

printing and employing the most advanced technical equipment, 

Color Service now offers to the industrial motion picture field color-balanced 
16mm Reduction Eastman-Color negative-positive prints 


in quantity as well as quality. 


This answers the big question —‘‘Can these 

prints be produced in quantity?” — YES, beautiful, 

sparkling Eastman-Color prints by direct reduction printing — either from 
the original negative (A & B printing if fades and dissolves are 


needed) — or from carefully made internegatives. 





Our staff of color technicians are at your 


disposal for consultation to discuss your 


HOME AU (HEMI  —“PeciolProblems-tet us hoor from you 
115 W. 45th ST., NEW YORK, N. Y. 
ru. 6-853 
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CIO Unions Increase Use of Audio-Visual Techniques 


President Walter Reuther Tells National Convention 


ACTIVE FILM DIVISION SERVES NATIONWIDE CLIENTELE 


* CIO unions are making increased 
use of audio-visual techniques to 
present current issues to their mem- 
bers, according to CIO President 
Walter P. Reuther’s report to the 
recent CIO convention. 

Two major distribution projects 
conducted by the CIO’s Film Divi- 
sion are outlined in the report. In 
cooperation with the Political Action 
Committee of the CIO, the Film 
Division distributed 30 prints of 
the new film, You Can Win Elec- 
tions, produced by Roosevelt Uni- 
versity. This film stresses the im- 
portance of citizen participation in 
ward and precinct work and out- 
lines the jobs that must be done to 
get out the vote. 


Concerned with These Issues 


The Film Division also publicized 
the new Canadian Film Board pic- 
ture, The Shop Steward. A number 
of previews throughout the country 
were arranged and, as a result of 
this and other promotion, many 
CIO groups have bought or rented 
the film which examines the han- 
dling of grievances. 

“CIO use of films in the past year 
has reflected general national con- 
cern with international issues and 
civil liberties,” said George Guern- 
sey, CIO associate director in charge 
of education, in commenting on 
Reuther’s report. “We have added 
a number of outstanding 16mm 
documentaries on these subjects, 
made by the UN and other docu- 
mentary film makers, and they have 
been widely used at union meetings, 
classes and conferences. Our films 
on day-to-day union problems have 
also continued in demand.” 


Used in Teaching Sessions 


The past year showed an increas- 
ing use of films as part of carefully 
planned teaching sessions led by 
CIO staff people, according to 
Guernsey: “One education director 
built a two-hour session for full- 
time union organizers and servic- 
ing staff around the film How to 
Conduct a Discussion. After show- 
ing the film, he handed out a list 
of the main points, the group dis- 
cussed them fully, then saw the 
film again. 

“Another staff person reported 
particular interest in Freedom to 
Read when he asked the head of 
the city’s public library to attend 
the showing at a local union con- 
ference. Her contribution to the dis- 


cussion which followed the film not 
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only pointed up its implications lo- 
cally but also encouraged coopera- 
tion between the library and union 
groups on future programs.” 

Such use of films is common at 
many schools and conferences run 
by national CIO and by its various 
international unions. All groups us- 
ing films are urged to follow them 
with group discussion, Guernsey 
said. Pamphlets, posters and dis- 
cussion guides are provided to en- 
courage this. 


Textile Film Is Popular 


Bookings from teachers, colleges 
and community groups constituted 
about one-fifth of CIO film rentals. 
Of the labor films rented by these 
non-labor groups, Union at Work, 
a film showing the varied activities 
of the Textile Workers Union of 
America-C1O and Local 100, made 
by the National Film Board of 
Canada to show how a union is 
organized, have been widely used 
during the past year. 

Twenty-five titles and 55 prints 
were added to the CIO Film Library 
last year. The library now contains 
21 titles on union problems, 30 on 
international affairs, 24 on domestic 
issues, 12 on problems of discrimi- 
nation, 10 on political activity, five 
on farm-labor cooperation, four on 
teaching techniques, and 29 for use 
as entertainment. 


Titles on Civil Liberties 


To give local unions a-v materials 
which “deal with the problem of 
McCarthyism” and the Bill of 
Rights, the CIO has been circulat- 
ing three documentaries on civil 
liberties. Widely used were: the 
Freedom House film which features 
the debate between Edward R. Mur- 
row and Senator Joseph McCarthy; 
Freedom to Learn, produced by 
the National Education Association, 
which shows a teacher being tried 
for teaching about communism; 
and Freedom to Read. a new film 
sponsored by the American Library 
Association, showing an attempt to 
censor books available from the 
public library. 

Among other films added to the 
CIO library recently are World 
Without End, a 45-minute UNESCO 
documentary; School and Commu- 
nity, a cartoon showing their inter- 
relationship; Farewell to Oak Street, 
dealing with the human costs of 
poor housing; Neighbors, an Acad- 
emy Award short on tolerance; Mr. 


(CONTINUED ON PAGE SIXTY-SIX) 
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Among our satisfied 
customers are: 









Lionel 





RKO PATHE unc 


“The Professional Company”’ 
1270 Avenue of Americas, New York 20, N.Y. Phone Judson 6-5050 
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Rentals 
Sales 
Service 


FEB 





F & B SPLIT REELS 





TIME - SPACE 


SAVE wear & TEAR 


ON 16mm PRINTS. 


ELIMINATE COSTLY TITEWINDS 





NOW—You can Project, Edit, Inspect, 
Synchronize, Measure, Clean, and Store 
16mm films on cores, without rewinding. 


Simply open split reel, slip in film on 
core, and close reel. 


400 ft. split reel—16mm 
800 ft. split reel—l6mm 
1200 ft. split reel—16mm 
1600 ft. 
(Professional & Educational Discounts) 





CAMERA SLATE .."") 


apsticks 





PRODUCED 
BY 


CORRECTLY DESIGNED .. 
Endorsed by Leading Producers 
@ Easily eraseable slate finish 
@ Sharp-sounding hardwood clapsticks 
@ Permanent silk-screened letters 
@ Supply of special, dustless chalk 


Model 1—Medium 9x11" Size .................. 
(IMustrated) 


Model 2—Large 11x14" Size 





FACTS ABOUT F & B 


@ FEB CANNOT BE UNDERSOLD ... F&B 
prices are always the lowest in the industry. 
Maximum discounts cheerfully granted when- 
ever possible. 


FEB CARRIES A COMPLETE STOCK... 
Everything in new and used equipment for 
production, projection, processing, record- 
ing, editing, distribution, etc. F&B is agent 
for all major manufacturers. 


F&B OFFERS AN IRONCLAD GUARANTEE 
. « « Nething sold “as is." Every item sold 
carries a 100% money back guarantee. 


P&B WANTS YOUR ACCOUNT... Your 
credit is good at F&B. You will receive top 
service, courtesy and reliability when you 
deal with Fas. 


Motion Picture & TV Film Production 


EQUIPMENT 


—for all cameras — 


Auricon-Pro . . . Maurer... 

Cinevoice . . . Cine Special... 

Filmo ... Bolex . . . Eyemo . . . with 

magazine & motor . . Arriflex 16... 

Arrifiex 35 . . . all still cameras... view 
cameras. 


Repairs 
Engineering 
Manufacturing 








A BRAND-NEW, MODERN TRIPOD .. . pre 
cision engineered and designed, ruggedly con- 
structed for long and satisfactory service. 


oe eee ee 


* SUPER-SMOOTH, fluid friction pan and tilt 
head. 

#« TELESCOPING, two position, offset panhandle, 
for adjustability to your length requirements, 
left or right hand use; offeet for greatest 
comfort and convenience. 

* KNURLED camera-tightening knob 
operated by angle gears for 
maximum tightening 

* PRECISION ENGINEERED positive pan & tilt 
locks for utmost in rigidity and safety. 

* SUPERB, SEASONED, solid hardwood legs, fin- 
ished for smooth, non-sticking telescoping ac- 
tion 

* REMOVABLE friction head for easy mounting 
on baby tripod or hi-hat. 

+ SPRING-BALANCED HEAD, adjusted to your 


camera available at extra cost 


externally 
fumble-free, 





HEIGHT: 41” to 75” . . . 360° pan; 90° tilt. 
FINEST WORKMANSHIP AND MATERIALS 


5 YEAR UNCONDITIONAL GUARANTEE... 


MADE IN U.S.A. 


List Price $135.00 
Fibre Carrying Case $20.00 
Available Direct or at Your Dealer 








INCREASE THE VALUE OF YOUR 


CINEVOICE CAMERA 


Shoot Complete 
15 Minute 
Programs 


600 FOOT 

MAGAZINE 
CONVERSION 
FOR 16mm 

AURICON 

CINEVOICE 
CAMERA 
At Low Cost 


f 
bey 
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Write for Brochure 





CLOSEOUTS 


KINEVOX recorder, latest model synchronous, 
magnetic, |7'/2mm. Used but excellent. 
Now selling for $1500. . our price $845.00 


ELECTRIC FILM FOOTAGE COUNTERS. Dual 
16mm G 35mm counters, run separately or 
together, 2 Veeder counters, sync and line 
switches, 2 sync motors, Value $150.00 

NEW $89.50 


MAURER RECORDER, Mode! D !6mm, rack 
and panel mounted, new ‘'G" prime galvo, 
guaranteed perfect i $2250.0 


MOVIOLA, ULPV3S. 35mm with preview 
screen, picture and 3 separate sound heads, 
cabinet mounted on wheels $2250.00 





F & B Gator Grip-Lites 


Hangs from a nail—clamps securely to doors, 
chairs, flats or stands. Barn door swivels 
360°—accepts diffusers, filters, etc. Great 
with Colortran converters 


Price Complete _... $12.95 


Barn Door Only 





F & B USED EQUIPMENT 


Always in stock... THOUSANDS OF ITEMS 

. Cameras, projectors, lenses, accessories, 
rewinds, splicers, synchronizers, editing, light- 
ing and laboratory equipment ... ALL AT 
REASONABLE PRICES. We are always glad to 
quote lowest possible prices for specific items. 


FLORMAN & BABB 


70 West 45th Street, New York 19, N.Y. 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N.Y. 








| UNIONS ARE ACTIVE: 


(CONTINUED FROM 64) 


C10, a CIO Transport Workers film 
about Allan Haywood, former CIO 
vice president, and JCFTU {5 in 
which workers overseas help to 
solve their countries’ prob- 
lems (sponsored by the Interna- 
tional Confederation of Free Trade 
Unions). 

The CIO Film Division maintains 
its rental library at: (F-M) 718 
Jackson Place, N. W., Washington 
6, D. C. The CIO 1955 Catalog of 
16mm sound films is now available 
free from this address. Vy 


* * x 


David L. Arm to Direct 

Safety Council Industrial Dept. 

* David L. Arm, dean of the school 
of engineering at the University of 
Delaware, has been appointed man- 
ager of the industrial department 
of the National Safety Council. 

Announcing the appointment, Ned 
H. Dearborn, Council president. 
said, “The need for industrial ac- 
cident prevention led to the forma- 
tion of the Council, and it is still 
the backbone of our broader oper- 
ations. The development and admin- 
istration of our occupational safety 
services for nearly 5,000 industrial 
members with more than 9,000,000 
employees requires outstand- 
ing leadership. 

“That is why the Council is fortu- 
nate to obtain the services of a man 
so eminently qualified, both in tech- 
nical knowledge and the ability to 
put it into practical action, to head 
its activities in the industrial safety 
field.” 

Mr. Arm became of the 
school of engineering at the Uni- 
versity of Delaware in 1946 after 
extensive teaching and administra- 
tive experience at three other col- 
leges. He has served as consultant 
for a number of industrial organiza- 
tions and for the U.S. Navy. He 
was selected as the first engineering 
college administrative officer to par- 
ticipate in the “Year of Industry” 
program of duPont. 
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Atlas Busy on TV Spots 

* Atlas Film Corporation, Chicago, 
is busy with television commercials: 
Three directors, Al Bradish, Lou 
Marlowe and Louis Wilder, are 
filming tv spots for such clients as 
J. I. Case Company, Miller High 
Life and Consolidated Cosmetics, 
Inc. Guild director Marlowe has 
been assigned to the Consolidated 
Cosmetics project, brought to Atlas 
by Frank Duggan Advertising. The 
Miller High Life spots are via 
Mathisson and Associates of Mil- 
waukee, Wisconsin. 
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“Filmed by 
Information 
Productions, 
Ine. 
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A Wottmeeveslerctehiam colebete(ceMaelucce tele 
a half years ago, today films more 
documentaries for television than 
any other producer in the United 
States. 

We wish to take this opportun- 
ity to thank the following clients; 
whose faith in us— evidenced by 
repeat business — has made this 
possible: 


», 


COLUMBIA BROADCASTING SYSTEM 
CRUSADE FOR FREEDOM 


FORD FOUNDATION TV-RADIO WORKSHOP 
OMNIBUS 


GREYHOUND LINES 
MARINE STUDIOS, Marineland, Florida 
REMINGTON RAND, INC 
STANDARD OIL COMPANY (NEW JERSEY 


STATE OF NEW YORK 
THRUWAY AUTHORITY-DEPARTMENT OF COMMERCE 
POWER AUTHORITY*STATE COUNCIL OF PARKS 


TIME, INCORPORATED 
YOUNG REPUBLICAN NATIONAL FEDERATION 


We are still a small company. We 
intend to stay small... taking on 
no more production than we can 
plan and handle individually. We 
have no sales staff. One of our 
evubeledey-tmelusleltlealeem- telat ta 
will be happy to meet with you to 
discuss your film plans — for train- 


ing, selling or informing. 


Alfred Butterfield and Thomas H. Wolf 





ust 57th Street, New York 22,N.Y 


Eldorado 5-1722 


PRODUCTIONS, INC. 








The nation’s 
number one 
producer of 
documentary 
films for 


television.* 


*Further information 


on request 
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Committee Studying Award 

for Best SMPTE Journal Paper 

* A five-man committee to select the 
author or authors of the most out- 
standing paper published in the 
Journal of the Society of Motion 
Picture and Television Engineers 
in 1954 has been appointed by John 
G. Frayne, president of the Society. 
An award certificate will be pre- 
sented to the winner at the Society's 
78th semiannual convention to be 
held im Lake Placid, New York, 
October 2-7, 1955. 

As in the past, the committee will 
base its selection on the technical 
merit of the paper, its originality 
and breadth of interest and its ex- 
cellence of presentation. In order 
to qualify for a Journal award, a 
paper must deal with some tech- 
nical phase of motion picture or 
television engineering. 

The award committee is headed 
by Dr. Armin J. Hill, staff physicist 
of the Motion Picture Research 
Council of Los Angeles. Dr. Hill 
received the Journal award last 
year for his paper, “A Mathemati- 
cal and Experimental Foundation 
for Stereoscopic Photography.” 
which appeared in the October 1953 
Journal. 

The other members of the com- 
mittee include Carlos Elmer of the 
Naval Ordinance Test Station, In- 
‘|yokern, California, George Lewin, 
Chief of the Sound Branch of the 
Signal Corps Pictorial Center, New 
York, Glenn Matthews, Technical 
Editor of Kodak Research, Roches- 
ter, New York, and Ralph Lovell, 
Kinescope Recording Supervisor of 
Jack J. Funk, Projectionist, in the Wilding screening room \the National Broadcasting Com- 
pany in Los Angeles. 

The Society's Journal aw ard was 





first presented in 1934, 
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WILDING SCREENS WITH AMPRO 





SALES EXECUTIVE 
Film producers require all the elements of perfect projection...smooth threading, | WANTED 


brilliant illumination and high sound fidelity. It is important that a producer's The president of a growing 
prints are not exposed to even the slightest hazards of scratching or damage. Chicago area studio needs a 


man who can help sell motion 
Ampro’s feather-soft aperture pressure and light sprocket shoe tension assure Write for 


“Screen Adventures,” 
a 16-page source-guide 


pictures to agencies and to in- 





: shares DeaK am 4 ’ og an 
maximum film protection. Easy operation and outstanding performance are the dustry. Prefer a young mar 


on the way up who knows 


325 1 
two big reasons why producers. . . the people who really know. .. use Ampro 16mm So enn cmgee how to apply motion pictures 


Sound Projectors. Select from the great Ampro line for your motion picture Lists titles, running time to business problems. 

| po ge This is an unlimited oppor- 
requirements. Call your Ampro audio-visual dealer to arrange for a demonstration. The booklet is free of cost. | ‘aaa ay é 
tunity, on a commission basis, 





for the right man. Ultimately 


leading to a share in manage- 
ANMPRO CORPORATION 


A SUBSIDIARY OF GENERAL 
PRECISION EQUIPMENT ment. 


2S8SS N. WESTERN AVENUE « CHICAGO 18, ILLINOIS CORPORATION 
Write Box 55-1A 
BUSINESS SCREEN 
7064 Sheridan Rd., Chicago 26 
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Fletcher Smith Studios, Inc. offer you one of the largest sound stages in 
the East, fully equipped for all types of commercial and television motion 
picture needs. Whether your requirements be for a single small ‘‘drape’’, 
or the most elaborate sets, our facilities are large enough to meet ex- 
tensive demands. Our equipment, personnel, and reputation, as well as 
our long and successful history of past film making assure you of the 


very best professional quality available in the East. 


Fletcher Smith Studios, Inc. are fully prepared and competent to handle 


your entire production from script to screen. 


Letcher Smith Studios, vnc. 


321 EAST 44TH STREET @ NEW YORK 17, N. Y. 


MURRAY HILL 5-9010 
AN EXAMPLE OF FINE SET DESIGN 
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POLARIS, 


the North Star, 


¢< has been the dependable guide for % 





navigators for thousands of years. 








In films also, the name POLARIS 


has come to mean ‘dependable’ 






































WHY? Just as the North Star is 
known as the most constant 
» Star in the heavens, so is POLARIS 


known for constant, unswerving 









































x devotion to the service of clients. 






































You can chart an unerring 














+x course towards any film objective 
if you look to POLARIS for 


* dependable guidance . 























for films of constant and 














unfailing excellence. 
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“| Selecting the Year's 


Best Safety Films 


by William Englander* 


EPRESENTATIVES of 20 national organizations 
and the armed forces will meet in Wash- 
ington next month to judge some 60 safety 

films and select the outstanding ones of 1954. 
The judges—all highly qualified in their 
various fields 
tions of the National Committee on Films for 
Safety. Realizing the important role that films 
play in preventing accidents, the National Com- 


represent the member organiza- 


mittee presents awards annually to encourage 
higher quality and greater use of films. 


National Committee Formed in 1945 


The committee, which has been operating in 
its present form since 1945, is an outgrowth of 
the Film Safety Awards Committee formed in 
1937 by the Liberty Mutual Insurance Company. 
This early committee began by conducting an 
annual film contest on traffic safety, and then, 
in 1943 expanded the contest to include other 
fields of accident prevention. One year later the 
National Safety Council was asked to assume re- 
sponsibility for providing a secretary for the 
committee and to provide headquarter facilities. 
The committee then became a joint enterprise 
of all member organizations and, in 1945, the 
present name was adopted. 

Membership in this non-profit committee is 
by invitation only and each co-sponsor desig- 
nates its own representative as a working mem- 
ber. Each also assumes all expenses of its repre- 
There is no 
assessment or dues, and an operating budget is 
maintained from voluntary contributions. 

Chairman of the committee is John B. McCul- 
lough who is Director of Technical Services, 
Motion Picture Association of America. Mr. Mc- 
Cullough started with M.P.A. some thirty years 
ago when it was known as the “Will Hays” office. 
One of his important interests in the Association 
is fire and accident prevention throughout the 
film industry. 


sentative on committee business. 


Annual Awards Are a Major Activity 


Major activity of the committee is the annual 
safety film contest. The increasing interest and 
growth of this annual competition is a barometer 
of the activity 
sponsors, and 


stimulated among producers, 
most important—the film users 
in the fields of accident prevention. 

Kick-off for the annual contest is about rmid- 
January. Entry blanks are mailed out to some 
1,400 names in our mailing list which includes 
film producers, large industrial firms, state pub- 
lic safety officials, colleges, local safety councils, 
and other groups. Wide publicity also is given 
the contest through safety and film publications 
and in various other trade journals. 

Entries are invited separately for several cate- 
gories, such as: occupational, home, traffic and 
transportation, and general fields of safety. There 

* Mr. Englander has served as Secretary of the National 
Committee on Films for Safety since 1948. He is Director 


of the Film and Poster Division, National Safety Council, 
and acts as the Council's representative on the committee. 


is no entry fee, nor is there any charge for awards 
which might be won. Non-theatrical motion pic- 
tures are grouped apart from theatrical produc- 
tions, while sound slidefilms have their own clas- 
sifications. 


All Screenings by Experienced Groups 


A preliminary screening is held early in 
March, with all films reviewed over a three-day 
period by a sub-committee on contests acting for 
the entire body. These members have all served 
many times in judging contest safety films. They 
are assisted by specialists in the various specific 
areas of safety. This screening group writes re- 
views of all entries for the guidance of the final 
committee of judges. 

About one month later the committee represen- 
tatives meet in the capacity of judges. All are 
qualified by experience in the visual aids educa- 
tion field and/or fundamental interest in safety. 
Most of them have been on the National Com- 
mittee for more than five years. 


No Award Made Unless Film Deserving 


The first day of judging is devoted to another 
screening of entries in each classification. Fre- 
quently this second review runs into the evening. 
On the second day, the judges meet for final re- 
view of the top candidates—based on recom- 
mendations from the previous day’s screening. 

In a time-tested effort to recognize certain 
basic differences of films within a classification, 
enough for a plaque award in a classification, 
the judges, at their discretion may select as 
winners those films produced primarily for in- 
structional purposes and also those produced 
particularly for their inspirational value. If, in 
the judges’ opinion, there is no film outstanding 
enough for a plaque award in a classification— 
none is given. It has happened. 

Theatrical productions on highway traffic 
safety are also eligible for the David S. Beyer 
Award, sponsored in the public interest by the 
Liberty Mutual Insurance Company. 


Bronze Plaques to the Most Outstanding 


Films chosen most outstanding are awarded 
handsome bronze plaques. Others-—high ranking 
—are given Award of Merit certificates for their 
excellence of production or other extraordinary 


(CONCLUDED ON THE FOLLOWING PAGE 72) 











Lee Proser says; 


“Just a word of appreciation to you for 
the background music for our film: THE \| 
MAGIC PATHWAY. As in your previous 
music scores for us, your work has a dis- 
tinction that contributes immeasurably to | 





the effectiveness of our films. 


“It will be a pleasure to work with you 
again on our next production.” 


PROSER-BARNES PRODS,, N. Y. 


| 
| 
corelli - jacobs | 
FILM MUSIC Ine. 


1600 BROADWAY 


NEW YORK 19, N.Y. 
JUdson 6-6673 


FILM MUSIC Ine. 
aa SR ed 
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Tle EK VF inn, & History and nature provide 


the colorful and pictorially: rich film material in 


this story of the Shenandoah Valley, pro- 


duced in cooperation with Luray Caverns 





BEELAND-KING 
FILM PRODUCTIONS 


752 SPRING ST., ATLANTA, GA., ELGIN-7558 
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JUST ENTERTAIN ? 


OR DO THEY GET 
ACTION Too! 


OUR CLIENTS SAY- 
“GANZ FILMS 


GET ACTIONS 


WILLIAM J. GANZ COMPANY, INC. 
PRODUCERS AND DISTRIBUTORS 
OF MOTION PICTURES, SLIDE FILMS 
AND TV COMMERCIALS 
40 East 49th Street 
New York 17, N.Y. 
Eldorado 5-1443 


NOW IN OUR 36th YEAR 


REVIEWING SAFETY PICTURES: 


(CONTINUED FROM PRECEDING PAGE 70) 


value. Winners are given wide publicity nation- 
ally through channels of safety, through film 
publications and other trade journals. There has 
always been a great demand for the printed 
listings of contest entries following this pub- 
licity. Television stations, especially, make use 
of this service. 

Formal presentation of plaques is made during 
the annual National Safety Congress held in 
Chicago during October. Winning films* are 
shown during that evening’s program in the 
grand ballroom of the Conrad Hilton Hotel. 


Annual Entries Average More Than 60 

In recent years, contest entries have averaged 
more than 60—with a high of 68 achieved in 
the 1953 Contest. 

An interesting question sometimes asked is 
the basis upon which films are judged. The com- 
mittee has checked into the subject of judging 
procedures with many qualified people in the 
film industry. There is no cut-and-dried method 
of evaluating films on any one subject. There are 
innumerable factors and combinations thereof 
that can definitely raise or lower a film’s con- 
test rating. 


These Elements Figure in Judgment 


However, while ratings cannot be put on a 
mechanical basis, there are several points by 
which contest values can be weighed. They 
include: technical accuracy, audience appeal. 
effectiveness of intended message, quality of 
photography and sound, production techniques 
and, of course, the extent of a film’s contribution 
to accident prevention within its field. 

Following are the co-sponsoring organizations 
who make up the membership of the National 
Committee on Films for Safety: 

American Association of Motor Vehicle Ad- 
ministrators, American Automobile Association, 
American National Red Cross, American Public 


Epitor’s Note: Some of the recent winning films shown 
on this blue ribbon program in recent years were: Look 
Who's Driving, produced for Aetna Casualty & Surety Co. 
by United Productions of America; Pick Your Safety Target, 
produced for National Safety Council by Sarra, Inc.; A Day 
in Court, produced tor International Harvester by Cate & 
MeGlone: And Then There Were Four, produced for Socony- 
Vacuum Oil Co. by Roland Reed Productions ; and Last Date, 
produced for Lumbermen’s Mutual Casualty Co. by Wilding 
Picture Productions. 








ARTyVIDEART 


TITLES — ANIMATION — ID'S 


OPTICAL | 


POUR RATT: 
NOW SERVING MORE THAN 50 | 
MOTION PICTURE PRODUCERS | 

IN THE NEW YORK AREA | 


COLOR or B&W — 16 or 35MM | 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 


LExington 2:7378-9 





Health Association, American Society of Safety 
Engineers, American Standards Association, As 
sociation of Casualty & Surety Companies, Asso- 
ciation of Safety Council Executives, Automotive 
Safety Foundation, Inter-Industry Highway 
Safety Committee, International Association of 
Chiefs of Police, Motion Picture Association of 
America, National Association of Manufacturers, 
National Association of Automotive Mutual In- 
surance Companies, National Association of 
Mutual Casualty Companies, National Fire Pro- 
tection Association, National Retail Farm Equip- 
ment Association, National Safety Council, U. S. 
Jr. Chamber of Commerce, U. S. Air Force, U. 
S. Army, UL. S. Navy and the U. S. Bureau of 


Public Roads. gy 


National TV Film Directors Name 
Ernest Olivieri National Chairman 
* Ernest Olivieri, film director of WNHC-TY. 


New Haven, has been elected acting chairman 
of Region One of the National Association of 
TV Film Directors, replacing Bill Cooper, of 
WJAR-TV, Providence, who founded the organ- 
ization about a year ago. Mr. Olivieri has 
worked closely with Bill Cooper on the organ- 
izational plans of the association since its in- 
ception and is thoroughly familiar with the prob- 
lems of the group. 

There are now over a hundred active TV mem- 
ber stations in the organization, and Mr. Olivieri 
will serve as national chairman until a national 
meeting can be held which will select a chair- 
man by majority vote. 

Requests are still coming in from film distrib- 
utors for active participation within the organ- 
ization; and although the group does not want 
to make any definite policy on this until a na- 
tional meeting is held, it was decided to suggest 
to all regional chairmen that they invite film 
distributors and their representatives to attend 
a round table discussion at the close of business 
at each regional meeting for an exchange of ideas 
and problems. 

It was agreed that no sales pitches or brochure 
passing would be tolerated within the meeting 
itself, and any sales promotion activities would 
be confined to individuals on a voluntary basis 
only after the meeting has terminated. The 
group is seeking a meeting in New York in late 
fall of this year of all members on the eastern 


seaboard. me 


Score your next 
picture at 


Langlois Filmusic, Ine. 


in Canada: S Caldwell, Ltd Jarvis St., Toronto 
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HAMMOND ORGAN 
MUSIC'S MOST GLORIOUS voIce 
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on Our Way... 


You can see we've already been around some. 





We're going places because the people who trust us with some 
of their problems are not satisfied with standing still. 
We believe that, for us to get where we're going, our motion pictures, slidefilms, and other 
forms of business communication must reach their destinations too. They must achieve their 
objectives, and they must do it on time. We try to see that the trip is pleasant, but we believe 
in traveling light . . . the shortest, most direct way. And, as seasoned travelers, we know 
how to save on expenses. 

Our terminal is a fully equipped studio, with complete facilities for script-to-print production 
of both motion pictures and slidefilms. Sound stage, recording studio, camera crews . . . all are 
ready to serve your needs. 

Whatever your communication problems, and whatever your budget, we'd appreciate 
the opportunity of showing you how you too can get where you want to go. . . first class, 


SPECIALISTS IN BUSINESS COMMUNICATIONS 


¢ I! 
ahd i DALLAS JONES PRODUCTIONS, INC. 


1725 NORTH WELLS STREET 
CHICAGO 14, ILLINOIS 
MOHAWK 4-5525 
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a good production 
DESERVES 


3 good package ' 


A good production 
needn't suffer because of 
reel failure that causes 
distracting, annoying 
noises. And it can't 
happen when films 
are mounted on 
Compco reels and 
protected in Comp- 

co film cans. 


The reels ore made of the hardest, spring-type 
‘steel. They just can't bend out of shape. The 
cons are die-formed, rigid, and dent-resistont. 
Together, they make the perfect combination for 
film production packaging. 


Reels and cans available 
in all 16mm sizes 


CORPORATION 


2251 W. St. Pavi Ave., Chicogo 47, 11. 








GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE* CHICAGO 6 
TELEPHONE STATE 2-7316 


16mm 
SERVICES 











FILM AWARD COMPETITION: 





(CONTINUED FROM PAGE FIFTY-SIX) 


Awarps: Cleveland “Oscars” will be presented 
to the top film in each classification on the basis 
of weighted voting by Festival audiences. 

Entry: Preference will be given to films re- 
leased since January 1, 1954 with a running time 
of 30 minutes or less. Film entry blanks should 
be requested from specific category chairmen 
listed above or Miss Marietta B. Darsie, general 
screening chairman, Cleveland Heights Bd. of 
Education, 1749 Lee Road, Cleveland Heights 
18, Ohio. 

Prints should not be submitted until an entry 
blank has been filed and instructions received. 
Though there is no charge for entries, organiza- 
tions submitting films are expected to pay trans- 
portation charges both ways. 


Other 1955 Competitive Events 


on Which Entries Are Now Closed 


GoLpEN REEL Fi_m FEsTIVAL 
OF THE AMERICAN Fi_m ASSEMBLY 
Sponsored by the Film Council of America 


April 4-8, 1955 
Waldorf Astoria, New York City 


(Film Entries Closed on January 15) 


Catecories: Citizenship and Government; 
Economics and Business; Education; Health and 
Hygiene; History and Biography; Human Re- 
lations; Industrial Processes; Internationa! Un- 
derstanding; Literary, Musical, and Theatrical 
Arts; Medical Sciences (for professional audi- 
ences only); Mental Health; Natura! Resources; 
Recreation; Religion and Ethics; Safety; Sales 
and Promotion; Science; Visual Arts; Classroom 
Films—categories covering studies in preschool. 
intermediate, junior and senior high school; 
Experimental and Avant Garde; Cultural Value 
Shorts and Features. 


Awarps: Golden Reel Awards will be pre- 
sented to entrants of award-winning films; Cer- 
tificates of Acceptance will be issued to each 
film chosen for competition. Certificates of the 
Golden Reel will be presented to others involved 
in production, sponsorship, distribution. 

Also held during five-day program will be a 
Film User’s Workshop, Critiques, Sound Slide- 
film Conference, Awards Banquet, Technical 
Symposium of Film Specialists, and a review 
of the role of l6mm in American society. Further 
program information may be obtained from 
American Film Assembly, FCA, 600 Davis St., 


Evanston, Ill. 


Sixta ANNUAL 
STAMFORD Fitm FEsTIVAL 

Sponsored by the Stamford Film Council 

April 15, 1955 

Stamford, Connecticut 
(Entries Were Closed on February 15) 

Catecories: Classroom (Films produced spe- 
cifically for school use; primary through high 
school); Children’s Films (non-classroom) ; 
Human Relations (in the field of interfaith and 
interracial) ; Art (painting, sculpture, art appre- 


ciation): Industrial Promotion; Child Care and 


Family Living; Sports (non-instructional) ; 
Travel. 

Awarps: A First Award will be given to the 
film chosen ac outstanding by the audience in 
each of the categories. Other films chosen to be 
shown by the Selection Committees will receive 
Awards of Merit. 





NATIONAL COMMITTEE 
On Fits For Sarety 
Annual Awards 


(Entries Were Closed on February 28) 

CaTecories: 16mm theatrical and non-theatri- 
cal motion pictures and slidefilms dealing with 
safety in four fields — Occupational, Home, T raf- 
fic and Transportation, and General. 

Awarps: Bronze plaques will be awarded to 
top winners. Award of Merit certificates will be 
given to other films for special reasons of subject 
treatment, production excellence and/or unusual 
contribution to contest objectives. Awards may 
be given for “Instruction-teaching” and “Inspir- 
ational” purpose films. No charge is made for 
contest entries or awards to sponsors. 


INTERNATIONAL FESTIVALS 





FirtH INTERNATIONAL DisPLAY OF 
CINEMATOGRAPHY FOR PUBLICITY, 
INDUSTRY AND TECHNICS 
(Sponsored by 
the International Milan Samples Fair) 
Milan, Italy 
April 15-24 
(Entry Lists Closed on February 28) 
Carecories: Publicity Films: advertising prod- 
ucts; industrial and technique documentary 
films—showing the achievements of industry, 

manufacturing operations and applications. 

Entry: Address requests for information to Dr. 

M. G. Franci, The Secretary General, Milan 

Fair, International Display of Cinematography 

for Publicity, etc., Ente Autonomo Fiera Milano 
Via Domodossola, Milano, Italy.. 

DispLay Jury: will consist of a film producer, 

two publicity technicians, a cinematography 

critic, one of the Milan Fair exhibitors, a private 

citizen, representing the public. 

Awarps: Prizes will be awarded according to 

film’s purpose. 

(OTHER OVERSEAS EVENTS ON PAGE 153) 








There's no “trick to producing fine 


TYPE TITLES 


It just takes the knowledge gained through 
years of experience . . . and the ability not 
only to “set type’ but to interpret ideas 
and convert those ideas into a typographic 
picture. All our craftsmen have that ability ! 


The Knight Studio 


159 E. Chicago Avenue - Chicago 11, Illinois 
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E. C. QUINN 


President, CHRYSLER DIVISION, 
CHRYSLER CORP. 


“Your film ‘Follow the Lead- 
er’ is the finest picture of 
its kind ever produced.” 


W. O’NEIL 


President 
GENERAL TIRE & RUBBER CO. 


“...exceptionally well 
pleased with ‘Why Take a 
Chance,’ produced by you 
-+.-@ better job than any 
film we've ever seen.” 


0. S. CAESAR 


President 
GREYHOUND CORP. 


“Your ‘America for Me’ is 
an ovtstanding success... 
reaching millions of people.” 


EDDIE RICKENBACKER 


Board Chairman 
EASTERN AIR LINES 


“Flying With Arthur God- 
frey,’ your fourth film for 
Eastern, is an excellent pro- 
duction... getting a won- 
derful play.” 


S. C. ALLYN 


President 
NATIONAL CASH REGISTER CO. 


“Your picture ‘The Magic 
Wheel’ is all we hoped it 
would be — and more.” 


THE LATE 
FREDERICK C. MILLER 


President 
MILLER BREWING CO. 


“ “With This Ring’ goes beyond our fondest ex- 
pectations ... delighted with wonderful job you 
have done.” 





HENRY A. WHITE 


President, DOLE 
HAWAIIAN PINEAPPLE CO. 


“Treasure Islands,” pro- 
duced by you, is one of 
three movies most in de- 
mand... unde:lines the im- 
portance of quality films to 
tell our story to a wide avu- 
dience."’ 


THOMAS W. DOIG 


Man. Dir., CREDIT UNION 
NATIONAL ASSN., INC. 


“Your film ‘King’s X’ tells 
our story better than any 
way we've ever used... 
reaching more people at less 
cost per person.” 


ROY FRUEHAUF 


Prosident 
FRUEHAUF TRAILER CO. 


*...@ rousing response from 
trucking firms for your ‘The 
McGurk Way’ ...an explo- 
sive subject you handled 
boldly, informatively and 
constructively.’ 
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Modern Talking Picture Service 
isan expert in the distribution of 
sponsored films. 


Becaude of 20 YANs CXper cence 


serving Americad heading companies and associations / 


wv We devote ourselves solely to this 
one subject. 





Your film deserves exclusive attention / 








Our competence helps make good 
film programs better. 


The people, knowledge methods and equep net 
to do the best job for you / 












For your sponsored film distribu- 
tion, see Modern. 


To have yr + fem reach people through any vi 


O) 16mm Audtences 
channels @ Kural roadshows 
| © Televtston 
das tributum @ Motion Picture theaters 













MODERN TALKING PICTURE SERVICE, INC. 


NEW YORK JUdson 6-3830 
45 Rockefeller Plaza, New York 20, N. Y. 


CHICAGO DElaware 7-3252 ‘ : 
140 E. Ontario Street, Chicago 11, Ill. For Ww mation 
DETROIT TEmple 2-4211 > 
956 Maccabees Building, Detroit 2, Mich. <> a 


LOS ANGELES MAdison 9-2121 
612 S. Flower Street, Los Angeles 17, Cal. 


















Sy Natunwide service from Modern film Lbyarits n 26 important” cities — 






ATLANTA CHARLOTTE DALLAS Houston MEMPHIS New York St. Louis 

BOosTON CHICAGO DENVER INDIANAPOLIS MILWAUKEE OMAHA SAN FRANCISCO 
BUFFALO CINCINNATI DETROIT KANSAS CITY MINNEAPOLIS PHILADELPHIA SEATTLE 

Cenar Rapips CLEVELAND HARRISBURG Los ANCELES NEw ORLEANS PITTSBURGH WASHINGTON, D. C. 






























BUSINESS SCREEN MAGAZINE 


His Is THE FirtH YEAR in which an An- 

nual Production Review of the established 

business and television film production 
companies in the United States and Canada has 
been made. It is important that the sponsor 
know that the phrase “television” film producer 
is carefully qualified in this annual edition of 
Business SCREEN. 

The emphasis here is upon business film pro- 
ducer; it is coincidental that many of these com- 
panies are among the nation’s finest creators of 
filmed television programs and of the highest 
quality television commercials. 


Provide Bulk of Industry’s Films 


These are the companies who create the bulk 
of industry’s public relations, institutional, ad- 
vertising, training, safety and similar motion 
pictures and slidefilms. In this 1955 report there 
are listed 183 U.S. producing companies, of 
whom only 21 have filed “incomplete” survey 
returns. A number of these “incompletes” are 
clearly identified with good and sufficient rea- 
sons, several of them are specialists who handled 
a limited clientele last year; at least one or 
more are new companies just formed. 

In addition, the cream of Canada’s studio 
crop is represented with specific details on 10 
leading companies North of the border and only 
two of these were incomplete on the number of 
references furnished. 

Sales Up to $56 Million in °54 

A concurrent statistical survey is one of the 
important industry services provided by Bust- 
NESS SCREEN each year. This feature is in its 
fourth consecutive year. The 1954 gross volume 
of sales for the 162 “key” companies filing com- 
plete returns has been carefully estimated at 
$56,081,000. This figure exceeds 1953 gross sales 
by more than $6 million dollars. 

Total permanent employment was also up 
during the past year. The 162 key companies 
covered in this nationwide survey were esti- 
mated to have 2,936 persons on their rolls, com- 
pared to 2,439 employed by 141 key companies 
in 1953. The direct comparison of actual figures 
reported to Business SCREEN shows 182 more 
people employed on a permanent basis. 


Furnish Accurate Picture of Industry 


Hundreds of studio organizations are con- 
tacted during the primary four-week period of 
these Business SCREEN surveys. Every possible 
company directly identified with business film 
production is contacted several times by mail; 
by personal contact from editorial bureaus in 
Chicago, New York and Los Angeles and, finally, 
by telephone and telegraph where returns are 
considered essential to the accuracy of the 
survey. 

The statistical data is collected from a key 
number of the total listed firms. This year, more 
than 60 companies ranging in size from multi- 
million dollar operations down to one-man con- 
cerns were analysed from detailed physical re- 
ports filed by these companies. The BUSINESS 
SCREEN annual review is the only physical in- 
ventory of this specialized field in existence. 

Once again, the business film field demon- 
strated its stability without a single reported 
instance of business failure. 


ANNUAL PRODUCTION REVIEW 


PRESENTING THE 1955 ANNUAL PRODUCTION REVIEW 


Survey of Production 


THE FOURTH ANNUAL REVIEW OF 


SURVEY OF PRODUCTION IN 1954 


| Advance Statistical Review of the 
Business Film Industry in the U.S. 
— } 


EN GEOGRAPHICAL AREAS of the U.S. are 
Wasiead in this fourth consecutive annual 
statistical survey. Basic survey figures are 
derived from 61 detailed physical reports filed 
by companies from coast-to-coast and the total 
estimates are based on facts about 162 “key” 
companies who filed complete production listing 
forms. Projections used for some of these com- 
panies are most conservative and are based on 
low averages, not including the largest compa- 
nies in their computation. 

Here are the facts about business in 1954: 


1. Number of permanent employees on the 
studio rosters during 1954: 


61 U. S. Companies Reportinc: 1,806 persons 
were on a full-time employment basis during 
1954. These employees were engaged in creative, 
production, processing, sales and management 
activities of these 61 companies. Of this number, 
42 studios had personnel ranging from 5 to 35 
full-time employees. 


PROJECTION: an average of 9.7 employees per 
studio among the remaining 101 “key” studios 
surveyed gives an estimated full-time employ- 
ment total of 2,936 persons. 


2. Number of part-time employees engaged 


during 1954 (not including talent) : 


50 U. 5. CoMPANIES REPORTING: a reduction in 
part-time employment was noted during the year 
as only 1,594 workers were hired, as compared 
to a reported 1,689 in 1953. The further ex- 
clusion of talent figures from these reports is 
cited as one reason for the lower total since this 
was stressed in survey requests. 





PRODUCER STATISTICS AND SALES 


PROJECTION: for the remaining 112 companies 
out of the 162 “key” group, we estimate a low 
national average of 5 part-time workers and 
take into account the fact that many of these 
are smaller companies using a fairly large 
number of non-permanent technicians, etc. dur- 
ing the year. Total part-time employment is 
estimated at 2154 persons for 162 “key” U. S. 
business film companies. 


3. The total capitalization of business and 
television film producers active in 1954: 


54 U. S. Companies Reportinc: slightly less 
than $10 million dollars was the reported capital 
investment of companies directly surveyed. 27 
companies were capitalized at $50,000 or over; 
15 were capitalized at $100,000 or over. 


PROJECTION: by careful calculation, based on 
facts about the 162 key companies, the Editors 
have estimated the total capitalization of the 
business in excess of $15 million dollars. Figures 
about several partnerships and sole owner com- 
panies are not included in this valuation nor 
is the total considered very significant since it 
is the value of capital assets and equipment 
which is more revealing. 


4. The gross volume of sales (all items) 


for 162 U.S. business film companies. 


59 LU. S. Companies Reportinc: A direct sales 
total of $37,336,000 was reported in the first 
59 analytical reports filed to Business SCREEN. 
This included gross sales of motion picture, 
slidefilm, tv. commercials and other types of 
production during 1954. 46 of these firms had 
gross sales in excess of $100,000; 26 were over 
$200,000; 14 were over $400,000 and seven “ 
exceeded $1,000,000 in gross sales during the 
year. Television commercials accounted for only 
$3,349,000 of the reported $37 million total 
with 36 companies doing business in that field. 


PROJECTION: the most careful calculations, based 
on low average annual sales volume figures of 
studios throughout the country, show total gross 
sales for 1954 of $56,081,000 for only 162 
“key” companies in the United States. 

A further projection of “incomplete” com- 
pany returns would certainly show 
in excess of $60 million for better 
known U. S. business film pro- 
ducers. Recheck of individual sales 
reports verified increases against 
previous years in many areas of 
the country. Apparently, 1954 was 
a good year for most business 
film producers. Incidently, televi- 
sion film production (commer- 
cials) showed an increase of about 
$1 million over last year. 
(CONTINUED ON THE FOLLOWING PAGE) 
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Production Survey: 


(CONTINUED FROM THE PREVIOUS PAGE) 


It should be noted, however, that gross Sales 
figures do not take into account the direct pur- 
chases of sponsors from outside laboratories 
and commercial film distributors, ete. 


“It should be emphasized that this gross total 
of sales represents the major part of commer- 
cial studio operations in the UL. S. An additional 
total of $2,500,000 was reported from the sev- 
eral leading Canadian companies supplying these 
figures; the total Canadian sales in 1954 are 
estimated at about $3,500,000 since the most 
active concerns are included in these returns. 
An additional large volume of business film 
production, including motion pictures, slidefilms 
and other audio-visual media, is done by indus 
trial firms themselves but these are largely low 
cost operations for purely internal use. They 
rate high in numbers but figures would be much 
lower than the commercial totals revealed above. 


5. The value of studio physical equipment 
as of December 31, 1954: 


Ll | 


58 U.S. Compantes REPORTING: on first returns 
tabulated from direct physical reports, a large: 
total of $4,287,000 is given for the current value 
of studio physical equipment such as cameras, 
lab facilities, lighting equipment, generator sets, 
etc. Real estate and buildings were included in 
a few of the reports only. The totat reported 
by the comparative first 55 companies last year 
was $3,447,986. 


PROJECTION: total value in excess of $12 mil- 
lion dollars is estimated for the current value 
of studio physical equipment. This is a low esti- 
mate based on the 162 “key” companies listed 
this year. Additional millions of dollars are rep- 
resented in the value of real estate such as studio 
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property, laboratories, etc. owned by many of 
these concerns. 


6. Film consumption: dollar purchases of 


raw stock, including color film in 1954: 


51 U. S. Companies Reportinc: earliest figures 
tabulated from direct physical returns showed 
raw stock purchases totaling $1,436,000 by only 
51 of the 162 “key” companies in this broad 
These 


include large 


amounts expended for outside lab purchases of 


survey. figures do not 
prints but are in the main negative purchases, 
excepting for studios with their own laboratory 
facilities. Last year’s total was $1,480,735 for 
59 firms. 


PROJECTION: using a low average of $10,000 
in raw stock purchases (as in previous years) 
for the remaining 111 “key” companies, we esti- 
mate direct raw stock purchases for the total 
162 firms to be approximately $2,536,000. 
Again, it should be emphasized that this does 
not include outside lab purchases for the many 
thousands of prints used last year. 


7. Total 1954 expenditures for other studio 
materials and supplies: 


43 U.S. Compantes Reportinc: A smaller num- 
ber of firms reported on this questionnaire item 
which covers such physical items as new equip- 
ment purchases, film cases, cans, reels, lamps, 
chemicals, lumber, etc. The total reported (and 
this did not include some of the largest com- 
panies which had not closed their books on °54) 
was $2,067,000. One very large single figure of 
over $5 million was not tallied because it ap- 
peared to be far beyond ordinary industry activ- 
ity and was questioned for accuracy. 


PROJECTION: a reasonable total estimate of out- 
side material purchases by the 162 “key” com- 





panies in this year’s survey would be in excess 


of $5 million dollars. 


8. Does your company sell projection equip- 


ment (l6mm, slidefilm, etc.) ? 


59 U. S. Companies REPORTING: a majority of 
companies (33) directly answering this question 
said “yes”; 26 of these producers said “no” on 
the direct sale of projection equipment. This fol- 
lowed several years of tradition with 1953 and 
1952 returns in about the same percentage. How- 
ever, a vast majority indicated that they recom- 
mend certain types of projection equipment to 
their clients. 


PROJECTION: it is again standard practice for 
U. S. and Canadian producing companies to rec- 
ommend projection equipment they feel is best 
suited to their clients’ needs. A few of the larger 
companies also maintain projection service and 
repair facilities for client equipment; others have 
learned to work closely with established audio- 
visual dealers, such as members of the NAVA 
organization, in this field. 


9. Does your company provide non-theatri- 


eal film distribution? Any other? 


60 U. S. Compantes Reportinc: 40 producers 
replied in the negative on this question; a large 
majority do not provide non-theatrical distri- 
bution. Of the remaining 20 affirmative answers, 
one was qualified as “ty distribution only.” In last 
years returns, the same percentages prevailed 
with only 17 companies providing any kind of 
distribution service. Several producers do main- 
tain film library operations on behalf of specific 
clients. 


Projection: following the development of ex 
tensive specializing sponsored film distribution 
services, it has apparently become the custom of 
a majority of business film producers to recom- 
mend these facilities to their clients. Regional 
film exchanges, trained film handling personnel 
and modern equipment for film inspection, etc. 
now provide excellent outlets for most sponsors 
with a maximum of print turnover, organized 
promotion and more efficient delivery of requested 
films to the eventual audience. 

The logical grouping of clients within these 
specializing services also provides an interchange 
of experience, lower total overhead costs and the 
development of localized exchanges so impera- 
tive to audience contact and promotion on be- 


* * * 


10. Dollar volume of television commercial 


production during 1954: 


59 U. S. Companies Reportinc: television com- 
mercials were produced by 36 of the first 59 com- 
panies returning on this questionnaire item. Total 
volume in this field was growing, however, among 
the active firms with sales ranging from over 
$1 million to the 23 companies doing over $25,000 
on tv commercials, 10 of these firms did $90,000 
or better in 1954. This activity was concentrated 
(CONTINUED ON PAGE ONE HUNDRED FIFTY-FOUR) 
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OUR COMMUNICATIONS CREDO 


Results Are the Goal 


N THE FIELD OF COMMUNICATIONS, the era of 
I platitude and prophesy is past; the day of pre- 
mature wreath-dropping is done. It is time for 
Results. Any communications implement we pre- 
sume to laud must be a tool of achievement. Only 
with such tools will we build that which we cor- 
rectly can call progress. 

In this conviction, Business SCREEN will inten- 
sify its search for RESULTOOLS. Business 
ScREEN will continue to report new audio-visua! 
materials, noting sources, purposes, and char- 
acteristics—conveying critical reactions for what 
they are worth. This magazine also will continue 
to keep a weather eye open for improvements in 
equipment and techniques. 





We Will Emphasize Results in °55 


Business SCREEN will not ignore the efforts of 
festivals and other conventional exercises in 
screen scrutiny, but neither will it be over-awed 
by them. Instead, it will emphasize pertinent eval- 
uation: documented results of audio-visual tools 
doing jobs in the field. 

As an organ of information, BUSINESS SCREEN 
is an active partner in the communications pre- 
liminary known as publicity. One kind of pub- 
licity is a product of premieres, festivals and 
contests. Business SCREEN does not minimize the 
helpful possibilities of such publicity. It does 
guard against the excesses of morning fame. 

Business SCREEN has cautioned care in the 
selection of judges and has advised moderate, 
manageable programming. But even the ideally 
constituted jury’s decision on carefully selected 
films is all too far from the last objective word. 
Beyond authoritative opinions about quality, be- 
yond the aid to distribution, any judgment of 
the value of a tool prior to its job performance 
is a judgment of theoretical value. 


The Precision of the Tool Counts 


The artistry and craftsmanship of a-v com- 
munications tools may be improved in a contest 
atmosphere but this is problematical. Moreover, 
in the excitement of sheer artistic ego or prestige 
competition, the sponsors and producers may win 
a plaque and lose a precision tool. 

In the indoctrination motion picture, for ex- 
( CONTINUED ON PAGE ONE HUNDRED FORTY-THREE ) 
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Acknowledgment and Dedication 


* For nearly four decades of active leadership, 
the entire field of visual communications has 
been indebted to Jamison Handy for countless 
contributions in times of peace and war. This 
wisdom of this elder statesman of our chosen 
field is expressed im the lines on this page. Each 
field in which projected visuals help mankind 
is expressed in his personal credo. We offer it 
to members of the industry as to the untold 
thousands of users of these media as a fitting 
dedication to this Fifth Annual Production 
Review of the business film. — OHC 


















‘Let There Be Light’’—and Shadows 


Let the shapes of the shadows come to contribute meaning 
to the leadings of the light. 


Let the shapes flow in the forms of substance and of life. 


Let them be alight with lumens of vision, and pattern the 
paths of doing things right. 


Let the light shine through the darkness of the ignorance 
of those who, knowing not, now stumble. Let them see. 


Let those who now know give of their knowing to those who 
know not. 


Let all who care come to share . . . and throw through the air 
the beam of illumination to guide the goings of all who 
venture in ways new to their knowing. 


Let the focus of the forms give definition to the goodness 
of goods and evoke the inspirations of ideas in 
a world where want is already waning, where leisure 
is won... and, when won, may be well spent. 


Let the shadows be of service to those who serve, to 
show them the brighter ways of service 
and arc the spirit of service. 


Let the makers of more give heed to the knowers of need. 


Let the knowledge of needs now lead to the buying and 
selling of all that we produce, in ever enlarged 
use and enjoyment. 


Let the skills of the skillful be seen at their best, 
and at the behest of the master craftsman let the 
learner be led to do finely, for all, all that is fine to do. 


Let the projection of the future take on the features 
of progress and reflect into our stream of consciousness 
the unfolding of the Christian drama of the 
ages and the shining projectory of all we are meant 
for, and of all we mean to be. 


Let the knowing and understanding of others’ thoughts 
bring unity of thinking, with our variety of viewpoints. 


Let that unity of understanding bring unison of effort. 


Let it bring united purpose . . . to bring about all that 
is better in our working out of our ways of work... 
and in our ways with each other. 


Let this, without ceasing, be our occupational prayer. 


—Jamison Handy 
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New England Region 
NE is Go yo ata SEG ellen 0% 83 
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Metropolitan New York Area 


Listings begin on page 85, through page .. 97 National 


Middle Atlantic Region 





District of Columbia, Maryland .......... 97 
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Georgia, Kentucky, Lovisiana ........... 100 
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Metropolitan Chicago Area 
Listings begin on page 104, through page 107 
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West Central Region 
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Metropolitan Los Angeles Area 
Listings begin on page 113, through page. .117 
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ALPHABETICAL 








PRODUCER LISTINGS 





UNITED STATES 

Producers 
Academy Productions* 
Affiliated Film Producers, Inc. 
Alley, Paul, Productions 
All Scope Pictures, Inc.* 
American Film Producers 
Americana Productions, Inc. 
Animated Productions, Inc.* 
Atlas Film Corporation 
Audio Productions, Inc. 


Barbre, Thos. ]., 
Productions 
Bay State Film Productions, Inc. 

Becker, Marvin, Films 
Beeland-King Film Productions 
Bovey, Martin, Films 

Bray Studios, Inc. 

Byron, Incorporated 


Motion Picture 


Calhoun Studios, Inc. 
Calvin Company, The . 
Campus Film Productions 
Caravel Films, Inc. 


Cascade Pictures of California, Inc.* 


Cate & McGlone 
Centron Corporation, Inc. 
Chicago Film Studios* 
Cinecraft Productions, 
Coleman Productions 
Commerce Pictures 
Condor Films, Inc. 
Continental Productions Corp. 
Courneya Productions 


Inc. 


Davis, Robert, Associates, Inc. 
DeFrenes Company 

Dekko Film Productions, Inc. 
Dephoure Studios 

Depicto Films, Inc. 

Doane Productions * 
Donovan, Kevin, Films 
Douglas Productions 
Dowling, Pat, Pictures * 
D.P.M. Productions, Inc. 
Dudley Pictures Corporation 
Dunn, Cal, Studios 

Dynamic Films, Inc. 


Elgar, Peter, Productions, Inc. ** 
Elms, Charles, Productions 
Empire Photosound, Inc. 

Escar Motion Picture Service . 


Fairbanks, Jerry, Productions 
of California .................... 

Farrell & Gage Films, Inc. 

Fennell, Paul J., Co. . 

Film Arts Productions, Inc. .. 

Film Associates, Inc. 

Filn: Associates of California 

Film Associates of Michigan 

Filmcraft Productions® .... 

Filmfax Productions ... 

Findlay-Johnston 

Florez, Incorporated* ....... 

Fordel Films, Inc. _........... 

Fox, George, Corporation, The 

Francisco Films** 

Frink Film Studio 


Galbreath Picture Productions, Inc. 


Ganz, William J., Company 
General Pictures Productions, Inc. 
Glenn, Jack, Inc.** .. 
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Producers 
Graphic Films Corporation . 
Haig & Patterson, Inc. _._............ 
Hance, Paul, Productions, inc. : 


Handy, Jam, Organization, Inc., The 


Hartley Productions, Ince. ........ 
Henning & Cheadle, Inc. 
Hoefler, Paul, Productions 
Holland-Wegman Productions 


Imps, Incorporated 
Industrial Motion Pictures, Inc. 
Information Productions, Inc. 
International Motion Picture 
Consultants, Inc. 


Jamieson Film Company . 
Jones, Dallas, Productions, Inc. 


Kayfetz, Victor, Productions, 
Kellman, Louis W., Productions 
Kerkow, Herbert, Inc. 

Kling Film Productions ... 
Knickerbocker Productions, Inc. . 


Inc. 


Lane, Kent, Films, Inc. 

La Rue, Mervin W., Inc. 
Lawrence, Robert, Productions, Inc. 
Lodge, Arthur, Productions, Inc. 
Loucks & Norling Studios, Inc. __... 
Lux-Brill Productions, Inc. 


Marathon TV Newsreel, Inc. 
Master Motion Picture Company* 
Master Video Systems, Inc. 

Matt, Richard Inc. 

McLarty Picture Productions 


Mercury International Pictures, Inc.* 


Midwest Film Studios ....... 
Mode-Art Pictures, Inc. . 

Motion Picture Service Company 
MPO Productions, Inc. 

Moulin, Gabriel, Studios 
Murphy, Owen, Productions, Inc. 


Neal, Stanley, Productions, Inc.* 
New World Productions 
Northwest Motion Pictures 


Olympus Film Productions 

On Film, Inc. ed 
Orleans, Sam, and Associates, Bac. 
Ou, John, Pictures, Inc. 


Pacific Productions ................ 
Palmer, Alfred T., Productions ; 
Palmer, W. A., Films, Inc. . 
Paragon Pictures, Inc. 
Parthenon Pictures** eat 
Pathescope Company of America, 
Sie 2 PS.) 2 ees 2 
Pearson & Luce Productions 
Pome Dee $ee, «os. 
Photo-Art Commercial Studios 
Photo-Arts Productions, Inc 
Pilot Productions, Inc. _............... 
Pinney, Roy, Productions, Inc.* .... 
Poterts Pireures, Inc. ........................ 
Premier-Hardcastle Productions _... 
Princeton Film Center, Inc., The ... 


Producers Film Studios ..... neh MS ad 


Productions On Film, Inc. 


Page No. 


114 


. 103 


88 
103 
88 
103 
114 
98 


88 
102 
90 


97 


110 
105 


90 
98 
90 
105 
90) 


100 
106 
90 
90 
90 
90 


91 
9] 


110 
98 


. 116 


106 
100 
112 
9] 
112 
9] 
9] 
116 
118 


101 

97 
101 
106 
112 
112 
112 
106 
116 


9] 


. Oe 


92 
118 





Nore: bold-face 
elsewhere in this issue. 
incomplete reference data furnished. 


listings above indicate display advertising 
* Asterisk following listing indicates 
** Double asterisks are 


used where reference data indicates activity during year on 
special accounts requiring full facilities or where a new com- 
pany was established during previous reference year. 


Producers 


Rarig Motion Picture Co. ............... 
Ray, Reid H., Film Industries, Inc. 
Reed, Roland, Productions, Inc. 
Regan Film Productions, Inc. 
Richie, Robert Yarnall, 
Productions, Inc. _....... 
Rippey, Henderson, Kostka & Co.* 
Riveria Productions, Inc. ........ 
Rivers, Walter A., & Associates* 
Riverside Pictures ........ 
ak.0:. Pate Bee... 
de Rochemont, Louis, Associates 
Rocket Pictures, Inc. ................ 
Rockett, Frederick K., Company 
Rotab Sendo’ ..........-......... 
Roquemore Films ............. 
Roush, Leslie, Productions, ‘Inc. 
Roy, Ross, Incorporated .... 


Goret: Tee ia 
Science Pictures, Inc. _........ 
Scope Productions, Inc. . 
Shilin, Alan, Productions . 
Skinner, Charles E., Productions 
Smith, Fletcher, Studios, Inc. 
Smith, Warren R.., Inc. ....... 
Sonochrome Pictures 
Sound Masters, Inc. 
Soundfilm Studios, Inc. ..... 
Sound-On-Film Productions, Inc. 
Strauss, Henry, & Co., Inc. 
Sturgis-Grant Productions, Inc. 
Sturm, Bill, Studios, Inc. . 

Sun Dial Films, Inc. -......... 
Sutherland, John, Productions, Inc. 


Te lecine Recording Studios, Inc. .... 
Felepix Corporation ........ ss 
Texas Industrial Film Company 
Times Square Productions, Inc.* 
Tomlin Film Productions, Inc. 
TradeWass, Inc ............- 
Training Films, Inc. ...... 
Trance, Inc... ........... 
Trident Films, Inc. . 


eg Ee ee 
United Productions of America 
United World Films, Inc.* 


Van Praag Productions 
Video Pictures, Inc, ................ 
Vogue-Wright Studios 


Wade, Roger, Productions ........... 


Walker, Gene K., Productions 
Warner News, 


LS 2 


Willard Pictures, Inc. _................. 


Wolff, Raphael G., Studios, Inc... 


Woods, Bud, Productions 


Worcester Film Corporation ..................... 


CANADA 
Ashley & Crippen, Ltd.* 


Associated Screen News, Ltd. ............. 2 


Caldwell, S. W., Ltd. 
Crawley, Films, Ltd. 


Peterson Productions 


Rapid, Grip & Batten, Ltd. 0... 


Sponsor Film Services Co., Inc.* 
Vega Films* 


Omega Productions, Inc. ................... 
Paesy Fees, ieee... 5... 
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Connecticut 


KEVIN DONOVAN FILMS 
208 Treat Road, Glastonbury, Connecticut 
Phone: MEdford 3-9331 
Date of Organization: 1953 
Kevin Donovan, Owner 
Howard Stevens, Salesman-Coordinator 


SERVICES: Motion pictures and slidefilms; public 
relations and industrial; 16 & 35mm. FACILI- 
TIES: 16mm & 35mm Mitchells, 16mm Cine Ko- 
dak. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Center of Industrial 
America (The Ohio Edison Company); These Are 
the Hands (Grace-New Haven Hospital); Thomas 
Edison Speaks (Rework of old newsreel films for 
Edison Electric Institute); The Magic Reel* (Pflue- 
ger Fishing Tackle Company); Techniques of Plas- 
tic Tooling* (Reenforced Plastics Company); Case 
History of a Power Plant* (The Ohio Power Com- 
pany). 


*Now in production. 





ROLAB STUDIOS 
(Rolab Photo-Science Laboratories) 


Walnut Tree Hill, Sandy Hook, Connecticut 
Phone: Garden 6-2466 


Date of Organization: 1928 


Henry Roger, Owner-Director 
E. H. Roger, Secretary 


SERVICES: Specialists in technical and scientific 
picture productions and photographic research 
and developments; time-lapse photography of slow 
processes with Roger Camera Timer, macro and 
microscopic motion pictures, photomicrography, 
etc. FACILITIES: Modern sound stage, record- 
ing and projection rooms, director’s and dressing 
rooms, lounge, carpentry and instrument shops. 
Complete lighting equipment, six professional 
motion picture cameras, motor-generator for loca- 
tion work, tape, film, disc sound recording. Com- 
plete photo-scientific laboratory, etc. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Building the Shepaug 
Dam, two versions for Engineering and Public 
Relations (The Connecticut Light & Power Co.); 
Flashfold (S. Curtis & Son, Inc.); The Chick (Ford 
Foundation TV Workshop —Omnibus); Spiro- 
chaeta Pallida (Washington D. C. producer); Hu- 
man Spermatozoae, growth of plant life, proto- 
plasm, etc., 3-D camera work on human skin, etc., 
subcontracts with New York producers. SLIDE- 
FILM: Series of 17 on use of tools (Stanley Tools). 





Massachusetts 
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BAY STATE FILM PRODUCTIONS, INC. 
35 Springfield Street, Agawam, Massachusetts 
Phone: Republic 4-3164 

Date of Organization: 1944 

Morton H. Read, President 

David Doyle, V. P. (Sales) 

Eugene N. Bunting, V. P. (Production) 
Milton L. Levy, V. P. (Television) 

Harold O. Stanton, V. P. (Distribution) 
Merrill K. Sweetman, Account Executive 


ANNUAL PRODUCTION REVIEW 





BAY STATE FILM PRODUCTIONS, INC. 





Branch: 80 Boylston Street, Boston, Mass. 
Phone: Hancock 6-8904 


David Doyle, V.P., in charge 


SERVICES: Commercial and television motion pic- 
tures and slidefilms. Service available to other 
producers in fields of animation, sound recording, 
printing and motion picture photography, includ- 
ing use of sound stage. Scotchtrack magnetic lami- 
nation process available about May 1, 1955. 
FACILITIES: Mitchell & Maurer cameras; light- 
ing; portable generator; Maurer l6mm multiple 
track recording; synchronous magnetic recording; 
Depue printing equipment; 16mm black and white 
developing; 20 technicians; art and creative staffs. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Pennywise (The American 
Brass Co.); Seven Steps To Safety (Raybestos Div. 
of Raybestos Manhattan, Inc.); To See—To Think 
—To Act Electronically (Electronics Corp. of 
America); Massachusetts Holiday (Massachusetts 
Dept. of Commerce); The Big Difference (Bird & 
Son, Inc.); Turret Lathe (Jones & Lamson Machine 
Company); Caution, Eyes At Work (American 
Optical Company); ToyTime U. S. A. (Hassenfield 
Brothers); Reddy To The Rescue (General Elec- 
tric Co.); Without Fear Or Favor (Massachusetts 
Foundation). TV COMMERCIALS: 134 com- 
mercials produced in 1954. 
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MARTIN BOVEY FILMS 
115 High Street, Chelmsford, Massachusetts 
Phone: Glenview 2-9755 
Date of Organization: 1949 
Martin Bovey, President 
Martin Bovey, Jr., Vice President 





SERVICES: Production from script to screen. 
Specialize in documentary, travel, sport, wild life 
and conservation films. Subcontracting work. 
FACILITIES: Cutting room; dark room and film 
vault. Complete equipment—owned or available— 
for the production of 16mm color sound motion 
pictures. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Boston: City Of Yesterday 
And Tomorrow (Convention and Visitors Bureau 
of the Greater Boston Chamber of Commerce). 
Six other films in production but not yet titled. 





DEKKO FILM PRODUCTIONS, INC. 


126 Dartmouth Street, Boston, Massachusetts 
Phone: KEnmore 6-2511 
Date of Organization: 1946 
Joseph Rothberg, President and Treasurer 
Jerry T. Ballantine, Vice-President 
in Charge of Production 
Ted Lowry, Manager Film Strip and 
Television Department 
Plynn E. Williams, Art Director 


SERVICES: l6mm and 35mm production services 
and slidefilms for education, science, industry and 
television. FACILITIES: Complete sound studio, 
multichannel magnetic re-recording, editing and 
projection rooms, animation and art dept., creative. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Federal Reserve 
Bank of Boston (The Federal Reserve Bank of 
Boston); Simac (Sperry Products, Inc.); Religion 
Can Be Practical (Christian Science Committee on 
Publications); United Community Services 1954 
Campaign films; Model G (Pneumatic Scale Co.). 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 











Keys to the Effective 
Use of Your Most 
Dependable Buyer's Guide 


LISTING STANDARDS ARE DEFINED 


THE BASIC PURPOSE of this Annual 
Survey and of the listings on the following 
30-plus pages is to furnish a dependable, 
comprehensive Buyer's Guide to the recognized 
producers of motion pictures, slidefilms and 
other audio-visual media for business, 
government, trade and association groups. 

In sharp contrast to the many hundreds 
of impressive firm names which decorate 
the pages of the city directories, these pages 
include only the listings of established 
firms who have willingly supplied essential 
details about their key personnel, facilities, 
date of organization and the services they 
believe themselves qualified to provide. 

183 companies in the United States and 10 
Canadian firms have complied with ou 
own very extensive survey efforts which began 
in late 54 and continued through presstime 
on this issue. No charge or obligation of 
any kind was imposed on companies for 
listing in these pages, excepting to fulfill our 
minimum client reference requirements for 
an unqualified listing. 

Only 21 U.S. firms are designated by 
the asterisk (*) in the Alphabetical Index 
on the opposite page. This usually indicates 
insufficient client references furnished. 

For the guidance of the buyer, we asked 
that a minimum of five business motion 
pictures and/or slidefilms be listed by title 
and sponsor. A few concerns (**) were unable 
to comply for good reasons: they were new 
companies or proprietor organizations 
devoting themselves to fewer special 

projects utilizing their full resources during 
the past year. 

While television film production has 
become an important part of the total 
activities of these specializing companies, 

TV commercials were not considered adequate 
references in themselves. Longer television 
films reflect interesting visual evidence for 

the buyer but primary interest remains 

in direct production for internal or external 
business use and in the facilities and 
personnel readily available to duplicate 
such efforts or exceed them. 

Wherever possible, all branch facilities 
and sales offices of these organizations 
have been listed. In a few instances, companies 
maintain complete studio facilities at two 
or more locations as in the case of some 
New York, Chicago and Hollywood firms. 
Otherwise, most branches are sales offices 

Sponsors’ continuing help and the many 
letters and calls which have followed previous 
Annuals are gratefully acknowledged. 
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SOUND MADE TO ORDER 
VIEWTAP 
q a A quality tape recorder... 


Vouley a perfect slide or filmstrip projector 
OTs "3 F-o Together, they make this an unbeatable 
combination. HI-FI sound and picture. 
Light-weight and portable. Does the job 
best where and when you need it. One full 
hour cf recording at 3% I.P.S. on every 
5° reel of tape. Smooth, simple controls, 
it’s so easy to make your own taped story. 
The cool, brilliant VIEWLEX projector 
shows your filmstrips and slides in full 
color with the same high quality that 
makes all VIEWLEX projectors “GUARAN- 
TEED FOR A LIFETIME.” 


So versatile that you'll wonder 
how you ever managed without it! 


Record, erase, edit, all in seconds. Played 
time and again, VIEWTAPE never loses its 
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INDUSTRY SCHOOLS CHURCHES 





WRITE NOW Dept. 5-5 for details and colorful brochure. 
INC. - 35-01 QUEENS BOULEVARD - LONG ISLAND CITY 1, NEW YORK 

























BUSINESS SCREEN MAGAZINE 








NEW ENGLAND: Massachusetts: 
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DEPHOURE STUDIOS 
782 Commonwealth Ave., Boston 15, Mass. 
Phone: BEacon 2-5722 
Date of Organization: 1935 


Joseph Dephoure, Producer & Owner 

Martin Tallberg, Sales Director 

Edward Gilman, Robert Kimball, Camera Dept. 
(Production) 

Estelle D. Davis, Executive Secretary 


SERVICES: Industrial, documentary, business and 
public relations films; slidefilms; slides; television 
commercials; hot press title and processing. FA- 
CILITIES: Sound stage, 35 x 60 foot; MR lights; 
35mm camera; 4 sound cameras; 5 silent cameras; 
2 processing machines; 3 magnetic recorders; 
Maurer 6-track recorder; 16mm and 174mm syn- 
chronous magnetic recorders; projection room, 
l6mm and 35mm _ projectors; 3 editing rooms; 
color and black and white printing art work; ani- 
mation; script preparation. 


RECENT PRODUCTIONS 
MOTION PICTURES: Traffic and Cry in the 
Night (Westinghouse Broadcasting Company); 
Convention City (NBC-Sloan Foundation); other 
films for National Shawmut Bank, Republican 
State Committee, Narragansett Brewing Company. 


AND SPONSORS 





MASTER MOTION PICTURE COMPANY 


50 Piedmont Street, Boston 16, Massachusetts 

Phone: HAncock 6-3592 

Date of Organization: 1925 

Maurice Master, President and Treasurer 

S. Grace Master, Secretary 

Irving Ross, General Manager 

Richard Master, Sound 

John Gostanian, Laboratory Supervisor 

Alfred Gross, Production Department 
SERVICES: TV film commercials, 16mm and 
35mm laboratory processing, filmstrips, sound re- 
cording, theatre trailers. FACILITIES: Studio, 
laboratories. 


RECENT PRODUCTIONS AND SPONSORS 
TV FILM COMMERCIALS: for Chambers & Wis- 
well, Inc., Ingalls Miniter Co., Jerome O'Leary 
Agency, John C. Dowd, Inc., Harry M. Frost 
Agency and others. Only 1954 Data Submitted. 





New World Productions 


N. W. Russo, Statler Bldg., Boston, Mass. 
(see complete listing in Los Angeles area) 





WORCESTER FILM CORPORATION 


131 Central Street, Worcester 8, Massachusetts 
Phone: 6-1203 


Date of Organization: September, 1918 


SERVICES: Production of motion pictures, 16mm 
sound color, 16mm and 35mm theatre stereo 
motion pictures; stills in both regular and stereo. 
FACILITIES: GMC power truck to generate elec- 
tricity; highest quality light equipment and 
technique; script writers; full camera and projec- 
tion equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Gout and Gouty Arthritis 
(Sharpe & Dohme, Inc.); Beyond the Shadow of a 
Doubt (Jones & Lamson Machine Co.);Open Door 
to Nature (Worcester Natural History Society); 
Mfr. of Modern Coated Abrasives and Coated 
Abrasive Belts (Behr-Manning Corp.). 


ANNUAL PRODUCTION REVIEW 
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ACADEMY PICTURES, INC. 
588 Fifth Avenue, New York 36, N.Y. 
Phone: PL 7-0744 (NYC) 
7934 Santa Monica Blvd., Hollywood 46, Cal. 
Phone: HOllywood 9-5873 
Date of Organization: March, 1951 
Edward L. Gershman, President 
C. Moray Foutz, Vice-President 
George S. Gladden, Head of Sales (NYC) 
Murray Fairbairn, Production Manager (NYC) 
William Lightfield, Production Mgr. 
(Hollywood) 
William Tytla, Supervising Director (NYC) 
Arthur Babbitt, Supervising Director 
(Hollywood) 


SERVICES: Producers of all types of slide films 
and motion pictures, in color or black and white 
for television and industry; live or animation; 
l6mm or 35mm. FACILITIES: a highly creative 
staff; over 75 artists and animators; skilled techni- 
cians. 


RECENT PRODUCTIONS 
MOTION PICTURES: (Filmograph) History of 
the U. S. Navy Supply Corps (U. S. Navy). 
SLIDEFILM: The Modern Cooling System (Na- 
tional Carbon Company). TV COMMERCIALS: 
for Young & Rubicam (Gulf Gasoline); Benton & 
Bowles (Post Sugar Crisp) J. Walter Thompson 
Co. (Johns-Manville’s Meet The Press). 


AND SPONSORS 


% 


AFFILIATED FILM PRODUCERS, INC. 
164 East 38th Street, New York 16, N. Y. 
Phone: MUrray Hill 6-9279 
Date of Organization: 1946 
Willard Van Dyke, Secretary 
Irving Jacoby, Treasurer 

SERVICES: Script to finished film. Specialties: 
documentary and educational films, FACIL- 
ITIES: Production equipment; editing depart- 
ment; directors and script writers. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: American’ Frontier 
(American Petroleum Institute); 4 Family Affair 
(Mental Health Film Board); Jn Time of Trouble 
(McGraw-Hill Book Company); Toby and the 
Tall Corn (Omnibus); Investment in Human 
Progress (Ford Motor Company). 


PAUL ALLEY PRODUCTIONS 
619 West 54th Street, New York 19, N. Y. 
Phones: JUdson 6-2393-4 
Date of Organization: 1949 


Paul Alley, President 


SERVICES: Industrial; public relations; commer- 
cial; training; television and documentary films; 
16 & 35mm, color and black and white. Complete 
editing and production. FACILITIES: 1l6mm 
cameras; fully equipped cutting rooms; screening 
room. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Series of Newsreels (Chrys- 
ler Corp.); Series of Travel Films (British-Irish 
Railways); Public Relations film (Pfeiffer Brew- 
ing Co.); Caracas, Resolution and Reality (U.S. 
Information Service). TELEVISION FILMS: for 
Larkwood Hosiery, Sarong Girdles, Electric Fur- 
nace Man. 





%* this symbol, appearing over a 
producer's listing, indicates display adver- 
tising accepted for publication in this issue. 
Please refer to it for additional and useful 
reference data. 











AMERICAN FILM PRODUCERS 
1600 Broadway, New York 19, N. Y. 
Phone: PLaza 7-5915 
Date of Organization: 1946 
Robert Gross, Executive Producer 
Lawrence A. Glesnes, Executive Produce 
Frank W. Madden, Chief of Editorial 
Sheldon Abromowitz, Production Control 
Madeline Stolz, Office Mer. 


SERVICES: Motion pictures, l6mm and 35mm, 
color and black and white; and slidefilms. Special 
ties: industrials, sales, public relations, television, 
education, training, medicals, documentary and 
merchandising. FACILITIES: Complete produc 
tion equipment including camera, lighting and 
sound; three l6mm and 35mm cutting 
shooting stage; special effects; animation; story 
board personnel, script writers. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Counterbalance (Lincoln 
Laboratory, Massachusetts Institute of Technol 
ogy); The Making of a West Pointer (United 
States Military Academy); Disfunction of the Tem 
poromandibular Joint (Merck & Co., Inc. — Chem 
ical Division); Letter to a Nurse (United States 
Army Nurse Corps); Harvest From the Waters and 
Transition (United Israel Appeal); Air Science in 
Action (United States Air Force). TV COM 
MERCIALS: for Crosley, Tea Council of the 
USA, U. S. Army, Womens Army Corps, U. S. 
Army Nurse Corps, Bendix and National Guard. 


rooms, 


Americana Productions, Inc. 


124 Madison Avenue, New York 17. Phone: PLaza 
8-2740, Production Office: 680 Fifth Ave. 

Phone: Clrcle 7-1994. 
(see complete listing in Indianapolis area) 





ANIMATED PRODUCTIONS, INC. 

1600 Broadway, New York, N. Y. 

Phone: CO 5-2942 

Date of Organization: December, 1949 

Al Stahl, President 

Irwin Stahl, Vice-President 

Peter Puzzo, Advertising Manager 

Tony Garcia, Art Director 

Les Hall, Production Supervisor 
SERVICES: Production of TV animated and live 
commercials, Army, Navy and industrial anima- 
tion films, multiplane animation. FACILITIES: 
16-35 OxBenny animation cameras and animation 
stand, multiplane animation stand and optical 
printer, 2 NC Mitchell 35mm cameras for product 
photography. Small stage and editing facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Ford at Fifty (Ford Motor 
Co.); N.B.C. Puppet Promotion (National Broad- 
casting Co.); Quality Kake (Tastykake Baking 
Co.). TELEVISION FILMS: Roosevelt Raceway 
(Franklin Bruck Advertising); Chunky (Perk Ad- 
vertising). Only 1954 Data Submitted. 





(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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AUDIO PRODUCTIONS, INC. 


Film Center Building 

630 Ninth Avenue, New York 36, N. Y. 
Phone: PLaza 7-0760 

Date of Organization: 1933 

Frank K. Speidell, President 

Herman Roessle, Vice President 
Lawrence W. Fox, Treasure? 

Peter |. Mooney, Secretary 


PRODUCER-DIRECTORS 


L. S. Bennetts Harold R. Lipman 
Alexander Gansell H. E. Mandell 
Louis A. Hanousek Earl Peirce 

Erwin Scharf 


SERVICES: Motion pictures only, all commercial 
categories. Specialties; public relations, sales pro 
motion, merchandising, training, medical, techni- 
cal and educational motion pictures. FACIL 
ITIES: Both silent and sound studios; six cameras 
and lighting equipment; mobile units for location 
work with tape recorders; permanent staff in all 
departinents, writing, direction, editing, animated 
drawing and optical; 16 & 35mm projection room; 
two optical printers; editing equipment; zoom 
stand for trick work; machine shop; extensive 
film and music library cleared for television. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Wire Spring Relay 
(American Telephone & Telegraph Co.); Getting 
Ahead of Tomorrow (Ethyl Corp. and Oliver 
Tractor); Safety Precautions (Ethyl Corp.); 
Healthful Living (McGraw-Hill Book Co.); Before 
They Happen (National Board of Fire Under 
writers); The Story of Sheep (Texas Co.); Petrox, 
Miracle of Petroleum (Texas Co.); Luxury Un 
limited, The Story of Vicara (Virginia-Carolina 
Chemical Corp.); Local Anesthesia with Cyclaine 
(Sharp & Dohme); Lung Cancer (American Can 
cer Society and National Cancer Institute); Ether 
Analgesia for Cardiac Surgery (E. R. Squibb & 
Sons); Continuing Series of Technical Films (U.S. 
Navy). T'V COMMERCIALS: for N. W. Ayer 
& Son, Benton & Bowles, Cunningham & Walsh, 
Dancer-Fitzgerald-Sample, Young and Rubicam. 


BRAY STUDIOS, INC. 
729 Seventh Avenue, New York 19, N. Y. 
Phone: ClIrcle 5-4582 
Date of Organization: 1911 
J. R. Bray, President 
P. A. Bray, Vice Pres. & Production Mer 
M. Bray, Treasure? 
Max Fleischer, Production Mer. of 
Max Fleischer Div., Bray Studios, Inc. 
B. D. Hess, Distribution Manager 


SERVICES: Industrial sales and job training mo 
tion pictures and slidefilms; training films for 
U. S. Armed Forces; theatrical; educational; ani 
mated cartoons and technical subjects; television 
films, film distribution. FACILITIES: Studio 
equipment for all kinds of motion pictures and 
slidefilms, sound and color; animation depart 
ment; production crews, artists, script writers; 
film library. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Engineered Timber Con 
struction (Timber Engineering Co., Research Af 
filiate of the National Lumber Mfrs. Assoc.); Com 
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pressibility Effects On Jet Aircraft (U.S.N.); A 
12-D Gyro Pilot in B47 Aircraft (2 films for U. S. 
Air Force); Communicator’s Job (U. S. Air Force); 
Shoran Bombing (U. S. Air Force); Reenlistment 
Prospects In The Navy (U. S. Navy); Here's 
Hockey and Family Tree (Produced in Spanish 
and Portuguese for the National Film Board of 
Canada); Alberta Family (Produced in Spanish 
for the National Film Board of Canada). 





CALHOUN STUDIOS, INC. 
266-268 East 78th Street, New York, N. Y. 
Phone: LEhigh 5-2120 
Date of Incorporation: 1954 
Brian Calhoun, President 
William S. Kent, Vice-President, Exec. 
Producer 

Howard Kaiser, Vice-President, Charge of 
O perations 

Charles P. Gennell, Sales Manager 

Didi Ruber, Distribution Supervisor 


SERVICES: Completely equipped and staffed for 
the creation, production and distribution of in- 
dustrial, commercial, educational, training and 
entertainment motion pictures. 35mm and 16mm, 
black & white and color. Complete programs, slide 
recording and _ re-recording. FA- 
CILITIES: Sound proofed, airconditioned stu- 
dio, 35 x 70 feet with 25 foot ceiling. Full comple- 
ment of lights. Mitchell cameras, Fearless Dolly, 
mike boom, tracks, large number of flats and 


films, sound 


props. Ampex and Magnasync tape recorders, 
Maurer film recorder, Fairchild disc recorder, twin 
turn-tables. Recording studio with synchronous 
projection. Projection theatre, carpentry shop, 
make-up room, three cutting rooms, four dressing 
rooms, roof-garden. Camera car and equipment 
for location shooting. Full creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Accessories for Milady 
(Hamilton Standard); Mirror Youth Program 
(New York Daily Mirror); We Saw It Happen 
(United Aircraft Corporation); The Land of Time 
(American Friends of the Middle East); Haiti 
(Travelog); The Coffee Case (National Coffee 
Association). SLIDEFILMS: Specialty of the 
House (The Coffee Brewing Institute). TV 
COMMERCIALS: for Community Coffee Co., Ra- 
leigh Manufacturers, Inc., American Greeting 
Cards Co., Northcool Clothes, Care and Accent. 
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CAMPUS FILM PRODUCTIONS 
14 East 53rd Street, New York 22, New York 
Phones: PLaza 3-3280-1-2 
Date of Organization: 1934 
Nat Campus, Executive Producer 
Ralph Schoolman, Scenario 
Edward P. Hughes, Camera 
Jules Krater, Editing 
Arthur G. Krienke, Sound 


SERVICES: Motion pictures and slidefilms for 
business, government and welfare agencies; also 
various film services separately; including trans- 
lations, sound tracks; finishing service for com- 
pany photographed films. FACILITIES: Com- 
plete studio, on-location equipment and creative 
staff 

RECENT 


PRODUCTIONS AND SPONSORS 


MOTION PICTURES: Slate Quarry-Engineered 
For Oil (Esso Standard Oil Company); And So 
They Grow (Play Schools Association); By Way of 
Sevier (Southern Railway System); Guard Against 
Sabotage, Coast Guard Officer, Coast Guard Cadet 








(U.S. Coast Guard); Nephrosts in Children and 
Children With Nephrosis (Chas. Pfizer & Co.); 
Parapols-S (Standard Oil Development Co.); 
There's Color in Your Life (Benjamin Moore & 
Co.); Three To Make Ready (Institute for Crip- 
pled & Disabled). 
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CARAVEL FILMS, INC. 
730 Fifth Avenue, New York 19, N. Y. 
Phone: Clrcle 7-6110 
Date of Organization: 1921 
Studio: Hempstead, Long Island 
David I. Pincus, President and Treasurer 
Calhoun McKean, Vice-President 
F. Burnham MacLeary, Vice-President 
Albert Z. Carr, Vice-President 
Claire V. Barton, Secretary 
Mauri Goldberg, Production Manager 
David Kreeger, Studio Manager 
Jack Semple, Animation Manager 
Charles Moore, Manager, Still Photography 


SERVICES: Sales, dealer and vocational training 
motion pictures; public relations, personnel rela- 
tions, educational, religious films; television com- 
mercials; slidefilms, transparencies, stage presen- 
tations, field surveys. FACILITIES: Own motion 
picture studio at Hempstead, L. I. N. Y. head- 
quarters have slidefilm studio, cutting and screen- 
ing rooms, art, animation and optical effects de- 
partments. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: New Mobilgas Special 
(Socony-Vacuum Oil Co., Inc.); Your Washable 
Wardrobe (Westinghouse Electric Co.); Wishes on 
Wheels (Chrysler Corp.); Diamond Tubeless Tire 
and Brunswick Tubeless Tire (B. F. Goodrich 
Co.); Legal Bondage (Schenley); ABC Warfare 
Defense Ashore, High Capacity Aircraft Fueling 
Systems Operation and Laminating Marine Tim 
bers (U.S. Navy Department) and others. SLIDE 
FILMS: Out Where the Sales Begin (Goulds 
Pumps); Of Royal Lineage (U. S. Rubber Co.); 
A Woman's Dream Come True (Hanes Hosiery); 
Beltsville Supplies the Proof and Hot Water Saves 
Labor (National Electrical Manufacturers Assn.); 
Fashion Walks in Color (Phoenix Hosiery). TV 
COMMERCIALS: for U. S. Steel, Gillette Safety 
Razor, National Biscuit Co., Fab, U. S. Treasury 
(Savings Bond Division), Gulf Oil, Borden, Seru- 
tan, Geritol, Ehlers Coffee, Grandma's Molasses, 
Jello, Buick, Stegmaier Beer, Bufferin, Kent Cigar- 
ettes, Minute Rice, Welsh Grape Juice Co., Pack- 
ard, Stera-Kleen, American Motors, Kelvinator, 
Mistol and others. 





COLEMAN PRODUCTIONS 
56 West 45th Street, New York 36, N. Y. 
Phone: Murray Hill 7-9020 
Date of Organization: 1935 
Harry L. Coleman, President 
John Peterson, Director of Photography 
Donald Kerne, Editor 
J. Brown, Sound 
H. Gray, Scripts 
Earl L. Fultz, Sales Co-ordinator 


SERVICES: Complete productions of l6mm & 
35mm motion pictures in color and b&w for in- 
dustry, public relations, medical profession; tele- 
vision and shorts. FACILITIES: Creative staff, 
l6mm & 35mm cameras, recording equipment, 
lighting and projection and editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Handmacher Highlights 
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—— a Frei 





COLEMAN PRODUCTIONS: CONTINUED 





(Handmacher-Vogel); Give a Boy a Break (Boys 
Club of New York); Legs in Fashion (duPont); 
Longer Life with Silicon (Dow-Corning); Approach 
to LaGuardia (Pan American World Airways). 





ROBERT DAVIS ASSOCIATES, INC. 
21 East 63rd Street, New York 21, New York 
Phone: TEmpleton 8-8410 
Date of Organization: 1952 
Robert F. Davis, President 
Wilburt E. Davis, Production 
William Carney, Animation Director 
Mabel Henderson, Office Manager 


SERVICES: Research; writing and production of 
motion pictures, sound slidefilms, motion slide, 
animation. Specializing in sales training and pub- 
lic relations. FACILITIES: Motion picture pro- 
duction equipment, animation studio, editing and 
cutting room. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Passing Fancy (General 
Motors Corporation); Product D and Homemade 
Happiness (Proctor & Gamble Company). SLIDE- 
FILMS: Selling With the Modern Touch (E. 1. 
duPont de Nemours & Company); The Penney 
Way (J. C. Penney Company). 


% 


DEPICTO FILMS, INC. 
254 West 54th Street, New York 19, N. Y. 
Phone: COlumbus 5-7620-24 
Date of Organization: 1942 


John Hans, President 
Charles S. Hans, Vice-President 
Carl V. Ragsdale, Production Manager 





SERVICES: Motion pictures; sound slidefilms; 
filmstrips; training assistance; script writing; visu- 
alizations; presentations; television film commer- 
cials; slides; 2D and 3D; telops; vugraphs and 
photo-prints. FACILITIES: Studio; art; technical 
animation; pan-screen production; hotpress, cut- 
ting rooms, darkrooms, slide and editing depart- 
ments. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Colgate Cannonade of 
1955 (Filmagraph) (Colgate-Palmolive Company); 
Sergeant MacDuff—Salesman (Limited animation 
for U. S. Army Recruiting); Food Preparation and 
Service (U. S. Navy); How Voltage Regulators are 
Made (Westinghouse Electric Corporation); Black 
Diamonds — Closing Sequence (Blue _ Coal). 
SOUND SLIDEFILMS: Salt by International, Sell- 
ing Personalities of Salt and Selling Salt in Any 
Form (International Salt Company); The Whiskey 
that Didn’t Watch the Clock (Old Charter — 
Schenley Distillers); Operation Pay-Off, Fiberglas, 
(Owens-Corning Fiberglas Corporation); Make 
More with Marfak and Extra Profits from Extra 
Services (The Texas Company); Formula for Lead- 
ership (None Such Mince Meat— The Borden 
Company); Colgate Line Treatment — 1955 (Col- 
gate-Palmolive Company); Store Level Pre-Packag- 
ing Program (Olin Cellophane Division); Life Be- 
gins at 98 (Eagle Brand — The Borden Company); 
A Program for Teamwork with Industrial Product 
Distributors (Hewitt-Robins Company); Operation 
Quailty; Silver Screen 85— (Sylvania Electric Prod- 
ucts, Inc.). Also Pan Screen Presentations for Ethyl 
Corporation; Westinghouse Electric Corporation 
and Bureau of Advertising. TV COMMER- 
CIALS: for Sylvania Electric Products, Inc., Gen- 
eral Motors Corp., Boyle-Midway, Inc., United 
States Air Force and Family Circle Magazine. 
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D.P.M. PRODUCTIONS, INC. 


62 West 45th Street, New York 36, New York 
Phone MUrray Hill 2-0040 


Date of Organization: 1946 


Dorothy P. Maulsby, President 

Maurice T. Groen, Production Manager 
Ronald 4 Groen, Ass’t. Production Mgr. 
Olle Comstedt, Director of Photography 


SERVICES: Industrial; public relations; flower 
and TV motion pictures; sales promotion; travel. 
FACILITIES: Studios at 4 W. Stanton Ave., Bald- 
win (L. 1), N. Y. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: How Green is Your Gar- 
den (American Agricultural Chemical Co.); Swe- 
den’s Future Artisans (Swedish National Travel 
Office); Denmark, Fairytale Land (Danish National 
Travel Office); Your Garden Next Spring (National 
Tulip Society); Glimpses of Colorful Portugal 
(Films of the Nations). 





Dudley Pictures Corporation 
501 Madison Ave., N. Y. Phone: ELdorado 5-1076. 
(see complete listing in Los Angeles area) 
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DYNAMIC FILMS, INC. 


112 W. 89th Street, New York 24, New York 
Phone: TRafalgar 3-6221 

Date of Organization: 1948 

Henry Morley, President 

Nathan Zucker, Chairman of the Board 

Lee R. Bobker, Executive Producer 

Lester Becker, Editorial Supervisor 

Al Weintraub, Radio and Transcription Mgr. 
Margaret Pfeiffer, Film Distribution Dir., TV 
John Zane, Sales Manager 


SERVICES: Producers of 16 and 35mm motion 
pictures for industry, public relations, sales train- 
ing, employee relations and specialized visual 
presentations. TV commercials, programs and 
films. Also foreign language versions, editing, 
sound recording, photographic coverage of special 
events, etc. FACILITIES: Sound stages, record- 
ing studios and complete editing facilities for all 
16 & 35mm motion picture production, slide films 
and transcriptions. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Purple Cow (Up- 
holstery Leather Group); Million Dollar Package, 
Report on Customagic (Comfy Manufacturing 
Co.); Adjustafit (Sears, Roebuck & Co.); The Fan- 
tastic “500” (Perfect Circle Corp.); How to Retire 
in Fashion (Serta Mattress Co.); Your Moving 
Targets (Commercial Solvents Corp.); La Mas 
Calurosa (Firestone Tire & Rubber Co.). Political 
films for Democratic State Committees for New 
York, New Jersey and Pennsylvania. SLIDE- 
FILMS: for American Gas Accumulator Co., Up- 
holstery Leather Group. TELEVISION FILMS: 
Bulletin For Bertie with Arthur Treacher and 
Arnold Stang, Let’s Make Music with Oscar Brand 
(26), On Stage with Monty Woolley (26), Christmas 
Carols (13), Funny Bunnies (26), Musical Mo- 
ments (26). TV COMMERCIALS: for Flec-let 
(Bulova Watch Co.), Young and Rubicam, Proctor 
& Gamble, The Blow Co., Assoc. For Retarded 
Children, Charles Antell, Inc., CIO-PAC. 





% this symbol, appearing over a pro- 
ducer’s listing, indicates that display advertising 
containing additional reference data appears in 
other pages of this Production Review. 
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PETER ELGAR PRODUCTIONS, INC. 

18 East 53rd Street, New York 22, N. Y. 

Phone: MUrray Hill 8-5626 

Peter F. Elgar, President 

Julius Edelman, Exec. Vice-President in Charge 
of Prod. 

Jeanne Remusat, Secretary in Charge of 
Decoration & Fashion 

Julius Goldstein, in Charge of Editing 

Harvey Yale Gross, in Charge of Research 


SERVICES: Industrial, public relation, religious 
films; television commercials, television films; 
35mm, l6mm, black, white or color. FACIL- 
ITIES: Complete editing and projection facilities 
l6mm and 35mm. 100 x 75 x 22 sound stage just 
being built. Open May 15th, 1955. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: From the Atlantic to the 
Pacific (Pabst Brewing Company); The Schaefer 
Story (F & M Schaefer Brewing Company). 
TELEVISION FILMS: TV Series (American Tele- 
phone & Telegraph Company); TV Series (Ster- 
ling Drug Inc.). 





CHARLES ELMS PRODUCTIONS 
25 Vanderbilt Avenue, New York 17, N. Y. 
Phone: MUrray Hill 6-8877 
Date of Organization: 1952 
Charles D. Elms, President 
Charles D. Elms, Jr. Vice President 
Ruth M. Elms, Secretary 
Robert B. Bacon, Vice Pres. & Treasurer 


SERVICES: Producer of 16 & 35mm motion pic- 
tures; 70mm “Bonel’” (Wide screen professional 
and commercial presentations); slide motion; 
sound slidefims; slide presentations; training man- 
uals and charts. FACILITIES: Studio and tech- 
nical laboratory. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Bayonet Lock, Bottling 
(Crown Cork & Seal Co.); Parade (Ayers, Ltd.). 
SLIDEFILMS: America’s First Family, Curves 
That Never Go Out of Style (Easy Washer Corp.); 
Matie (Columbia Mills Corp.); Water Heaters 
(General Electric). 





Jerry Fairbanks Productions of 
California 
Rep: Edward F. Cullen, Cullen & Associates, 12 
East 41st St., N.Y. Phone MUrray Hill 5-3561. 
(see complete listing in Los Angeles area) 





FARRELL & GAGE FILMS, INC. 
213 East 38th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-8358 
Date of Organization: 1951 
Matt Farrell, President & General Manager 
C. Lillian Farrell, Secretary 
Joseph Faro, Production Manager 
William McAleer, Vice-President & Dir. 
of Photography 
SERVICES: Production of motion pictures and 
slidefilms. FACILITIES: l6mm & 35mm motion 
picture production, black and white and color, 
slidefilms, scoring, script, overseas and foreign 
language production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Stampings for Electronics 
(Volkert Stampings, inc.); Power Press Mainten- 
ance, Bliss-Crary Tonnage Limitor and The 
1,000th Transfer Feed Press (E. W. Bliss Com- 
pany); Design for a Laboratory (Hercules Powder 
Company). 
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Film Associates of California 
Herman Boxer. 26 W. 9th Street, New York 11, 
New York. 
(see complete listing in Los Angeles area) 


% 


FILMFAX PRODUCTIONS 
10 East 43rd Street, New York 17, N. Y, 
Phone: MUrray Hill 7-7758 
Henry Clay Gipson, President 
Eloise Walker, V’.P. and Secretary 
Carol Cook, Script 
Muriel Convers, Research 
John Lencicki, Art Director 
Sewell Booth, Produce 


SERVICES: Educational filmstrips and industrial 
slidefilms, color, black and white, silent, sound. 
FACILITIES: Specialized equipment for filmstrip 
production, 35mm standard Bell & Howell anima 
tion stand for filmstrips, special custom built 
equipment for Kodachrome duplication. 


RECENT PRODUCTIONS AND SPONSORS 
FILMSTRIPS: The Chemistry of Steel (American 
Iron & Steel Institute); Pan American Partners 
and 8 other releases for (New York Times); The 
Electronic Data-Processing Machine (International 
Business Machines Corporation); Pageant of Ame 
ica series of 18 (Yale University Press); Currie 
& Ives America and 12 other titles for (Museum 
Extension Service); /nsect World 9 filmstrips (Eye 
gate House) and others. 


% 


FORDEL FILMS, INC. 


1187 University Avenue, New York 52, N. \ 
Phone:LUdlow 8-5100 


Date of Organization: 1941 


Clifford F. Potts, President & Exec. Produce) 
Gordon Hessler, Vice-Pres. & Production Mg) 
Enid Borde, Secretary-Treasure 

Peter Hickman, Director of Sales 

Walter G. Snowden, Spec. Asst. to Pres 

W. Edward Downton, Spec. Asst. to Pres 
James M. Logan, Director of Photography 
Reginald McMahon, Editing Supervisor 
John Mack, Chief Sound Engineer 

Gennaro P. Forenza, Color Lab. Supv. 
Robert |. Herman, Print Distribution Supr 


SERVICES: Public relations; sales promotion 
training; educational, scientific and medical mo 
tion pictures and slidefilms; TV shorts and com 
mercials; complete responsibility from planning to 
production to printing; specialists in color, live 
and animated. FACILITIES: Sound studio; com 
plete cameras, lights, and sound equipment for stu 
dio and location production; animation stand; 
cutting rooms; recording rooms; 16mm magnetic 
and optical interlock screening facilities; color 
printing lab; machine shop; three mobile units. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The St. John’s Story (St. 
John’s College); High Level Profits (Fine Chemi 
cals); Management of Obesity and series of sales 
training films (E. R. Squibb); Tom Turkey—All 
American, Respiratory Diseases in Poultry and 
Intestinal Diseases in Poultry (Lederle Labora 
tories); Laymen’s Fellowship at Work (Congrega 
tional Churches). TV fund-raising films (Muscular 
Dystrophy Assn.). 
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WILLIAM J. GANZ COMPANY 

10 East 49th Street, New York 17, N. Y. 

Phone: ELdorado 5-1443 

Date of Organization: 1919 

William J. Ganz, President 

Herbert R. Dietz, Production Manager 

Jane Page, Comptroller 
SERVICES: Producer and distributor of l6mm 
and 35mm motion pictures, filmstrips, sound slide- 
films, visual presentations for education, adver- 
tising and_ television. FACILITIES: Studio 
equipment; cameras; creative staff, development 
of story ideas and merchandising campaigns. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Red Cross Report 1954 
and Prescription for Life (American Red Cross); 
Thar’s Gold in Them Thar Mills (Radio Corp. 
of America); Fashion is Fit (McCall Corporation); 
Time for Coffee (Great A & P Tea Company). 
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JACK GLENN, INC. 
207-11 East 37th Street, New York 16, N. Y. 
Phone: OXford 7-0121 


Date of Organization: 1953 


Jack Glenn, President 
\. H. Hill, Vice President 


SERVICES: Writing; direction and _pro- 
duction of special-purpose and entertainment mo- 
tion pictures; specializing in the “institutional 
commercial;” films for public relations; promo 
tion; orientation, etc., designed with either fiction 
or documentary format. FACILITIES: Wall, 
Bell & Howell and Mitchell cameras; projection 
at New York offices; studio and cutting rooms in 
Irving-on-Hudson, Westchester County, New York. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Miracle of Morning (J. C. 
Penney Company); Farm Family American (Gen- 
eral Electric Company). Total annual period de 
voted to these client efforts. 


% 


PAUL HANCE PRODUCTIONS, INC. 
1776 Broadway, New York, N. Y. 
Phone: Clrcle 5-9140 
Date of Organization: 1939 
Paul Hance, Jr., President & Treasurer 
Dermid Maclean, Vice Pres. Chg. of Sales 
Henry A. Sundquist, Vice Pres., Chg. of Prod. 
Charles R Randall, Controller 
Kenneth Murray, Secretary 


SERVICES: Research, writing and all other phases 
of motion picture production by permanent tech 
nical staff. FACILITIES: Complete camera, 
sound and lighting equipment for all types of 
field and location photography; complete editing 
facilities; art and animation studio. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Glass and You (Corning 
Glass Works); Die Casting (American Zinc Insti- 
tute); The Glass Center of Corning (Corning 
Glass Works); Forging in Closed Dies (Drop Forg- 
ing Association); The Vital Link (Channel Master 
Corporation). 


* this symbol, appearing over a pro- 
ducer’s listing, indicates display advertisement with 
additional reference data in another page of this 
Production Review issue. 
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THE JAM HANDY ORGANIZATION, INC. 
1775 Broadway, New York 19, N. Y. 
Phone: JUdson 2-4060 
Herman Goelz, Jr., in charge 


FACILITIES: Complete office facilities and projec- 
tion room with service staff maintained for Eastern 
clients. For detailed description of company serv- 
ices, refer to complete listing text in Detroit, Michi- 
gan page following. 


HARTLEY PRODUCTIONS, INC. 
20 W. 47th Street, New York 36, N. Y. 
Phone: JUdson 2-3960 
Date of Organization: 1940 
Irving Hartley, President 
Elda Hartley, Vice President 
Peter Garbarini, Head of Film Dept. 


SERVICES: Producers of motion pictures; indus- 
trial, educational, travelogues, films for television; 
sound recording. FACILITIES: Motion picture 
and sound recording. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Green Thumb Decora- 
tion, Transformagic, Chain Cooking, Double Duty 
Rooms, Contact Trailer for (Monsanto Chemical); 
How to Do it With Flowers (Florists’ Telegraph 
Delivery Assoc.); How to Make a Skirt (Simplicity 
Pattern Co.); John Alden Cigars (J. B. Rundle); 
t-Way Cold Tablets (Grove Laboratories); Cardi- 
nal Spellman — Easter, Thanksgiving, Christmas 
Appeals (Catholic Charities); Sinclair Power-X 
(Sinclair Refining Co.) SLIDEFILMS: How to 
Make a Skirt (Simplicity Pattern Co.). 


Henning and Cheadle, Inc. 
Charles Behymer, 15 E. 60th Street, New York 
City. Phone: TEmpleton 8-8288. 
(see complete listing in Detroit area) 





IMPS, INCORPORATED 

(International Motion Picture Studios, Inc.) 

515 Madison Avenue, New York 22, N. Y. 

Phone: EL 5-6620 

Studios: Ben Gradus Studios, Ltd., 321 West 

56th Street, New York 19, N. Y. 

Date of Organization: 1948 

Ben Gradus, President 

Walter Sachs, Production Supervisor 

Rita Roland, Editorial Supervisor 

Irving Sachs, Technical Editor 


SERVICES: Motion pictures; features, public rela- 
tions, industrial, commercial, educational, sales 
and personnel training. Short films for TV, com- 
mercials, minute movies, community sing films, 
unique purpose films. Slide-films: public relations, 
commercial, sales, etc. FACILITIES: Studio in- 
cluding two sound stages, including recording, 
scenic designing, direction casting, Imps-designed 
lighting equipment, miniatures, props, sets, music 
recording, dressing rooms, lounge. Complete loca- 
cation filming and recording equipment and per- 
sonnel. Interlock projection room, fully equipped 
cutting rooms, 35mm and 16mm. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Span of Life (The Up- 
john Company); Crowded Paradise and The Island 
(Commonwealth of Puerto Rico); /654 (Anti- 
Defamation League); Sabbath Peace (Hebrew 
Arts Foundation). 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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Camera crews play ‘‘leapfrog”’ 
to film Mobilgas Economy Run 





Entrants in the annual Mobilgas Economy Run 
won't stop for pictures. So to cover this event for 
General Petroleum Corporation, camera crews 
of the Cate and McGlone movie production 
company “leapfrog” each other with their Cine- 
Kodak Special Cameras mounted on top of 
station wagons. 

Rough roads, dust, and blizzards make excit- 
ing movies. But they also make this contest just 
as grueling for the cameras as for the cars. “The 
best cameras we have found for the job,” T. W. 
Cate reports, “are Cine-Kodak Specials. They 
ore rugged and versatile. And the extra film 
magazines mean that they are always ready 
to shoot.” 

General Petroleum uses movies to accelerate 
public excitement surrounding this famous Econ- 
omy Run. They also deliver extra mileage for 
Mobilgas product promotions. Perhaps you, too, 
can profit from movies made with a Cine-Kodak 
Special Camera. 


How Friden proved ‘‘who done it’’ 





Part 461B in an experimental model of a Friden 
Calculating Machine was making mistakes. But 
no one knew why, because it traveled much too 
fast for the eye to follow. 

Friden solved this problem with a Kodak High 
Speed Camera. Every phase of the miscalcula- 
tion was photographed and screened at less 
than 1/300th of its original speed. The movies 
clearly showed that part 461B was not guilty at 
alli—the culprit was a part that brushed it! 

This is just one example, says Friden, of how 
high-speed photography has eliminated much 
wasteful trial-and-error research. Can it cut 
your research costs, too? 


“‘The Best Home Buys 
Before Your Eyes’’ 





With this slogan and six Kodak Pony 828 Cam- 
eras, John T. Nothnagle of Rochester, N. Y., has 
mushroomed his copyrighted “Gallery of Homes” 
from a $400,000 real estate business in 1949 to 7 
galleries in 6 cities and $8,000,000 Rochester 
gross in 1954. 

Nothnagle analyzed the tremendous waste in 
driving prospects from house to house, over a 
period of days and weeks. So now he offers an 
eye-catching picture gallery of every property 
offe: 2d. The actual homes are shown only after 
the prospect has narrowed his photo selection. 

This super-morket approach to real estate 
selling has been so successful that Nothnagle is 
now franchising his idea to leading real estate 
brokers in other cities. Can photography be your 
short cut to success, too? 








Getting workers to THINK safety... 


Clark Equipment Company does it with movies 


Safe working methods boost employee mo- 
rale and save dollars for the employer. But 
many workers resist safety training like 
schoolboys shying from dancing lessons. 
The Clark Equipment Company, how- 
ever, has found the answer. Their 25-minute 
movie, “Safety Saves,”’ teaches safety pro- 
cedures to users of Clark lift trucks and 
other materials-handling equipment. Dra- 
matic and entertaining, the film teaches 
more than basic safety techniques. It stimu- 
lates the workers to think in terms of safety. 


Selling ability, too 

The movie is part of a mobile training school 
on the use and maintenance of the com- 
pany’s equipment. The school is transported 
all over the country by trailer truck as a 
service to Clark Equipment Company cus- 
tomers. It pays off handsomely as a sales 
stimulant and good-will builder, too. 

Since this “school on wheels”’ is packed 
and unpacked in a hurry, Clark must use 
movie projectors that combine simplicity 
and ruggedness. To meet these specifica- 
tions with projectors that also deliver superb 


NAME 


sound and visual reproduction, Paul King 
of Krum’s Audio-Visual in Battle Creek, 
Michigan, recommended Kodascope Pag- 
eant Sound Projectors. Here’s why: 


Pageants never need oiling 
Only Pageant Projectors are permanently 
pre-lubricated to by-pass the common 
trouble spot of improper oiling. To Clark, 
this means worry-free projection on the 
road, where repairs are usually impossible. 
And thanks to the versatility of the sound 
mechanisms, Clark is able to use Pageant 
amplifiers and speakers as a public-address 
system during non-film portions, eliminating 
the need for special extra equipment. 

The rugged dependability of Pageant Pro- 
jectors makes them ideal for industrial use. 
There are 6 models to choose from, and 
prices start at $425 (subject to change with- 
out notice). Think over your own selling and 
training problems—chances are that movies 
can help solve them easily and effectively. 

Ask your Kodak Audio-Visual Dealer for 
a free demonstration. No obligation. Or 
mail the coupon for full details. 


—--— FH 
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EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N. Y. | 
Please send me the name of nearest Kodak Audio-Visual Dealer and complete information on 
equipment checked: [_] Kodascope Pageant 16mm. Sound Projectors [_] Cine-Kodak Special ll 
Camera [_] Kodak High Speed Camera [_] Kodak Miniature Cameras 
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INFORMATION PRODUCTIONS, INC. 

5 East 57th Street, New York 22, New York 
Phone: ELdorado 5-1722 

Date of Organization: 1951 

Branch Offices: 619 West 54th Street; 1600 
Broadway; 630 9th Avenue; 115 West 45th 
Street, New York, N. Y. 

Thomas H. Wolf, President 

Alfred Butterfield, Vice-President 

James Munves, Story and Creative Head 
Robert R. Collinson, Editor-in-Chief 

Robert W. Asman, Production Manager 
Deborah York, Production Associate 


SERVICES: Documentary, educational, sales, train- 
ing, public relations motion pictures, slide films, 
film scripts, TV commercials, animation, sound re 
cording. FACILITIES: Full facilities for editing, 
recording, animation and complete sound record- 
ing studio. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Memo To a Salesman; 
Highway Robbery (New York Good Roads Associ 
ation); This is Your State (New York State De 
partment of Commerce); Deutschland, Deutsch 
land (Certus Films); Live Music (American Fede 
ation of Musicians); Henry Lends a Hand (Young 
Republican National Federation); Power and 
Parks at Niagara Falls (New York State Power 
Authority); Operation Mano-] (Standard Oil, New 
Jersey). TELEVISION FILMS: Wonders of the 
Sea continuing series for (Marine Studios, Marine 
land, Fla.); America’s Future (Advertising Coun 
cil); Omnibus various features for the (Ford 
Foundation); The Search, You Are There and 
Conquest of the Air (CBS-TV series). 


VICTOR KAYFETZ PRODUCTIONS, INC. 

1780 Broadway, New York 19, New York 

Phone: Clrcle 5-4830 

Date of Organization: 1947 

Victor Kayfetz, Pres., Executive Producer 

Douglas Baker, Sales Manager 

William L. Steinel, Art Director 

Abe Blashko, Animation Director 

Robert Cooke, Mechanical Production 
Supervisor 

Seymour Posner and Muriel Friedman, 
Production Assistants 

Allan P. Snody, P. R., Editorial Consultant 


SERVICES: Motion pictures and slidefilms, spe- 
cializing in combining live cinematography and 
various types of animation. FACILITIES: l6mm & 
35mm equipment: 35mm Eclair Camerette, Model 
L. DeBrie, 16mm Camerette, Cine Special. Anima 
tion stand, l6mm & 35mm, with compound table. 
Screening room, Moviola editing equipment, dark- 
room, sound equipment, location lighting equip 
ment, etc. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Last Story, Selling 
Guide-Steps (Endicott Johnson Corp.); Canted 
Deck Operations (U.S. Navy); School for Skip 
pers (Nat'l Assn. of Engine & Boat Mfrs.); Three 
Pirates Bold (Nassau Development Board of the 
Bahamas). SLIDEFILMS: Talking Plastics, Plas 
tics Is Your Business, and At Home with Plastics 
(Society of The Plastic Industry); Someone Like 
You, and Daisy (Heifer Project); Public Relations 
Is Your Job (Union Carbide & Carbon—Bakelite 
Division). 
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HERBERT KERKOW, INC. 
180 Lexington Avenue, New York 17, N. Y. 
Phone: PLaza 1-1833 
Date of Organization: 1937 


Herbert Kerkow, President, Treasurer 
Rosemond Kerkow, Secretary 


SERVICES: Production from original research to 
finished film. Specialities: Public relations films 
for general audiences, educational films for 
schools. FACILITIES: Sound Stage, set build- 
ing department, projection, sound recording and 
re-recording; editing; three cameras (Bell & How- 
ell and Eclair Camerette, 35mm and Maurer 
16mm). 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: News Magazine #50 (U. 
S. Information Agency); Naval Aviation and You, 
Underwater Cutting and Welding, Swimming for 
Survival and Small Craft Safety (U. S. Navy). 





Kling Film Productions 
Seymour Thompson, 40 E. 5lst Street, New York 
22. 


(see complete listing in Chicago area) 
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KNICKERBOCKER PRODUCTIONS, INC. 
1600 Broadway, New York 19, N, Y. 
Phone: ClIrcle 6-9850 
Date of Organization: 1947 


Howard A, Lesser, President 
Thomas S. Dignan, Vice-President 
Mary Morrissey, Secy.-Treas. 

Agnes Grant, Asst. Secy. 

Robert B. Betts, Associate Producer 
Charles R. Senf, Edit. Chief 
Kennedy Williams, Sales Manager 


SERVICES: Production from original research to 
finished film; specialties: documentary, education- 
al and public relations motion pictures and slide- 
films. FACILITIES: Production equipment, 
editing and slidefilm departments. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Sociology, series of 6, 
(McGraw Hill Publishing Co.); Experiment X 
(Commerce International Co.); Integrating the 
Office for Electronics (American Management 
Assoc.); The MATS Transport Control System 
(U. S. Air Force). 


ROBERT LAWRENCE PRODUCTIONS, INC. 
418 West 54th Street, New York 19, N. Y. 
Phone: JUdson 2-5242 





Date of Organization: 1952 

Robert L. Lawrence, President 

Louis Mucciolo, Vice Pres. in Chg. of 
Studio Operations 

Henry Traiman, Supervising Film Editor 

Philip Kornblum, Treasurer 

Gabriel Bayz, Production Supervisor 

Doris Reichbart, Production Supervisor 

Barbara Cooper, Casting Director 


SERVICES: Produce industrial films, sales promo- 
tion films, T. V. programs, T. V. commercials. 
FACILITIES: Air-conditioned sound stage, 45 x 
60 feet, editing rooms, screening room, carpenter 
shop, production offices. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Faster Selling Takes Time 
Series of four sales training films — Chrysler-Ply- 
mouth, Dodge-Plymouth, DeSoto-Plymouth, Ford, 
(Commercial Credit Corporation). TV COM- 


MERCIALS: for Cockfield, Brown & Co., Ltd. 
(Molson’s Ale—Canada), Cunningham & Walsh, 
Inc. (L & M Cigarettes), D'Arcy Advertising Co. 
(Gerber’s Baby Food), Leo Burnett Co. (Camp- 
bell’s Frozen Soups), J. Walter Thompson Co. 
(Shell TCP), D’Arcy Advertising Co. (Budweiser 
Beer), D. P. Brothers & Co. (AC Spark Plugs), 
Knox-Reeves Advertising, Inc. (Bisquick), Young 
and Rubicam (Band-Aid Plastic Strips) and others. 





ARTHUR LODGE PRODUCTIONS, INC. 
550 Fifth Avenue, New York 36, N. Y. 
Phones: PLaza 7-3645; PLaza 7-3949 

Date of Organization: October, 1953 
Arthur J. Lodge, Jr., President 


SERVICES: Producers of industrial and educa- 
tional films, TV commercials, newsreels and film 
publicity releases for TV news programs; re-edit, 
re-script and re-score industrials for unsponsored 
television showings. FACILITIES: Full time 
camera, editing and office staff plus nation-wide 
list of frequently-used free lance cameramen. Fully 
equipped cutting rooms. Music and effects library. 
Approximately 450,000 feet of widely diversified 
stock footage, including every conceivable type of 
industrial operation. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Industrial Research — 
Key to Jobs and Progress and Good Place to Work 
(NAM); Opportunities Unlimited (President's 
Committee on Employment of the Physically Han- 
dicapped). TELEVISION FILMS: Industry on 
Parade (NAM). FILM PUBLICITY RELEASES: 
for Merrill, Lynch, Pierce, Fenner and Beane; 
Studebaker; Studebaker-Packard; and Tobacco Re- 
search Council. 
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LOUCKS & NORLING STUDIOS, INC. 
245 W. 55th Street, New York 19, N. Y. 
Phone: ClIrcle 7-2366 

Date of Organization: 1923 

J. A. Norling, President 

Hans Tiesler, Vice-President 


SERVICES: Industrial, job and sales training, pub- 
lic relations, educational, Government motion 
pictures and slidefilms. FACILITIES: Studio 
equipment for 16mm and 35mm productions; ani- 
mation, camera and art departments; three-di- 
mensional still and motion pictures; creative staff 
including artists, photographers, writers, film edi- 
tors, directors. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The People Behind Rome 
Cable (Rome Cable Corp.) Aluminum by Revere 
(Revere Copper & Brass Inc.); U. S. Navy Train- 
ing Films (U. S. Navy), TV COMMERCIALS: 
for Gillette, Goodyear and Simplicity. 





LUX-BRILL PRODUCTIONS, INC. 
348 Livingston Street, Brooklyn 17, N. Y. 
Phone: ULster 8-5820 
Date of Organization: 1950 
Richard S. Dubelman, Client Liaison and 

Production Supervisor 
Herbert D. Brown, Studio Manager 


SERVICES: Complete production of live and/or 
animated motion pictures and slidefilm from idea 
to stage to screen stage. Editing and re-editing 
company films; distribution of sponsored films; 
integration of motion pictures and live television; 
all types of rear projection photography including 
photography of Cellomatic projection. FACILI- 


BUSINESS SCREEN MAGAZINE 








LUX-BRILL PRODUCTIONS: CONTINUED 





TIES: Complete animation department; fully 
equipped studio for live shooting; location equip- 
ment; editing and screening rooms; complete 
creative and technical staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Good Humor Story 
(Good Humor Corporation); Adventure in Li- 
noleum (Armstrong Cork Company); Spin Fishing 
(Airex Div. of Lionel); Rolling Out a Barrel 
(F. & M. Schaefer Brewing Co.). TELEVISION 
FILMS: Manhattan Shirt Tale (Manhattan Shirt 
Company). TV COMMERCIALS: for United 
Hospital Fund, National Epilepsy League, U.S. 
Air Force Reserve, Waring Products Corporation, 
Servel, Inc., Colonial Airlines, Pabst Blue Rib- 
bon, Prudential Insurance Co. of America and all 
commercials for CBS You Are There show on net- 
work, 





MARATHON TV NEWSREEL, INC. 
10 East 49th Street, New York 17, New York 
Phone: MUrray Hill 8-0985 
Date of Organization: 1948 
Konstantin Kalser, President & Exec. Producer 
Kenneth Baldwin, Vice-President and Super- 
visor of Production 
Lee Marcus, Distribution Manager and Execu- 
tive Assistant 


SERVICES: Public information films, world-wide 
news service, film editing, stock shots, etc. FA- 
CILITIES: Complete 16mm and 35mm _produc- 
tion and editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Mailed Fist (ACF In- 
dustries, Inc.); Cross Talk (National Broadcasting 
Company); Talgo Train (N. Y., New Haven & 
Hartford Railroad); Mobilgas Economy Run (So- 
cony-Vacuum Oil Company); The Glass Bank 
(Manufacturers Trust Company). 
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MASTER VIDEO SYSTEMS, INC. 
Film & Production Division 
37 West 53rd Street, New York, New York 
Phone: JU 2-1622 
Date of Organization: 1950 
A. J. Moxham, President 
W. E. Lutz, Vice-President 
Lawrence Crolius, Executive Director Film and 
Production Division 
Joseph W. Ashman, Film and Closed Circuit TV 
Sales 


SERVICES: Producers of motion pictures; indus- 
trial, travel, television programs; closed circuit 
television programs and installations; slide films. 
FACILITIES: Complete motion picture, closed 
circuit TV. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Great New South, 
Caribbean Souvenirs (Delta-C&S Air Lines); 
Brushes for Beauty (American Brush Manufac- 
turers Association); Time for a Change (American 
Airlines). SLIDEFILMS: Facts About Nylon (E. I. 
duPont de Nemours). 





Your Dependable Reference Source 
* Producers whose listings appear in this section 
have voluntarily supplied the minimum client and 
film references for your reference use. Five busi- 
ness-sponsored motion picture or slidefilms are the 
minimum requested for an unqualified listing. 


ANNUAL PRODUCTION REVIEW 
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MPO PRODUCTIONS, INC. 


15 E. 53rd Street, New York 22, N. Y. 
Phone: MUrray Hill 8-7830 


Date of Organization: 1946 


Judd L. Pollock, President and Treasurer 
Lawrence E. Madison, Vice-President 
Stanley Resor, Secretary 

Arnold Kaiser, Comptroller 

Ira Marvin, Production Manager 

Jack Berch, Sales and Promotion Mgr. 


Branch Offices: Chicago: B. N. Darling, 919 
No. Michigan Ave., Phone MOhawk 4-5450. 
Pittsburgh: William Henning, 501 Berger Bldg., 
Phone: COurt 1-2588. 


SERVICES: Complete production of films for sales 
promotion and training; public relations; infor- 
mation and training films for U.S. forces and gov't 
agencies; color sportsmen’s and conservation films. 
Distribution service to TV stations, club groups, 
schools, etc. FACILITIES: 16mm and 35mm cam- 
eras, lighting, sound truck, camera cars, etc. Reeves 
sound recorder. Cutting and projection rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Valiant Heart (Ameri- 
can Heart Association and E. R. Squibb); Here- 
ford Heritage (American Hereford Association); 
The Town That Came Back (Ford Motor Com- 
pany); The New Mobil Premier Tire (Socony- 
Vacuum); Milk for the City (H. P. Hood & Sons); 
Exit Grasshoppers and Corn’s Hidden Enemy 
(Shell Chemical Corp.); Monsanto ’54 (Monsanto 
Chemical Co.); Your Voice Is You (New York 
Telephone Co.); Your Living Heritage (National 
Audubon Society); Exhibition Shooting (Reming- 
ton Arms Co.); White Thunder (Ford Motor Co.); 
Bright Purpose and All Star Team (U.S. Army). 





% 


OWEN MURPHY PRODUCTIONS, INC. 


723 Seventh Avenue, New York 19, New York 
Phone: PLaza 7-8144 


Date of Organization: 1946 

Owen Murphy, President and Exec. Producer 
Charles L. Turner, Vice-Pres. Chg. of Prod. 
Elwood Siegel, Secty.-Treas. and Gen. Mgr. 
Edward F. Boughton, Chief Editorial Dept. 
Charles Stuart, Associate Producer 

Walter Earley, Pittsburgh Representative 


SERVICES: Motion pictures for industry and tele- 
vision; complete production; scripts, cinema- 
tography, editorial, recording; live and animation. 
Special editorial service for industrial photo- 
graphic departments. FACILITIES: Full produc- 
tion facilities including 35mm & 1]6mm cameras; 
lighting equipment; magnetic sound recorders; 
mobile location unit; cutting rooms; recording 
room and insert stage. Permanent creative staff— 
writers, directors, cameramen, editors and super- 
visors. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Back on the Right Track, 
The Palatka Tests, Never Lose a Customer and 
The Most Sensational Tire Test in History (The 
Firestone Tire & Rubber Co.); Life Lines (Ameri- 
can Telephone & Telegraph Co.); March of Ma- 
chinery aad Grassland Newsreel (New Holland 
Machine Co.); The Solar Battery (Bell Labora- 
tory). TV COMMERCIALS: for Firestone, Life, 


A T & T, Rise, White Rock, Southern Bell, Pall 
Mall, Allstate, HO Instant Cereal, Post Krispies 
and others. 





STANLEY NEAL PRODUCTIONS, INC. 

475 Fifth Avenue, New York, N. Y. 

Phone: MUrray Hill 3-6396 

Date of Organization: 1936 

Sales Offices: 203 Allen Paris Bldg., Beverly 

Hills, Calif., Phone: CRestview 5-5215, Sobey 

Martin, V.P.; 1809 Tribune Tower, Chicago, 

Ill., Phone: WHitehall 4-3630, Robert B. Cum- 

ming, Sales Megr.; 1420 Walnut St., Phila- 

delphia, Pa., Phone: PEnnypacker 5-6135, 

Harrison W. Wood, Sales Mgr.; Munsey Bldg., 

Washington, D. C., Phone: STerling 3-0918, 

A, A. Ulin, Sls. Rep. 

Donald J. Lane, President 

Charles W. Cromer, Executive Vice-President 

Sobey Martin, Vice-President, Charge of 
Production 

Edith Martin, Creative Head 


SERVICES: Complete motion picture and sound 
slidefilm production; scripts, counsel on scripts 
and production, film editing and sounding. 16mm, 
35mm, color and black and white. FACILITIES: 
Offices, cutting rooms and projection recoms in 
New York and Hollywood. Sales offices and screen- 
ing rooms in New York, Chicago, Hollywood, 
Philadelphia and Washington. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Backyard Barbecue (U.S, 
Brewers Foundation); Better Living by Better Buy- 
ing (A.B.C. League); Unseen Enemy (Geigy 
Chemicals Corp). TELEVISION FILMS: Co-op 
Shopping Guide TV Program, 13 of series of 52 
15-minute TV program (A.B.C. League). 





New World Productions 
P. Robinson, 49 W. 12th St., New York City. 
(see complete listing in Los Angeles area) 





Sam Orleans & Associates, Inc. 
Branch sales office recently opened at 550 Fifth 

Avenue, New York City. 
(see complete listing in Tennessee area) 





THE PATHESCOPE COMPANY 
OF AMERICA, INC. 
(Pathescope Productions) 
580 Fifth Avenue, New York, N. Y. 
Office Phone: PLaza 7-5200 
Studio: 21-29 45th Rd., Long Island City, N. Y. 
Studio Phone: STillwell 4-3053 
Date of Organization: 1914 
Edward J. Lamm, President 
William M. Nelson, Executive Producer 
James Pierce, Production Control 
Rogers Keene, Chief of Studio Production 


SERVICES: Research production and distribution 
of public, industrial relations, sales and job train- 
ing and educational motion pictures and film 
strips; training films for U.S. Armed Forces and 
television commercials and programs. FACILI- 
TIES: Studio with completely sound proofed shoot- 
ing stage, full complement of lighting equipment, 
sound room, synchronous tape equipment includ- 
ing studio microphone boom. Background projec-- 
tion unit and process screen. Carpentry and paint 
shops, make-up room, dressing rooms and prop 
rooms. Editing and projection equipment, 16 & 
35mm. facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Animal Fair (3 ad- 
ditional films to this series for (Lederle Labs. Div., 





(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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PATHESCOPE PRODUCTIONS: CONTINUED 


American Cyanamid Co.); Religious Series (eleven 
50-min. films and two 45-min. films for (The Rever 
end Oral Roberts). Also three films produced in 
Jordan, Asia for The Reverend Oral Roberts; 
Military Sea Transportation Service (two films) 
for the U. S. Navy; Pony Hitch (for Curtiss Candy 
Company). SLIDEFILMS: jJamBoree and Sure 
Jell Magic (General! Foods Corp.); Etiquette Series 
No. 4 (McGraw-Hill Book Company. TV COM. 
MERCIALS: for Lederle Labs. Div., East Ohio 
Gas, Mazola, Q.T. Snow Whip, Q.T. Instant 
Frosting, Carrier Air Conditioning, G. Washing 
ton Coffee—produced for advertising agencies 
Conklin Mann & Son: C. L. Miller Company; 
N. W. Ayer; Ketchum, MacLeod & Grove, Inc,; 
Charles W. Hoyt Company. 
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PELICAN FILMS, INC. 
tl West 47th St., New York 36, New York 
Phone: Clrcle 6-1751 
Date of Organization: 1954 
Joe Dunford, Pres., in Charge of Production 
Jack Zander, Director of Animation 
Elliott Baker, Writer-Director 


SERVICES: I6mm and 35mm _ motion pictures, 
live action and animation and sound slidefilms 
FACILITIES: Complete motion picture, anima 
tion and slidefilm staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Ernest Jones, D. D. A. (\ 
S. Army Reserve); The Perils of Lurine (Pepsi 
Cola Company); Detergent Action (California 
Texas Oil Co., Ltd.); SLIDEFILMS: A Tour of 
Confidence and The Dream of Charley Boggs 
(General klectric Company), TV COMMER 
CIALS: for Robert Hall Clothes, Fresh Cream 
Deodorant, U. S$. Olympic Fund, Clorets, Post 
Cereals, Tip-Top Bread and Camel Cigarettes 


ROY PINNEY PRODUCTIONS, INC. 
19 East 57th Street, New York 3, New York 
Phone: PLaza 3-311] 

Date of Organization: October, 1946 
Roy Pinney, President 

Doris Pinney, Treasure? 

Walter Kienzle, Production Manage 
Muriel Janco, Secretary 

William Ward Beecher, Art Director 
Evelyn Berl, Sales Manage? 


SERVICES: Motion pictures, including films 
for television. FACILITIES: Complete camera 
sound and lighting equipment for studio and loca 
tion photography. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Let’s Go to Colombia 
(Government of Colombia); Lets’ Go to Peru 
(Panagra Airlines); The Baby (Gerber’s Baby 
Foods). TELEVISION FILMS: Our Vanishing 
Wildlife (Photo-Library—TV series). TV COM 
MERCIALS: for American Airlines (Mexico) 


Polaris Pictures, Inc. 

Marcel Leduc, 133 E. 54th Street, New York 22. 
(see complete listing in Los Angeles area) 
Princeton Film Center, Inc. 
Bradford Cross, 270 Park Ave., New York City. 

Phone: PLaza 5-0322. 
(see complete listing under Princeton, N. J.) 
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ROBERT YARNALL RICHIE 
PRODUCTIONS, INC. 
9 West 61st Street, New York 23, N. Y. 
Phone: ClIrcle 6-0191 
Date of Organization: 1939 
Branch: Gulf Coast Films, Inc., Oil & Gas Bldg., 
Houston, Texas. Phone: Blackstone 5471. 
Robert Yarnall Richie, President 
F. William Bryant, Jr., Vice-Pres. & Prod. Mgr. 
Robert V. A. Benner, Vice-Pres. in Charge 
of Sales 
Virginia G. Richie, Treasurer 
Eleanor D. Frommelt, Secretary 


SERVICES: Motion picture production, television 

industrial, documentary, 16mm and 35mm black 
and white and color; slide-motion; strip film; 
scripts and story board treatments. Counsel on 
film production and distribution. FACILITIES: 
Completely self-equipped for all phases of motion 
picture photography; employing Mitchell cameras, 
Magnicorder sound on location; shooting stage for 
sets and special effects. Complete lighting for 
large industrial interiors; location truck. The com- 
pany operates its own aircraft—Beechcraft Bonanza 

for complete flexibility of personnel and equip- 
ment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: When the Customer Says 
“Knock” (E. I. duPont de Nemours & Co., Inc.); 
Offshore (J. Ray McDermott & Co., Inc.); Wel 
come to Hercules (Hercules Powder Co.); Radar 
Traffic Control (Eastern Industries, Inc.). TELE 
VISION FILM: (U. S. Steel). TV COMMER- 
CIALS: (U. S. Steel Corporation). 


* 

R.K.O. PATHE, INC. 
1270 Avenue of Americas, New York 20, N. Y. 
Phone: JUdson 6-5050 
Studio: 105 East 106th St., New York, N. Y. 
Phone: SAcramento 2-2600 
RKO Radio Studios, Los Angeles, Cal. 
RKO-Pathe Studios, Culver City, Cal. 
Date of Organization: 1931 
Jay Bonafield, Executive Vice-President 
Douglas Travers, Vice-President, 

Charge of Production 

Sidney Kramer, General Sales Manager 


SERVICES: Industrial motion pictures; television 
film programs and commercials; theatrical short 
subjects; features. FACILITIES: Complete stu- 
dio facilities with sound for both 35 & 16mm and 
permanent creative staffs in New York and Holly- 
wood. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Eager Minds (Light's 
Diamond Jubilee Committee); White Tailed Buck 
(Olin Mathieson Chemical Corporation); Robert 
Q. Lewis (Johnson's Wax); Flight to the Sun 
Country (T. W. A.); Fast Freight (Association of 
American Railroads). 


LOUIS de ROCHEMONT ASSOCIATES 


380 Madison Avenue, New York, New York 
Phone: OX 7-0350 


Date of Organization: 1948 


Louis de Rochemont, Executive Producer 
F. Borden Mace, President 

Thomas Orchard, Associate Producer 
Lothar Wolff, Associate Producer 

Martin J. Maloney, General Manage 


SERVICES: Theatrical, industrial, educational and 
television motion pictures. FACILITIES: Full 
line of 35mm and I6mm sound motion picture 
equipment, lighting equipment and cutting rooms. 
Creative and production staffs. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Cinerama Holiday (Stan- 
ley Warner Cinerama Corp.); Animal Farm (RD- 
DR Corp.); Our Times (L de R Corp.); The 
Obedient Rebel (Lutheran Church Productions). 
TELEVISION FILMS: Words That Shaped the 
World (The Duke Fund). 
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LESLIE ROUSH PRODUCTIONS, INC. 
130 Herricks Road, Mineola, L. L, N. Y. 
Phone: Ploneer 2-8130 

Date of Incorporation: 1944 


Leslie M. Roush, President 
Jules K. Sindic, Vice-President 


SERVICES: Industrial and commercial motion pic- 
tures, sound slidefilms, film-o-graphs, TV com- 
mercials and programs, animation. Also Vitarama, 
the large-screen presentation of registered slides in 
panorama, i.e., the still picture version of Cine- 
rama. FACILITIES: Complete sound studios and 
shops in Mineola, L. I. Cameras, both 16mm and 
35mm, complete camera equipment including 
dollies and track plus all necessary lights and 
stands; magnetic recording equipment; Vitarama 
screening room and projectors at studio plus 16mm 
screening and cutting rooms in New York City. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Vitarama Show  (Sea- 
gram Distillers Corp.); U. S$. Navy Training films 
(restricted subjects) (U.S. Navy); What Makes a 
Boy (United States Rubber Co.). TELEVISION 
COMMERCIALS for AT&T, NBC, etc. 


Roland Reed Productions, Inc. 
Hampton Howard, Vice-President Sales. 342 Madi- 
son Avenue, New York, N. Y. Phone: MUrray 
Hill 7-1065. 

Ross Roy, Inc. 
William M. Ziegler, Jr., V. P.,122 East 42nd Street, 
New York 17. Phone: MUrray Hill 7-2944. 


x 
SARRA, INCORPORATED 
200 W. 56th Street, New York 22. 
Phone: MUrray Hill 8-0085 
Valentino Sarra, President 
Morris Behrend, General Manage 


FACILITIES: Full staff for production located at 
New York studios. For detailed description of Sarra 
services and other facilities see complete listing 
under Chicago Area. 
% 
SCIENCE PICTURES, INC. 

5 E. 57th Street, New York 22, N. Y. 

Phone: PLaza 9-8620 

Date of Organization: 1946 

Branch: 1737 “H” St. N.W. Washington 6, D.C. 

Contact: Sidney A. Gerbich 

Phone: EXecutive 3-1092 

Francis C. Thayer, President 

Rene Bras, Director 

Arthur Wright, Production Manager 

John Thayer, Sales Manager 

Robert Collinson, Chief Film Editor 


SERVICES: Production of 16mm and 35mm color 
and b&w motion pictures, motion slidefilms and 
filmstrips; wide experience in industrial, documen- 
tary and medical films. FACILITIES: Sound 
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SCIENCE PICTURES, INC.: CONTINUED 





stage, magnetic tape recording, 16mm and 35mm 
animation stands, art and title department, cut- 
ting rooms, projection theatre. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: A Nice Place to Visit 
(C.B.S.); 4 New World of Chemistry (Reichhold 
Chemicals, Inc.); Jn the Chips (Chase Brass & 
Copper Co.); A Ship Is Born (Cities Service Co.); 
Principles of Respiratory Mechanics (National 
Foundation for Infantile Paralysis). 





ALAN SHILIN PRODUCTIONS, INC. 
450 West 56th Street, New York 19, N. Y. 
Phone: PLaza 7-1270 
Date of Organization: March, 1950 
Alan Shilin, President & Executive Producer 
Toge Fujihira, Motion Picture Photography 
Benedict Cantesano, Director of Film 

Operations 

Raymond Pippitt, Director of Film Library 

Lucille Tanguay, Director of Film Distribution 

Ruth Shilin, Research and Special Projects 
SERVICES: Production of 16mm and 35mm mo- 
tion pictures and slide films for public relations. 
Film servicing and television distribution. Non- 
theatrical distribution of our own films only. 
FACILITIES: Completely equipped for motion 
picture and film strip production together with 
film servicing and distribution. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Song of the Feathered 
Serpent (P. Lorillard Company); Lady of the 
Land (The Kroger Company); Gift of the Gods 
(Tea Council of the U.S.A.); 4 Day With Delia 
(The Philippine Manufacturing Co.); Village of 
the Poor (National Council of Churches); Su- 
shila’s Pilgrimage (The Government of Ceylon); 
For the Whole Child (The Episcopal Church); 
The Life in My Hands (The American Leprosy 
Mission); Saturday in Honolulu (Carlin Films). 





CHARLES E. SKINNER PRODUCTIONS 

1600 Broadway, New York, N. Y. 

Phone: Clrcle 6-6915 

Date of Organization: April, 1951 

Charles E. Skinner, President, 
Exec. Prod. & Dir. 

Raymond J. Rand, General Mgr., 
Associate Produce) 

Howard Blackmore, Sales Manager 


SERVICES: Color and b&w 35mm and l6mm 
films for TV, non-theatrical and theatrical release. 
Contract producing to the trade. U. S. distribution 
facilities, slide films, TV spots. FACILITIES: 
Production stage facilities available in New York, 
Hollywood, Detroit, Miami and Montreal, Canada. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Welcome Chief, Progress 
Report and Annual Report (National Distiller 
Corp.); Now You Car D**! -n4 Dialing Tips 
(American Telephone & Telegraph). 
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FLETCHER SMITH STUDIOS, INC. 
321 E. 44th Street, New York 17, N. Y. 
Phone: MUrray Hill 5-9010 
Date of Organization: 1931 
Fletcher Smith, President 
Charles H. Schettler, Vice-President 
Peter Caldera, Secretary-Treasurer 





SERVICES: Motion pictures; sildefilms; slides; ani- 
mation; recording and mixing; editing; TV spots 
and shows; specializing in sales promotion. Ff A- 


ANNUAL PRODUCTION REVIEW 


CILITIES: 50’ x 70’ sound stage, com lete livht- 
ing, animation and editing equipment. Complete 
35mm and l6mm camera equipment, three 16mm 
Maurer camera units and master control unit for 
multiple camera technique of shooting TV shows, 
projection room, art and animation department, 
title printing department, recording and mixing 


on 16mm tape. Rear projection for backgrounds. — 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Modern Machines for 
Streamlining Office Work; The Meter Business 
Has to Live in the Future; A Salesman’s Dream; 
Lifeline A; New Development of the Mechanics 
of Paper Work; Motor Circuit Sweepstake Meeting; 
Reliability Assured; Your Best Buy in Instrument 
Transformers; Protection Assured (Westinghouse 
Electric Corp.); Easy to See, The 1955 GE TV 
Line and The 1955 GE Radio Line (General Elec- 
tric Co.); How Governors Work (U.S. Navy). 
TELEVISION COMMERCIALS: for E & ] Gallo 
Winery (Gallo Wines), F. W. Fitch Company 
(Ideal Hair Tonic & Fitch Shampoo), B. T. Bab- 
bitt, Inc. (Glim), Metro-Goldwyn-Mayer (Execu- 
tive Suite and Athena), West End Brewing Co. 
(Utica Club Beer), General Motors (Oldsmobile), 
Amana _ Refrigeration, Inc. (Amana_ Freezers), 
Quality Bakers of America (Holsum Bread, Yum 
Yum Bread, Schmidt's Blue Ribbon Bread & Sun- 
beam Bread). 
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SOUND MASTERS, INC. 
165 West 46th Street, New York 36, N. Y. 
Phone: PLaza 7-6600 
Date of Organization: 1937 
W. French Githens, Chairman 
Harold E. Wondsel, President 
Francis Carter Wood, Jr., Vice-Pres. and Secty. 
Frank Donovan, Vice-President 
Walter Kullberg, Treasurer 
John T. Dunphy, TV Exec. Producer 
Roy Gibson, Writer-Director 
John Tobin, Producer-Director 
Robert Rosien, Recording Engineer 


SERVICES: Production of motion pictures for 
theatrical and industrial use; sales, public rela- 
tions and training films; TV subjects and spots; 
slide films; editorial, dubbing, and recording serv- 
ices. FACILITIES: Sound stage fully equipped 
with 35mm and 16mm cameras, complete lighting 
equipment; sound recording facilities and dolly, 
high speed slow motion cameras and sound equip- 
ment for location use. T'wo recording studios fully 
equipped with 35mm and 16mm optical tracks, 
16mm and 14” tape recording. Projection facilities 
for 35mm and 16mm interlock. Four cutting rooms 
fully equipped with Moviolas and sound readers 
for film and tape. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: G. M. Motorama at Wal- 
dorf 1955, ABC of Jet Propulsion, Going Places 
(General Motors Corp.); Highlight Styling (U. S. 
Rubber Corp.); The Big Test, Forward Look 
(Chrysler Corp.); Cable Damage (American Tele- 
phone & Telegraph Corp.); Training Films (U.S, 
Navy); Prepare Through Education (U.S. Army); 
Showman Shooter (Olin Mathieson Chemical 
Corp.); Sporting Goods Manufacture (A. G. Spald- 
ing & Bros.). TELEVISION FILMS: Shooting 
Safety (Sportsmen's Service Bureau). TV COM- 
MERCIALS: for General Motors Corp., Alumi- 
num Company of America, Plymouth Division of 
Chrysler Corp., The Borden Company, Chrysler 
Corp., Boyle Midway, Inc., Amana Products Corp., 
Cott Beverage Corp., Chrysler Corp. — Dodge, 
Chrysler Corp. — DeSoto. 
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HENRY STRAUSS & CO., INC. 
668 Fifth Avenue, New York 36, New York 
Phone: PLaza 1-3290 
Date of Organization: 1951 
Henry Strauss, Executive Producer 
Walter Raft, Vice-President in Charge of 

Production 
Robert Wilmot, Vice-President in Charge of 

Motion Picture Direction 
Jerry Alden, Story Editor 
Marvin Dreyer, Production Supervisor 
William Hagens, Training Coordinator 
John von Arnold, Media Development 
Anne Paydo, Administration Coordinator 
Julian Townsend, Editing 
Barbara Foerst, Distribution 


SERVICES: Employee attitude development; su 
pervisory & staff training; community, customer, 
public & industrial relations; sales programming; 
internal communications through the medium of 
motion pictures; slidefilms & cartoons; printed 
& recorded material; training courses and guides; 
and other coordinated communications tools. FA- 
CILITIES: All facilities necessary for research, 
planning, programming, creation and production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: All I Need Is a Confer 
ence (The General Electric Company); So Small 
My Island, The Nine Lives of a Salesman, Harry 
Fuller's Sales Experiences (Pan American World 
Airways); The White Glove and Facing Today's 
Challenge (The Gulf Corporation); Pick Your 
Tomorrow (The Ethyl Corporation); Mr. Super 
visor (The Studebaker Corporation); Bayway 
Builds A Modern Tank Field (Esso Standard Oil). 
SLIDEFILMS: Everywhere You Look, The Electric 
Eye, Electronic Timing Devices (The General Elec- 
tric Company); Blueprint for Professional Selling 
(Pan American World Airways); /t Costs You, +1 
Stitch in Time, Something to Live By (The Stude- 
baker Corporation); Six Steps to Team Nursing 
(Johnson & Johnson). 
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STURGIS-GRANT PRODUCTIONS, INC. 

322 East 44th Street, New York 17, N. Y. 

Phone: MUrray Hill 9-4994 

Date of Organization: 1948 

Warren Sturgis, President and Executive 
Producer 

Dwinell Grant, Vice-President 

M. C, Romilly, Vice-President & Controller 

Theodore B. Karp, Assoc. Producer, 
Educational Films 

George L. George, Assoc. Producer, 
Business Films 

William D. Stoneback, Production Manage) 

J. V. Ansel, Animation Manager 


SERVICES: Medical, technical, educational and 
industrial films and filmstrips; animation of all 
types. FACILITIES: Live-action and animation 
production and script-writing staff; latest pro- 
fessional 16mm equipment, including Mitchell, 
Maurer, Cine-Special and Intraflex cameras; full 
art studio; recording studio; sets; editing. Afhii- 
ated distribution facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Embryology of the Ear 
(American Academy of Opthalmology and Oto- 
laryngology); The Problem Method (McGraw-Hill 
Book Company, Inc.); Syphilitic Venereal Disease 





(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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STURGIS-GRANT PRODUCTIONS: CONTINUED 





(E. R. Squibb & Sons); Infradiaphragmatic Bi- 
lateral Vagectomy and Gastroenterostomy for Duo- 
denal Ulcer; Lumbar Sympathetic Ganglionectomy 
(Winthrop-Stearns Inc.); Ultrasonic Dental Prep- 
aration with Cavitron (Cavitron Equipment Cor- 
poration); Bilateral Mastectomy—Rationale and 
Procedure (Pack Medical Group); Surgical Treat- 
ment of Lid Tumors and Precancerous Melanosis 
(Algernon B. Reese, M.D.); Radical Surgery for 
Advanced Lung Cancer (Adrian Lambert, M.D.); 
Laryngeal Stenosis (DeGraaf Woodman, M.D.). 





BILL STURM STUDIOS, INC. 
723 Seventh Avenue, New York, New York 
Phone: JUdson 6-1650 
Date of Organization: 1949 
Bill Sturm, President and Art Director 
Orrestes Calpini, Secretary and Art Director 
A. D. Hecht, Treasurer and Business Manager 
Paul Fitzpatrick, Art Director 
John Vita, Chief, Background Department 
Walter Bergman, Chief Editor 
John Allen, Production Assistant 


SERVICES: Motion picture production for live, 
cartoon and slidefilms. FACILITIES: 35mm & 
l6mm studio equipment; two animation camera 
stands; slide stand; cameras for live, lights, flats. 
Studio equipped, etc. 

RECENT PRODUCTIONS "AND SPONSORS 
MOTION PICTURES: The RCA-AGA Presenta 
tion (Radio Corp. of America); Diabetes Week of 
1954 (American Diabetes Association); Big Top 
Circus (National Dairy Assn.); Presentation 
(American Cancer Society); Series of five training 
films (U.S. Navy); Series of 12 one-minute playlets 
(Anti-Defamation League); Technical Animation 
Films (U.S. Navy). 





SUN DIAL FILMS, INC. 

United Nations Plaza and 43rd Street, 
New York, New York 

Phones: MUrray Hill 6-2046-7 

Date of Organization: 1944 

Samuel A. Datlowe, President and Treasurer 
(Exec. Prod.) 

Alice D. Wood, Vice-President 

H. Warren Andrews, Script Supervisor and 
Research 


SERVICES: Production of motion pictures and 
slidefilms. FACILITIES: Equipped for 16mm & 
35mm production; specialized photography for in 
dustrial research through time-lapse, microscopic 
and ultra high-speed motion pictures (up to 3,000 
frames per second). Produced first spot commercial 
ever filmed in black light. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: This is Living (Ameri 
can Nurserymen’s Association); Printing Press 
Operations high speed (Time & Life Laboratories); 
Pitfalls in Rhinoplasty (Doho Chemical Com 
pany), SLIDEFILMS: for (Texas Co.). TV 
COMMERCIALS: for Chevrolet Motor Company, 
Flagg Brothers Shoes, and Utica Club Beer. 


% 


JOHN SUTHERLAND PRODUCTIONS 
John Sutherland, President. 404 Fourth Ave., New 

York, 16, N. Y. Phone MUrray Hill 6-4590. 

(see complete listing in Los Angeles area) 
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TIMES SQUARE PRODUCTIONS, INC. 
145 West 45th St., New York 36, N. Y. 
Phone: Clrcle 6-4443 

Date of Organization: November, 1951 
Charles W. Curran, President 

Lester Cooper, Vice-President 

Donald Langan, Treasurer 


SERVICES: l6mm and 35mm production, black 
and white and color of live-action industrial, train- 
ing and information subjects, theatrical and non- 
theatrical; films; TV programs and commercials. 
FACILITIES: 16mm and 35mm cameras, lighting 
and sound equipment, recording facilities, and edi- 
torial rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Mrs. Dobson’s Miracle 
(Eye-Bank for Sight Restoration); The Seafarers 
(Seafarers International Union). TELEVISION 
FILMS: Washington Merry-Go-Round (MP-TV, 
Inc.). TV COMMERCIALS: for Campbell-Ewald 
Company (Chevrolet), Hicks & Greist Agency 
(Servel commercials), Flexlume Co. (Miracle Tray) 
and others. 





TOMLIN FILM PRODUCTIONS, (NC. 


180 Lexington Avenue, New York 17, N. Y. 
Phone: PLaza 8-3070 

Data of Organization: 1939 

Frederick A. Tomlin, President 

Carl A. Tomlin, Vice-President 

Mary D. Tomlin, Secretary-Treasurer 

Harry L. Flynn, Sales Manager 


SERVICES: 16 & 35mm motion pictures; indus- 
trial, educational, training, sales presentations. 
['V commercials, editing, animation, film strips, 
slides. FACILITIES: Studio, 35mm Mitchell NC 
camera, Maurer camera, 4 Cine specials, Arriflex 
camera, animation stand, editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Pattern for Chemicals 
(Shell Oil Company); Foreign Ingestion Test 
(Pratt & Whitney Aircraft) FILMSTRIPS: 
Winky Dink and You series of 6 TV shows (Barry, 
Enright & Friendly); The World We Live In 
(Life Magazine); The Rockette (Singer Sewing 
Machine Company); Modern Living Exposition 
(Life Magazine); Gulf Fall Advertising Campaign 
(Gulf Oil Corp.); Starlac Presentation (The Bor- 
den Company); Jnstant Sanka Presentation (Gen- 
eral Foods Corporation). TV COMMERCIALS: 
for Liggett & Myers, Pabst Sales Co., Schick Inc., 
R. J. Reynolds Tobacco Co., Esso Standard Oil 
Co., and Falstaff Brewing Corporation. 





TRADEWAYS, INC. 
331 Madison Avenue, New York 17, New York 
Phone: OXford 7-0826 
Date of Organization: 1928 
W. H. Lough, President 
R. E. Taylor, Vice-President 
W. H. Geier, Production Manager 


SERVICES: Slide and motion pictures, recorded 
case materials, “packaged” meetings, field studies, 
marketing surveys, sales training programs, clinics, 
manuals. FACILITIES: Script writing staff, art 
and photo studios, photo retouching, film directors, 
field interviewers, shoppers. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Help the Buyer Buy (Borden Food 
Products Company); How to Get Bigger and 
Better Accidents (Milk Industry Foundation); 
Straight Road to Sales, Organize for Sales (New 
Holland Machine Company); Gray-Rock Auto- 


motive Jobbers Sales Meeting (Raybestos-Manhat- 
tan Company); Inside Tecumseh (Tecumseh Prod- 
ucts Company); An Inside View of Outside Selling, 
The Changing Market, Search for the Best (Union 
Bag & Paper Co.). RECORDED CASES: Selling 
the Shoppers and Selling at the End of the Year 
(Hudson Motors Division American Motors Cor- 
poration). 
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TRAINING FILMS, INC. 

150 West 54th Street, New York 19, New York 

Phone: COlumbus 5-3520 

Date of Organization: 1947 

Ralph Bell Fuller, President 

Robert A. Lightburn, Executive Vice-President 
SERVICES: Filmstrips, special-purpose motion pic- 
tures, filmographs, slide presentations, easels, book- 
lets. Counsel on all phases of visual presenta- 
tion. Film distribution and projection equipment. 
Originators of and specialists in 3-screen panoramic 
filmstrips. FACILITIES: Research, scripts, art, 
photography and animation. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Powered for Progress (Calvert Dis- 
tillers Corp.); 4 New Approach to Carpet Selling 
(James Lees & Sons Co.); “SR?” (Farm Bureau 
Insurance Companies); The Inside Story (Ohio 
Select List of Daily Newspapers); The Men Behind 
the Looms (Magee Carpet Co.); Making Light of It 
(Lightolier); Facts about Filters (Purolator Prod- 
ucts, Inc.); Controlled Hypotension with Arfonad 
(Hoffmann-La Roche); Natural Gas—Science Be- 
hind Your Burner (American Gas Association); 
What is Chemistry? (McGraw-Hill Book Com- 
pany, Inc.). 





TRANSFILM, INC. 
35 W. 45th Street, New York 36, N. Y. 
Phone: JUdson 2-1400 
Date of Organization: 1941 


William Miesegaes, President 

Walter Lowendahl, Executive Vice-President 

William Burnham, Vice-Pres. Chg. of Sales 

Robert L. Klaeger, V. P., Production 

Abe Liss, Vice-Pres. Chg. of Animation 

Pud Lane, Vice-Pres. Chg. of Slidefilms 

Herbert H. Rabke, Secretary-Treasurer 

Ben Mochan, Sales Manager 

Albert Boyars, Public Relations Dir. 

Joop Geesink, Co-Producer, Dollywood Studios, 
Amsterdam, Holland. 


SERVICES: Live and animated motion pictures 
and slidefilm production for commercial, indus- 
trial, sales and management training, customer 
and public relations, personnel indoctrination, 
educational, health and welfare films. Television 
commercials, TV trailers and still photography. 
FACILITIES: Air conditioned sound stages, stu- 
dios and screening rooms. Animation art depart- 
ment, animation camera stands, optical printing 
and editing rooms, construction shops, slidefilm 
studio, complete prop and scenic design depart- 
ment, still photography studio and processing lab- 
oratory, location equipment, research and script 
writing, film advisory counselling service. Admin- 
istrative offices and facilities all in the Transfilm 
Building (N.Y.). 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Story of Light (Gen- 
eral Electric Co.); Chemistry Works For You, 
Right Down to the Finish (E. I. du Pont); A New 
Concept of Power (Studebaker-Packard Corp.); 
What Makes a City Great (Greater New York 
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THE WORLD'S MOST COMPLETE ASSORTMENT 















FAMOUS 
‘controlled 
action” 


SMALL GYRO 











STOP MOTION MOTOR 
_ FOR CINE KODAK SPECIAL 


Runs forward or reverse, 110 

AC synchronous motor with frame 

counter. May be run continuously 

= er for single frames. Camera 
“= mounts without special tools. 


$550 


Also available -—— Stop Motion 

Motors for 1}6mm—35mm B & H, 

: Mitchell and other professional 
© cameras, 





*9.5mm Lenses in 16mm C mount. 18.5 (extreme wide angle-fiat field) Lenses 
available in mounts for all 35mm Motion Picture Cameras. *PHOTO RE- 
SEARCH Color Temperature Meters. *Electric Footage Timers. *Neumade 
and Hollywood Film Company cutting room equipment. Griswold & B.&H. 
Hot Splicers. *DOLLIES * Bardwell-McAllister, Mole Richardson, Century and 
Colortran Lighting Equipment. Complete line of 16mm and 35mm Cameras. 


Adjustable wood BABY TRIPOD 


—for Prof. Jr. friction 


and geared heads 









TRIPOD 


Two speeds—siow and fast 
—for both panning and tilting. 
Helps you capture fine scenic views 
and fast-moving sports events. Espe- 
cially recommended for 16mm Mitchell, 
1émm Maurer, B & H Eyemo 
and similar cameras. 














Has substantial shoe and spur 


Measures from floor to flange 


25” extended —17” 


collapsed. $7 5 











$600 


ELECTRIC 
FOOTAGE TIMER 


Dual model for both 16mm 
and 35mm. Large white num- 
erals on black background. Accu- 
rate reset dial. Switch controlled 
by operator, who selects either 
lémm operating at 36 feet per 
minute—or 35mm operating at 
90 feet per minute . . . or both 
in synchronization. $9 5 


Single model, either 16mm or 


35mm $45 


PACKAGED LIGHTING WITH i el 
COLOR-TRAN ai 





— studio lighting in a suitcase 





imagine being able to use two 5000 watt units 
on a 30 amp. fuse — COLOR-TRAM will do it! 
Kit contains 2 light heads, 2 Superior stands and 
proper size COLOR-TRAN converter to match. 
Packed in compact case. 


Write for COLOR-TRAN Catalogue. 


Presto-splicer 
GIVES PERMANENT SPLICE 
IN 10 SECONDS! 





Especially good for splicing magnetic 
film. Butt Weld type for non-perforated 
or perforated film. 1l6mm, 35mm or 


70mm. $547.80 


16mm or 35mm models— 
for perforated film. 


o 








Gamera € 


OF PHOTOGRAPHIC EQUIPMENT FOR 


TV. aud, Motion Pictine Studios 


New PROFESSIONAL JUNIOR 


Ste | 










Senior Kit 


$237.50 


Other style 
kits available. 


GRISWOLD 
HOT FILM SPLICER 


Model R-2 for 35mm silent and sound 
film. Precision construction mokes it easy 
to get a clean, square splice with accur- 


ate hole spacing. Nothing to get out of 


Also Bell & Howell 8mm, 16mm and 
35mm Hot Splicers and B & H Labera- 





tory model Foot Splicer, 


JUCKER 


QUIPIREITE (Og 



















NEW YORK CITY 


TRANSFILM, INCORPORATED: CONTINUED 


Fund); The Changing American Market (Time, 
Inc.); Stop Rheumatic Fever (U.S. Public Health 
Service); Nash Dealer Training (Nash Kelvinator); 
Admiral Sales Training (Admiral Corp.); The 
Unified Sunday School Curriculum (U.S. Navy); 
Chain Reaction (Westinghouse Electric Corp.). 
SLIDEFILMS: The Future of America (Associa- 
tion of National Advertisers); Why Buy (E. 1. du 
Pont); Sales and Service Facts (Union Carbide 
and Carbon Corp.); Agent’s Community Relations 
(The Home Insurance Co.); The Shell Story (Shell 
Oil Co.); History of the Time Sales Dept. (Time, 
Inc.); Tea in the Armed Forces (Tea Council); 
You and the Labor Law (General Electric Co.). 
r'V COMMERCIALS: for Maxon Inc. (General 
Electric TV sets and radios), William Esty (Camel 
Cigarettes), MacManus, John and Adams (Saran 
Wrap), Foote, Cone and Belding (Rheingold 
Beer), William Esty (Prestone and Eveready Bat 
teries), B. B. D. & O. (Betty Crocker Cake Mixes), 
and Frank Sawdon (Robert Hall Clothes). 





TRIDENT FILMS, INC. 
510 Madison Avenue, New York 22, N. ¥ 
Phone: PLaza 9-3580 
Date of Organization: 1947 
Charles F. Schwep, President and Treasurer 
Guy K. Benson, Vice-President 
Lawrence F. Doheny, Director, Asst. Treas. 
Gene Wyckoff, Research, Script Director 


SERVICES: Development and production from 
original research to finished film. Institutional, 
sales, documentary and training films, specializing 
in industrial, public relations films for general TV 
and special audiences; marionette films. FACILI 
TIES: 35mm & l6mm cameras, dollies, portable 
lighting equipment, mobile location unit, editing 
and screening rooms; permanent creative staff 
writers, directors and editors. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Nurse, Please (National 
Association for Practical Nurse Education); Road 
to Hospitality (American Hotel Association); 
“Yassuh” (Maryland Virginia Tobacco Company); 
Hoya Tales and others (U.S. Information Agency). 
TELEVISION and Service Films for National 
Council of Churches, Mosler Safe Co., Celeste 
Cosmetics and others. 

UNIFILMS, INC. 

146 E. 47th Street, New York 17, N. Y. 
Phone: MUrray Hill 8-9325, 6 

Studios: 329 East 47th St. 

Date of Organization: 1949 

Charles E. Gallagher, President 

James H. Townsend, Jr., Vice-President 
James R. Lee, Secretary and Treasure? 
Richard Maury, Senior Writer 


SERVICES: Motion pictures. TV commercials and 
television programs. Stop motion. Semi and full 
cell animation. Specialty: The narrative drama 
treatment of training, sales, and public relations’ 
problems. FACILITIES: 8000 square feet includ 
ing: 90 foot sound stage, dressing room, still 
photo lab, shop, film vault, art department, cut- 
ting rooms, sound master control room, narration 
booths. 16mm and 35mm newsreel and blimped 
studio cameras. Animation camera and _ special 
effects equipment. Complete production equip 
ment. Camera top station wagon. Custom-built 
recording system for handling 14 inch magnetic 
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tape, 174mm and I6mm film plus special facili- 
ties for multi channel mixing. Music library. Full 
creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: What in Blazes (Pennsyl- 
vania Railroad Co.); Back of the Name (Wal- 
worth Company); 4 Matter of Time (Institute of 
Life Insurance); The Velvet Cushion (Savings 
Banks Assoc. of N. Y. State); A New Product Pack- 
age (Lewyt Corporation); How to Pack a Bag 
(Shell Oil Company). SLIDEFILMS: Dispensary 
Blues (General Electric Company). 
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UNITED WORLD FILMS, INC. 

1445 Park Avenue, New York 29, N. Y. 

Phone: TRafalgar 6-5200 

Date of Organization: 1946 

J. M. Franey, President 

M. Goodman, Vice-President (Castle Films) 

N. Gluck, Vice-President (TV) 

J. D. Desmond, Gen. Sls. Mgr. (Entertainment 
& Special Sales Division) 


SERVICES: Industrial motion pictures, production 
and distribution; television production and distri- 
bution; distributors of Universal-International and 
J. Arthur Rank feature films; producers and dis- 
tributors of Castle films; distributors of U. S. Gov't 
training and educational films; and religious films. 
FACILITIES: Universal-International Production 
Studios, Universal City, Calif.; complete produc- 
tion and distribution. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: For Which We Stand 
(U. S. Navy); Knights of the Highway (American 
Irucking Association). TV COMMERCIALS: for 
DeSoto Div., Chrysler Corp.; Coca-Cola Bottling 
Co.; Proctor & Gamble. (Only 1954 references sub- 
mitted.) 


United Prodectians of Demsten . 


C. D. McCormick, V. P., 670 Fifth Ave., New York 
19. Phone: PLaza 3-1672. 


(see complete listing in Los Angeles area) 


% 
VAN PRAAG PRODUCTIONS 
1600 Broadway, New York 19, New York 
Phone: PLaza 7-2687 
Branch Office: 2301 Dime Bldg., Detroit 26, 
Michigan. Wm. Robert Woodburn, PV. P, 
Date of Organization: 1950 


William Van Praag, President 

Marc S. Asch, Executive Vice-President 
Wm. Robert Woodburn, Vice-President 
Gilbert M. Williams, Production Manager 
Gene Harrison, Distribution Dept. 

Sidney J. Kupfershmid, Creative Dept. 
Oscar Canstein, Editorial Dept. 

Anita Palumbo, Casting 


SERVICES: Theatrical, documentary, commercial, 
television and industrial films; distribution. FA- 
CILITIES: Complete studio and location equip- 
ment; permanent creative, production, editing and 
art department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Lincoln-Mercury (Ford 
Motor Co.); Wonder Bread and Home Pride 
Bread (Continental Baking); Crown Zipper (Coats 
& Clark. TV COMMERCIALS: for Chrysler 
Corp. (Chrysler Commercials), Bulova Watch Co. 
(Mdse. Spots), Studebaker-Packard Corp. (Stude- 
baker Commercials), Stephano Brothers (Marvels 
Cigarettes), Manhattan Soap Co. (Protex Soap), 





Richard Hudnut (Home Permanent), Esso Stand- 
ard Oil (Esso Reporter Spots), Electric Storage 
Battery Co. (Exide Battery Spots), Manhattan 
Soap Co. (Sweetheart Soap), Ford Motor Co, 
(Ford Motor Co). 





VIDEO PICTURES, INC. 
500 Fifth Ave., New York, N. Y. 
Phone: LAckawana 4-2912 
Subsidiary Company: West Coast Sound 
Studios, Inc. 
510 West 57th Street, New York City 
Phone: ClIrcle 7-2062 
Branch Ofhce: 736 No. Doheny Drive, 
Los Angeles 46, California 
Phone: CRestview 1-0188 
Date of Organization: 1946 
Martin Henry, President 
George W. Goman, Vice-President 
Huntington Hartford, Vice-President 
Richard Goldman, Treasurer 
Elsie M. Rice, Secretary 
David Sulzberger, Chairman 
Martin Henry, Sales Manager 
Edward J. F. Thorn, Production Manager 
Lester Orlebeck, Chief Editor 


SERVICES: Industrial, educational, training and 
sales promotion pictures. Specializing in television 
commercials and programs. FACILITIES: Studio 
and sound stages, RCA 35mm magnetic tape, RCA 
35mm and 16mm film recording and re-recording, 
Mitchell 35mm BNC camera, Mitchell 16mm cam- 
era, carpenter shops, animation department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Questions & Answers, Sales 
—Report to Dealers (OIC); Courtesy is Contagi- 
ous (Theatre Owners of America); You Can do it 
Too (Whiteman); Berna-Finney (Westinghouse). 
r'V COMMERCIALS: for Speidel, Pall Mall, Ben- 
rus, Griffin, Aeroshave, Oldsmobile Spectaculars, 
Simoniz, Noxema, Conti Shampoo, ZBT Baby 
Powder, United Gas Co., Bodysheen, Hy-Lite, Ar- 
rid and Ironized Yeast. 


VOGUE-WRIGHT STUDIOS 
225 Fourth Avenue, New York, N. Y. 
Phone: ALgonquin 4-3400 
Louis Kaep, Vice-President 
(see complete listing in Chicago area) 
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ROGER WADE PRODUCTIONS 


15 West 46th Street, New York 36, N. Y. 
Phone: Clrcle 7-6797 
Date of Organization: 1946 








Roger Wade, Owner 
Holbrook Clark, Director, 
Creative Photography 
Clyde Strohsahl, Art Director 
Lehman Kleppinger, Animation Cameraman 


SERVICES: Motion pictures, black-and-white and 
color, sound slidefilms, slide presentations, TV 
commercials, slides. FACILITIES: Studio with 
cutting room, dark rooms, animation stand, 16 & 
35mm cameras, complete still equipment and 
processing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Bonus for Business (Rem- 
ington Rand); Peelable Plastic Packaging (East- 
man Chemical Corp.). SLIDEFILMS: Ten Suc- 
cess Stories (Direct Mail Advertising Association); 
The End of Loosening (Nylock Corporation); 
High Standards (Pfaff & Kendall, Inc.). 


BUSINESS SCREEN MAGAZINE 


WARNER NEWS, INC. 


(Subsidiary of Warner Bros. Pictures, Inc.) 
625 Madison Avenue, New York 22, N. Y. 

Phone: MUrray Hill 8-2100 

Date of Organization: 1947 

Norman Moray, President 

Walton C. Ament, Vice-Pres. & Gen. Mgr. 

Andrew L. Gold, Producer, Chief of Spec. 

Mark Stone, Business Manager 


SERVICES: Complete documentary, commercial 
and industrial motion picture producing organi- 
zation. Color, black & white—l6mm & 35mm. 
FACILITIES: At New York Office: Major motion 
picture production facilities, including studio; 
two recording rooms, double-channel and mag- 
netic tape; three projection rooms; full music de- 
partment with extensive music library; complete 
foreign language translating and re-recording fa- 
cilities; complete motion picture camera studio 
and location equipment; cutting rooms; extensive 
film library; top staff personnel. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Big Five (Melville 
Shoe Corp.); 40 Years of Progress (International 
Business Machines Corp.); Survival on Polar Sea 
Ice (U.S. Air Force); Annual Report (Metropolitan 
Life Insurance Co.); My Latvia (United States In- 
formation Agency) and others. 


WILDING PICTURE PRODUCTIONS, INC. 
Ted Westermann, V.P., 385 Madison Avenue, 
New York, N. Y. Phone: PLaza 9-0854, 

(see complete listing in Chicago area) 
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WILLARD PICTURES, INC. 
45 West 45th Street, New York 36, New York 
Phone: LUxemburg 2-0430 
Branch Office: Editorial, Cutting, Projection, 
Recording, Animation: 550 Fifth Ave., N. Y. 
Date of Organization: 1932 
I. W. Willard, President 
John M. Squires, Jr., Vice-Pres., Gen. Mgr. 





SERVICES: Industrial, medical, educational, sales 
and job training motion pictures and slidefilms; 
training films for U. S. Armed Forces and Gov- 
ernmental agencies; theatricals; television film 
shows and commercials. FACILITIES: Mitchell 
NC cameras and camera-top station wagons, port- 
able generators, field sound recording instruments; 
pioneer in industry techniques and equipment; 
color production in East and South America for 
theatrical producers; animation department; pro- 
jection and cutting rooms; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Smallest Foe (Lederle 
Laboratories); Helping the Taxpayer, Your In- 
come Tax—1955 (American Institute of Account- 
ants); Illusions Unlimited (National Broadcasting 
Co.); Princeton University Reunion (Princeton 
University); Meteorology (Roger Stone); Con- 
veyors (Hewitt-Robins Inc.); Aluminum (Alumi- 
num Limited); Training Films for Armed Forces. 
TV COMMERCIALS: for various clients and 
agencies. East Coast shooting for Warner Bros. 
pictures. 





Raphael G. Wolff Studios, Inc. 


Dicran Nahigian, 330 Park Avenue, New York 
City. Phone: PLaza 5-5386. 
(see complete listing in Ios Angeles area) 


ANNUAL PRODUCTION REVIEW 





District of Columbia 





Atlas Film Corporation 


913 Warner Bldg., Washington 4, D. C. 
(see complete listing in Chicago area) 


BYRON, INCORPORATED 


1226 Wisconsin Ave., N.W., Washington 7, D.C. 
Phone: DuPont 7-1800 





Date of Organization: 1938 


Byron Roudabush, President 

George T. Merriken, Vice-President 
Peter J. Agnew, Secretary 

Dr. Frank G. Kear, Treasurer 

Joseph K. Hooper, Laboratory Manager 
Dudley Spruill, General Manager 

Glenn Johnston, Director of Photography 


SERVICES: l6mm films for television, training, 
sales and public relations. FACILITIES: Studio 
and laboratory, sound, stage, recording, art, anima- 
tion, photography, editorial, developing, printing, 
color print, processing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Conelrad (Federal Civil 
Defense Admin.); Shrimp Please (Fish & Wildlife 
Service); Post Mortem Tissue Donation (National 
Selected Morticians); The Big Test (National Fer- 
tilizer Association). ‘TELEVISION FILMS: Facts 
Forum (Facts Forum); Town & Country Time 26- 
week syndicated TV series. 





Science Pictures, Inc. 
Sidney A. Gerbich, 1737 “H” St., N.W., Washing- 
ton 6, D.C. Phone: EXecutive 3-1092. 
(see complete listing New York City area) 





Maryland 





INTERNATIONAL MOTION PICTURE 
CONSULTANTS, INC. 
Norwood Rd., R.F.D. #3, Rockville, Maryland 

Phone: Lockwood 5-0673 


Date of Organization: January, 1951 
Philip Martin, Jr., President & Treasurer 
George Scharr, Vice-President 

Hollis R. Boyd, Secretary 


SERVICES: Production of 35mm and 16mm mo- 
tion pictures. FACILITIES: Use the complete fa- 
cilities of Capitol Film Labs. in Washington, D. C. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Your Union in Action 
(Communication Workers—C.1.0.); Tool Up for 
Leadership and March Toward Freedom (United 
Gas Coke Workers—C.1,O.); Natural Rubber in 
Roads (Natural Rubber Bureau); Mechanical Mule 
(Carl Byoir & Associates, Inc. for Willys Motors). 





Mode-Art Pictures, Inc. 


Chester A. Lindstrom, 4718 Dorset Ave., Chevy 
Chase 15, Md. 
(see complete listing in Pittsburgh area) 





Your Dependable Buyer’s Guide 
*% The pages of this Annual Production Review 
provide reference data attested for accuracy by 
executives of all listed companies. Client and film 
references are provided as warranty of recent ex- 
perience in business film production. 


New Jersey 


ON FILM, INC. 
Princeton, New Jersey 
Phone: Belle Mead, N. J. 3200 


Branch: 10 East 49th St., New York, N. Y. 
Phone: PLaza 9-1976 


Date of Organization: 1951 


Robert Bell, President 

Frederick Johnston, Treasurer 

Thomas Hughes, Director of Sales 

Tracy Ward, Executive Producer 
Constance Garvin, Business Manage) 
Yngvar Haslestad, Production Control Drv. 
Leslie Crocker, Dir. of Photography 
Barbara Norris, Executive Director 

Gene Collins, Art Director 

Helen Scoppettone, Office Manage) 


SERVICES: Creation, production and distribution 
of motion pictures, sound slidefilms and T'V com- 
mercials for industry, Government, agriculture and 
television. Public relations, sales promotion, met 
chandising, medical and training films. FACILI- 
TIES: 16mm and 35mm cameras, 5500 sq. {t. sound 
stage, animation stand and camera, magnetic re- 
corders, art department, staff writers, directors, 
cameraman, editors and artists. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Some Ideas (Chrysler 
Corp); The Busiest Place in Town (New Jersey 
Education Association); Treatment of Candidiasis 
and Studies in Human Fertility revised (Ortho 
Pharmaceutical Corp.); The Scott Hi-Speed Paster 
(Walter Scott & Co., Inc.). SLIDEFILMS: Pan 
Screen Advertising Presentation (Radio Cerp. of 
America); A New Retirement Proposal (New 
Jersey Education Association). 


THE PRINCETON FILM CENTER, INC. 


Princeton, New Jersey 
Phone: PRinceton 1-3550 


Date of Organization: 1940 

Branch: 270 Park Ave., New York City 
Phone: PLaza 5-0322 

Gordon Knox, President 

Alfred F. Califano, Business Manage) 
Bradford K. Cross, Sales Manage) 

Carlo Arcamone, Film Editoi 

Sumner Lyon, Chief Write) 


SERVICES: Producers of special purpose motion 
pictures, television programs on film; television 
commercials. Nationwide distributors of sponsored 
and television films. FACILITIES: l6mm and 
35mm cameras; sound stage, Western Electric 
sound system, mobile sound location truck, mobile 
generator and camera Car. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: There Are No Strangers 
(Welfare Federation of Newark, N. ].); Right 
Package, Faster Than You Think (Westinghouse 
Electric Corp.); The Long Street (Ingersoll-Rand); 
Aseptic Procedures Oral Surgery, Seabased Heli- 
copters, Catapult Signals and Launching Proce 
dures, Mark 7 Mod 1 Arresting Engine (U. S. 
Navy); Building Dreams (Structural Clay Prod- 
ucts, Inst.); Pipe Dreams Come True (Orange 
burg Pipe Manufacturing Co.); Mightier Than the 
Sword (Bureau of Independent Publishers and 
Distributors of the U. S. and Canada); Time, 
Space & Dollars (Crescent Truck Company); The 
Changing Scene (Esso Standard Oil). TV COM- 
MERCIALS: for Keebler-Weyl Baking Company, 
Oldsmobile (Dealer commercials, Spectacular and 
Theatre commercials), AC Spark Plug. 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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MIDDLE ATLANTIC 


New Jersey Listings: Continued 
RIVERSIDE PICTURES 


North Hackensack, New Jersey 

Phone: Teaneck 6-2986 

Date of Organization: November, 1945 
Ed. W. Bensen, Proprietor 


SERVICES: Sales promotion, public relations and 
training motion pictures. Slidefilms (color—sound). 
FACILITIES: Equipped for 16mm productions in 
color and sound, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Talking Trucks and Mod 
ern Communication With Microwave (Federal 
Telephone & Radio Co., Div. of International 
Telephone & Telegraph Corp.); The Profit Plan 
(The Leewal Company); Anaconda Presents PG's 
(The American Brass Co., Sub. of Anaconda Min 
ing Go.); Racing Thrills Afloat and Racing Cham 
pions Afloat (The Gulf Oil Corporation). 


New York State 


HOLLAND-WEGMAN PRODUCTIONS 
233 North Street, Buffalo, New York 
Phone: EL 4600 

Date of Organizaton: 1952 

Sheldon C. Holland, Partne) 

Edward ]. Wegman, Partner 

James I. Allan. Editorial Chief 

Paul G. Ent, Director of Photography 
Helen M. Brayman, Directo 

Robert E. Flynn, Writer-Director 

Nancy A. Getman, Production Coordinator 
Gordon ]. Christopherson, {rt Director 


SERVICES: Sales, sales promotion and _ instruc 
tional films for business and industry; medical, 
educational and scientific films; slidefilms:; com 
mercials and programs for television. FACILI 
PIES: Sound stage, blimped studio cameras, 16mm 
magnetic studio recorder, 16mm magnetic port 
able recorder, 3 channel l6mm magnetic film 
dummies for mixing, 14 inch magnetic Rangertone 
syne recorder, animation stand, art department 
creative staff, music library, film vault. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Evanston, 1954 (World 
Council of Churches); The People Who Couldn't 
Be Helped (Community Chest of Buffalo & Erie 
County); Harnessing a River (Corps of Engineers, 
U. S. Army): Go-Go-Go With V40 and Concrete 
Sawing (The Carborundum Co.): Pocket Plenty of 
Profits (Columbus-Mckinnon Chain Corp.); For 
Today and Tomorrow (Catholic Diocese of Bul 
falo). TV COMMERCIALS: for Fedders-Quigan 
National Gypsum. Morrison Steel Products, New 
York Telephone Company, Fanny Farmer, Wild 
root, Trico Products. 


McLARTY PICTURE PRODUCTIONS 
15-47 Stanley Street. Buffalo 6, New York 
Phone: Taylor 0332 
Date of Organization: 1934 
Henry D. McLarty, Owner and Exec. Prod 


SERVICES: Exclusively 16mm industrial, scientific 
and educational films: l6mm short subjects and 
spots for television. FACILITIES: Sound stages, 
Maurer cameras. Stancil-Hoffman magnetic record 
ing system, J. A. Maurer optical recording system, 
mobile truck facilities for industrial coverage. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Happiest Time 
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(Rochester Community Chest); The Scott Air-Pak 
(Scott Aviation Corp.); Kendall Presents (Kendall 
Refining Co.); The Barcalounger (Barcola Mfg. 
Co.); Summer Twinsulation, Winter Twinsula- 
tion, Asbestos Siding and Plastering Technique 
(National Gypsum Co.). SLIDEFILMS: More 
Sales with Tycos (Taylor Instrument Companies). 





ROQUEMORE FILMS 

14 Mt. Vernon Blvd., Hamburg, N. Y. 
Phone: FRontier 3876 
Studio: 42 Pearl Street, Buffalo 2, New York 
Phone: MOhawk 2512 
Date of Organization: 1940 
Everett E. Roquemore, Director & Gen. Mgr. 
Mildred B. Roquemore, Secretary and 

Assistant Director 


SERVICES: Motion pictures and slidefilms for 
business, education, industry and television. FA- 
CILITIES: Equipment trailer, reflectors, skrims, 
dollies, etc. for location work and complete profes- 
sional lighting equipment; sound recorders, mike 
booms, dollies, floating walls, moving backgrounds, 
overhead lights, etc. for studio work. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Exposition Highlights and 
The Midway (Morrison Productions);County Fair 
and Niagara Holidays (R-M Travelogs). TV Series 
for several sponsors. Only references submitted. 


Pennsylvania 
(Philadelphia, Pa. Area) 


% 


DeFRENES COMPANY 
1909-11 Buttonwood St., Philadelphia 30, Pa. 
Phone: Rittenhouse 6-1686 
Date of Organization: 1916 
Joseph DeFrenes, President 
John E. DeFrenes, Vice-President and 

Production Manager 

Richard DeFrenes, Asst Production Mer. 
Frank Heininger, Director 
John C. Westing, Director 
Stephen A. Ciechon, Editorial Chief 
Harry E. Ziegler, Jr., Art Director 
Michael Levanios, ]r., Chief Cameraman 
Hal Magargle, Chief Sound Engineer 


SERVICES: 16 & 35mm motion picture produc 
tions from script development, production, audi- 
ence testing, national distribution. Color, black- 
and-white; sound, silent; animation; film-o-graphs, 
slidefilms; TV films and commercials. FACILI- 
TIES: Sound stage “A” 80’ x 100’; Sound stage 
“B” 40’ x 60’. RCA Sound System including 35mm 
Magnetic and Film Channels—complete recording 
and re-recording facilities for both film and tape. 
Looping facilities. Lighting equipment available to 
outside producers on rental basis. Music library. 
Film storage vault, 35mm and 16mm cameras and 
dollie Ss. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Stop, Look and Listen 
(Reading Railroad); Protected Cargoes (The In- 
surance Company of North America); Mystic Sea- 
port (Marine Historical Association); Bovine Ke- 
tosis (E. R. Squibb & Sons); Shrines of Judaism in 
Curacal; (14) Training Films for the Navy in fields 
of Aviation, Medicine, Electronics, Ordinance and 
Engineering; Training film for U.S. Air Force; (2) 
Recruiting Films for U.S. Air Force; Medical film 
for U.S. Air Force. SLIDEFILMS: for RCA Vic- 
tor, SKF, Atlantic Refining and others. TELE- 
VISION FILMS: Series of fifteen minute T.V. 
program films featuring Reverend Donald Gray 
Barnhouse, general subject The Bible and You. 
PV COMMERCIALS: for over 50 clients. 


LOUIS W. KELLMAN PRODUCTIONS 

Div. of News Reel Laboratory 

1729-31 Sansom Street, Philadelphia 3, Pa. 

Phone: Rittenhouse 6-3892 

Date of Organization: 1920 

Louis W. Kellman, Pres. & Exec. Produce) 

Howard Vogt, General Manager 

Paul Wendkos, Principal Director 

John Burke, Director of Photography 

Morris Kellman, Chief Editor 

Marshall G. H. Lewis, III, Director, Adv. & 
Public Relations 

William R. Young, Lab. Supur. 

Peter Farrow, Art Director 


SERVICES: Complete production from script in- 
ception to finished film of motion pictures (16mm 
& 35mm) for industry, sales, advertising, public 
relations, medicine, information, fund raising, TV, 
I'V commercials, in black and white and color. 
16mm Wide-Screen SalesScope and special Filma- 
graph animation is also available to clients. Com- 
plete 16mm laboratory is maintained for black and 
white processing and printing. FACILITIES: Re- 
cording dept.; 2 Maurer recorders; Maurer film 
phonographs, Fairchild disc recorders, Rangertone 
studio model console tape recorder; Magnacorder; 
Stancil Hoffman recorder and Maurer recording 
equipment including mixing amplifier. 16mm lab 
equipped to develop black, white negative; 4 BkH 
printers with automatic light change boards; De- 
pue reduction machine 35 to 16, and 16 to 35 
blowup; EDL 16mm developing machine for East- 
man color. Cameras: 16mm Maurers, No. 12 Pro 
Auricon with single system sound; 20 Cine Spe- 
cials No. 2’s with 40-200 foot film changers and 
12-80-DA B&H., Arriflex, 1 blimped Mitchell. 
Lighting equipment; facilities for transparency, 
slide film work, animation dept. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Foundation for Good 
Public Relations (Philadelphia Electric); Platinum 
Process Gasoline and Meet Our Dealers (Atlantic 
Refining); Your Air National Guard (Pennsyl- 
vania Air National Guard); Rx For Health (Com- 
monwealth of Pennsylvania); Philadel phia-Histori- 
cal Heritage (The City of Philadelphia); Highway 
to the World (The Delaware River Port Author- 
ity); Snow Suit Time, Lazy Lucy and Happy the 
Healthy (Philadelphia Dairy Council); Backstage 
at the Orchestra (The Madway Organization). 
r'V COMMERCIALS: for Ditman & Kane Agency 
(The Lester Piano Company); Richard Foley 
Agency (Abbott's Ice Cream); Ralph Hart Agency 
(Magic Milk Shake Commercial); Philip Kline 
Agency (M.A.B. Paints); Aitkyn-Kynett Agency 
(Mrs. Paul's Frozen Foods); Ecoff & James Agency 
(Wetherill Paints); Adrian Bauer Agency (Frank's 
Beverages); Richard Foley Agency (Mrs. Smith 
Pies); 35mm theatrical for The Charles E. Hires 
Co. 


PHOTO-ARTS PRODUCTIONS, INC. 
2330 Market Street, Philadelphia 3, Pa. 
Phone: Rittenhouse 6-3696-7 
Date of Organization: 1948 
George M. Adams, President 
Walter E. Dombrow, Vice-President, 

Dir. of Photography 
Rita A. Baldino, Business Manages 
Robert T. Hoban, Sales Manager 
Eugene Gelber, Writer-Director 
Jos. R. Mayer, Unit-Head Cameraman 
Harold Hodgeman, Studio-Head Cameraman 
Ralph Humphreys, Still Dept. Manager 
Joseph Dombrow, Film Processing 


SERVICES: 16 & 35mm motion pictures for indus- 
try, training and TV; sound slidefilms. Produc- 





(LISTING CONTINUED ON FOLLOWING PAGE) 


BUSINESS SCREEN MAGAZINE 





Peerless 
Services 
include: 


Peerless Protective and 
Preservative Film 
Treatments 

Release Prints, Trailers, 
Television Shows on Film, 
Kinescopes, TV Commercials, 
Theatre Screen Advertising, 
Prints for Continuous Projection 
Negotives, Masters, Originals, 
Filmstrips, Transparency Slides, 
Microfilm 


Film Rejuvenation 


Shrinkage Reduction 
Scratch Removal 
Rehumidification 

Cleaning and Repairs 


Film Library Servicing 
Shipments, Inspection, 
Cleaning, Repairs, Inventory 
and Booking Records, Storage 


Servicing TV Shows on Film 


Insertion of Commercials, Shipments 


to Stations, Booking Records, 


Follow-up, Inspection on Return, 
Cleaning, Repairs, Replacements, 
Storage, Substitution of 
Commercials, Reshipments 


Film Distribution Servicing 
Storage pending orders, 
Inventory Records, 
Shipments to Purchasers 


Filmstrip Packaging 
Breakdown of rolls into strips, 
Packaging in cans, Labeling, 
Boxing of Sets, Storage 
pending orders, Shipments 


PRODUCTION REVIEW 








A Message of interest to: 


Motion Picture Producers, 

Distributors, Advertising Agencies, 
Sponsors, Film Libraries, 

TV Film Producers and Distributors. . . 


NG 


Without exception, 

ALL film should be treated, if 
you are to get maximum results in 

terms of good projection and number of 
showings. Without treatment, your film— 

from initial release to the last booking—is much 
more susceptible to damage. And damaged film 
can result in an indifferent audience. 





Peerless Treatment is only one of the services we offer 

to users of film. But we feel it is the most important, 
because its objective is to start prints off right and 

keep them in good condition longer. It is the finishing 
touch and the least expensive item in the whole process of 
picture-making. Yet it safeguards millions of dollars 
invested in film. When you order prints, don’t 

forget to include “PEERLESS TREATMENT” in 

your purchase order. 


And, if you have film that has become “‘hurt”’ or “‘tired’’ 
—scratched, edge-nicked, brittle, warped, or just 

dirty and oily, call on Peerless service to salvage it— 

not only your prints, but also your negatives and originals. 


EERLESS 


FILM PROCESSING CORPORATION 


165 WEST 46th STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


21 YEARS EXPERIENCE IN SAFEGUARDING FILM 





PEERLESS TREATMENT available also through thaatanel Licensees in 
faciiey-\clom moy-Vae ar me) BAe), mr mel a8 (Olam melee d’ lelelem me). by tm Oe 


NEW YORK e PORTLAND e SAN FRANCISCO e: ST..PAUL e WASHINGTON 


Berne e@ Brussels @ London and Denham e Mexico City e Sydney e@ The Haque e Toront 
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MIDDLE ATLANTIC 


Pennsylvania Listings: Continued 





PHOTO-ARTS PRODUCTIONS 


tion from story board, script, set construction, 
etc. to screen. FACILITIES: Four-story building 
with main drive-in studio, 30x106x21-foot ceiling. 
Second studio for TV commercials, 30x40 feet. 
Projection room, conference room; permanent 
kitchen set; editing, etc. Double and single system 
sound cameras, sync. sound recorder; 4 channel 
mixer; interlocked playback; music library; re- 
versal and negative processing machine; complete 
location crews; fully staffed and equipped still 
studio and laboratory. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Panther Valley (CBS 
American Week); Lawn Boy Story (Geare-Marston 
Agency); For Fair Play (Commonwealth of 
Penna.); Beauty ef the Earth (S. L. Allen, Inc.); 
Chipzels (]. Cunningham Cox Agency). 


Stanley Neal Productions, Inc. 
Harrison W. Wood, Sales Mgr., 1420 Walnut St., 
Philadelphia, Pa. Phone: PEnnypacker 5-6135. 
(see complete listing in New York City area) 


Pittsburgh, Pa. 
The Jam Handy Organization, Inc. 
J. M. McCollom, in charge. Gateway Center, Pitts 
burgh. For detailed description of complete 


services and facilities see listing text under Detroit 
Area. 


MODE-ART PICTURES, INC. 
1022 Forbes Street, Pittsburgh 19, Pennsylvania 
Phone: Express 1-1846 


Branches: Western Reserve Bldg., Cleveland 13, 
Ohio, 6063 Sunset Boulevard, Hollywood 38, 
Calif., and 4718 Dorset Ave., Chevy Chase 15, 
Maryland 


James L. Baker, President 

Robert L. Stone, Exec. Vice-President 
H. John Kemerer, Vice-President 
John H. Ware, Vice-President—Sales 


SERVICES: Industrial, educational, public rela- 
tions and television motion picture productions 
and TV commercials. FACILITIES: Fully staffed 
and equipped with 35mm & l6mm magnetic and 
photographic, recording and editorial facilities. 
Sound stage. Locations in Pittsburgh, Cleveland, 
Hollywood and Washington, D. C. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Deep Drawing of Stain 
less Steel (Allegheny Ludlum Steel Corp.); Black 
Gloves (Community Chest of Allegheny County); 
67 Melody Lane (Trans-Video Corporation); More 
Than a House (Brown & Vaugh Development 
Co.); Born to Fly (Aero Supply & Mfg. Co.). 


MPO Productions, Inc. 

William Henning, 501 Berger Bldg., Pittsburgh. 
Phone: COurt 1-2588. 
(see complete listing in New York area) 


An EXCLUSIVE Listing of Specialists 
* The producers supplying complete listing text 
in these pages provide you with the one depend- 
able source of these specialized services for all 
types of business, government and television films 
and other forms of audio-visual communications. 
Listings are not paid space but restricted to com 
plete replies which include minimum references. 







WARREN R. SMITH, INC. 


117 Fourth Ave., Pittsburgh 22, Pennsylvania 
Phone: EXpress 1-4410 

Date of Organization: September, 1952 
Warren R. Smith, President 

Regis Cordic, Vice-President 

Arnold D. Wilner, Secretary 

James K. Walker, Treasurer 

John Freeman, Production 

Dale Thompson, Animation 

John W. Zwergel, Laboratory 

Peter Manners, Sales 


SERVICES: Complete 16mm production and lab- 
oratory service; complete animation department, 
35mm photography and production. FACILI- 
IES: 35mm Bell and Howell, Auricons (400’ & 
1200), Kodak cine specials, reversal, negative- 
positive processing, magnetic recorders for 14” & 
l6mm tapes, studio and workshop, BkH, RCA 
projectors, Union Berlin step printer for sound 
and picture (B&W) or color, 3 channel magnetic 
mixing, Maurer 6 track optical recorder, anima- 
tion stand, editorial rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Making Time at Alcoa 
(The Standard Register Co.); The Abbie Neal 
Show (Abbie Neal); Continuous Casting (Koppers 
Company); Rolling Your Way (Pittsburgh Steel); 
New Steel Industry for Venezuela (U. S. Steel). 


Wilding Picture Productions, Inc. 
Ralph Maitland, 429 4th Avenue, Pittsburgh, Pa. 
Phone: GRant 1-6240. 
(see complete listing in Chicago area) 





GEORGIA*KENTUCKY:*LOUISIANA 


TENNESSEE AND VIRGINIA 


Georgia 


BEELAND-KING FILM PRODUCTIONS 
752 Spring Street, N.W., Atlanta, Georgia 
Phone: ELgin 7558 

Date of Organization: 1952 


C. D. Beeland, Partner & Production Mer. 
R. W. King, Partner & Sales Mgr. 

Richard A. Walsh, Producer-Director 

L. E. McCumber, Director of Photography 
D. S. Phillips, Film Editor 

E. Beeland, Make-up 

Harry Herzog, Art Director 

Al Roberts, Sound Engineer 

Ed Burris, Laboratory Manager 

Blanche S. Lee, Sales Promotion 


SERVICES: Cinemascope, industrial and commer- 
cial motion pictures, filmagraphs, sound slidefilms, 
['V programs and commercials, animation. 16 and 
35mm _ processing and printing, sound recording 
and color printing. FACILITIES: 16 & 35mm 
cameras, lighting, recording, dollies, casting and 
direction. Complete 16 and 35mm laboratory facili- 
ties, including Western Electric sound channels. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Valley 35mm color 
Cinemascope for theatrical release; The Expanding 
Frontiers (Georgia Tech. Alumni Foundation); 
The Machinery History Record (U.S. Navy); And 





Then There Was Light (Ga. Electric Membership 
Coop.); Leaders of Tomorrow (Ga. Military Acad- 
emy); Happy Holidays (Ida Cason Gardens). 
TELEVISION FILMS: Nancy Carter's Cook Book 
(Colonial Stores). SLIDEFILMS: 4 Punch Where 
it Counts (The Coca-Cola Company); Man on the 
Driveway (Modern Metal Products). TV COM- 
MERCIALS: for Delta Airlines, Jesse Jewell, 
Kroger, Crosby-Hodges Milling Co., Westinghouse. 





Kentucky 


KENT LANE FILMS, INC. 


1253 So. Third St., Louisville 3, Kentucky 
Phone: Magnolia 8659 

Date of Organization: 1947 

Kent Lane, President and Producer 
Julia Lane, Treasurer 

Howard Hunt, Secretary 

Marian Mudd, Office Manager 

Howard Stiles, Director 

Wanda Receveur, Writer 

Hugh K. Miller, Dir. of Still Photography 
Ben Sandman, Jr., Art Director 

Jack Tarbis, Dir. Music & Sound 
Eleanora Meiman, Casting Director 

Tom Mulvey, Asst. Producer 


SERVICES: Merchandising, sales promotion, pub- 
lic relations and training films. Television com- 
mercials, slide films, still illustrations, editorial 
service and story boards. FACILITIES: Sound 
stage, recording studio, art and animation depart- 
ment, editing rooms, interlock magnetic film re- 
cording and playback, Mitchell or Maurer, 16mm 
cameras, dolly, all necessary equipment for studio 
or location film production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Loaf On the Job (Grocers 
Baking Co.); Mobile Maid (General Electric); A 
Fitting Story (Tube Turns); In Flight Feeding 
(Reynolds Metals). TELEVISION FILM: Ken- 
tucky Story (State of Kentucky). SLIDEFILM: 
Know Your Church (Cumberland Presbyterian 
Church). TV COMMERCIALS: for General 
Electric Company, Devoe & Reynolds and Peaslee 
Gaulbert. 


Louisiana 
COMMERCE PICTURES 


525-527 Poydras Street, New Orleans, Louisiana 
Phone: MAgnolia 5026 


Date of Organization: 1940 
Robert Wiegand, President 


SERVICES: Motion pictures—35mm_ advertising 
and institutional; 16mm _ institutional and TV 
spots. FACILITIES: Silent and sound stages, 
35mm and tape recording, continuous process de- 
veloping, cutting, matching and editing; lights; 
Mitchell and Bell & Howell cameras. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Fair Grounds 1954 (Fair 
Grounds Corp.); Mix-O-Gas (General Gas); The 
New Delta Control (Delta Tank Corp.); L & J 
Wines (Jas. E. Comiskey Co.); Crystal (Baumer 
Foods, Inc.). 





Virginia 
Polaris Pictures, Inc. 


Hugh Peters, Co-Producer, 227 West Boscawen 
Street, Winchester, Virginia. 
(see complete listing in Los Angeles area) 


BUSINESS SCREEN MAGAZINE 








Tennessee 





CONTINENTAL PRODUCTIONS CORP. 


539 Vine Street, Chattanooga Tennessee 
Phone: 7-4302 


Date of Organization: 1952 


James E, Webster, President & Exec. Producer 

Gene A. Carr, lV’. P. & Exec. Director 

H. L. Thatcher, Treasurer 

Thomas Crutchfield, Secretary 

Glenn A. Westbrook, Sales Mgr. 

Charles L. Doughty, Mgr. Animation & Art 
Dept. 


SERVICES: 16 and 35mm color and black and 
white live and animated motion pictures; sound 
slide films; and industrial sales, sales and person- 
nel training, documentary, public relations, medi- 
cal, educational, and TV films. Producers also of 
FilmoRama productions (16mm version of Cine- 
mascope), color stills for display, and Stereo pre- 
sentations. FACILITIES: Full production facil- 
ities, including 16 and 35mm cameras, sound stage 
and recording rooms, mobile location unit, syn- 
chronous recorders, single system cameras, Filmo- 
Rama lenses, over 125,000 watts of lighting equip- 
ment, and complete art and animation dept. Perma- 
nent cPeative staff—writers, directors, cameramen, 
editors, artists, sound engineer, and musical di- 
rector. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Mr. Blevins & The Coun- 
ter Code (The Krystal Co.); Log Pond Construc- 
tion, Harvest From the Forest (Bowaters Southern 
Paper Corp.); Sheer Glamour (Davenport Hosiery 
Mills Corp.); Cramet is Born (Cramet Company 
— Sub. of the Crane Co.); McCallie Summer Camp 
(McCallie School for Boys); Baylor Summer 
Camp (Baylor School for Boys); Training Aids 
(Currin Company, Inc.); Custom Made Technical 
Ceramics (American Lava Corp. — Sub. of Minne- 
sota Mining & Manufacturing); Backgrounds for 
Beauty (Bell & Howell Co. and Continental Pro- 
ductions Corp.). SLIDEFILMS: Pre-Mix Coolers 
and Vendors (Coca-Cola Bottling Co., Thomas, 
Inc.). COLOR TRANSPARENCIES: Orchid 
Promotion (Rivermont Orchid Gardens); Catalog 
Inserts (Southern Electrical Corp.). TV COM- 
MERCIALS: for Cavalier Corporation, The Krys- 
tal Company, Fleetwood Coffee Company, M. M. 
Hedges Mfg. Co., The Double-Cola Co., The Pio- 
neer Bank, Currin Company, Inc., Chattanooga 
Gas Co., Mayfield Dairies. 
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SAM ORLEANS AND ASSOCIATES, INC. 
211 W. Cumberland Ave,, Knoxville 15, Tenn. 
Phones: 3-8098 and 4-1301 
Branch: 550 Fifth Avenue, New York City, N. Y. 
Date of Organization: 1946 
Sam P. Orleans, Executive Producer 
Lawrence Mollot, Associate Producer 


SERVICES: Public relations, training, surgical and 
medical films; television films; slidefilms. FACILI- 
TIES: Studios, production equipment; cutting 
rooms; portable synchronous tape recorder. Pro- 
jection and recording room. Transportation equip- 
ment. 3-D cameras and projection equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Special Progress Reports 
and Gaseous Diffusion Plant Expansion at Oak 
Ridge and Paducah (Atomic Energy Commission); 
A Step in the Right Direction (U.S. Air Force); 
The Second Hundred (Michigan State College); 
Your Health Department in Action (City of Knox- 
ville). 


ANNUAL PRODUCTION REVIEW 












* 
EAST 
(INDIANA - 


CENTRAL 
MICHIGAN) 





OHIO - 





Indiana 


% 

AMERICANA PRODUCTIONS, INC. 
2213 No. Merjdian Street, Indianapolis 4, Ind. 
Phone: WAlInut 3-1969 
Branches: New York 17, 424 Madison Ave., 
PLaza 8-2740; New York 19 (production office) 
680 Fifth Avenue, CIrcle 7-1994 
Donald V. Nestingen, Producer-Director 
Donald A. Haldane, Producer-Director 
Robert Braverman, Producer-Director 
Sol Fried, Associate Producer 
J. M. Spragg, Office Manager 
Robert C. Crichton, Script & Story Dept. 
David L. Bichler, Scientific Research & Liaison 
Charles Lichtenstein, Photographic Section 
Joseph Mara, Art Director 

SERVICES: 16 & 35mm live and animated, docu- 
mentary and entertainment, sales, civic, industrial, 
agricultural and public relations motion pictures 
and slidefilms. TV films and commercials. Visual 
aids consultation and planning services from idea 
to complete distribution. FACILITIES: Com- 
plete creative staff and technical facilities. Versa- 
tile equipment for industrial location and special 
events filming. Production, distribution and sales 
facilities in Indianapolis and New York. Integrated 
staffs and coordinated inter-city facilities, high- 
speed production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Modern Soil Builders, A 
Feature Report on the Farm Progress Show, and 
Man Against Hunger (Nitrogen Division, Allied 
Chemical and Dye Corporation); Belle Glade, 
Florida (Chamber of Commerce); Fort Myers 
Beach, Florida (Beach Holiday Club); We Move 
Mountains (Green Construction Company); Meet 
Mr. Safety and Driving for Eastern (Eastern Mo- 
tor Express, Inc.); Built for Life (The Wayne 
Works); Alert to the Future (American National 
Bank). TELEVISION FILMS: film features for 
House Detective television show. 





FRINK FILM STUDIO 

1414 Thornton Street, Elkhart, Indiana 
Phone: 3-0274 

Date of Organization: 1951 
Maurice Frink, Jr., Owner 


SERVICES: Slidefilms and motion pictures; color 
and black and white; TV commercials. FA- 
CILITIES: Sound stage, animation, 16mm cam- 
eras, double-system sound, magnetic film and tape 
recording; dubbing, 7-channel mixing, editing, 
screening, script writing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Millions of Variable Re- 
sistors and Manufacturing Millions of Variable 
Resistors (Chicago Telephone Supply Corp.); A 
Matter of Life (Cancer Society of St. Joseph 
County); Bathing At Its Best (Henry Weis Manu- 
facturing Co.); The United Fund Story (St. Joseph 
County United Fund); Adlake Quality Windows 
(The Adams and Westlake Co.); Elkhart Unites 
(Elkhart County United Fund); Suzan’s Dragon 
(Your Story Hour, Inc.); Valley of Promise (Com- 
mittee of 100 of South Bend and Mishawaka). 
SLIDEFILMS: The Vacuum Power Story and 
Carburetors (Bendix Products Div., Bendix Avia- 
tion Corp.).§ TV COMMERCIALS: for Miles 
Laboratories, O’Brien Paint Corp., Gilbert's Cloth- 
ing Store and others. 


GALBREATH PICTURE PRODUCTIONS, iNC. 
2905 Fairfield Avenue, Fort Wayne, Indiana 
Phone: Harrison 4147-8 
Date of Organization: 1948 
Richard E, Galbreath, President 
John W. Watson, Treasurer 
Guy P. Fitzsimmons, Editor 
Claude Cole, Camera 
Allen C. Moore, Sound Engineer 


SERVICES: Complete industrial motion pictures, 
l6mm color, black & white, RCA licensee. FA- 
CILITIES: Sound stages, 200,000 watts lights, edit- 
ing, printing, laboratory, Mitchell camera equip- 
ment, RCA 6 channel record and re-record, musi¢ 
libraries. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Winter Wonderland (Gen- 
eral Electric); Men Machines & Miracles (York 
Corporation); Million Dollar Castle (National As 
sociation Homebuilders); Formula X and Money 
Making Methods (National Homes Corporation). 





SCOPE PRODUCTIONS, INC. 
4557-59 Marcy Lane, Indianapolis 5, Indiana 
Phone: HUmbolt 5546 
Date of Organization: July, 1953 
Henry M. Stoeppelwerth, Prestdent 
Robert L. Perine, Secretary-Treasure? 


SERVICES: 16mm sound motion pictures; 35mm 
sound slidefilms; recordings for industry, educa- 
tion and television. FACILITIES: Script, titling, 
art, photography, recording, screening, editing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Moving of the U-505 
(LaPlante - Adair Co.). TELEVISION FILMS: 
Sam Snead Show series of 39 three minute golf 
lessons (STV, Inc.). SLIDEFILMS: Facts About 
Fluid Couplings (Twin Disc Clutch Co,); Lente 
Tletin and Antibiotic Therapy (Eli Lilly and Com 
pany). 


Ohio 
(Cincinnati, Ohio Area) 
OLYMPUS FILM PRODUCTIONS, INC. 


2222 Chickasaw Street, Cincinnati 19, Ohio 
Phone: PA 2184 

Date of Organization: 1948 

James B. Hill, V. P., General Manage) 

C. David Gerber, Sales Manager 

Mary J. Renn, Production Coerdtnaion 
Jack R. Rabius, Dir. Technical Dept. 

Peg Bolger, Dir. Story Department 

S. Harry Wilmink, Chief Editor 


SERVICES: Complete script and production sery 
ices on 16mm color and black and white motion 
pictures and slidefilms. Lip sync or post-recorded 
narration. Script, editing, sound services for 
partially completed films. Location or studio shoot- 
ing. FACILITIES: 4500 square foot sound 
proofed studio; Maurer l6mm cameras; magnetic 
tape sound recording; complete editing equip- 
ment; full range of lighting equipment. Two 
permanent kitchen sets. Other sets built to order. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Fresh Frosted Meats for 
the Food Service Industry (Armour & Co.); Right 
and On Time (Crosley Div.—AVCO Mfg. Corp.); 
Flying Saucers (Economics Laboratory); BCG— 
Vaccination Against Tuberculosis (Research Foun- 
dation); Now I’m In Business (G. 8. Blakeslee & 
Co.). 


(LISTING CONTINUED ON FOLLOWING PAGE) 
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EAST CENTRAL: Ohio 


Wilding Picture Productions, Inc. 
R. L. McMillan, 617 Vine St., Cincinnati, Ohio 
Phone: GArfield 0477. 
(see complete listing in Chicago area) 


Cleveland, Ohio 


CINECRAFT PRODUCTIONS, INC. 
°515 Franklin Blvd., Cleveland 13, Ohio 
Phone: SUperior 1-2300 
Date of Organization: 1939 
Ray Culley, President 
Richard F. Reynolds, General Manage) 
Paul Culley, Production Manager 
Robert E. Haviland, Producer 
Robert Welchans, Produce? 

Frank Siedel, Scripts 

Harry Horrocks, Chief Cameraman 
Ed Perry, Stills and Animation 
Robert Mowry, Art Director 

William Applegate, Sound 

Charles Toth, Stage Manager 
Josephine Giarmita, Office Manage) 


SERVICES: Industrial sales and job training mo 
tion pictures and slidefilms; T'V spots and pack 
age shows. FACILITIES: Studio, sound-proofed 
stage, floating stage; Mitchell cameras, Fearless 
dollies, M&R booms; lights; diesel generator on 
truck for location; rear projection with 13’ screen; 
multi-camera synchronized shooting and _ projec 
tion; Teleprompter; RCA sound-on-film; Ampex 
tape recorders; disc equipment; art department 
with Saltzman animation stand; 5 man creative 
department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Taconite (Reserve Mining 
Company); Land of Promise (Cleveland Electrix 
INuminating Co.); Milestones of Motoring (Stand 
ard Oil Company of Ohio); The Perfect Parallel 
(Libbey-Owens-Ford Glass Co.); Your Safety in 
Trees (Davey Tree Expert Company); Crystal 
Clear (Fostoria Glass Company). TELEVISION 
FILMS: Ohio Story (39 films for Ohio Bell Tele 
phone Company). SLIDEFILMS: Working for 
Your Future and Profit by Experience (Aluminum 
Company olf America); Overhead Door To Profits 
and The True Story (The Pennzoil Co.); Message 
from Malta (Dresser Manufacturing Company) 
Westinghouse Dehumidifier and others (Westing 
house Electric Corporation); Sales Stimulation 
(Berger Manufacturing Div. of Republic Steel 
Corporation). TV COMMERCIALS: for The 
Glidden Company; Standard Oil Company ol 
Ohio; Alliance Manufacturing Company; The 
Ohio Bell Telephone Company; Willard Storag« 
Battery Company; Libbey-Owens-Ford Glass Com 
pany; Truscon Division and Berger Division of Re 
public Steel Corporation and others. 


% 


ESCAR MOTION PICTURE SERVICE 
7315 Carnegie Avenue, Cleveland 3, Ohio 
Phone: Endicott 1-2707 
Date of Organization: 1912 
Ernest S, Carpenter, President 
Lester Whitney, Laboratory Manager 
\. L. Cope, Editorial Director 
Peg Bowman, Script Department 
Charles Hale, Maintenance 
H. B. Armstrong, Service Manage) 
Charles O'Donnel, Sound Enginees 
Virelnia Carpenter, Office Manage) 


SERVICES: I6mm and 35mm motion pictures 
slidefilms, b&w or color. TV production depart 


ment for special service. Commercial Kodachrome 
specialty; animation. FACILITIES: Sound studio 
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with equipment for all types photography, includ- 
ing lip-sync on both 16mm and 35mm. 16mm and 
35mm film recorders; professional tape recorder 
provides immediate playback. Re-recording from 
16mm or 35mm film, tape or disc. Pro. 16mm and 
35mm cameras; Mole-Richardson lighting. Air con- 
ditioned laboratory 16mm and 35mm_ processing; 
Bell & Howell printers; optical printing 35mm to 
l6mm and l6mm to l6mm, picture and sound. 
Color printing. 16mm and 35mm lacquer coating. 
Sensitometrical quality control, cinex machines 
for 35mm and l6mm. Editing department; ani- 
mation and slidefilm departments. Air conditioned 
screening room. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 35mm shorts for Cleveland 
Plain Dealer; WGAR and BBD&O. 16mm produc- 
tions for Cleveland Range Co.; Cleveland Dept. of 
Recreation; Twinsburgh-Miller Co.; Amer. Society 
of Lubrication Engineers; Nelson Stud Welding; 
Addex Corp. and Barth Corp. SLIDEFILMS: 
for Brush Electronics Corporation; James P. 
Lincoln Arc Welding Foundation; Westinghouse 
Corporation; and Leece-Neville. TV SHORTS: 
H. J. Rand & Associates and Oil City Refiners. 


INDUSTRIAL MOTION PICTURES, INC. 
1706 East 38th Street, Cleveland 14, Ohio 
Phones: EXpress 1-3432 & 1-3491 

Date of Organization: 1945 

\. P. MacDermott, President-Treasure1 

D. E. MacDermott, Secretary 

E. B. Meyers, Production Manager 

J. L. Micuch, Director of Photography 


SERVICES: Motion pictures, slide films, slides and 
still pictures, black and white or color; sound re- 
cording and script. FACILITIES: Cine Special 
and Auricon cameras, 35 and l6mm animation, 
complete lighting, stage, sound studio with five 
channels including tape and l6mm_ recording; 
editing and still picture laboratory. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: New Bridge Ahead (Con- 
crete Products Co. of America); The Builders 
(Wire Reinforcement Institute, Inc.); Decision for 
Ohio (Vhe Special Transportation Committee of 
Ohio Railroads); Ten Days Per Man and Equation 
for Profit (Euclid Division of General Motors 
Corp.). 


Mode-Art Pictures, Inc. 
Donald Jones, Western Reserve Bldg., Cleveland 
13. 


(see complete listing in Pittsburgh area) 


PRODUCTIONS ON FILM, INC. 
1515 Euclid Avenue, Cleveland 15, Ohio 
Phone: SUperior 1-9829 
Date of Organization: January, 1952 
Robert Fleming Blair, President 
James LaMarr, Executive Vice-President 
William C. Blair, Secretary 
Robert R. Carroll, Director of Production 
Mel Horace, Director of Photography 
George J]. Murphy, Laboratory Manage 
Richard Trimble, Studio Manage 
Don Gabriel, Sales 
Dolores. E. Russo, Office Manage 


SERVICES: Creators and producers of sound 
motion pictures and slidefilms for industrial edu- 
cation and promotion. TV programs and com- 
mercials. FACILITIES: Maurer sound system 
and cameras; Auricon single system. Kinescoping 

single system. Cinespecial and Bell & Howell. 
l6mm live recordings and re-recordings from tape 
or disc; sound stages; lighting equipment; editing, 
art, research, writing, stills and anim«t’on depart- 








ments; projection room. Complete laboratory fa- 
cilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Snowball Conference and 
Screwball Conference (Work Simplification Con- 
ference); Every 15 Minutes (Mayors’ Traffic Safety 
Comm., City of Cleveland); Proof by Comparison 
(Standard Oil of Ohio). SLIDEFILMS: The Per- 
fected Tubeless Tire (General Tire & Rubber 
Company). 


Wilding Picture Productions, Inc. 


Dean Cofhn, District Manager, 1010 Euclid, Cleve- 
land. Phone: TOwer 1-6440. 
(see complete listing in Chicago area) 


Canton, Ohio 


Paul Hoefler Productions 
Rep. Martha Heising, 201 Linwood Ave., Canton, 
Ohio. 
(see complete listing in Los Angeles area) 


Dayton, Ohio 


FILM ASSOCIATES, INC. 


1600 So. Dixie Highway, Dayton 9, Ohio 
Phone: WAlnut 2164 

Date of Organization: January, 1946 

E. Raymond Arn, President 

Mildred G. Arn, Vice-President, Treasure) 
Clement V. Jacobs, Secretary 

Edward R. Lang, General Manage) 

Nancy Beatty, Office Manage) 


SERVICES: Complete 16mm motion picture pro 
duction and laboratory services. Television spots. 
Color duplicates. Complete laboratory and sound 
department. New studios completed in fall of 
1954. FACILITIES: Two sound and production 
studios 40’ x 60’ x 16’ and 20’ x 20’ x 9. Complete 
sound department 16mm optical and magnetic, 
Magnetic tape, Disc recorders. Film phonos, Altec 
Mixing console. Kinescoping equipment. Labora- 
tory-negative and positive continuous processors, 
reversal continuous processor, complete printing 
equipment. Editorial and animation departments. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Are Termites Eating You 
Home (Extermital Chemicals); The Air Is Free 
(Seawave—Cincinnati, O.); Restoration of Maxilo- 
Velum (Maxilo-Facial Surgery Dept., Miami Val- 
ley Hospital, Dayton, O.); Watch The Birdie (Syl- 
vania Products); The 1954 Hambeltonian and The 
1954 Little Brown Jug (U. S. Trotting Associ- 
ation). TV COMMERCIALS: for Stockton-West- 
Burkhardt (Hudepohl Beer) (Gibson Wines) 
(Chun King Foods), Midland Ady. Agency (Bur- 
ger Beer), Stokely-Van Camp Food Corp. (Van 
Camp Foods), Worthington Foods (Choplets), 
Byer & Bowman Agency (Gam Beer), J. Walter 
Thompson (Ford Motors). 


Haig and Patterson, Inc. 
131 North Ludlow Street, Dayton 2, Ohio. Phone: 
ADams 9321. 
(see complete listing in Detroit area) 


The Jam Handy Organization, Inc. 
\. M. Simpson, in charge, 310 Talbott Blidg., Day- 
ton 2. Phone: ADams 6289. 
(see complete listing in Detroit area) 
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EAST CENTRAL: MICHIGAN 





Detroit, Michigan 


* 
FLOREZ, INCORPORATED 
815 Bates Street, Detroit 26, Michigan 
Phone: WO 2-4920 
Sound stage: 25305 John R Road, 
Royal Oak Township 
Date of Organization: 1931 


Genaro A. Florez, President 

Hans A. Erne, Executive Vice-President 

Paul A. Kelcourse, Sec.-Treas., Gen. Mgr. 

J. Raymond Cooper, Vice-President, Prod. Mgr. 

John K. Kleene, Creative Director 

Ray B. Helser, Director Specialty Services 

Creative Group Heads: Ernest D. Nathan, Clark 
Broderick, W. L. Thomas, Charles Hooker. 


SERVICES: Consultants, creators, producers for: 
sales and service training, promotion, and man- 
agement; product presentation; technical exposi- 
tion; conventions and exhibits; employee and con- 
sumer relations; economic information. Planning 
and producing slidefilms, motion pictures, trans- 
parencies, Videograph presentations, charts, record- 
ings, models and exhibits, stage presentations, 
manuals, texts, questionnaires, house organs. Offer- 
ing stock shots, a-v equipment, syndications. 
FACILITIES: Six-story main building, equipped 
and staffed for: research, planning, writing, edit- 
ing, all media; layout, art, illustration, technical 
rendering; motion picture photography, 16mm or 
35mm, sound or silent, black-and-white or color; 
still photography. glamor shots, selling scenes, 
technical illustrations, exploded views; photo- 
graphic laboratories, developing, printing, en- 
larging. copying. color duping and _ processing, 
Ozalid reproduction, slidefilm animation; arrange- 
ments for typesetting, letterpress printing, offset 
lithography, silk screening, gravure; film titles. 
New Royal Oak Sound Stages, 4000 sq. ft. com- 
pletely equipped, Mitchell camera equipment, 
Reeves magnetic sync sound. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Old Fashioned Way, 
Remotaire—for Modern Living, The Big Differ- 
ence, The Lilly Digest Story, Spark Plug Servicing, 
Our Company, The Heart of the Home, etc. In- 
complete listing: Sponsors not identified. 


HAIG & PATTERSON, INC. 


15 E. Bethune Avenue, Detroit 2, Michigan 
Phone: TRinity 3-0283 
Date of Organization: 1939 


J. T. Patterson, President 

Earl E. Seielstad, Executive Vice-President 

C. W. Hinz, Secretary 

Branch: Dayton 2, Ohio, 131 N. Ludlow St., 
ADams 9321. 


SERVICES: Industrial sound slidefilms, motion 
pictures, meeting guides, instruction manuals and 
lecture charts. FACILITIES: Complete film stu- 
dio, permanently staffed with writers, artists and 
technicians. 


RECENT PRODUCTIONS AND SPONSORS 
SOUND SLIDEFILMS: Machining the Unma- 
chinable and New Horizons for Quality (Shefheld 
Corporation); The Open Door (Kent-Moore Or- 
ganization, Inc.); Roundtable Series (Cadillac 
Motor Car Division). SLIDEFILMS: Tapping Pre- 
stressed Concrete Pipe (Price Brothers Company), 
TV COMMERCIALS: for The Crest Company. 
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THE JAM HANDY ORGANIZATION, INC. 


2821 East Grand Blvd., Detroit 11, Michigan 
Phone: TRinity 5-2450 


Date of Organization: 1917 


Jamison Handy, President 

Oliver Horn, Executive Vice-President 

John A. Campbell, V. P. (Training Devices) 
Everett Schafer, V. P. (Service Development) 
George B. Finch, V. P. (Sales Development) 
William G. Luther, V. P. (Automotive Contacts) 
Avery W. Kinney, Secretary 

Allan E. Gedelman, Treasurer 


BRANCH OFFICES 


New York: 1775 Broadway, New York 19, N.Y. 
Phone: JUdson 2-4060. Herman Goelz, Jr., 
in charge. 


Cuicaco: 230 N. Michigan Avenue, Chicago I, 
Illinois. Phone: STate 2-6757. Harry Watts, 
in charge. 


Dayton: 310 Talbott Building, Dayton 2, Ohio. 
Phone: ADams 6289. A. M. Simpson, in 
charge. 


Hottywoop: 5746 Sunset Blvd., Hollywood 28, 
California. Phone: HEmpstead 5809. (Service 
office, not sales.) 


PirrspuRGH: Gateway Center, Pittsburg 22, Penn- 
sylvania. Phone: EXpress 1-1840. J. M. Me 
Collum, in charge. 


Sr. Louis: 4378 Lindell Blvd., St. Louis, Missouri. 
James Darst, in charge. 


SERVICES: Motion pictures: commercial; indus- 
trial; sales training; customer, personnel and 
public relations; minute movies, three-minute 
screen advertisements, sponsored shorts, safety, 
educational, health films; television commercials. 
SLIDEFILMS: Commercial, industrial, sales and 
shop training, customer and public relations, mer 
chandising, record, cartoon, reading, chart, discus- 
sional, quiz, school study and health, safety, first 
aid. Glass slides, transparencies, slide racks, opaque 
materials. FACILITIES: Complete studio. Sound 
stage, recording, set construction, direction, Cast- 
ing, scene design, mock ups, miniature, stage man- 
agement, field reconnaisance, animation studios, 
music direction and orchestra, rear projection, prop 
department, speech and acting coaching, slidefilm 
studio, film processing laboratories, art department, 
location equipment, creative staff. Projection sales 
and service. Special devices: Suitcase projectors, 
Shopper Stoppers, continuous loop projection, 
projectors, synthetic training devices. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: What Mr. Bell Had In 
Mind, Tomorrow’s Drivers (Chevrolet); Out Of 
This World (E. J. duPont de Nemours & Co., 
Inc.); The Rumen Story (Ralston Purina Com- 
pany); Give Yourself The Green Light (General 
Motors); Report On Your Investment (Archdio- 
cesan Development Fund); Recharge For Bill 
(United Motors Service); Baby Goes Home (Mead 
Johnson & Co.); Time For Profits (General Motors 
Acceptance Corp.); Keep The Farm In The Family 
(American Petroleum Institute); /¢ Figures (Kraft 
Foods Company); Easy Out (United States Navy). 
SLIDEFILMS: The World In His Arms (Presby- 
terian Church); Fun On Wheels (Chevrolet Cor- 
vette); 4 Member Of The Family (Frigidaire); 
Man Made Fibers (E. 1. duPont de Nemours & 
Co., Inc.); Stortes of Music Classics, Foundations 
of Democracy In The U.S. (School Service Series). 


HENNING & CHEADLE, INC. 
1060 West Fort Street, Detroit 26, Michigan 
Phone: WOodward 1-7688 
Branches: New York, 15 E. 60th St., TEmpleton 
8-8288, Charles Behymer; Chicago, 1140 S. 
Michigan Ave., WAbash 2-0570, F. E. Harrold. 
Complete production, editorial and distribution 
services at each branch. 
L. A. Henning, President 
George R. Cheadle, Vice-President 
Herbert F. Hamilton, Production Manage) 


SERVICES: VisualCast presentations; sound slide 
films; motion pictures, literature; complete pro 
grams. FACILITIES: Equipment and staff for 
black and white, Ektachrome and color separation, 
including studio, cameras, lighting, etc. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: It’s a Sunnyday (Crane Co.); A 
Business News Report and Sell More Milk the 
Easy Way (Pure-Pak Div., Ex-Cell-O Corporation); 
Holiday for Helen (lronrite Corporation); The 
1955 Packard Advertising Story (Packard Motor 
Car Company); 4 Growing Business (Fiat Metal 
Mfg. Co.); The Miracle Power Story (Ford ol 
Canada); The World’s Most Modern Dishwashe) 
(Toledo Scale Company). VISUALCAST: pres 
entations for Chrysler Service, Plymouth, Hot 
point, General Electric Co., American Seating 
Company, Reo Motors, Inc., Cluett Peabody, Wix 
Accessories Corporation, Hiram Walker,  Inc., 
Kelvinator Division of American Motors Corpora 
tion. 


REGAN FILM PRODUCTIONS, INC. 
19730 Ralston, Detroit 3, Michigan 
Phone: TUlsa 3-4334 
Date of Organization: July, 1950 
Lawrence M. Regan, President and Treasure 
Raymond E, Pinette, Vice-President 
Robert I. Pearce, Vice-President 
Charles W. Bishop, Secretary 
Haford G. Kerbawy, Associate and Produce) 


SERVICES: Complete programs, stage presenta 
tations, TV spots, sound motion pictures and 
sound slide films for training, sales promotion, 
public relations and education, FACILITIES 
New studios and sound stage designed and built 
for sound filming, 4000 square feet. Still labora 
tory, art studio, magnetic recording and 35mm & 
l6mm cameras. Cutting & screening rooms. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: The Law of Averages (Lincoln 
Mercury Div. Ford); Safety Liner Tubeless Tire 
(B. F. Goodrich); So Shall Ye Reap (Kellogg Com 
pany); Automotive Diagnosis (Ford Motor of 
Canada); Stop, See & Save (Dayton Rubber). TV 
COMMERCIALS: for Chrysler Airtemp and Gib 
son Co. 


ROSS ROY, INCORPORATED 


- 


2751 E. Jefferson Avenue, Detroit 7, Michigan 

Branches: 1680 No. Vine Street, Hollywood 28, 

Calif., HOllywood 9-6263; 307 N. Michigan Ave 

nue, Chicago 1, Ill, RAndolph 6-7000; 122 E. 

42nd Street, New York 17, N. Y., MUrray Hill 

7-2944; Canada Trust Bldg., Cor. of London & 

Victoria Streets, Windsor, Ontario, CLearwater 

6-2371. 

Date of Organization: 1929 

Ross Roy, President 

Thomas G. McCormick, Executive 
Vice-President and General Managei 

Carroll F. Sullivan, Senior Vice-President and 
Account Supervisor 

John W. Hutton, Vice-President and 
Operations Manage 
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EAST CENTRAL: MICHIGAN 


ROSS ROY, INCORPORATED 


Wm. W. Shaul, Vice-President and 
Account Supervisor 
John L. Thornhill, Vice-President and 
Account Supervisor 
Robert A. Dearth, Vice-President and 
Account Supervisor 
Spencer F. Hill, Vice-President and 
Creative Director 
Carl E. Hassel, Vice-President and 
Media Directo» 
James F. Quinn, Vice-President—Chicago 
William M. Ziegler, Jr., Vice-President 
New York 
Maurice G. Vaughn, Vice-President—Hollywood 
Harold J. G. Jackson, Vice-Prestdent—Canada 
Erwin H. Haass, Secretary 
Lathrop P. Morse, Treasure) 
Walter Scotten, Photographic Director 
]. A. Roche, Recording Director 
]. P. Brenner, Purchasing Agent 


SERVICES: Television closed circuit shows, cre 
ation and promotion of service, sales, product and 
merchandising sound slidefilm programs; more 
than 245,000 sets of films and records a year to 
the entire Chrysler Corporation dealer organiza 
tion. FACILITIES: Photographic studio and de 
partment, art, animation, recording director and 
staff, and creative copy personnel. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Money in Your Business (Califor 
nia- Texas Oil Corp., Ltd.); Power Steering, Coaxial 
Type (Chrysler Corporation Master Technicians 
Service Conference); Prospects Don’t Grow on 
Trees (Plymouth Div. Sales Training Conference); 
1BC Deal (Dodge Div.); The Great Debate (Ply 
mouth. Div.); My Name is Coronado (De Soto 
Div.); Manhunt (Chrysler Sales Div.); A Bette 
Deal for the Man at the Wheel (Dodge Truck 
Div.); Used Car Interior Appearance (Chrysler 
Corp. Parts Div.). IV CLOSED CIRCUIT! 
SHOWS: for Two National Dealer Meetings—29 
cities (Chrysler Division). 


SOUNDFILM STUDIOS, INC. 
1815 Cabot Avenue, Detroit 10, Michigan 
Phone: LUzon 2-6200 
Date of Incorporation: 1947 


William B. Chase, President and Treasure) 
Paul H. Croll, Vice-President and Secretary 
Stephen Kiefer, General Manager 

Grover Seyfried, Director of Photography 


SERVICES: i6mm color and black and white mo 
tion pictures on documentary, commercial, in 
dustrial, sales promotion, sales training, public 
relations, religious and travel films. Television 
commercials. Will also supply any individual serv 
ice or will contract for entire production. FA 
CILITIES: Sound stage, recording studio, complete 
professional photographic and sound equipment, 
film editing, and van-type truck equipped for loca 
tion shooting. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Through the Years (Pon 
tiac Motor Division); That's For Sure (Chrysler 
Corp., Mo-Par Div.); The Invisible Shield (Claude 
B. Schneible Co.); The Inside Story (A. P. Parts 
Co.); Men of Pontiac, Locating Prospects, The 
Approach, Answering Objections, Accessorizing, 
Closing, Car Delivery and Follow Up (Pontiac 
Motor Div.); Back to Selling (Reo Motors); 
Brother Editor (UAW-CIO); Unto One Of These 
(Lutheran Children’s Friend Society); North At 
lantic Salmon (Michigan Broach Company); Rive? 
of the North (Shatterproof Glass Corporation); 
Utah Ducks (Automotive Gear Company). TV 












COMMERCIALS: for Rossi Agency (Seal-All), 
Berry Brothers (Rev Satin), Sparton Radio-TV 
(Cosmic Eye), Nash Motors Divisic (Nash), 
American Beauty Awning Company (Vee-nreeze). 


Van Praag Productions 
Wm. Robert Woodburn, V.P. 2301 Dime Bldg., 
Detroit 26, Michigan. 
(see complete listing in New York City area) 


WILDING PICTURE PRODUCTIONS, INC. 
1925 Cadieux Road, Detroit, Michigan 
Phone: TUxedo 2-3740 


Don Calhoun, Vice President 


FACILITIES: Complete office, sales and graphic 
arts departments, two sound stages and screening 
rooms, etc. For detailed description of services, see 
complete listing in Chicago area. 


Michigan 


DOANE PRODUCTIONS 
514 Division Street, East Lansing, Michigan 
Phone. ED 2-5714 
Date of Organization: 1948 


Don Doane, Produce? 


SERVICES: Sales promotion and public relations 
with 16mm sound color motion pictures only; 
professional service from script to screen. FA- 
CILITIES: l6mm Arriflex and synchronous cam- 
era facilities; studio; synchronous portable mag- 
netic film recording; Maurer optical recording; 
portable lighting equipment with variable trans- 
formers for accurate color control; editing; work 
printing; interlock projection. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: People With Purpose, 
Continuing Education Service, (Michigan State 
College). Since April, 1954, in constant production 
of two sound color productions for (Dow Corning 
Corporation); to be released in April, 1955. 


% 

FILM ASSOCIATES OF MICHIGAN 
610 North Woodward Ave., Birmingham, Mich. 
Phone: Midwest 4-3619 
Date of Organization: 1953 
James E. MacLane, Executive Produce) 
Ervin Milner, Television Consultant 
Paul Lohman, Cameraman-Directon 
Grover F. Seyfried, Cameraman 
Wm. B. Landis, Editorial 
Fay Olson, Office Services 


SERVICES: Producers of motion pictures for pub- 
lic relations, sales promotion, industrial training, 
and special purposes. Production planning, coun- 
sel or supervision available. Special service: Pro- 
curement of footage for news, review, or record 
films by assignment to associated film producers 
from coast to coast. FACILITIES: Maurer camera 
and Reevesound tape equipment, editing and re- 
cording facilities. Additional studio and produc- 
tion facilities available in major commercial 
centers through association with ten other inde- 
pendent motion picture producers. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Plants, Products, and 
People and Chemical Hoe (The Dow Chemical 
Company); The Inside Story (The AP Parts 
Corporation); Classified Film Footage (Chrysler 
Corporation); Paperboard Packaging 1955 (Conti- 
nental Paper Company). 





METROPOLITAN 


a hier Veco ia 





ATLAS FILM CORPORATION 


1111 South Boulevard, Oak Park, Illinois 
Phone: AUstin 7-8620 

Branches: (Sales): 228 No. La Salle St., Chi- 
cago; 913 Warner Bldg., Washington 4, D. C.; 
1931 Rodney Drive, Hollywood 27, Calif. 


Date of Organization: 1913 


L. P. Mominee, Vice-Pres., Secty., Gen. Mer. 
Albert S. Bradish, Vice-President, Production 
Frederick K. Barber, V.P., Dir. Adv., 
Sales Prom. 
Edward Schager, V. P., Dir. of Sales 
Norman C. Lindquist, V. P., Dir. of TV 
Louis E. Wilder, Slidefilm Department 
Jack D. Danielson, Purchasing Agent 


SERVICES: 16mm and 35mm public relations and 
training motion pictures and slidefilms; color and 
sound; TV commercials; short subjects; theatrical 
shorts, packaged programs. FACILITIES: Cam- 
eras, l6mm and 35mm, RCA. 16mm direct posi- 
tive and 35mm sound recording; art department; 
time-lapse photography; two sound stages; labora- 
tory; animation; editing; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: One Above All (Anheuser- 
Busch, Inc.); Every Thousand for Safety (Sinclair 
Refining Company); Top Assignment (Community 
Welfare Council of Milwaukee); Automation (Ad- 
miral Corporation). SLIDEFILMS: That Amaz- 
ing Amana (Amana Refrigeration, Inc.); Dole 


Puts The Pressure On (Dole Valve Co.); Sell More 
Freezers (Maytag Company, Inc.). TV COM- 
MERCIALS: for McCann-Erickson, Inc. (Swift 
Ham); Cramer-Krasselt Co. (ABC Automatic Wash- 
ers); Leo Burnett, Inc. (Pure Oil Company); 
Mathisson & Associates (Miller Beer); Maxon, Inc. 
(Hotpoint), and the National Tea Company. Sun- 
beam and Whirlpool corporations commercials in 
35mm color for television. 
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CHICAGO FILM STUDIOS 
OF CHICAGO FILM LABORATORY, INC. 
56 E. Superior Street, Chicago 11, Illinois 
Phone: WHitehall 4-6971 
Date of Organization: 1928 
A. G. Dunlap, President 


SERVICES: 16mm and 35mm color and black and 
white motion pictures for advertising, sales pro- 
motion and job training, educational and travel; 
slidefilms, color; television commercials. FACILI- 
TIES: Two sound stages; Mitchell, Bell & Howell 
and Maurer cameras; art and animation; optical 
effects; RCA 35mm sound recording on film or 
35mm magnetic tape; projection theatre; labora- 
tory; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1954 World Series (Ameri- 
can & National Leagues of Professional Baseball); 
It’s All in Knowing How (National Dairy Coun- 
cil), ete. TELEVISION COMMERCIALS: for 
numerous clients in 1954. Only data available. 


BUSINESS SCREEN MAGAZINE 





DOUGLAS PRODUCTIONS 
1425 So. Racine, Chicago 8, Illinois 
Phone: HAymarket 1-0409 
Date of Organization: 1945 
Branch: 925 No. Jackson, Milwaukee, Wis. 
Phone: BRoadway 2-5680 
Fred C. Raymond, President 
Arthur R. Jones HI, Exec. Vice-President 
Douglas P. Raymond, Vice-President Chg. Prod. 
Ray Henderson, Director of Sales 
Floyd J. Viers, Director of Photography 
Sherwin Becker, Production Manager 
Wm. Bielicke, Lab. Manager 


SERVICES: Producers of sound motion pictures 
and sound slidefilms for commercial application, 
television commercials and motion picture trailers. 
Industrial film laboratory services. FACILITIES: 
Two sound stages, administrative and creative 
offices, “Liv-Anic” department, animation and art 
facilities, magnetic and optical sound recording. 
Motion picture and still film laboratory including 
color and black and white printing. Carpenter 
shop and other departments necessary for a com- 
plete studio. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Inside Story (Egg 
Solids Council); NoPak Valves & Cylinders (Gal- 
land Henning Mfg. Co.); Electric Fuel Pump 
(Stewart Warner); The K Line (Kritzer Radiant 
Coils): The Fluid of Life (Fairbanks Morse). 


% 

CAL DUNN STUDIOS 
159 E. Chicago Ave., Chicago 11, Illinois 
Phone: WHitehall 3-2424 
Date of Organization: 1947 


Cal Dunn, Owner 


SERVICES: Script and storyboards to finished 
productions; slidefilms and motion pictures for 
sales promotion, training and television com- 
mercials. Specialties: Storyboards and finished film 
art—still and animated. Partial or complete pro- 
ductions. FACILITIES: Complete creative and 
art staff; 16mm and 35mm motion or slidefilm 
cameras. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Engaged in film work for 
various accounts such as: Sears, Roebuck & Com- 
pany, International Harvester, National Life and 
Accident Insurance Company, Hotpoint, Zenith 
Radio, Bryant Heaters, Packard Motor Car Com- 
pany and Admiral Radio Corporation. 








FINDLAY - JOHNSTON 

30 North La Salle Street, Chicago 2, Illinois 

Phone: STate 2-6381 

Date of Organization: July, 1950 

James A. Findlay, Partner, Sales and 
Administration 

Dallas R. Johnston, Partner, Creation and 
Production 

Fred Schneider, Art Direction 

Charmaine Steinman, Office Manager 


SERVICES: Soundslide films and specialists in 
creation and production of presentations for Vu- 
Graph and Visualcast overhead projectors. FA- 
CILITIES: Complete art, photographic and pro- 
duction departments. 


RECENT PRODUCTIONS AND SPONSORS 
SOUND SLIDEFILMS: Pocohontas and John 
Smith (Armour & Company); Gypsum in Agricul- 
ture (U. S. Gypsum Company); Tooling for Plas- 
tics with Hydrocal Gypsum Cements (U.S. Gypsum 
Company). VU-GRAPH PRESENTATIONS: 
The G.L. Man (Armour & Company); What Makes 


ANNUAL PRODUCTION REVIEW 


Joe Go, What Has Happened to Joe and May I 
Change the Water in Your Oil (Walker Manu- 
facturing Co.); Presentation of 6 Sales Divisions 
for Dealer Sales Meetings (U. S. Gypsum Com- 
pany); Presentations for Semi-annual Sales Meet- 
ings (Zenith Radio Corp.); Presentations for 
Annual Sales Meetings (Whirlpool Corp.). 


FRANCISCO FILMS 
185 No. Wabash Avenue, Chicago 1, Illinois 
Phone: STate 2-0798 
Date of Organization: 1942 





L. Mercer Francisco, Owner 
SERVICES: Producer of sound motion pictures, 
sound slidefilms, filmstrips. FACILITIES: com- 
plete photographic facilities for production of 
slidefilms and auxiliary materials and advertising 
photographic illustrations in black and white and 
color in our Chicago studio, centrally located. 


RECENT PRODUCTIONS AND SPONSORS 
NOTE: Research work in the development of sell- 
ing plans, selling procedures, and sales training 
programs, to be instrumented by films of various 
types, and manuals, for The Sherwin-Williams Co., 
The Visking Corporation, and Helene Curtis 
Industries, Inc. 








THE JAM HANDY ORGANIZATION, INC. 
230 North Michigan Ave., Chicago 1, IIl. 
Phone: STate 2- 6757 

Harry Watts, In Charge 


FACILITIES: Complete office facilities and pro- 
jection room with service staff maintained in 
Chicago. For detailed description of services, see 
complete listing in Detroit area. 





Henning and Cheadle, Inc. 
F. E. Harrold, 1140 So. Michigan Ave., Chicago. 
Phone: WAbash 2-0570. 
(see complete listing in Detroit area) 
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DALLAS JONES PRODUCTIONS, INC. 
1725 No. Wells Street, Chicago 14, Illinois 
Phone: MOhawk 4-5525 


Date of Organization: 1947 








Dallas Jones, President 
Marilou Jones, Vice-President and Treasurer 
G. Richard Bowen, Secretary 


SERVICES: Slidefilms, motion pictures and printed 
materials for training, public relations, informa- 
tion and sales. Complete package service, includ- 
ing distribution. FACILITIES: Sound and silent 
stages for slidefilms and motion pictures. Mitchell 
cameras, magnetic sound recorder. Three slide- 
film crews; one motion picture crew; seven writ- 
ers; artists. Slidefilm animation and duplicating. 
Special 18-piece strobe assembly for high-speed 
photography. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Aunt Jemima’s Scrapbook 
(The Quaker Oats Co.); Homart Water Heaters 
Lead the Way and A Clean Start (A. O. Smith 
Corp.); The Presence of Our Past (State Historical 
Society of Wisconsin); Keep ’Em in the Fairway 
(Time, Inc.); The Kind of Music You Want (The 
Hammond Organ Co.); Pitch, Plant Profit, Grand 
Slam, Serves You Right and Maid for Sally (Sears, 
Roebuck & Co.). SLIDEFILMS: People, Person- 
nel & Profits (Super Market Institute); Engineer- 
ing for Sales 4 units (Carrier Corp.); The Accurate 
Clutch Story (Maremont Automotive Products); 
Training Package 8 films (Hotpoint Co.); Creating 
a Home (Home Fashions League of Illinois); Per- 
son to Person (DuKane Corporation); One for 
the Books (American Feed Manufacturers Assoc.); 
Community Planning Gets a Golf Course (National 
Golf Foundation); Letter to Three Wives and 


Sealing Zero (Deeptreeze); Use It Now (Alcoa); 
Just the Best in Refrigeration (Norge); The Frost- 
ing on the Cake (Allen B. Wrisley Co.); Filmstrips 
for (Libby, McNeill) and 3 for (Motorola, Inc.); 
Where There's Life There's Soap (Swift & Com 
pany); Water Cooling Machines 30 series (Carrier 
Corp.); Slide series for (Studebaker Corp.) and 
(Bryant Heater Division); Close the Door 
(UARCO, Inc.); This is Your Wife (Swift & Co.); 
Make Sense With Your Clothing Dollars (House- 
hold Finance); Double Decision (DuKane Corp.); 
The Story Behind the Grin (Carrier Corporation), 


KLING FILM PRODUCTIONS 

1058 W. Washington Blvd., Chicago, Illinois 
Phone: SEeley 8-4181 
Branch Offices: 40 E. 5lst St.. New York 22, 
Seymour Thompson; 503 Market St., San Fran- 
cisco, Calif., Richard Downey; 1416 N. LaBrea, 
Hollywood 28, recently acquired Chaplin Stu- 
dios, Lee R. Blevins; (Sales Branch) Terminal 
Sales Bldg., Seattle, Wash., D. D. Fairbanks. 
Date of Organization: 1928 
Robert Eirinberg, President 
Fred A. Niles, V. P., Dir. of TV & Motion 

Pictures 
Lee R. Blevins, V. P., Mgr. West Coast Op. 
Gail Papineau, Dir. Indus. Film, Animation Div 
Chris Peterson, Jr., Dir. Syndicated Film Division 
Jack Fenimore, Production Manage) 
Manny Paull, Art Director 
Don Balousek, Slidefilm Dept. Mgr. 
Ruth L. Ratny, Adv. and Promotion 
Dave Garber, Gen. Mgr. Hollywood Studios 
David Savitt, Chief Camera Department 
Wayman Robertson, Chief Sound Department 
Dick Hertel, Supervising Editor 


SERVICES: 35mm and 16mm color and b/w mo 
tion, slide and slide-motion pictures, live and ani 
mated, wide screen, 3-D and conventional, Cinema 
scope. Industrial, public relations, sales training, 
educational and technical films. Custom and syndi 
cated TV commercials. Package, syndicated package 
and live TV shows. FACILITIES: Chicago—90,000 
square feet of floor space in two studio buildings, 
including four large sound stages and complete 
production facilities with latest equipment. Holly 
wood—Complete facilities of former Charles Chap- 
lin lot, including 20 buildings which house com 
plete production facilities and animation division. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: AFP-Patents & Air Force 
Research & Development (Air Force); Message 
From the President (Mitchell Mfg. Co.); The 
Butcher, the Baker, the Ice Cream Maker (Paral- 
fined Carton Research Council); Food Sense, Not 
Nonsense (American Bakers Assn.); Jndustry 
Builder (American Marietta Co.); TV Kitchens 
(Kelsey TV); Picnics (American Bakers Associ- 
ation). SLIDEFILMS: for Webcor, Chicago As- 
sociation of Commerce and Industry, Crosley, 
Standard Oil, Alcoa, Admiral, International Har 
vester, Alemite, Stewart-Warner. TELEVISION 
FILMS: Reno English, starring Zachary Scott; 
Uncle Charley, starring Noah Berrry, Jr. TV series, 
26 half hour shows, Eddy Arnold, Circus Sideshow 
for Curtiss Candy, Hal and Jean show. TV COM 
MERCIALS: for Swift, Standard Oil, Wrigley, 
Frigidaire, Helene Curtis, Tabsin-Nervine, Hot 
point, Milnot, Green Giant, Kellogg, Chuckles, 
Reeds Candies, Ames TV, Frosty Morn, Hamilton 
Automatic Clothes Dryers, Listerine, Carling’s, 
Jergens, Chevrolet, Dodge, American Dairy Associ- 
ation and over 300 animated and 800 live action 
commercials for sponsors throughout the nation. 
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CHICAGO AREA 


MERVIN W. La RUE, INC. 


159 E. Chicago Avenue, Chicago 11, Illinois 
Phone: SUperior 7-8656 


Date of Organization: 1937 

Mervin W. La Rue, Sr., President 
Joanna La Rue, Vice-President 
Charles C. Hard, Secretary-Treasure? 
Daryl I. Miller, Production Manage? 


SERVICES: Planning, production and distribution 
of medical motion pictures and illustrations ex 
clusively. Distributor of visual education equip 
ment in this field exclusively. FACILITIES: Ex 
ceptionally well equipped for work in this field 
Special: explosion proof lighting and camera 
equipment for surgery, specially designed macro 
scopic and miscroscopic equipment, animation 
stand, time lapse, recording equipment, acces 
sories in addition to the conventional equipment 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Role of the Ion (Baxter 
Laboratories); Inguinal Hernia and Hydrocele in 
Infants (Willis ]. Potts, M.D.); Studies of Rota 
tional Speeds in Carity Preparation (Northwestern 
University); Open Reduction of Fractures (several 
of series); Cardiac Surgery (several of series); Surg 
cal Correction of Vesico Vaginal Fistula (Vincent 
O'’Conor, M.D.). Several other technical films. 


MIDWEST FILM STUDIOS 
6808 No. Clark Street, Chicago 26, Illinois 
Phone: SHeldrake 3-1239 
Date of Organization: 1947 
Alfred K. Levy, Production Manager 


SERVICES: Motion picture and slidefilm produc 
tion: research, writing, photography, editing, et 
FACILITIES: Complete motion picture and slide 
film equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Weld Tests (Magnaflux 
Inc.); Conveyers (Olson Mfg. Co.); Plant Oper 
ations (Bendix); Virgin Islands Vacation (Carib 
bean Atlantic Airlines); The Hoist-All (Cothng) 


MPO Productions, Inc. 
B. N. Darling, 919 No. Michigan Avenue, Chicago 
Ill. Phone: MOhawk 4-5450. 
(see complete listing in New York area) 
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JOHN OTT PICTURES, INC. 
85 Hibbard Road, Winnetka, Illinois 
Phone: Winnetka 6-5126 
Date of Organization: 1948 
John Ott, President 
Bryan Wright, Production Manage? 


SERVICES: Time-lapse photography, microscopic 
photography and motion picture productions. FA 
CILITIES: Time-lapse greenhouse, studio, sound 
recording. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Wheat Growth, Marketing 
and Transportation (Santa Fe Railway); Story of 
Protein (Quaker Oats Co.); Time-l apse of Toma 
toes (Campbell Soup); Explanation of X-Rays 
(Eastman Kodak); Garden Pests (Swift & Compa 
ny); Cell Division and Growth (Abbott Labora 
tories), TELEVISION FILMS: How Does Your 
Garden Grow? (weekly syndicated series); se 
quences for Today, Home, Out on the Farm and 
Zoo Parade (WNBQ, NBC). 
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PARAGON PICTURES, INC. 
2540 Eastwood Avenue, Evanston, Illinois 
Phones: DAvis 8-5900; BRiargate 4-3711 
Date of Organization: 1947 
Robert Laughlin, President 
James E. Ford, Vice-President 
J. Edgar Kelly, Secretary 
Catherine M. Laughlin, Treasurer 
Sherwin A. Cazanov, Production Manager 


SERVICES: Motion pictures and slidefilms in 
sound, color, black and white for advertising, 
public relations, training, education, sales im- 
provement, production promotion & television. 
Client planning service. FACILITIES: Equipped 
for complete studio or location production; studio, 
2.500’ sound stage, cameras, lights, sound recording 
(magnetic and sound-on-film), editing, artists, 
script writers, music library and animation. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: On Your Mark (Clayton- 
Mark & Co). SLIDEFILMS: Face to Face, Left 
to Live, Heads You Win and Right Combination 
(Zurich-American Insurance Co.); /t’'s a Wonder- 
ful Business (Butler Brothers); TV Line for 755 
(Stewart-Warner). 


* 

PILOT PRODUCTIONS, INC. 
6419 No. California Ave., Chicago 45, Illinois 
Phone: AM 2-4141 
Date of Organization: 1940 
C. Robert Isely, President 
M. E. O'Brien, Exec. Vice-Pres.-Treasurei 
R. L. Dedrick, Vice-Pres.—Production 
\. E. Boroughf, Secretary 


SERVICES: l6mm motion, 35mm _ sound slide 
films. FACILITIES: Complete facilities except 
laboratory. 3,500 sq. ft. of studio space. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Yardage Plus (Clark 
Equipment Co.); The Seal That Helps You Sell 
(Reynolds Metals Co.). SLIDEFILMS: Life Line 
(Macwhyte Company); The New V-R Tool Holde) 
(Vascoloy Ramet); Balance and Blend (Society for 
the Preservation of Barber Shop Quartet Singing 
in America, Inc.). FILMSTRIPS: for Inter 
national Harvester Company. 


% 

PRODUCERS FILM STUDIOS 
540 Lake Shore Drive, Chicago, Illinois 
Phone: WH 3-1440 
Date of Organization: June, 1946 
Jack H. Lieb, President 
Warren Lieb, Production Supervisor 
Walter A. Hotz, Chief of Sound Department 
Elaine Badis, Script Department 
Joseph Levinson, Music Librarian 


SERVICES: Complete 35mm and l6mm motion 
picture production for industry, television, training 
and educational use. Specialist in TV spots. FA- 
CILITIES: 35mm and 16mm sound camera equip- 
ment. 2 sound stages, cutting rooms, dollys, mobile 
unit for location, music libraries. Specialists in 
titles and animation. Complete RCA optical and 
magnetic recording equipment for both 16mm and 
35mm. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Hamnet and Flash from 
the Dash (Swift & Co.); Opposed Piston Horse- 
power (Fairbanks Morse Co,); Sylvania T.V. Sea- 
breeze Cruise (Sylvania Electric Products Co.); 
Earth Movers (Construction Aggregates Corp.); 
Special Coverage for U. S. State Department. 
PFELEVISION FILMS: Chicago Union Stock 








Yards Market Report (for Gene K. Walker Prod.); 
!-H Achievement Winners 47 consecutive shows 
completed to date (Ford Motor Co.); Phillips 66 
Game of the Week (Sportsvision Inc.). TV COM- 
MERCIALS: for Lanolin Plus, Osterizer, Prince- 
ton Farms Popcorn, Thank You Brand Pie Filling, 
Puffin Biscuits, Animated Political Spots and many 
more. IN PRODUCTION: Memarial Bronze 
(Bronze Inc.); Do It Now (Swift & Co.); and Let's 
Go Fishing. 





Reid H. Ray Film Industries, Inc. 
Frank Balkin, 208 So. LaSalle Street, Chicago. 
Phone: FlInancial 6-0897. 
(see complete listing in St. Paul area) 





Ross Roy, Inc. 


James F. Quinn, V, P., 307 No. Michigan Ave., 
Chicago 1. Phone: RAndolph 6-7000. 
(see complete listing in Detroit area) 


% 
SARRA, INC. 
16 East Ontario Street, Chicago 11, Illinois 
Phone: WHitehall 4-5151 
200 East 56th Street, New York 22, New York 
Phone: MUrray Hill 8-0085 
Date of Organization: 1937 


(At New York City Studios) 
Valentino Sarra, President 
Morris Behrend, General Manage) 
John Henderson III, Producer-Directo) 
Robert Jenness, Director 
Rex Cox, Director 
Stanley Johnson, Director 
George Altman, Chief Editor 
David Fletcher, Art Director 


(At Chicago Studios) 
Harry W. Lange, Production Manage) 
Helen Krupka, Scenario Sup. 
Wayne Langston, Writer-Director 
Michael Stehney, Director 
Ray Mueller, Director 
Karl Oeser, Director 
Herbert Johnson, Animation Director 
George DeDecker, Art Director 
Harold A. Lignell, Laboratory Manage) 
Marvin Bailey, Chief Editor 


SERVICES: Creation and production of motion 
pictures, slidefilms and television commercials for 
sales, sales training, product promotion and infor- 
mation, employe training and _ indoctrination, 
safety training and promotion, public information, 
Armed Forces training subjects. FACILITIES: 
Sound stage, l6mm and 35mm motion picture 
cameras; still photographic equipment and _per- 
sonnel; 16mm and 35mm editing: I6mm and 
35mm film processing laboratory; art and anima- 
tion; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Secret of Selling the 
Negro (Johnson Publishing Co.); To Keep In 
Touch (Kellogg Switchboard & Supply Co.); At 
the Drop of A Coin (Nat'l. Automatic Merchan- 
dising Assn.); All Out For Safety (National Safety 
Council); Sell the Wiz in Wizard (Western Auto 
Supply Co.). SLIDEFILMS: Get Back Your Vote 
(Illinois Citizens Committee); Opportunity On 
Wheels (Martin-Senour Paints); Color in Action 
(Martin-Senour Paints) TV COMMERCIALS: 
for Pet Milk, Stopette, Chase National Bank, Pabst 
Blue Ribbon, Duncan Hines, Bulova, Lucky Strike 
and others. 
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TELECINE FILM STUDIOS, INC. 
100 S. Northwest Highway, Park Ridge, Illinois 
Phone: TA 3-1418 
Date of Organization: 1952 
Byron L. Friend, President 
June A. Friend, Secretary-Treasurer 
William Sprague, Production Manager 
Henry Ball, Facilities Manager 


SERVICES: Motion pictures for television and in- 
dustry in color or b/w; TV commercials; studio 
and location work; complete packaging service; 
l6mm_ editing: re-recording; complete interlock 
screening and recording. FACILITIES: Multiple 
camera continuous shooting motion picture equip- 
ment. 16mm cameras, 16mm magnetic sound re- 
cording, sound stage 30 by 45’, four channel 
re-recording, four channel interlock recording, 
complete lighting equipment for both studio and 
location work. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Sailing Along is Selling 
(Bills Sales Consultants); Bill’s Better Breakfast 
(Cereal Institute); Furniture Mart (American 
Furniture Mart); Fourth Ring (Super Circus); 
McKesson Trailer (McKesson Drug Company). 


% 
VOGUE-WRIGHT STUDIOS 

(Division of Electrographic Corp.) 
169 E. Ohio Street, Chicago 11, Illinois 
Phone: MOhawk 4-5600 
Branch Offices: 225 Fourth Avenue, New York, 
N. Y. Phone: ALgonquin 4-3400, Louis Kaep, 
Vice-President. 
Date of Organization: 1931 
Albert W. Dungan, President of Electrographi 
Corporation and Manager of Vogue-Wright 
Studios 
Clinton Conrad, Executive Vice-President 
William Faivre, Vice-President and Gen. Mer. 
James E. Holmes, in Charge of Film Sales 
Jack Conrad, Production Manager 


SERVICES: Motion pictures, slide-motion, sound 
slide, television shorts and commercials, charts, 
manuals, booklets; films on industrial sales and 
personnel training, safety, public and civic rela- 
tions. FACILITIES: 150,000 square feet of floor 
space, Chicago; 40,000 square feet, New York. 
Staff of 250 employees, complete motion picture 
and slide film equipment. Sound stage, editing, 
animation, creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Your Priceless Heritage 
(Chgo. Board of Election Commissioners); Reach 
Out for Budget Sales (Firestone Tire and Rubber 
Company); Double Take (International Harvester 
Company). SLIDEFILMS: Hit and Run Investt- 
gation (Nat'l Assn. of Automotive Mutual Insur- 
ance Companies); The Story of Fine Hardwoods 
(Nat'l Retail Furniture Assn.). 


Raphael G. Wolff Studios, Inc. 
Carl Wester, 2103 Orrington Ave., Evanston, Ill. 
Phone: DAvis 8-7236. 
(see complete listing in Los Angeles area) 


(Chicago branch office previously omitted) 


Stanley Neal Productions, Inc. 


Robert B. Cumming, Mid-West Sales Manager. 
1809 Tribune Tower, Chicago, Ill. Phone: 
WHitehall 4-3630. 
(see complete listing in New York City area) 
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WILDING PICTURE PRODUCTIONS, INC. 
1345 Argyle Street, Chicago 40, Illinois 
Phone: LOngbeach 1-8410 
Date of Organization: 1914 


Incorporation: 1927 


BRANCH OFFICES 

New York: 385 Madison Ave., New York, N. Y. 
Phone: Plaza 9-0854. T. H. Westermann, Vice 

President. 

Derroir: 4925 Cadieux Road, Detroit, Michigan 
Phone: TUxedo 2-3740. Don Calhoun, Vice- 

President. 

CLEVELAND: 1010 Euclid Bldg., Cleveland, Ohio. 
Phone: Tower 1-6440. Dean Coffin, District 

Manager. 

PirrspurGH: 429 Fourth Ave., Room 1201, Pitts- 
burgh, Pa. Phone: Grant 1-6240. Ralph Mait- 

land, in charge. (Under supervision of Jack Rhein- 

strom.) 


Cincinnati: Enquirer Building, Cincinnati, Ohio. 
Phone: Garfield 0477. R. L. McMillan, in 

charge. (Under supervision of Jack Rheinstrom.) 

Cuicaco: Address given above. Jack Rheinstrom, 
Vice-President. 

Str. Louis: 4378 Lindell Blvd., St. Louis, Mo. Phone: 
Lucas 0986. 


Ho.Ltywoop: 5981 Venice Blvd., Hollywood, Cali- 
fornia. Phone: Webster 0183. John Oser, in 
charge. 


C. H. Bradfield, Jr., President 

H. W. Fish, Executive Vice-President 

Lang S. Thompson, Vice-President, Sales 

C. B. Hatcher, Secretary-Treasure? 

M. W. Gibney, Production Development Dept. 
J. M. Constable, Production Development Dept. 
J. A. Kellock, Vice-President, Production 
Walter Tinkham, Executive Assistant 

Jerome C. Diebold, Manager, Navy Services 
Harold A. Witt, Manager, Air Force Services 
Harold Kinzle, Laboratory Superintendent 
Gilbert Lee, Art Director 

J. E. Dickert, Recording Director 

A. J. Bradford, Customer Service & Equipment 
Duncan Taylor, Slidefilm Dept. 

Jack A. Krieger, Advertising & Sales Promotion 


SERVICES: Creators and producers of sound mo- 
tion pictures and sound slidefilms designed for 
business, industry, education, and television ap- 
plication, and complete stage shows for conven- 
tions. FACILITIES: Home Office and Main 
Studios: 60,000 sq. ft. of floor space; 27,000 sq. ft. 
given over to three stages, 200 x 75, 100 x 70 and 
100 x 50 ft.; remainder to administrative and 
creative offices, still and motion laboratories; opti- 
cal and animation departments, art studio, screen- 
ing rooms, sound department, film vaults, car- 
penter shop and other departments. 

Detroir: Wilding’s studio operations in this city 
have recently been expanded and now are housed 
in a modern building constructed especially for 
motion picture production. The new building 
contains administrative office, sales and graphic 
arts departments, two large sound stages (total- 
ling 8,000 square feet) and screening rooms. The 
sound stages are separated with sliding doors to 
permit them to function independently or as one 
large sound scage. All motion picture equipment, 
cameras, lights, etc., are available at this new in- 
stallation. 

New York: Sales and administrative offices, screen 
ing facilities and a complete stiff for creating and 
producing television films and motion pictures. 
Hottywoop: Sales and administrative offices, sound 
stage, screening room and all other equipment for 
motion picture production. 


Wilding also maintains sales offices and screening 
facilities in Cleveland, Cincinnati, St. Louis and 
in Pittsburgh. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1955 new passenger cat 
and truck announcement pictures in CinemaScope 
(Ford Motor Co.); Miss Hattie (Deere & Com 
pany); Big Scot (Anheuser-Busch); Bright New 
World (Pittsburgh Plate Glass); The Waiting 
Harvest (U.S. Steel); Of Time and Salesmen (Dun 
and Bradstreet); Family Jubilee (New York Life): 
Bigger Acres (Mathieson Chemicals); Productive 
Maintenance (General Electric); The Second Hun 
dred Years (Crane); The Ninth Element (Ti 
tanium Pigment Corp); Let's Build a Fence (Re 
public Steel); The Totally New Tire (U. S. 
Rubber). SLIDEFILMS: Numerous subjects pro 
duced for nation-wide clientele during 1954. 


Illinois 


New World Productions 
Miss Genevieve Alloy, 224 No. Glenwood, Peoria 


(see complete listing in Los Angeles area) 
lowa 


GENERAL PICTURES PRODUCTIONS, INC. 
1702 Keo Way, Des Moines, Iowa 
Phone: 3-4553 
Date of Organization: 1945 
Laboratory: Kempton Road 
Des Moines, lowa. Phone: 3-8275 
W. K. Niemann, President 
led Sloane, Vice-President 
D. H. Bonine, Vice-President, Laboratory Chief 
W. H. Schultz, Vice-President, Production Chief 


SERVICES: Industrial sales, educational, job train 
ing and civic relations films; television subjects 
FACILITIES: Sound and color camera and labora 
tory equipment; sound recording and re-recording 
direct-on-film, magnetic film, tape; color printing 
animation; editing; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Sewers, Guardian of Com 
munity Health (Clay Products Association); Build 
ing Quality Into Allstate Tires (Sears, Roebuck 
and Co.); Jowa Fights Polio (National Foundation 
for Infantile Paralysis—lowa Office); The Story of 
Your Highways (lowa Good Roads Association) 
{1 Talk With Jim (Des Moines United Campaign) 


Kansas 


CENTRON CORPORATION, INC. 
1107 Massachusetts, Lawrence, Kansas 
Phone: 50 
Date of Organization: 1947 
Arthur H. Wolf, President and Exec. Produce) 
Russell Mosser, Secretary-Treasure) 

Charles Lacey, Director of Production 
Norman Stuewe, Motion Picture Photography 
Margaret Travis, Script and Filmstrip Prod 
Harold Harvey, Directo 

Gene Courtney, Directo) 

Maurice Prather, Still Photography 

Dan Palmquist, Editing 


SERVICES: l6mm motion pictures and slidefilms 
for public relations, sales, training, and education 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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WEST CENTRAL: Kansas 


CENTRON CORPORATION: continued 


Animation and recording service. Subcontracting. 
Specialized sports photography. TV films. FA- 
CILITIES: Sound stage (3000’); Mitchell and 
Cine Special cameras; lighting and sound equip- 
ment for studio and location. Under construction: 
new studio building with sound stage of 6000’; 
voice studio, editing rooms, etc., of 5162’. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: A Life To Save (The 
American Medical Association); George Tackles 
the Land (Spencer Chemical Company); The 
Sound of a Stone (Board of Social & Economic 
Relations of The Methodist Church); The Ameri- 
can Way (Kansans for the Right to Work, Inc.); 
A Citizen Makes a Decision, Why Study Speech 
(Young America Films—total of 12 films for YAF 
in 1954); What About Drinking (Center for Alco- 
hol Research—Yale University); Make Mine Music 
(University of Kansas); Shattuck Crack Squad 
(The Shattuck School). SLIDEFILMS: It’s Only 
Money (Continental Oil Company); 
America Sings (Young America Films). 


Young 


Minnesota 


EMPIRE PHOTOSOUND, INC. 


1920 Lyndale Ave. South, Minneapolis 5, Minn. 
Phone: PLeasant 2407 


Date of Incorporation: 1945 


William S. Yale, President 

Charles B. Woehrle, Secretary-Treasure) 
Richard Jamieson, Production 

Truman Bjorklund, Creative 

Arthur Nicol, Animation 

Leslie Blacklock, Camera 

DeLores Paul, Editing 

Warren Rose, Sound 

Herbert Bloch, Script 


SERVICES AND FACILITIES: Creative depart 
ment, script, art, storyboard. Maurer Camera. 
Time-lapse, slow motion equipment. Completely 
equipped film editing rooms; electronically con 
trolled animation stand for color, bkw, 16mm and 
35mm motion pictures, slidefilms. Sound recording 
studio. “4” and magnetic film recording. Tape 
duplication. Film music library. Complete sound 
stage. Sales meeting presentations. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Big Inch (F. H. 
Bathke Co.); Vicky Scott (Rayette, Inc.); Alaskan 
Adventure, Spanish Version Onan on Safari (D. W. 
Onan & Sons Inc.); EZ-Way Stair (EZ-Way Sales 
Company); Northern Harvest (Morey Fish Com 
pany): Game of the Week Series (Standard Tele 
vision); The Forward 15 (Minn. Central Com 
mittee). SLIDEFILMS: That Extra 2% (Theo. 
Hamm Brewing Company); Your 7 Lucky Num 
bers, Stars that Shine (Marquette Manufacturing 
Company); The Superior Mousetrap, Sim Fa Fam 
(Minneapolis Honeywell Regulator Company) 
Satin Latex (Gamble-Skogmo Inc.); Roil Wave, Old 
Timer (Rayette, Inc.); The Open Road (Minne 
sota Mining & Manufacturing Company). TV 
COMMERCIALS: for General Mills, Shell Oil 
Company, Marshall-Wells Company, Guild Art 
Diamonds, Midland Bank, Minneapolis Brewing 
Company. 
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REID H. RAY FILM INDUSTRIES, INC. 


2269 Ford Parkway, St. Paul 1, Minnesota 
Phone: EMerson 1393 


Branch Offices: Chicago 4, Room 1068, 208 
So. LaSalle St., FInancial 6-0897, Frank Balkin; 
Hollywood, 8762 Holloway Dr., CRestview 
1-4080. 


Date of Organization: 1910 


Reid H. Ray, President 

William H. Ringold, Vice-President 

Frank J. Havlicek, Asst. to the President 
Alice M. Griswold, Secretary 

E. H. Polsfuss, Proudction Manager 

Clive Bradshaw, Laboratory Superintendent 
Robert Berg, Art Director 

Edwin Rehberg, Animation Director 


SERVICES: Motion pictures, slidefilms, TV com- 
mercials (live or animated), screen advertising, 
I'V package films for syndication. FACILITIES: 
Script department, studio, laboratory, titles, anima- 
tion; complete production equipment for 35mm 
or l6mm black and white, or color; RCA mag- 
netic, or photographic recording. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Because She Lived (Sister 
Elizabeth Kenny Foundation); Freedom for Eric 
(Deere & Company); To Each His Own (Modern 
Woodmen of America); Packaged Pastures (Inter- 
nationat Harvester Company); The Eagle's 
Strength (U.S. Air Force); Windowalls from the 
Friendly Valley (Andersen Corporation); Hawk 
eye Holiday (University of Iowa). 


Missouri 
THE CALVIN COMPANY 


1105 Truman Road, Kansas City 6, Missouri 
Phone: HA 1234 


Date of Organization: 1931 


Forrest O. Calvin, President 

Lloyd Thompson, Exec. Vice-President 

Larry Sherwood, Vice-Pres. & Gen. Mgr. 

Neal Keehn, V. P. in Charge of Services 

Frank Barhydt, V.P. in Charge of Productions 
James Sund, V.P. in Charge of Manufacturing 
Betty C. Calvin, Secretary-Treasurer 

Dick Bulkeley, Production Manage? 

James Hash, Comptroller 

Leonard Keck, Operations Manage 

Ken Moran, Business Manager 

Maxine Covell, Office Manager 


SERVICES: l6mm color sales and sales train- 
ing films; service work and laboratory facilities 
for other producers, universities and television 
commercials. FACILITIES: 18,000 sq. ft. studio 
space; location equipment for three crews; labora- 
tory with output of 25,000,000 ft. black and white, 
20,000,000 ft. color a year; Kodachrome processing; 
12 editing rooms; two sound studios with six chan- 
nels, four phono, recording equipment for film, 
tape, wax, magnetic film; six full-time directors; 
creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Perfect Crime, What's 
in a Name, The Big Track, Dividend in Depth, 
Objection Overruled (Caterpillar Tractor Com- 
pany); All Dollars—No Scents (E. 1. duPont de 
Nemours & Co.); Help Wanted (Gulf Oil Corpor- 
ation); Man Alive (Phillips Petroleum Co.); My 
Pal George (Western Auto); Modern Football 
(Official Sports Films). 










CONDOR FILMS, INC. 


1006 Olive Street, St. Louis 1, Missouri 
Phone: MAin 1-8876 


Date of Organization: 1951 


Arthur E. Wright, Jr., President 
Bradford Whitney, Vice-President 
Dean Moore, Production Manager 
Victor C. Lewis, Jr., A.C.E., Editor 
H. L. Wilson, Sales Representative 


FACILITIES: 35mm Mitchell, 16mm Maurer and 
Bell and Howell cameras. Fearless Panoram dolly. 
Synchronous magnetic recording—17¥2mm, 35mm 
and “-inch. Six-channel mixing, completely inter- 
locked. Variable density optical recording—l6mm 
and 35mm, negative and direct positive. 16mm, 
17¥2mm and 35mm Moviolas—picture and sound. 
l6mm and 35mm (arc) interlocked projection. 
Complete creative, writing and production staffs. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Let’s Train With the 
Cardinals (Anheuser-Busch, Inc.); Sell Aluma 
Kraft for Profit! (Aluma Kraft Mfg. Co., Inc.); 
Sites for Industry (Frisco Railroad); Meramec 
Progress (Union Electric Co.). SLIDEFILMS: 
Opportunity Unlimited (Wohl Shoe Co.). TV 
COMMERCIALS: for Budweiser and Michelob 
Beers, Stag Beer, Caper Dog Food, American Fur- 
nace Co., Union Electric Company and others. 





The Jam Handy Organization, Inc. 


James Darst, in charge, 4378 Lindell Blvd., St. Louis. 
(see complete listing in Detroit area) 





PREMIER-HARDCASTLE PRODUCTIONS 


3033 Locust St., St. Louis 3, Missouri 
Phone: JEfferson 1-3555 


Branch: 818 Olive Street. Phone: CEntral 7620 
Date of Organization: 1948 


Theodore P. Desloge, Executive Director 
Richard Hardcastle, Photography 

Wilson Dalzell, Sound and Production 
Roger E. Leonhardt, Production 


SERVICES: l6mm and 35mm films for industry, 
television, public relations, religious and_ civic 
organizations; TV commercials; sound slidefilms. 
FACILITIES: Maintain own sound recording stu- 
dios and picture sound stage. Complete 16mm and 
35mm film equipment. Mobile unit for location 
work. 


RECENT PRODUCTIONS ANB SPONSORS 
MOTION PICTURES: The Work of Our Hands 
(Concordia Publishing Co.); The Spirit of St. 
Louis (Southwestern Bell Telephone Co.); 4 Day 
in Your Life (St. Louis Community Chest). 
SLIDEFILMS: Cooking Can Be a Pleasure 
(Wrought Iron Range Co.); Merchandising School 
(Anheuser Busch, Inc.). TV COMMERCIALS: 
for Krupnick Advertising Co., (Magic Chef Air 
Conditioner), Olian Advertising Co. (Contour 
Chairs), Greenhaw & Rush Agency (Hunter Fan), 
The Ridgway Co. (Camicide), Westheimer and 
Block (Glass Container Institute), Knapp Monarch 
Co. (Redi-Baker and Redi-Hot), Prater Adver- 
tising Co. (Falls City Beer), D’Arcy Advertising 
Co. (Budweiser Beer). 





Wilding Picture Productions, Inc. 


Sales Office: 4378 Lindell Boulevard, St. Louis. 
(see complete listing in Chicago area) 





(LISTINGS CONTINUE ON PAGE 110) 
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What does 
this seal 
mean 


to you? 


To you, the sponsor, it means that the producer 

whose letterhead, advertising, presentations 

and pictures display this seal has been admitted 

to an association of his severest critics — other producers. 
It means he has passed with flying colors stringent 
qualifications of experience, equipment, financial standing 
and professional talent. It means he has wholeheartedly 
endorsed a Code of Fair Practices and a 

Standard Reference contract which cover every 

phase of film selling and production. 

In short, it means “This is an ethical producer, 

on whose word you can depend.” 

It means something else, too. 

In the old-fashioned way, he’s dedicated 

.. . he’s dedicated to producing pictures which 

will do the job they’re intended to do— 


pictures of the best creative and technical quality. 


Be sure the AAFP Seal is on your pictures. 


It’s your guaranty! 


AMERICAN ASSOCIATION of FILM 


722 Ridge Road e Wilmette, Illinois 


ANNUAL PRODUCTION REVIEW 


ASSOCIATION OF 
FILM PRODUCERS 








Atlas Film Corporation 
Oak Park, Illinois 


Beeland-King Film Productions 
Atlanta, Georgia 


Cinecraft Productions, Inc. 
Cleveland, Ohio 


Condor Films, Inc. 
St. Louis, Missouri 


DeFrenes Company 
Philadelphia, Pa. 


Francisco Films 
Chicago, Illinois 


The Jam Handy Organization, Inc. 
Detroit, Michigan 


Kling Film Productions 
Chicago, Illinois 


Mervin W. LaRue, Inc. 
Chicago, Illinois 


Producers Film Studios 
Chicago, Illinois 


Reid H. Ray Film Industries 
St. Paul, Minnesota 


Sarra, Inc. 
Chicago, Illinois 


Vogue-Wright Studios 
Chicago, Illinois 


Wilding Picture Productions, Inc. 
Chicago, Illinois 


PRODUCERS, Inc. 
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WEST CENTRAL: Wisconsin 


Douglas Productions 
925 No. Jackson, Milwaukee, Wis. Phone: Broad 
way 2-5680. 


(see complete listing in Chicago area) 


FILM ARTS PRODUCTIONS, INC. 


1032 N. Sixth Street, Milwaukee 3, Wisconsin 
Phones: BR 6-5670 and 6-5671 


Date of Organization: 1927 


\. K. Hadley, President 
Harlan P. Croy, General Manager, Treasure 


SERVICES: I6mm and 35mm _ industrial, sales 
training motion pictures; sound slidefilms; slides 
r'V commercials and shorts. Complete l6mm and 
$5mm lab service. FACILITIES: l6mm_ and 
35mm cameras: lighting equipment for studio or 
location; stock and special sets; recording facili 
ties (magnetic, disc, and film), 16 and 35mm 
5000 sq. ft. shooting stage. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Big Change (Evin 
rude Motors): A Treatise on Packaging and Tempo 
(Kimberly-Clark Corporation). SLIDEFILMS 
That Old Hoodoo (Mueller Furnace Co.); Facts 
{bout Fixtures (H. Berry & Associates). 


RICHARD MATT, INC. 


11 North Main Street, Fond du Lac, Wisconsin 
Phone: 1566 


Date of Organization: October, 1955 


Richard Matt, President, Producer and 
Exec. Cameraman 
Macklin Pecci De Nictolis, Director and Assoc 
Produce) 
John Gottinger, Associate Photographer 
Herb Williams, Associate Photographer 
Stanley W. Vrba, Chicago Representative 
Eduardo Ingris, Assoc. Photographer, Lima, Peru 


SERVICES 
motion pictures and television. FACILITIES 


Advertising, industrial, illustrative 


Complete motion picture production script writ 
ing, editing and duplication, sound recording, film 
titles, models, professional actors and narrators 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES futumn Holiday, One 
Foot in the Door, Into the Amazon (Johnson 
Motors): God's County (Johnson Motors & Airex 
Corporation) Inside Giddings & Lewis (Giddings 
& Lewis Machine Tool Company) 


Oklahoma 
BUD WOODS PRODUCTIONS, INC. 


1601 South Boston Avenue, Tulsa, Oklahoma 
Phone: DI 35-3140 


Date of Organization: 1939 


L. C. “Bud” Woods, President, Produce) 
M. F. Woods, Secretary-Treasure) 

Wavne Graeber, Editing 

Carl Thompson, Filmstrip Production 


SERVICES: Commercial and industrial motion 
pictures, public relations, sales and sales training 
product information, sound slide films, color and 
black and white. Services from script to screen 
FACILITIES: Complete production staff. 16mm 
and 35mm cameras. Portable synchronous tape re 
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corders, complete lighting equipment for large 
industrial interiors. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Hidden Highway 
(Sinclair Pipe Line Co.); Modern Tales of Hoff- 
man (F & S Construction Co.); Navajo Land (Kerr- 
McGee Oil Industries, Inc.); The Cruiser Story, 
The Rocket Story (Frank's Manufacturing Corp.); 
Pete Roleum Series 4 films now in production for 
(Mid-Continent Petroleum Corp,). SLIDEFILM: 
Proof of Spartan Superiority (Spartan Aircraft). 


Texas 
JAMIESON FILM COMPANY 


3825 Bryan Street, Dallas Texas 
Phone: TEnnison 8158 


Date of Organization: 1916 


Bruce Jamieson, Business Manage 

Hugh V. Jamieson, Jr., Production Manage) 
Jerry Dickinson, TV Production Manage) 
O. W. Dalton, Laboratory Manage) 

Robert A. Green, Writing Department 
Taylor Branch, Production Supervison 

Bob Addington, Camera Department 

Robert Redd, Editing Department 

John Beasley, Art Department 

Frank Sloan, Sound Department 


SERVICES: Industrial, educational, training and 
public relations motion pictures, 16mm and 35mm; 
filmed television programs and TV commercials; 
sound recording and color printing services. FA- 
CILITIES: Studio and sound stage, RCA l6mm 
and 35mm sound channels; editing, printing and 
processing 16mm and 35mm; Kodachrome printing 
with scene-to-scene color correction; animation, 
creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Harbor of History 
(Charleston Chamber of Commerce); 2 Navy 
Training Films—Confidential— (Chance Vought 
Aircralt); The Alabama Story (Alabama State Plan- 
ning Board); Calculated Risk (Three States 
Natural Gas Company); Air Force Film (secret) 
(Convair Aircraft); Helping Hands (Scottish Rite); 
The Greensboro Story (Greensboro Chamber of 
Commerce); Traffic Safety Films for states of Ken 
tucky, Illinois, Michigan, Tennessee, Mississippi 
and Windsor, Canada. TELEVISION FILMS: 
Texas in Review (Humble Oil and Refining Com 
pany). TV COMMERCIALS: for The Borden 
Company, Fant Milling Company, Humble Oil 
and Refining Company, Ada Milling Company, 
Premier Oil Company, Armstrong Packing Com 
pany, Blue Cross, Mrs. Tuckers Foods, Inc., Mag 
nolia Petroleum Company, National Ventilated 
\wnings Company. 


Houston, Texas Area 
Dynamic Films, Inc. 


Mrs. Barbara Atwell, 1714 Huldy Street, Houston 
lexas. Phone: Jackson 6701. 
(see complete listing in New York area) 


Robert Yarnall Richie Productions, Inc. 


Gulf Coast Films, Inc., Oil and Gas Bldg., Hous 
ton, Texas. Phone BLackstone 5471. 
see complete listing in New York City area) 


TEXAS INDUSTRIAL FILM COMPANY 
2528 North Boulevard, Houston, Texas 
Phone: LYnchburg 4377 


Date of Organization: 1°45 


NX. Don Macon, Owner and Operator 


SERVICES: Industrial training and sales promo- 
tion motion pictures, l6mm and 35mm sound, 
color; 35mm sound slidefilms. Extensive special- 
ized experience in production of insect films. 
FACILITIES: l6mm and 35mm cameras, lighting 
equipment; air-conditioned sound stage; disc, mag- 
netic tape and l6mm optical sound recording; 
picture and sound editing; printing equipment for 
16mm motion pictures and 35mm slidefilms. Per- 
sonnel for writing, direction, editing and sound 
recording. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Box and Pin (Reed Roller 
Bit Co.); Command Performance in Steel (Lone 
Star Steel Co.); You and the United Fund (Hous- 
ton United Fund); The One Best (Hercules 
Powder Co.); Fire Test (Libby-Owens-Ford Glass 
Co., Corrulux Div.). 





. 
MOUN 
THOS. J. BARBRE 
MOTION PICTURE PRODUCTIONS 


1215 E. Virginia Avenue, Denver 9, Colorado 
Phone: RAce 2-4605 


E> 


Thos. J. Barbre, Owner, Manager, Produces 
Paul Emrich, Recording Director 

Don Hoffman, Director of Photography 
Lowell B. Switzer, Writer-Director 


SERVICES: l6mm_ production from script to 
screen; color; sound, public relations and_ sales 
films. FACILITIES: Maurer Cameras and 100,000 
watts lighting equipment; Maurer six track sound 
on-film recording, 16mm magnetic, tape; sound 
truck and generator; editing; animation and titling 
equipment and staff; recorded music library and 
staff organist; editors; script writers. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Farmer Gets The 
Bird (Colorado Game and Fish Dept.); A Friend 
Indeed (Colorado Game and Fish Dept.); The 
Brainard Shoring System (Brainard Steel Div.); 
Farmer Brown—Steelworker (Colorado Fuel & Iron 
Corp.); A Brighter Tomorrow (Bart Manufactur 
ing Corp.); How To Get A Head (Colorado Fuel 
& Iron Corp.); You Can Do It Too (Church of the 
Ascension); Fiftieth Anniversary (Great Western 
Sugar Company). 


RIPPEY, HENDERSON, KOSTKA & CO. 


530 First National Bank Building, Denver 2 
Phone: AComa 2-5601 

Date of Organization: 1943 

Arthur G. Rippey, Managing Partne) 
Gilbert Bucknum, Partner, Produce) 

Clair G. Henderson, Partne) 

William Kostka, Partner 

Harry A. Lazier, Partne? 

Robert R. Powell, Production Supervisor 


SERVICES: Industrial and civic relations motion 
pictures, color and sound, both voice-over and 
lip synchronization; sound slidefilms, black and 
white and color. FACILITIES: l6mm cameras, 
lighting, recording and editing equipment; cre 
itive staff; art department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Printing—The Alphabet 
of Communication (A. B. Hirschfeld Press). TV 
COMMERCIALS: for Safeway Stores, Kuner Emp- 
son Company, Mountain States Telephone & Tele- 
graph Co., Frontier Air Lines. 

(Only 1954 Reference Data Submitted) 


(LISTINGS CONTINUE ON PAGE 112) 
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If films are scratched or damaged everyhody comes to Rapid 
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and here’s what they say:> 
“Lam only sorry that it has taken us so long to try out this process. We are very pleased with 


the result."" ArcHison, TopEeKA « SANTA FE 


“Once again | wish to express our appreciation for the fine job which you did in processing 
this film."" E. 1. pu Pont pe Nemours 


“The quality of your work is beyond reproach.'’ RKO-Parui 


Your film rejuvenation work has been very satisfactory, and we feel that it does materially 
extend the life of old films."' jam Hanvy Onc. 


Your rejuvenation of our prints has been more than satisfactory.’’ Canavet Fiims 


“| have discussed the work you have previously performed for us and | am very favorably 
impressed."’ Forp Moror Co. 


“We have been more than satisfied with the service we have received from your organization 
in reconditioning and renovating both original and duplicate 16mm films.” 

‘ BRE hin Sy Sects sf Gro. W. CoLBuRN LABORATORY 

—— ‘Thank you very much for rejuvenating the films. We are extremely pleased with the results.” 
AMERICAN MEDICAL ASSOCIATION 


what Rapidweld ean do for your films: 


Our exclusive RAPIDWELD process removes scratches from both sides of the film, 





and reconditions it so that imperfections like ‘‘rain,"’ oil-stains and brittleness disap- 
pear. Your film is fresh and clear and clean as new—at an unbelievably smali cost! 


Our RAPIDTREAT process, by penetrating and hardening the ‘‘green’’ emulsion, 
gives your new films a special protective coating which makes them resistant to 
damage. New film processed with RAPIDTREAT will project easier, last longer 
and screen better. 


16 and 35mm — ORIGINALS « NEGATIVES »« KODACHROMES « PRINTS 


Write for our folder ‘The Film Doctors’ or better still 
send us your damaged films and find out for yourself 
why everybody comes to 
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MOUNTAIN STATES: Colorado 


SONOCHROME PICTURES 
2275 Glencoe Street, Denver 7, Colorado 
Phone: EAst 2-3192 
Date of Organization: 1942 





Branch: Multichrome Laboratories 

760 Gough Street, San Francisco, California 

R. B. Hooper, Owner-Produce 

George E. Perrin, Director of Photography 

Herbert McKenney, Owner, Multichrome 
Laboratories 


SERVICES: Commercial motion picture producers 
for non-theatrical and television release. TV spots. 
Equipped with Magnasync 16mm _ recorders for 
synchronous recording, mobile power plant. FA 
CILITIES: Animation, titles and effects depart- 
ment. Color release prints either optical or mag- 
netic. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Heart of the Rockies 
(Denver & Rio Grande Western Railroad); Famous 
Fifty (White Pines Chamber of Commerce); 
Central States Shrine Parade (El Jebel Temple); 
Color Carnival, High Country Awakens and Au- 
tumn Fantasy (Colorado State Adv't. & Publicity 


Bureau). 


San Francisco & Bay Area 


MARVIN BECKER FILMS 
915 Howard Street, San Francisco 3, California 
Phone: EXbrook 2-1655 
Date of Organization: 1952 
Marvin E. Becker, President 
Hans VanSluizer, Writer-Producet 
Bud Murphy, Writer-Manager of TV Sales 
James B. Bullock, Manager, Jndustrial Sales 
Ann Becker, Comptroller 


SERVICES: Industrial, documentary, business, 
public relations and educational motion pictures 
and slidefilms. Television films and commercials. 
FACILITIES: Creative staff, 16 and 35mm produc 
tion equipment, sound equipment, music library, 
sound stage, lights, sets, carpenter shop, machine 
shop, art department, complete animation depart 
ment and camera. Editing and projection rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: /953 Report to the Direc 
tors (Columbia-Geneva and Consolidated Western 
Steel); Cerebral Palsy Workshop (United C. P. of 
No. Calif.); Edith Green Cooking Tips (The 
§. O. 8. Co.—McCann-Erickson); Girls Basketball 
Fundamentals and Giris Basketball, Playing Tech 
niques (Educational Productions). TV COM 
MERCIALS: Lucky Lager Brewing Co., California 
Wine Association, United Crusade, S. O. S. Co., 
American Trust Co., (McCann-Erickson), C and 
H Sugar, (Honig-Cooper Co.), Tillie Lewis Soft 
Drinks, (Sidney Garfield Associates). 


Kling Film Productions 
Richard Downey, 503 Market Street, San Fran 
cisco. 


(see complete listing in Chicago area) 


MOTION PICTURE SERVICE COMPANY 
125 Hyde Street, San Francisco 2, California 
Phone: ORdway 3-9162 

Date of Organization: 1935 


Gerald L. Karski, President, General Manager 
Harold A. Zell, Production Manager 
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Lee Rashall, Manager, Television Dept. 
Boris Skopin, Manager, Title and Trailer Dept. 
Albert Niggemeyer, Manager, Laboratory Dept. 


SERVICES: Industrial, commercial and public re- 
lations films; special announcement and adver- 
tising trailers for theatres, business. TV films, spot 
commercials. Distributor of Pacific Tel & Tel 
theatrical releases in Northern Calif. FACILI- 
TIES: Maurer & Cine Special 16mm cameras; 3 
Standard Bell & Howell 35mm; l6mm & 35mm 
laboratory; art dept.; magnetic & optical record- 
ing; dubbing equipment; sound stage; editing 
equipment; title & animation equipment; script- 
to-release print service. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Outdoor Advertising Dis- 
plays (Shopping Center Promotions); The Power 
Within (TNT Productions); Opportunity Knocks 
for 4H & FFA, Motoring in Mexico and The Andes 
Story (Standard Oil of California). SLIDEFILMS: 
VMC —3D-33  (Vendoraltor Corporation). TV 
COMMERCIALS: for Reinhardt Advertising 
Agency (Burgermeister Beer), Honig-Cooper (Ed- 
wards Coffee Co.), Reinhardt Advertising Agency 
(Kilpatrick's Bread), Gerald Thomas Agency 
(Parma Wine), John Gallagher Agency (4-Wheel 
Brake). 


GABRIEL MOULIN STUDIOS 

181 Second Street, San Francisco, California 
Phone: YUkon 6-4224 
Date of Organization: 1884 
Irving Moulin & Raymond Moulin, 

General Directors 
David Ahlers, Director of Sales 
Charles Larrance, Producer-Director 
George Watson, Production Manage1 
George Riekman, Director of Cinematography 
Clarence Stevens, Director, Sound Department 
Val Winkel, Assistant Cameraman 
Gordon Meagher, Film Editor 


SERVICES: Every phase of motion picture produc- 
tion. FACILITIES: Shooting stage, 55 feet by 45 
feet by 30 feet high, 35mm and 16mm camera 
units, complete sound recording facilities for disc, 
tape, magnetic film and 16mm optical sound, re- 
cording studio 27 feet by 42 feet, 35mm and 16mm 
projection, animation and editing equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Make the Supreme Test, 
Detergent Action, and Seventy Five Years (Stand- 
ard Oil Co, of California); Wide Range Dialing 
(Pacific Telephone & Telegraph Co.). SLIDE- 
FILM: Lockerap (Crown Zellerbach Paper Corpo- 
ration). 


PACIFIC PRODUCTIONS 

114 Mason Street, San Francisco 2, California 
Phone: YUkon 2-3986 
Date of Organization: 1938 
Donald M. Hatfield, President, General Mer. 
James B. Gahan, Vice-President, 

Production Mgr. 
Fred P. Barker, Art Director 


SERVICES: Sponsored public relations, sales, doc- 
umentary and training films; medical films; 
slidefilms; filmstrips; TV program and commer- 
cial films. FACILITIES: 35mm Eclair and 16mm 
Maurer cameras and recording systems; sound and 
silent stages; complete editing equipment for 
35mm and 16mm; animation department; creative 
staff; contract script writing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Colder the Better 
and Training Trailer (Safeway Stores); Geared 
to Sell (Standard Oil Company of California). 


SLIDEFILMS: Western Wax and Meet Your Boss 
(Crown-Zellerbach Corporation). 


%* 

ALFRED T. PALMER PRODUCTIONS 
130 Bush Street, San Francisco 4, California 
Phones: Douglas 2-8177-8 
Date of Organization: 1931 
Alfred T. Palmer, Owner, Exec. Produce? 
Alexa H. Palmer, Co-Owner, Office Mer. 
Pauline C. Hase, Secretary-Treasurer 
Lawrence E. Williams, 

Associate Producer-Writer 
William Thorp, Associate Producer-Writer 
Philip E. Walker, Associate Producer-Write) 
Florence Walker, Distribution & Sales 





SERVICES: Production largely centered in over- 
seas projects concerned with the advancement of 
human understanding through the use of motion 
pictures. FACILITIES: Complete 16mm _ produc- 
tion and sound studios, reproduction laboratory, 
distribution facilities and theatre. Also color and 
black-white still studios. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Destination Hawaii (Mat- 
son Navigation Co.); Funaji (Sea Lanes) (Ameri- 
can President Lines); The Romance of Silk (Japan 
Iravel Bureau); Round the World with Don and 
Judy (Teenage Adventures); Americans Look at 
the World (World Family Forum Films). 





W. A. PALMER FILMS, INC. 
611 Howard Street, San Francisco 5, California 
Phone: YUkon 6-5961 
Date of Organization: 1936 
W. A. Palmer, President 
H. B. Butler, V. P., Treasurer 
F. E. Boothe, Comptroller 
Florence H. Dieves, Production Director 
Joseph P. Dieves, Camera 


SERVICES: Industrial public relations and sales 
training films; sound slidefilms; television films 
and spot commercials; kinescope, I6mm and 
35mm. FACILITIES: Studio and location pho- 
tography; Western Electric sound recording system, 
photographic and magnetic, 16mm and 35mm; disc 
and tape recording, including stereophonic; mul- 
tiple channel dubbing and Interlock; color, black- 
white printing—l6mm optical printer, Kinescope 
Recording; 35mm Moviola and editing equip- 
ment; animation artist; writers, editors. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Captain Z-RO (Capt. 
Z-RO Productions); Annual Report (U.S. Steel, 
Columbia-Geneva Division); Safety Serves (United 
Air Lines); The California Question (Oakland 
Chamber of Commerce); Many Ways of Seeing 
(S. F. Junior League); Refinery in Aden and Cerro 
Bolivar (Bechtel Corporation). 


* 
PEARSON & LUCE PRODUCTIONS 

Administrative and Executive Offices: 

26 O'Farrell Street, San Francisco, Calif. 
Phone: YUkon 2-1272 
Studios and Production: 

505 Geary Street, San Francisco, Calif. 
Phone: PRospect 6-6335 
Date of Organization: 195] 
Lloyd K. Pearson, Partner-Producer 
Ralph W. Luce, Partner-Producer 


SERVICES: Motion pictures, slide films; indus- 
trial, sales, training, and documentary productions. 
FACILITIES: Studios and sound stage. Cameras 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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PEARSON & LUCE PRODUCTIONS 


include 16mm Auricon Super 1200, Arriflex 16, 
and hand cameras; 4 channel interlocked mag- 
netic film recorders, Ampex 300, and Magnecord 
tape recorders. Complete slide film services and 
equipment. Sound proof projection room with 
interlocked projector. Camera car and sound truck. 
Editing, art, and script departments, Creative staff. 





RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Packaging Operations 
(Safeway Stores, Rexford-Prepak Div.); A Case of 
Protection, western version, (Certainteed Products 
Corp.); Makalu (Californian Himalayan Expedi- 
tion); Sinbad the Sailor (Mount Puppets Inc.); 
Conquest of the Andes (California Peruvian Ex- 
pedition); News and Special Events (Columbia 
Broadcasting System); Telesports Digest (Tel Ra 
Productions). SLIDEFILMS: The Malarkey Ply- 
wood Story (M & M Woodworking Company). 





WALTER A. RIVERS & ASSOCIATES 
60 Market Street, San Francisco 11, California 
Phone: SUtter 1-1284 
Date of Organization: 1949 
Walter A. Rivers, Prestdent 
W. G. Rivers, Art Director 
Alice Garrity, Secretary 


SERVICES: General motion picture production, 
specializing in films for industry, television, public 
relations and sales training. FACILITIES: Auri- 
con sound cameras; recording system, film and 
tape; titles and animation; writing; editing and 
art staff. TV production facilities, sets and lights. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Lick Observatory, Mt. 
Hamilton, Installation of 120” telescope (Judson, 
Pacific Murphy Corporation); Operation Safeguard 
(Board of Fire Underwriters of the Pacific); Golden 
Gate Bridge reinforcing bottom lateral bracing 
project, (Judson, Pacific Murphy Corporation). 
Only 1954 Data Submitted. 
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GENE K. WALKER PRODUCTIONS 
465 California Street, San Francisco 4, Calif. 
Phone: YUkon 6-2891 
Studio at 627 Commercial Street, San Francisco, 
California. Phone: YUkon 2-4181 
Date of Organization: 1938 
Gene K. Walker, President 
George T. Becker, General Manager 
Robert Scott, Studio Manager 
William H. McDonough, Production Supervisor 
Stedman Chandler, Editorial Supervisor 





SERVICES: Camera, lighting, titling, editing, ani- 
mation, sound, color service for industrial and 
documentary motion pictures; slidefilms and film- 
strips; corollary visual aids. FACILITIES: 4-unit 
Stancil-Hoffman 174mm magnetic tape recording, 
plus interlock; 16mm film recording; laboratory; 
Type A and B animation equipment and staff; 
creative staff with two full-time writers. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Weather, the Breath of 
Life (Standard Oil Company of California); Men, 
Steel & Earthquakes (Bethlehem Pacific Coast Steel 
Corp.); Flying a Dealer and It’s in our Power 
(Tide Water Associated Oil Co,); Leaner Hogs & 
Longer Profits, International Dairy Show and Chi- 
cago Market Report Vol. IIT (Union Stock Yard & 
Transit Co.). 





Nore: Listings of other producers in outstate Cali- 
fornia areas follow Metropolitan Los Angeles and 
appear on page 117 of this Production Review. 
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ACADEMY PICTURES, INC. 
7934 Santa Monica Blvd., Hollywood 46, Calif. 
Phone: HOllywood 9-5873 
Edward L. Gershman, President 
William Lightfield, Production Manager 
Arthur Babbitt, Supervising Director 


FACILITIES: Complete motion picture and ani- 
mation studio facilities in Hollywood. See similar 
listing of facilities and services under Metropolitan 
New York Area (page 85). 





ALL SCOPE PICTURES, INC. 
8949 Sunset Boulevard, Hollywood 46, Calif. 
Phone: CRestview 4-6943 
Date of Organization: 1946 
Gordon S. Mitchell, President 
C. D. Owens, Vice-President 
La Nell B. Mitchell, Secretary-Treasurer 
Norval D. Crutcher, Jr., Production Mgr. 


SERVICES: Industrial, public relations, education- 
al and training films. TV commercial and theatre 
ad films. Live action, animation and/or stop mo- 
tion production. FACILITIES: Sound stage, cut- 
ting rooms and projection room; animation de- 
partment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Safe Driving in Bad 
Weather—Light Vehicles (United States Air Force); 
Operation of Heavy Vehicles Under Hazardous 
Conditions (United States Air Force). TV COM- 
MERCIALS: for Kraft Foods Co. (Parkay Marga- 
rine and Kraft Cheez Whiz); Chets Frozen Foods; 
SOS Corporation; Mattel Toys, Inc.; Safeway Stores, 
Inc., and others. Only 1954 Data Submitted. 





Atlas Film Corporation 
1931 Rodney Drive, Hollywood 27, California. 
(see complete listing in Chicago area) 





CASCADE PICTURES OF CALIFORNIA, INC. 
1027 No. Seward, Hollywood 38, California 
Phone: HOllywood 2-6481 
Date of Organization: 1948 
Bernard J. Carr, President 
Roy W. Seawright, Vice-President 
Vaughn A. Paul, Production Coordinator 
John C. McCormick, Comptroller 
Fillmore Phipps, Producer 
Hugh MacMullan, Producer 
Bernard Loftus, Editorial Supervisor 
Hal Mason, Director of Animation 


SERVICES: Industrial, documentary, television 
and box-office motion pictures. FACILITIES: All 
major studio facilities. Maintain and operate own 
sound stages, optical, animation and editorial fa- 
cilities. 35 & 16mm, black and white, color and 
dimensional-wide screen photography. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: for Douglas Aircraft Co., 
Lockheed Aircraft Co,, U. S. Navy, The Toni 
Company. (Titles not submitted.) TV COM- 
MERCIALS: for more than 50 clients and prod- 
ucts. 





* this symbol, appearing over a 
producer’s listing indicates that display advertising 
has been accepted for publication in another page 
of this 5th Annual Production Review. Please refer 
to it for other useful information. 
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CATE & McGLONE 

1521 Cross Roads of the World, 
Hollywood 28, California 

Phone: HOllywood 5-1118 
Date of Organization: 1947 
T. W. Cate, Partner 
E. D. McGlone, Partner 
Walter Wise, Writer-Directo 
Charles Cahill, Production Manager 


SERVICES: Motion pictures in the field of human 
communications; industrial relations, public rela- 
tions, sales promotion, sales training, travelogues, 
TV productions and commercials, color stock 
library, including extensive aerial coverage of many 
areas in U. S. A. FACILITIES: 16mm _photo- 
graphic equipment, portable lighting equipment, 
camera car, creative staff for writing, photograph 
ing, directing and editing. ; 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Cross-Country U. S. A. 
and Flying Colors (United Air Lines); Jn the Be- 
ginning and Run for the Money (General Pe- 
troleum Corp.); The Human Side (Union Pacifix 
R. R.); On Stream (Socony-Vacuum Oil Co. Inc.). 
TV COMMERCIALS: for Stromberger, LaVene 
and McKenzie. 


COURNEYA PRODUCTIONS 
633 N. Almont Dr., West Hollywood 46, Calif. 
Phone: Crestview 4-5621 
Date of Organization: 1948 
Jerry Courneya, President 
Ed Gillette, Vice-President 
Paul Fress, Vice-President 
Igo Kantor, Technical Directo» 


SERVICES: Motion pictures, television, comme 
cials, industry, stock footage library, music library, 
stock footage shooting, editorial service, complete 
production service and animation, FACILITIES: 
New commercial animation process, camera equip 
ment, recording equipment, editorial equipment, 
stages, camera car and recording mobile units, 
electrical and grip equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Quaker Oats Presentation 
(Quaker Oats Company); Member of the Family 
(Ken-L-Ration); Syncro-Vox Process (Planters 
Peanuts), (White King Soap) and (Thoro-Fed Dog 
Food). TELEVISION FILMS: Adventures of 
Noah Beery Jr. (26 series for various sponsors); 
The Chimps (13 series for various sponsors). 





PAT DOWLING PICTURES 
1056 S. Robertson Blvd., Los Angeles 35, Calif. 
Phone: CR 1-1636 
Date of Organization: 1940 
Pat Dowling, Owner 
T. J. Stanton, Production Manager 
R. J. Soltys, Cameraman 
Ray H. Lockert, Film Editon 


SERVICES: Production of motion pictures and 
slidefilms for customers and educational films and 
filmstrips for own account; editorial and sound 
production of films sponsoring companies. FA- 
CILITIES: Script production; art department; 
camera department; studio; cutting department. 
RECENT PRODUCTIONS AND SPONSORS 
NOTE: Five sponsored films not made during 
1954. Films were mainly educational for own 
account, 





(LISTINGS CONTINUE ON PAGE 114) 
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DUDLEY PICTURES CORPORATION 


Dudley Television Corporation 
and Vistarama, Incorporated 


9908 Santa Monica Blvd., Beverly Hills, Calif. 
Phone: CRestview 1-7258 

Cable Address: Dudleypic 

Branch Office: 501 Madison Avenue, New York, 
N. Y. Phone: ELdorado 5-1076 


Date of Organization: 1947 


Carl W. Dudley, President 

Don McNamara, Executive Vice-President 

Richard Goldstone, Vice-President 

Herman Boxer, Vice-President 

Eugene H. Barnes, Secretary and Treasure? 

Joe Anson, Charles Tedford, David Chandler, 
Writers 

Will Jason, Alan Miner, Richard Evans, 
Richard Carlson, Directors 


SERVICES: Industrial, theatrical, educational and 
FACILI 
PIES: Own studio, stage, lights, cutting rooms 


television motion pictures and slidefilms. 


sound and color production equipment, cameras 
printing; color film library; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Mr. Winkle Returns (Gen 
eral Mills, Inc.); The Big News of 1955 (Union Oil 
Company); Fresh for Health (Santa Fe Railroad) 
Futures Unlimited (Zenith Aircraft Corp.); The 
Days of Our Years (Union Pacific Railroad); The 
New India (California-Texas Oil Co.); The Line 
Riders of the Golden Spread Vistarama Produc 
tion (Southwestern Public Service Co.); Regulus 
(Chance Vought Aircraft, Inc.); Venezuela (Delta 
C. & S. Airlines); Invitation to Formosa and Invita 
tion to the Philippines (Northwest Airlines); Re 
gional Geography Series (Encyclopaedia Britan 
nica, Inc.). THEATRICAL MOTION PIC 
FURES: Below the Rio Grande and five others, 
subjects for Warner Brothers release. 


Dynamic Films, Inc. 


George Zucker, 8272 Sunset Blvd., Hollywood 
Calif. Phone: HOllywood 2-7461. 
(see complete listing in New York area) 
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JERRY FAIRBANKS PRODUCTIONS 
OF CALIFORNIA 


6052 Sunset Boulevard, Hollywood 28, Calif. 
Phone: HOllywood 2-1101 


Branch: 520 North Michigan Ave., Chicago, III 
Fenton P. McHugh, Representative. Phone 
WHitehall 4-0196. 


Date of Organization: 1929 


Jerry Fairbanks, President 

Donald A. Dewar, Vice-President, Bus. Mg 
Robert Scrivner, Studio Manager 

John McKennon, Production Manager 

Leo Rosencrans, Story and Creative Head 


SERVICES: Industrial, theatrical and television 
motion pictures. FACILITIES: Full studio fa 
cilities; 2 sound stages; 18 camera units; 16mm and 
35mm including MultiCam process; 16mm, 35mm 
and magnetic sound recording: and rerecording; 
editing; animation; Duoplane Process; l6mm & 
35mm opticals; film and music libraries; technical, 
art, creative and music staffs. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Chrysler's New One Hun 
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JERRY FAIRBANKS PRODUCTIONS 


dred Million Dollar Look (Chrysler Div.—Chrys- 
ler Corp.); The Great Adventure (Rotary Inter- 
national); America for Me and One Man Show 
(Greyhound); The Story of a Star (Texaco). TV 
COMMERCIALS: for Mathisson & Associates 
(Miller Beer); Grant Advertising Agency (Dodge); 
D. P. Brother Company (Oldsmobile). 


PAUL J. FENNELL CO. 


104 N. La Cienega Blvd., Los Angeles 48, Calif. 
Phone: CRestview 6-0847 


Date of Organization: 1947 


Paul J]. Fennell, Owner-Producer 
John E. Burks, Technical Director 
Edward A. Benedict, Art Director 


SERVICES: Producers of training films, educa- 
tional films, public relations films and television 
commercials; specializing in animation. FACILI- 
IES: Complete staff and facilities from story 
ideas to final editing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Highway Safety Series 
(National Safety Council) and (Ford Motor Com- 
pany). TV COMMERCIALS: for Campbell's 
Soup Company (Campbell’s Pork and Beans); 
Nabisco (Rice Krispies). Only 1954 Data Submitted. 


FILM ASSOCIATES OF CALIFORNIA 


10521 Santa Monica Blvd,, Los Angeles 25, Calif. 
Phone: Arizona 9-8726 


Branch Office: 26 W. 9th Street, New York, 
ll, N. Y. Herman Boxer. 


Date of Organization: July, 1954 


Paul Burnford, President 
Bernice Davis, Publicity and Distribution 
Helen McKee, Sales Representative 


SERVICES: Production of industrial and educa- 
tional films and TV spots, 16mm color or black 
and white, from script to finished film. FACILI- 
PIES: Offices, production studio. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Design for Comfort (Louis 
Roth Clothing Co.); Something to Talk About 
(Walsco Antenna Co.); Men at Mars (Mars Engi- 
neering Co.); Steel Tubes for Western Industry 
(Pacific Tube Co.); Art in Action Series and Face 
of the Earth (Encyclopaedia Britannica Films). 


FILMCRAFT PRODUCTIONS 


8451 Melrose Avenue, Los Angeles 46, Calif. 
Phone: WEbster 3-9281 


Date of Organization: June, 1950 


Isidore Lindenbaum, President 

Bill Deming, Vice-President in Charge of Prod. 
Ferenz Fodor, Production Supervisor 

Norman Colbert, Supervising Editor 


SERVICES: Television, theatrical and _ business 
motion pictures in black and white and color. 
FACILITIES: Sound stage, editing facilities, back 
lot and complete technical equipment in every 
detail. Mobile units for every location require- 
ment. Creative planning department. 


RECENT PRODUCTIONS AND SPONSORS 
FELEVISION FILMS: *You Bet Your Life 
Groucho Marx, NBC (DeSoto-Plymounth); Mark 
Twain Theater (National Sale—26); See Hollywood 
with Louella Parsons. (National Sale—26). TV 
COMMERCIALS;, for BBD&O; DeSoto-Plymouth 
& Chyrsler. *39-plus summer re-cuts. Only 1954 
Data Submitted. 


THE GEORGE FOX CORPORATION 
1508 Crossroads of the World, 
Los Angeles, California 
Phone: HO 4-2242 
Date of Organization: 1935 
Geo. S. Fox, President 
D. R. Fox, Vice-President 
D. L. Rothenberg, Production Manage) 
Mario Mora, Editorial Supervisor 


SERVICES: Sponsored training, public relations, 
consumer sales and religious films; television com- 
mercials and features. FACILITIES: Major studio 
lighting and camera equipment, tape and film re- 
cording, dubbing rooms, music scoring, complete 
editing department, stage facilities, etc. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Weekly, theatrical trailers 
for the Los Angeles Times; The Hard Way (Cali- 
fornia Division of Forestry); three theatrical trail- 
ers and seven TV shorts for California Division of 
Forestry. TELEVISION FILMS: Linkletter and 
the Kids, People are Funny (Paper-Mate Pens, and 
Toni Co.). TV COMMERCIALS: for Paper-Mate 
Pens, Toni Co., (Prom, Pamper, Viv and Deep 
Magic), Bond Bread, Owl Rexall Drug Co., Ni- 
agara Milk, Morning Milk. Only 1954 Data Sub- 
mitted. 


GRAPHIC FILMS CORPORATION 
1618 N. Las Palmas Ave., Hollywood 28, Calif. 
Phone: HOllywood 7-2191 
Date of Organization: 1941 
Lester Novros, President 
William B. Hale, Vice-President 
Julius Berlfein, Secretary-Treasure) 
Antonio M. Vellani, Sales Representative 


SERVICES: Production of animated and live ac- 
tion films for industry and government. Design 
and publication of booklets, brochures and visual 
presentations. FACILITIES: Animation depart- 
ment including stand for 16mm and 35mm; 35mm 
Bell & Howell Standard camera; 16 & 35mm Arri- 
flex camera; 16 & 35mm Moviolas: cutting and 
screening rooms; permanent animation and live 
action staffs. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Observer's Place in 
the Air Force, Warning Tornado, and Air Force 
Instructional Methods (U.S.A.F.); Project (The 
Rand Corporation). SOUND SLIDEFILM: An 
nual Report (Union Oil Company). 


The Jam Handy Organization, Inc. 
5746 Sunset Boulevard, Hollywood 28. Phone: 
HEmpstead 5809. Service office, not sales. 

(see complete listing in Detroit area) 


x 
PAUL HOEFLER PRODUCTIONS 
7934 Santa Monica Boulevard, 
Los Angeles 46, California 
Phone: HOllywood 9-2001 
Branch: 201 Linwood Ave., Canton, Ohio. 
Martha Heising, Eastern Representative. 


Date of Organization: 1939 

Paul L. Hoefler, President 

FE. M. Bennett, Vice-President 

Ruby Newstrand, Secretary-Treasure) 
SERVICES: All types of 35mm and 16mm color- 
sound films on a world-wide basis. FACILITIES: 
Camera equipment (Mitchell, Bell & Howell); 
sound truck; studio lighting. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Arizona—Land of Color 
and Contrast and African Journey (Standard Oil 








(LISTINGS CONTINUE ON PAGE 116) 


,BUSINESS SCREEN MAGAZINE 








¢ . 
oe, 


agents 19072 -- the at by | ie 
HOLLYWOOD FILM ENTERPRISES 


has been synonymous with WH 


Over the past 48 YEARS, we have received 
hundreds of recommendations 


like these... 





















The OLDEST 16mm Film Laboratory 
is now first with the NEWEST! 


Hollywood Film offers the newest facilities 
in the 16mm field, with advanced methods and 
special equipment that enable us to offer 








quality and service unequalled anywhere. 
Included among our new editing services are 
zero cuts and variable length dissolves from 
12 to 96 frames to provide perfect fades and 
dissolves, without cutting the original scene. 


COMPLETE 16mm Laboratory Service... 


@ Reduction and Contact Printing 


@ Negative Developing and 
Reversal Processing 


@ Release Prints in Color or 
Black-and-White 


@ Kodachrome Duplicating 
@ Shipping & Receiving Service 
@ Free Projection Service 


@ Free Editing Rooms and 
Storage Vaults 


The Oldest and Most Experienced 16mm Film Laboratory 
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PAUL HOEFLER PRODUCTIONS 


Company of California); The Tuna Story (West- 
gate California Tuna Packing Company); Tuna 
Clipper (National Marine Terminal, Inc.); British 
Columbia—The Evergreen Playground (Standard 
Oil Company of British Columbia, Ltd.); African 
Voyage (Farrell Steamship Lines of New York). 


* 
KLING FILM PRODUCTIONS 
Lee R. Blevins, 1416 No. LaBrea, Hollywood 28, 
Complete studio, animation facilities with sound 
stages, extensive sets, etc. See complete listing of 
services and other facilities under Chicago metro- 
politan area. 











MERCURY INTERNATIONAL PICTURES 
6611 Santa Monica Blvd., Hollywood 38. 
Phone: HOllywood 5-1101 

Date of Organization: 1948 


V. E. Ellsworth, President 

David L. Monohan, Vice-President 

G. C. Cable, Secretary 

Robert W. Larson, Vice-President, Production 

Albert Joyce, Vice-President, Publicity 
SERVICES: Creation and production of motion 
pictures, sound slidefilms; TV commercials; for in- 
dustry, public, civic relations. Script to finished 
film, 16mm and 35mm color, bkw. FACILITIES: 
Studio, sound stage; 16mm and 35mm Mitchells; 
16mm Cine-Special. Arc and incandescent lighting. 
Interior and exterior production. 16mm and 35mm 
projection. Rehearsal facilities. Scene design and 
set construction; art department; story boards, 
mockups, miniatures; special effects. Cutting rooms, 
dressing and makeup rooms; adjoining mixing 
& commentators’ booth; 35mm sound recording. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: From the Ground Up 
(Nutrilite Products); Home, Sweet Mobile Home 
(Trailer Association). Only 1954 sponsor refer- 
ences submitted. TELEVISION FILMS: Holiday 
in Rhythm, starring Margaret Whiting; Show 
Time, with Frank Fontaine; Tim McCoy, West- 
erns’ series. 





Mode-Art Pictures, Inc. 
6063 Sunset Blvd., Hollywood 38, Calif. 
(see complete listing in Pittsburgh area) 





Stanley Neal Productions, Inc. 
Sobey Martin, V. P. 203 Allen Paris Bldg., Beverly 
Hills, California. Phone: CRestview 5-5215. 
(see complete listing in New York City area) 


NEW WORLD PRODUCTIONS 

5746 Sunset Blvd., Hollywood, California 

Phones: HO!lywood 9-5827-8 
Branches: 224 N. Glenwood Street, Peoria, Ili- 

nois, Genevieve Alloy, Sales. 49 West 12th 

Street, New York, N. Y., P. Robinson, Sales. 

Statler Bldg., Boston, Mass., N.W. Russo, Sales. 

6011 38th St., N.E., Seattle, G. Newton, Sales. 

Date of Organization: 1939 

Ted Robinson, in Charge of Production 

Tom Atkins, Production Manager 

Phil Robinson, Director 

Art Moore, Animation Director 

Sterling Barnett, Head Camera Department 

Jack Johnston, Camera 

Robert Hemmig, Camera 

Loren Steadman, Technical Director 
SERVICES: Production industrial, education, tele- 
vision, feature films. 16mm-35mm sound and color. 
Live action and animated cartoons. FACILITIES: 
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Studio, camera and lighting equipment, anima- 
tion department, creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Twenty-four Hours A 
Day (Amalgamated Butcher's Union); Fossil Story 
(Shell Oil Company); F-99 (Boeing Airplane Co.). 
SLIDEFILM: for Quaker Oats Company. TV 
COMMERCIALS: for Ford, Welch Candy, Mattel 
Toys, Dawson Beer, Cain Food Products and 
others. 








PARTHENON PICTURES 

6264 Sunset Blvd., Hollywood 28, California 
Phone: HOllywood 3-6823 
Date of Organization: 1954 

PALMER UNIT 

(Documentary) 
Charles Palmer, President, Producer 
John E. R. McDougall, Associate Producer 

LASKY-PARTHENON UNIT 

(Theatrical) 
Jesse L. Lasky, Exec. Producer 
Charles Palmer, Producer 
SERVICES: Public relations, industrial relations, 
sales and morale films; documentary and staged; 
theatrical shorts and features with concealed spon- 
sorship. No TV series nor commercials. FACILI- 
TIES: All Hollywood resources. 16mm - 35mm 
screening room in Sunset-Vine offices available to 
trade on request. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The company is newly 
formed. Palmer-McDougall credits with other 
producers include Man With a Thousand Hands 
(Int'l. Harvester); Career and The Sky is for 
Everyone (United Air Lines); On Stream (Socony- 
Vacuum). Parthenon films now in progress for 
International Harvester, Hilton Hotels, Conn. 
General Life Insurance Co. 


POLARIS PICTURES, INC. 
5859 W. Third Street, Los Angeles 36, Calif. 
Phone: WEbster 8-2181 
Branch Offices: 133 East 54th St., New York 
22, N. Y. Marcel Leduc, Mgr.; 227 W. Boscawen 
St., Winchester, Va. Hugh Peters, Co-Producer. 
Date of Organization: 1946 
Perry King, President 
F. R. Barnum, Secretary-Treasurer 
William J. Gibson, Production Manage 
Harold Dennis, Producer 
Art Scott, Director of Animation 


SERVICES: Motion pictures, 16mm and 35mm, 
and slidefilms for advertising, public relations, 
training and television. FACILITIES: Live ac- 
tion and animation production. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Escape By Parachute and 
Flying in the Pressure Cabin (U. S. Navy); West- 
ward Flow, Tenth of the Month (So. Calif. & 
So. Counties Gas Companies); Vermilion Valley 
(So. Calif. Edison Company); 1954 With Rich- 
field (Richfield Oil Corporation). 





Reid H. Ray Film industries, Inc. 
8762 Holloway Drive, Los Angeles, California. 
Phone: CRestview 1-4080. 
(see complete listing in St. Paul area) 


ROLAND REED PRODUCTIONS, INC. 
8822 Washington Blvd., Culver City, California 
Phone: TE 0-1611 

Branch Office: 342 Madison Avenue, New York, 
N. Y. Phone: MUrray Hill 7-1065. Hampton 
Howard, Vice-President Sales. 





Date of Organization: 1934 
Roland D. Reed, President 


Guy V. Thayer, jr., Executive Vice-President 

George Faust, Vice-President—Sales 

James ‘G. Fay, Secretary and Treasurer 
SERVICES: Industrial, television programs and 
television commercials. FACILITIES: Hal Roach 
studios complete facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Story of Col. Drake 
(American Petroleum Institute); Decision, Spring- 
house on Wheels, Dawn’s Early Light and In- 
side Story (Westinghouse Electric Corporation). 
TELEVISION FILMS: My Little Margie, Water- 
front, Stu Erwin Show, Rocky Jones Space Ranger. 


* 
ROCKET PICTURES, INC. 

6108 Santa Monica Blvd., Hollywood 38, Calif. 
Phone: HOllywoed 7-7131 
Date of Organization: 1943 
J. Richard Westen, President, Gen. Mgr., 

Production Head 
J. Harry Ebbert, Vice-President, Charge of Sales 
Harlow Wilcox, Executive V.P., Treas., 

Head of Television 
Don Bartelli, Production Manager 
Courtney Anderson, Creative Director 
Kay Shaffer, Ass’t. to Pres., Corp. Sec’y 





SERVICES: Counselors and producers of indus- 
trial, sales and personnel training motion pictures, 
slidefilms and television programs. FACILITIES: 
Shooting stages; 16mm and 35mm sound recording; 
animation department and artists; creative staff; 
affliated with laboratories used by major studios. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Public Relations (Title 
Insurance and Trust Co.); Product Seling (Mc- 
Culloch Motors Corp.); Consumer Selling (Pru- 
dential Insurance Co.). SLIDEFILMS: Recruit- 
ing and Induction (Farmers Insurance Group); 
Sales Training (Union Oil Co. of Calif.); Sales 
Training (Brea Chemical Corp.); Recruiting and 
Induction, Sales Training and Consumer Selling 
(Pacific Mutual Life Insurance Co.); Retail Sales 
Training (DeSoto Motors Corp.); Human Rela- 
tions (Bank of America); Retail Sales Training 
(The Roberts Co.). 


FREDERICK K. ROCKETT CO. 


6063 Sunset Blvd., Hollywood 28, California 
Phone: HO 4-3183 


Date of Organization: 1925 





Frederick K. Rockett, General Manage 
Alfred Higgins, Production Manager 
Eric Strutt, Script Department 

Paul Lord, Editorial Department 

Jay Adams, Camera Department 
Jerome Lipari, Stage Manager 


SERVICES: The production of motion pictures 
and slide films and film distribution. FACILI- 
TIES: Full 16mm and 35mm camera equipment, 
trick camera department, large sound proof stage, 
portable and stationary sound recording equip- 
ment, modern cutting room, animation depart- 
ment, wood and metal working shops, direct TV 
micro wave to Bell Phone System. Full time staffs. 
Location and camera trucks. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Ejection Seat (U.S. Navy); 
Dick Wakes Up (American Automobile Associ- 
ation); Pneumatic Power and How an Oil Field 
Works (Richfield Oil Corporation); Arizona and 
Its Natural Resources (Phelps Dodge Corporation). 





Ross Roy, Inc. 
Maurice G. Vaughn, V.P., 1680 No. Vine St., 
Hollywood, Calif. Phone: HOtlywood 9-6263. 
(see complete listing in Detroit area) 
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JOHN SUTHERLAND PRODUCTIONS, INC. 
201 No. Occidental Blvd., Los Angeles 26, Calif. 
Phone: DUnkirk 8-512] 

Date of Organization: 1943 
Branch Office: 404 Fourth Avenue, New York 
16, New York. Phone: MUrray Hill 6-4590. 
John E. Sutherland, President, Gen. Mgr., 
Writer, Producer 
Ross M. Sutherland, Exec. Vice-Pres. 
Charles Daggett, Vice-President— 
Public Relations 
True Boardman, Writer and Associate Producer 
George Gordon, Associate Producer, Animation 
Charles E. Bordwell, Editorial Supervisor 


SERVICES: Complete production of live-action 
and animation films from research and _ script 
through release printing. FACILITIES: Studio, 
office buildings and other buildings to house the 
following: Animation unit complete through cam- 
era; Sound stage, flats, electrical equipment, mill 
and equipment, paint shop, etc.; cutting rooms, 
completely equipped; projection theatre equipped 
for 35 & 16mm. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Horizons of Hope (Al- 
fred P. Sloan Foundation); /t’s Everybody's Busi- 
ness (E. I. duPont de Nemours & Co.); The Road 
Forward (Kraft Foods Co.); Dear Mr Customer 
(Reuben H. Donnelley Corp.); The Living Circle, 
The Banana Story (United Fruit Co.); GAW, Re- 
port on a Prophecy (General Motors). TV COM- 
MERCIALS: for Lucky Strike, Plymouth, Ajax, 
Nestle’s Cocoanut Bar, AC Oil Filters. 


TELEPIX CORPORATION 
1515 N. Western Ave., Los Angeles 27, Calif. 
Phone: HOllywood 4-7391 


Date of Organization: 1948 





Robert P. Newman, President 

Ben Helphand, Vice-President 
Martin Weiner, Sales Manager 
Wm. A. Redlin, Industrial Division 
Pat Shields, Production Manager 
Martha Murrell, Public Relations 


SERVICES: Television and industrial pictures, 
slidefilms. FACILITIES: Full motion picture 
production facilities; animation department, shoot- 
ing stage 50 x 95, cutting rooms, 6 inter-locked 
magnetic 35mm or 16mm sound channel, 4 Movio- 
las, cameras, lights, portable sound and location 
equipment, projection room with 35mm _ and 
16mm projectors, title art production department, 
make up, wardrobe and dressing rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Power Tool Woodworking 
for Everyone (Magna Engineering Corp.); Dyna- 
miting With Safety (United Geophysical Lab.); 
Squaw Valley Winter (Cushing and Arrouge). 
SLIDEFILMS: Charting A Dealer Sale (Albers 
Milling Co.); Industrial Nursing (Industrial Nurs- 
ing Association). AUDIO-VISUAL FILM: Manna 
of the South Seas (Martin Moyer). TV COM- 
MERCIALS: for Sears, Roebuck & Co., Pfaft Sew- 
ing Machines, White Rock, O’Keefe & Merritt, 
Burgermeister Beer, Gaffers & Sattler, Mitchell 
Beer, Shopsmith, Bank of America, Folger’s Coffee, 
Coast Federal Savings. 





UNITED PRODUCTIONS OF AMERICA 
4440 Lakeside Drive, Burbank, California 
Phone: THornwall 2-7171 

Date of Incorporation: December, 1945 
Branch Office: 670 Fifth Ave., New York 19, 
N. Y. 

Phone: PLaza 3-1672. C. D. McCormick, V. P., 
in charge. 
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Stephen Bosustow, President and 
Executive Producer 
Robert Cannon, Vice-President and Director 
C. D. McCormick Vice-President UPA— 
New York 
Maxine Davis, Secretary 
T. Edward Hambleton, Treasurer 
Melvin Getzler, Assistant Treasurer 
Herbert Klynn, Production Manager 
SERVICES: Animated TV commercial spots and 
programs; animated industrial, educational and 
entertainment pictures. FACILITIES: New York 
and Hollywood animation studios with complete 
animation, camera, editorial and projection equip- 
ment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Tune in Tomorrow (Co- 
lumbia Broadcasting System); Misconceptions of 
Heart Disease (American Heart Association); 
Motorama (General Motors); When Magoo Flew 
and Gerald McBoing Boing’s Symphony (Columbia 
Pictures Corp.). TV COMMERCIALS: for Proc- 
tor & Gamble (Cheer), Campbell Soup Co. (Pork 
& Beans), General Foods Corp. (Jello-O Instant 
Puddings) and (Busy Day), and others. 





Video Pictures, Inc. 
Geo. W. Goman, V.P., 736 No. Doheny Drive, 
Los Angeles 46. Phone: CRestview 1-0188, 
(see complete listing in New York area) 


* 
WILDING PICTURE PRODUCTIONS, INC. 


5981 Venice Boulevard, Hollywood 
Phone: Webster 0183 


John Oser, in charge. 





FACILITIES: Sales and administrative offices, 
sound stage, screening room; all other equipment 
for motion picture production. For detailed de- 
scription of other facilities and services see listing 
in Chicago Area. 


RAPHAEL G. WOLFF STUDIOS, INC. 


5631 Hollywood Blvd., Hollywood 28, Calif. 
Phone: HOllywood 7-6126 





NATIONAL REPRESENTATIVES 
New York: Dicran Nahigian, 330 Park Avenue. 
Phone: PLaza 5-5386. 


Cuicaco: Carl Wester, 2103 Orrington Avenue, 
Evanston, Ill. Phone: DAvis 8-7236. 


Detroit: Harold R. Troy, 19741 James Couzens 
Highway. Phone: BRoadway 3-6020. 


Date of Organization: 1930 


Raphael G. Wolff, President and Treasurer 

MacDonald MacPherson, Vice-President, 
Executive Director Creative Department 

Sally Assin, Executive Secretary 

Alfred Vaughan, Director of Public Relations 

Arthur W. Treutelaar, Exec., Studio Supervisor 

David Lurie, Exec., Editorial Department 

James Moore, Supervisor, Director 

Richard H. BJundell, Mgr. Animation Dept. 

Nicholas Panesis, Art Director 

Hoyt Curtin, Musical Director 


SERVICES: Sales promotion, industrial, training 
and institutional motion pictures, sound and color; 
television programs and commercials. FACILI- 
TIES: Stages and complete production facilities; 
lighting equipment, generators, cameras on mobile 
units for nationwide production; permanent staff 
of editing, animation, anistration, music and cre- 
ative personnel. Stereo motion picture cameras, 
16mm and 35mm, for 3-dimensional films. 


RAPHAEL G. WCiFF STUDIOS, INC. 





RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Change ... For the Better, 
3-D, (General Motors Corporation); Designed to 
Go Places (International Paper Company); Direct 
Line to Decision (International Business Ma- 
chines); Electrical Principals of Pressure Switches 
(Meletron Corporation); Calavo Carnival (Calavo, 
Inc.); Automation (General Electric Company). 


California State 





1713 Via El Prado, Redondo Beach, California 
Phone: FRontier 5-4592 

Date of Organization: 1950 

F. W. Zens, Executive Producer 

Lionel Grover, Associate Prod., Dir. Photo 

J. W. Barnes, Associate Prod,, Writer 

Joe Tomchak, Associate Prod., Writer 

Shattuc Jones, Jr., Dir. Photography 

Nancy Knudson, Scripts 


SERVICES: 16mm motion picture productions and 
sound recording. FACILITIES: Executive office; 
studios; cutting rooms; projection; sound record- 
ing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Torrance, City of Indus 
trial Opportunity (Torrance, Calif.); The Nuns 
Who Hurried (Catechetical Guild Educational 
Society); Story of Robbins All Purpose Vinyl Tile 
(Robbins Floor Products, inc.); The Ador Story 
(Ador Sliding Doors); Residential Radiant Heat 
ing (Radiant Heat Co.). TV COMMERCIALS: 
for Womack Co, (Unmask), Paul Yates (Rev 
Twistube), KHJ-TV (ID Spots), Noolcam Co. 
(Old Prospector), Wizard Electromatic Door 
Openers (The Wizard). 





SOUND-ON-FILM PRODUCTIONS, INC. 
2648 18th Street, Sacramento, California 
Phone: Gilbert 2-4347 

Date of Organization: 1949 

Ralph James, President and Producer 

Tom Kiernan, Secretary and Treasurer 

Seth Larsen, Editor 

Ted Baggelmann, Script Writer and Historian 


SERVICES: Wild life films, documentary and in- 
dustrial films, television commercials, wild life 
stock shots. Editing, film coating and industrial 
stills. FACILITIES: I6mm_ silent and sound 
camera equipment. Complete editing facilities, 
sound stage. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: California Ringnecks, Co- 
operative Hunting (Dept. of Fish & Game, State-of 
California); California Gold Rush, 1848-1849 
(Golden Chain Council of Mother Lode); Perfect 
Circle (MabCo Tire Conditioner); Sacramento 
Rodeo & Parade (Burgermeister Beer). 





(LISTINGS CONTINUE ON PAGE 118) 





Listing Reference Data Protects 
Sponsors and Established Producers 


*% Producers listed in these pages have shown 
confidence in their records of achievement 
and provide much useful data concerning 
their facilities, experience, personnel and 
recent films. If you receive bids from unlisted 
firms ask why they are not listed and insist 
on similar data and validation of films sub- 
mitted prior to any decision. 
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Oregon 


PHOTO-ART COMMERCIAL STUDIOS 

420 S.W. Washington St., Portland 14, Oregon 

Phone: BR 5411 

Date of Organization: 1925 

Claude F. Palmer, Owner and Gen. Managei 

Stivers W. Vernon, 
SERVICES: General 
l6mm motion picture and TV commercials. FA 
CILITIES: Ample camera editing, lighting equip 
ment, just completing downtown motion picture 


Issistant Manager 


commercial photography, 


studio to house sound recording, animation and 
other facilities. Also have large outlying studio. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Operation Attic (Western 
Pine Association); The United Fund Story (United 
Fund). Other motion pictures now in production 


Washington 


Kling Film Productions 
Fairbanks, Terminal Sales Bldg., Seattle. 
(see complete listing in Chicago area) 


D. D. 


New World Productions 
G. Newton, 6011 38th Street, N.E., Seattle, Wash. 
(see complete listing in Los Angeles area) 


NORTHWEST MOTION PICTURES 
1716 Thirtieth Avenue West, Seattle 99, Wash 
Phone: GArfield 6391 
Date of Organization: 1927 
Ray Paulsen, President 
Edna C. Paulsen, Vice President 


SERVICES: Industrial, agricultural, training and 
public relations films. Animated and instructional 
films and slides. Newsreel releases. FACILITIES 
Bell & Howell Cameras, 35mm and 
chronous 


l6mm, Syn 


dual 35mm _ recording, dubbing and 


music, sets, lab. processing and printing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Jmmediate Endodontics, 
Functions of the Vestibular Apparatus (University 
of Washington); The Lynden Way and Two-Way 
Street (part 3) (Washington CoOp Farmers Associ 
ation); Power for Progress (Pacific Power & Light) 


RARIG MOTION PICTURE CO. 
5514 University Way, Seattle 5, 
Phone: Kenwood 0707 


Washington 


Date of Organization: 1927 


Max H. Rarig, President and General Manage 
James H. Lawless, Manager, Production Dept 
Ralph Umbarger, Director of Photography 
Grace Turner, Art Director 

Joe F. Nelson, Editor-in-Chief 


SERVICES: Public relations, sales promotion and 
training films. TV 
Finishing department 


programs and commercials. 


services include: editing, 
narration, writing, recording, art and animation, 
FACILITIES 
graphic and editing equipment, portable lighting 
equipment, Western Electric 


photographic and sound studios, animation equip 


music underscoring. l6mm_ photo 


magnetic recording, 


ment, permanent staff for creative writing, direct 
ing, photography and animation. 
RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES: Call Your Agent and Signs 
of Progress (General Insurance): Place of Promise 
(Shell Oil Co.); Promise of the Trees (Weyer 
Co.); Handling (The 


haeuser Timber 


Hyster Company). 


Grocery 
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ASHLEY & CRIPPEN, LTD. 

196 Bloor Street West, Toronto, Ontario 

Phone: Walnut 27904 

Date of Organization: 1916 

Dan Gibson, President 

G. J. Campbell, Gen. Mgr. 

Joel Aldred, Sales Manager 
SERVICES: l6mm and 35mm _ films; 
travel and sports; 


industrial, 
IV commercials. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Sky Skiing and Ski 
Champions (sur les grandes decentes). Both films 
are non-sponsored. Prints are available in 16mm 
either in B&W or color. (Only 1954 production 
references submitted.) 


ASSOCIATED SCREEN NEWS LTD. 
2000 Northcliffe Avenue, Montreal 28, Quebec 
Phone: DExter 1186 
Branches: Vancouver, Toronto 
Date of Organization: 1921 
Murray Briskin, Asst. to President 
W. J. Singleton, General Manage 
J. J. Chisholm, Sales Manage? 

J. R. Prazak, Comptroller 

Gordon Sparling, Dir. of Production 

Robert J. Martin, Director of Photography 
Ray Cunnington, Scenario & Research Dept. 
Eleanore Dunne, Art Director 

Arnold E. Hague, Newsreel De pt. 


SERVICES: 16mm and 35mm industrial, sales and 
educational motion pictures; films for television 
and slidefilms. FACILITIES: Sound 
titles, animations; b&w and color laboratory, 16mm 
and 35mm. 


recording, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Paper Making School 
(Quebec Government); /t’s Asbestos (Asbestos 
Corporation); Trend Homes (James Lovick Com 
pany); Bersimis Development (Hydro-Province of 
Quebec); Cable Laying Across the St. Lawrence 
(Province of Quebec Hydro); The Maritimes, and 
Diesel (Canadian Pacific Railway); Shell 
Refinery (Shell Oil Company); Sea 
gram’s Art Exhibit (Vickers and Benson Adver- 
tising); Annacis Island (James Lovick Company); 
Family Day (Canadair); A Growing Land (Ca 
nadian National Railway); Valleyfield Bridge (Du- 
Peribonka Houses 
(Aluminum Company of Canada); Gold Coast 
lthletes at the British Empire Games (Dept. of 
Information Service Gold Coast); Way of Return 
(Ontario Department of Health); The Sportsmen 
Show (Canadian National Sportsmen Show); Shell 
Plant and The Dosco Story (Dominion Steel & 
Coal); Palatka Tire Tests (Firestone Tire & Rub 
Mount Sinat Hospital (Wackei 
Productions); Sous le Masque (Inside Story) (Prov 
ince of Quebec Government); Canadian Petrofina 
Refinery (Canadian Petrofina) 35mm _ Eastman 
Colour, Tourist Centre Montreal (City of Montre- 
al) 35mm Eastman Colour. SLIDEFILMS: The 
1955 Meteor, Features of the 1955 Ford, The 
1955 Mercury and The Ford in 1955 (Ford Motor 
Company of Canada); Business-Education Day 
(Montreal Board of Trade); Red Cross Annual 
Meeting (Canadian Red Cross Society); Miscel- 
laneous Services & Equipment (Bell Telephone 
Company ol Canada); Business Paper Readership 
and Plant (Maclean-Hunter Pub- 
lishing Company); Under the Beauty Plymouth 
Builds Solid Value (Ross Roy Co.); Job Perform 
ance Rating (Northern Electric Company of 


Trains 


Vancouver 


fresne Engineering); Power 


ber ( sompany); 


{dministration 


Can- 


ada); Derriere La Concession Purina (Ralston Pu- 
rina Company); No. 26 Wide Level Disc Harrow 
(Massey-Harris-Ferguson Company); Ramco Piston 
Rings (Thompson Products Ltd.), and others. 
% 
S. W. CALDWELL, LTD. 
147 Jarvis Street, Toronto, Ontario 
Phone: WA 2-2103 
Branch Offices: 171 McDermott Street, Winni 
peg, Manitoba, Canada. Phone: 929498. Mr. 
Les Garside; 311 Alaska Pine Bldg., 1111 
Georgia Street West, Vancouver, British Co 
lumbia, Canada. Phone: MA 8733. Miss Flor 
ence Asson. 


Date of Incorporation: February, 1949 
Spence Caldwell, President 
Gordon F. Keeble, Vice-President Production 
Stewart H. Coxford, Comptrolle 
John N. Heaton, Creative Directo» 
Robert M. Rose, Film Production Supervisor 
Fritz Speiss, Chief Cameraman, 
Dir. of Photography 
W. T. C. Dowding, Sound Engineer 
Robert Hackborn, Art Director 
G. B. Quinney, Equipment Sales Division 
R. H. Sheppard, Film Sales Division 
J. M. Savage, Live TV Commercial 
Co-Ordination 


SERVICES: l6mm and 35mm_ Television com 
mercials, slide films, film strips, documentary films. 
Live I'V commercial production and co-ordination, 
syndicated TV film programs, TV and film equip 
ment sales, TelePrompler of Canada sales and 
Services, sponsor film services. FACILITIES: Ani 
mation, l6mm, black and white, printing and 
processing lab, sync-sound recording, titles, Cine 
Recording. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Dominion Drama Festival 
(Canadian Broadcasting Corp.). SLIDEFILMS: 
The New Look in TV (Canadian Westinghouse). 
IV COMMERCIALS: Series of TV commercials 
for Robin Hood Flour Mills; series for Swift 
Canadian Co.; series for Mother Parker’s Tea and 
Cottee. 


CRAWLEY FILMS, LTD. 
19 Fairmont Avenue, Ottawa, Ontario 
Phone: 8-1285 
Branch Offices: 21 Dundas Square, Toronto. 
Phone EMpire 4-5283. 1467 Mansfield St., 
Montreal. Phone: AVenue 8-2264. 
Date of Organization: 1939 
F. R. Crawley, C.A., President 
Graeme Fraser, Vice-President 
Stewart Reburn, Mgr. Toronto Office 
\lasdair Fraser, Mgr. Montreal Office 
Quentin Brown, Mgr. TV Division 
Donald Carter, Production Mer. 
George Gorman, Peter Cock, Stanley Moore 
Sally MacDonald, Ted DeWit, Robert John 
son, Senior Producers 
Rod Sparks, Chief Engineer 
fom Glynn, Camera Department Head 
Ivan Herbert, Lighting Chief 
Tony Betts, Recording Dept. 
Kenneth Gay, Animation 
Munroe Scott, Script Department 
William McCauley, Dir. of Musi 
Arthur Hindrichs, Laboratory 
Irving Dooh, Photo Division 
\lex Murray, Office Manager 
Maralena Genser, Purchasing Agent 
Earl Valley, Equipment Sales Mgr. 


(LISTINGS CONTINUE ON PAGE 120) 
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PANORAM DOLLY gives camera complete 
mobility; smooth panning, dolly shots, run- 
ning shots, special effects. Two man crew. 


FRICTION HEAD by Houston- 
Fearless is popular with motion 
picture studios throughout the 
world. Offers smooth, easy 
panning and tilting with com- 
plete control of camera at 


WHICH TYPE 






oe 5 tebteds 


CINEMOBILE offers extreme maneuverability. 
Camera boom raises hydraulically. Ideal for 
smooth dollying, panning, etc. Two man crew. 


Proper mounting of television and 
motion picture cameras is essential for 
efficient operation, smooth production 
and good showmanship. Choice of 
mobile equipment should be determined 
by the size of your studio, types of 
shows, size of camera crew, camera 
equipment used, budget and many 
other factors. 

Each piece of Houston-Fearless 
equipment shown here has been designed 









OF CAMERA 


MOUNT SHOULD YOU BUY? 


for a specific purpose. Each is the finest 
of its type, the standard of the industry. 

A Houston-Fearless representative 
will be happy to analyze your require- 
ments and recommend the equipment 
that will serve you best. Write or phone: 
The Houston-Fearless Corp., 11811 
West Olympic Boulevard, Los Angeles 
64, California. BRadshaw 2-4331. 620 
Fifth Avenue, New York 20,N. Y. 
ClIrcle 7-2976. 








HOUSTON-FEARLESS TC-1 CRANE raises 
camera to extremely high and low positions. 
Permits “fluid motion” shots. Foot-operated 
panning. 





— eT ER, 
~eRETY ORO 


HOUSTON-FEARLESS All-Metal Tripod on MODEL BT-1 CRANE has power drive, hydrau- TV PEDESTAL 








io Pere? le 


MODEL PD-1 by Houston- 


Tripod Dolly gives mobility to cameras at lic lift. Provides lens height from 2’ to 10’. Fearless is operated by cameraman. Rolls 
low cost. Completely portable. ideal for Developed for Motion Picture Research smoothly, raises, lowers, turns on own radius. 


remotes. Council. 


ANNUAL PRODUCTION REVIEW 
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CANADIAN PRODUCERS: continued 
CRAWLEY FILMS, LIMITED 








SERVICES: Motion pictures and slidefilms for 
Canadian and United States industry, Govern- 
ment, education and television; recording edit 
ing, animation, and printing for smaller pro 
ducers, independent cameramen, ten provincial 
governments and other organizations from coast 
to coast. In 1954 produced 49 motion pictures plus 
150 smaller assignments; T'V commercials, slide 
films, recording, editing, etc. FACILITIES: New 
$0,000 sq. ft. studio building, sound stage and two 
recording studios, cameras—Maurers, Cine-Special, 
Bell & Howell, Arriflex and Eyemo; blimps, dollies, 
320,000 watts of lighting equipment with mobile 
generator and transformer station; Maurer 16mm 
recording equipment and six mixing channels, 3 
Rangertone synchronous magnetic tape record 
ers, 16mm Magnetic recorder, Magnecorders with 
sync heads, 16mm and 35mm dubbers, turntables, 
disc recorders; l6mm printers and processing 
equipment; animation department with Saltzman 
stand; engineering development facilities; stills de 
partment; extensive casting file; music library; 
script department with research library. Electronic 
service department. Equipment sales division. 
Permanent staff of 93. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Man Made Rain (Alu 
minum Ltd.); River Creates an Industry (Alu 
minum Ltd. for Gold Coast Govt.); Cotton Made 
in Canada (Dominion Textile Co.); Five Faces of 
Quebec (Molson’s Brewery); Alpine Bread (Mc- 
Gavin Bakery); Money in Your Pocket (Bank of 
Canada); Teamwork in Action (Ontario Work 
men's Compensation Board); The Gold Cup 
Comes Home, A Feel for the Game (Seagram's); 
Investing Is For Me (James Richardson & Sons); 
Destination U. K., Super Constellation (Trans 
Canada Air Lines); Pipeline Quest-Est (Imperial 
Oil); La Cellophane (Canadian Industries Ltd.); 
Look to the Centre (Manitoba Govt.); Operation 
& Care of the RCA 400 (International Film 
Bureau); The Powerful (Ontario 
Hydro-Electric Power Comm.); Brasil—French & 
Portuguese, Paraiba Project—Portuguese (Brazilian 
Iraction Light & Power); Polysar—German (Poly 
mer Corp.); The Missing Link (Tower Company); 
A Century of Service (Independent Order of Odd 
fellows); Two Little Raccoons (Encyclopaedia 
Britannica Films); The Musical Ride (R.C.M.P.); 
Le Petite Monde De Six A Neuf Ans (Dept. 
National Health & Welfare). 


Horseshoe 


OMEGA PRODUCTIONS, INC. 
1960 Dorchester Street West, Montreal, Quebe« 
Phone: GLenview 3526 
Date of Organization: 1951 
I. S. Morrisey, President 
Pierre Harwood, Secretary-Treasurer 
Henry A. Michaud, Production Manage 
John R. Racine, Art and Animation Dir. 
John Burman, Chief Engineer 


SERVICES: Educational, industrial, sales promo 
tion, theatrical, and television motion pictures. 
FACILITIES: 16mm and 35mm cameras, tape and 
film recording equipment, projection and editing 
facilities, sound shooting stage, animation depart 
ment 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: L’ecole Des Textiles, and 
A Garden in Quebec (Province of Quebec); Hai 
ness Racing (Dow Brewery); 13 episodes Science 
En Pantoufles and 13 episodes Pepinot for (Ca 
nadian Broadcasting Corp.). 
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PARRY FILMS, LTD. 
181 West Broadway, Vancouver 10, B. C. 
Phone: EX 2422 
Llewelyn M. Parry, Managing Produce? 
Lieut.-Col. C.D.M. Kitchin, M.B.E., 
Associate-Producer 
Wallie Peters, Production Manager 
C. V. Joy, Executive Secretary 
Spence Crilly, Director 
Bert Pullinger, Director 
J. McCallum, D. Brearley, Cinematography 
M. Roozeboom, Art and Animation 
S. Martin, Editorial Dept. 
D. Pomeroy, Sound Services 


SERVICES: Motion pictures for public relations, 
sales, education, and special services in produc- 
tion of engineering and technical records, both 
in still and motion studies. Television. Open-end 
entertainment programs and spot commercials. 
FACILITIES: Film studio and recording stage. 
Camera and lighting for 35mm and 16mm color. 
Full sound recording for studio and _ location 
work. B&W processing. Cutting rooms, staff writers, 
scenic department, costume facilities; model con- 
struction, animation and optical effects; art and 
title production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Wahleach and British 
Empire Games (B. C. Electric Co.); Breakthrough 
(Canadian Ingersoll Rand); The Kitimat Story 
(Aluminum Company of Canada); The Plywood 
Story (Plywood Manufacturers Assoc. of B. C.); 
Columbia Adventure and Bubbling Waters (Na- 
tional Film Board). TV shorts for Charm (West- 
minster Paper); 4X Bread, Squirrel-Brand Peanut 
Butter, Sun-Ripe Orange Juice, Nabob (Kelly 
Douglas and Co. Ltd.); Clayburn Bricks (Evans 
Coleman Evans); Brody Cake Mix, Little Dipper 
Cake Mix. 


PETERSON PRODUCTIONS 
337-9 King Street West, Toronto 1, Ontario 
Phone: EMpire 8-7065 
Date of Organization: 1947 





S. Dean Peterson, President 

L.. L. Cromien, Director of Production 

Beth Fox, Sets Department Head 

Sydney Brown, Script Dept. Mgr. 
SERVICES: Commercial, industrial and television 
FACILITIES: Complete 
sound-proof stage, editing rooms, make-up room, 
dressing 


films. T'V commercials. 


rooms, complete recording facilities, 


screening room, 16 & 35mm equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Mutually Yours (Drug 
Trading Co., Ltd.); To Make Time Live, in 
production, for (Royal Canadian Air Force); 2 
reel subject in production for (Trans. Canada 
Gas Pipe Lines, Ltd.); 2 reel subject in produc 
tion for (Goodyear Tire and Rubber Co., Ltd.). 
r'V COMMERCIALS: for Ford Motor Co., Ltd. 
(Toast of the Town) and (Ford Theatre), series 
of commercials for Drug Trading Co., Ltd. 


% 

RAPID GRIP & BATTEN, LTD. 
1640 The Queensway, Toronto 14, Ontario 
Phone: CL 1-5291 
Headquarters Office: 300 Bay St., Toronto 
R. A. Batten, President 
J. H, Batten, Vice-President and 

Managing Director 
D. R. Keedwell, Secretary-Treasurer 
Branch Offices: 181 Richmond Street W., To- 
ronto, K. E. Hopkins, Mgr., N. H. Clark, Sls. 
Mer.; 384 Vitre Street W., Montreal, B. L. 
Batten, Megr., C. Brook, Sls. Mgr.; 370 Bank 











LTD. 


Street, Ottawa, W. H. Batten, Megr.; 290 
Vaughan Street, Winnipeg, J. G. Newton, Mgr. 


RAPID GRIP & BATTEN, 





Gerald J. Keeley, General Manager 

Frank E. O'Byrne, Sales Manager 

Reginald A. Batten, Jr., Production Supervisor 
Christian Slagter, Chief Cameraman 

Eric Clavering, Chief Editor 

Joseph Grimaldi, Sound 

David Smith, Director 

Gerald Richardson, Producer 


SERVICES: Complete 35mm and l6mm silent or 
synch sound productions in black and white or 
color and complete 16mm laboratory facilities, art 
department and continents’ most up to date and 
diversified animation stand. FACILITIES: 35 
and 16mm cameras and sound equipment, 16mm 
laboratory, OxBerry animation stand—16 and 
35mm. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Panboo (Imperial Oil 
Ltd.); Grey Cup Cavalcade (Can. Pittsburgh In- 
dustries). SLIDEFILM: Inglis Sales Program 
(John Inglis Ltd.). TV COMMERCIALS: for 
Proctor & Gamble, International Silver and ap- 
proximately 100 TV Commercials for various 
sponsors. 


Ross Roy, Inc. 
Harold J. G. Jackson, V. P., Canada Trust Bldg., 
London & Victoria Sts., Windsor, Ontario. 
(see complete listing in Detroit area) 








SPONSOR FILM SERVICES CO., INC. 

225 Mutual Street, Toronto, Ontario 

Phone: EM 4-6457 

Date of Incorporation: August, 1954 

Spence Caldwell, President 

Robert L. Lee, Vice-President and 
General Manager 

Stewart H. Coxford, Comptrollei 

Alan Mills, Film Assembly 

Patricia Bishop, Agency Liaison 

Frances Bachen, Film Librarian 


SERVICES: Commercial insertion, film cleaning, 
film inspection, editing, schedule maintenance, for 
television, industrial and educational films. FA- 
CILITIES: Electric hot splicers, shipping and 
library, complete projection inspection for 16mm 
film. 


RECENT PRODUCTIONS AND SPONSORS 
COMPLETE FILM SERVICE: for Swift Canadi 
an Co. (Disneyland), Robin Hood Flour Mills 
(Liberace), Canada Bakeries, Canada Nut, Milko 
(Range Rider), Loblaws (Guy Lombardo Show), 
TV Time Pop Corn (Annie Oakley), Kelloggs 
(Wild Bill Hickock). 
VEGA FILMS 

770 St. Antoine Street, Montreal, Quebec 

Phone: UNiversity 6-3295 

Date of Organization: 1946 

Alan Moorhouse, President 

Reginald V. Gillman, Vice-President 

K. E. Samuelson, Scripts 


SERVICES: Production of 16mm motion pictures 
and 35mm slidefilms. FACILITIES: 8,000 sq. ft. 
of studio and darkroom space; 40,000 watts light- 
ing; photography, set building, cutting; sound 
recording acquired on contract; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Paris is a Womans Town 
(Courtaulds-Canada-Limited); Nasal Cilia revision 
(Chas. E. Frosst Co. Ltd.); Song of England (Own 
Account). SLIDEFILMS: Laurential Adventure 
(Rolland Paper Co. Ltd.). Various TV com- 
mercials. (Only 1954 references submitted.) 
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Time-lapse Film Production 


a FOR 
INDUSTRY 
EDUCATION 
AND 
TELEVISION 
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Light, temperature and humidity are automatically controlled in this modern greenhouse 
studio which houses batteries of air-conditioned cameras to record miracles of plant 
growth for industrial, educational and television films. 








A weekly television program “How Does Your Garden Grow?” 
features John Ott’s films on plant growth, gardening and 
agriculture. The program is “live” in Chicago and released 
nationally on films, in both black and white and color. 
AS SPECIALISTS in the art and science of time-lapse 


film production, John Ort Pictures, Inc. provides a unique 


service to producers and sponsors which has gained 





the confidence of industrial, educational and television 

film users. Completely equipped to film all phases of agricultural, industrial 

and medical assignments, these suburban Chicago studios now provide the weekly 
television film program “How Does Your Garden Grow?” and other national 
TV shows as well as sequences for Walt Disney’s acclaimed Nature Series. 


The interest and enthusiasm which viewers hold for these films 


/ 


: y 
PO Sl ar «os 
" ~~ 
mac 4 


+ 


is matched by the unequalled educational value of film productions 
we have created for such companies as the Santa Fe Railway, Green Giant, 


- 


Pa 

Campbell Soup, Quaker Oats, Eastman Kodak, Swift and Company, and 
ee 

Abbott Laboratories. These special facilities are also serving producers 


throughout the country in providing time-lapse sequences for Cameras automatically record the growing cycle of the 
both industrial and television films pumpkin flower which John Ott is pollinating in this scene. 


Below: vital data on metal structures and important medical 
information is recorded via special time-lapse equipment. 


~ John Ott Pictures 


tM C-O RR Fee A ES 
85 Hibbard Road + Winnetka, Illinois 
Phone: Winnetka 6-51 26 (see listing under Metropolitan Chicago Area) 





Case Histories: 


OF BUSINESS PICTURES 


B & O Shows 6'/2 Million 
at Half-Cent Per Viewer 


Sponsor: Baltimore & Ohio Rail- 
road. 


Title: Meeting the Challenge, 30 
min, color, produced by Roger 
Wade Productions. Release Date: 


July 20, 1948. 


* This is the case history of an old 
film, one that might now be con- 
sidered to have completed its mis- 
sion, but is still being shown oc- 
casionally. 

It began on April 16, 1948, 
when the Public Relations Director 
of the Baltimore & Ohio Railroad 
decided that the company should 
have a film, showing the B & O's 
colorful past, present services and 
contributions to the economy of the 
nation, to open at the Chicago Rail- 
road Fair on July 20, that year. 


A Job of Production 


In May, a producer, Roger Wade 
Productions. was selected, and set 
out working up and down the rail 
road. Without any definite script. 
the writer on the job, aided by 
B&O’s public relations representa 
tive, Bill Becker. kept one step 
ahead of the shooting by writing 
the scenario and roughing up the 
narrative the night before the 
scenes were made. 

With a tough deadline to meet. 
and the usual problems of weathe: 
to beat, three more camera crews 
were added to the staff, and the 
final deadline was met with a film 
that recorded not only actual scenes 
on the railroad but recreated scenes 
from B&O's complete with 
colorful costumes and ancient roll- 
ing stock. 


past, 


Featured at Railroad Fair 


After opening at the Railroad 
Fair in July, the film was shown 
continually during 1948-1949. Fol- 
lowing the Fair, B&O released the 
picture to schools, libraries, clubs 
and TV stations free of charge. On 


occasion a railroad 


representativ e 
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"Showman Shooter" presents exhibition shooter Herb Parsons, pictured 
above as cameraman Bill Storz lines up a target shot. 


Herb Parsons’ Shooting Skill Brought to Screen 


would be on hand to lead a discus- 
sion or answer questions. 

What the film accomplished: 

1. The picture pointed up the 
fine quality of the railroad’s cour- 
teous service and aided in Direct 
Sales. 

2. The film helped build good 
will for the railroad 
Public Relations. 


3. B&O employees and the B&O 
Glee Club were used in the picture 


did a job for 


siving them a new understanding 
of their railroad and a sense of 
the film thus 
aided Employee Relations. 


pride in their work 


50 prints of the film were released 
through Modern Talking Picture 
Service. 

Total bookings: 8.499 

Total showings: 14,227 

Total attendance: 1,117,742 

Free TV distribution (estimated) : 

5.000.000 

B&O Distribution: 550,000 

Total cost to Baltimore & Ohio 
for a half-hour film which reached 
an estimated 6,500,000 people: .671 
cents per viewer. Wy 


Izaak Walton League 
to Honor Bovey Picture 


* The Izaak Walton League 
of America has announced 
that the Minneapolis-Moline 
Company will be cited at its 


April 


1 for conservation efforts in 


annual convention on 


the film To Censerve Our Her- 
itage produced by Martin Bo- 
vey Films. 


Sponsor: Arms and Ammunition 
Division, Olin Mathieson Chem- 


ical Corp. 


Title: Showman Shooter, 25 min. 
color, produced by Sound Mas- 
ters, Ine. 


* This new film has been made 
to capture a typical shooting ex- 
hibition by Herb Parsons, who has 
been banging away for Winchester 
and Western (arms and ammuni- 
tion) for the past 25 years. Teamed 
up with his son, 10 year old Lynn, 
Herb (billed as “The 
World’s Greatest Exhibition Shoot- 
er’) puts on a show for gun en- 
thusiasts in Williamsport, Pa. 


> 
Parsons 


In addition to a great many fancy 
trick shots 
towards the camera lens 


some shooting directly 
Parsons 
comments on gun technique, safety 
and correct gun-handling as a con- 
tribution to the solution of juvenile 
delinquency. 


Francis Carter Wood. Jr.. super- 


vised the production. Showman 
Shooter will be released for group 


showings and for television use. | 


Below: Narrator Ted Husing (right) 
interviews champion shooter Herb 
Parsons in the well-filled trophy room 
Story above. 


of his home. 





Sloan Foundation Tells 
Cancer Research Progress 


Sponsor: Alfred B. Sloan Founda- 
tion. 


Title: Horizens of Hope, 25 min.., 
color, produced by John Suther- 
land Productions. 


* Unlike other films on the subject 
of cancer, which have generally 
been technical subject for profes- 
sional groups, or “warning” films 
for lay audiences, encouraging early 
detection of the disease, Horizons 
of Hope is a document of the prog- 
ress in cancer cure, and a delin- 
eation of the possible steps science 
may take in the future to eliminate 
cancer. It incorporates a_ vast 
amount of highly complex and tech- 
nical information into a creative 
pattern that will be clear to lay 
audiences and yet valuable and ac- 
ceptable to researchers, doctors and 
other technical personnel in the can- 


cer field. 
Follows Year of Research 


Research by writers John Suther- 
land, Bill Scott and True Boardman, 
under the direction of Dr. Cornelius 
Rhoads and his staff of the Sloan- 
Kettering Institute, began almost a 
year before the film actually went 
into production. It was decided thai 
the story could best be told in a 
combination of live action and an- 
imation techniques. 

Live action is effective in illustrat- 
ing the actual physical complexity 
of the “machine for mankind” that 
is the Sloan-Kettering _ Institute. 
where literally millions of dollars 
in highly specialized equipment is 
being skillfully operated by hun- 
dreds of men and women who have 
dedicated their lives to the single 
purpose of first controlling, and ulti- 
mately eradicating cancer. 


Animation Clarifies Story 


Animation was used in the larger 
part of the picture to simplify and 
clarify highly technical aspects of 
the whole cancer control problem. 

In structure, the animation por- 
tion of the picture ultimately devel- 
oped as what might be called the 
autobiography of a cancer cell. 

While it is true that on a limited 
scale photographs of actual cancer 
cells have been made by the electron 
microscope, it was photographically 
impossible at the present stage of 
technical development to show the 
actual life cycle of cells, and the 
action by chemical agents upon both 
normal and cancer cells in live 
action. 

On the other hand, vivid demon- 
stration of the attack upon cancer 
cells in animation was possible: 


possible, it should be added, but by 
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no means simple, because in the 
animation form there is often a 
predisposition on the part of an 
audience to humor, and of course 
the nature of the subject matter 
made seriousness of approach in 
this case vitally important. 
Initially, the picture demonstrates 
the nature of a normal body cell 
and then shows the (still mysterious 





Study of antibodies visualized in this 
scene from "Horizons of Hope.” 


and unexplained) genesis of the ab- 
normal cancer cell within the same 
body. 

From this point forward, the an- 
imation portion of the picture con- 
stantly refers to the basic premise 
of Sloan-Kettering’s research opera- 
tions, which is that there are basic 
differences between normal and 
cancer cells, and that by continuing 
study of those differences and con- 
structive application of facts learned 
about those differences, 
and/or cure of 
achieved. 


control 
cancer can be 


Despite this emphasis on contrast, 
the villainous protagonist continues 
to be the cancer cell, and the film 
shows how he is affected first by 
the study of his appetites to find 
out what food he requires and there- 
fore can be starved by absence of; 
and secondly by what foods he can 
be poisoned, either chemically or 
radioactively. 

Another approach is the analysis 
of the effect of virus upon cancer 
cells and the search for a virus 
which will selectively destroy can- 
cer cells while not harming normal 
cells. 

Still another genera! category is 
the study of antibodies which will 
seek out and destroy cancer cells. 

While these three major lines of 
research are the primary activities 
at Sloan-Kettering, additional im- 
portant work is being done in hor- 
mones, and extensive study is being 
done on the effect of the hormone 
balance to cancer incidence. This 
too was incorporated into the pic- 
ture. 

Horizons of Hope will be avail- 
able from offices of Movies U.S.A., 
729 Seventh Ave., New York City. 
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Ethyl Film a Look Ahead in Career Guidance 


F OR THE MAN who operates a serv- 
ice station one of the most im- 
portant factors of his business is 
the quality of the men who work 
for him. He may have excellent 
products, an attractive, efficient 
station, but if his service is not up 
to par he will have lost out on the 
core of regular customers which 
can make or break a station. 
Many more customers are served 
in a typical station by the attend- 
ants than by the operator, himself. 
This makes it vitally important for 
the service station owner to select 
the men who work for him with 
much and knowledge 
than in ordering his stock. Yet, 
this factor in the petroleum busi- 
while not overlooked, has 
never been emphasized as much it 
might have been. Now, however. 


more care 


ness, 


the oil industry is undertaking a 
large scale program designed to up- 
erade the calibre of the men who 
°0 to work in a service station. 

Taking a most active part in this 
campaign is the Ethyl Corporation, 
as a part of its long-range plan of 
service to the oil industry. Many 
kinds of materials are now in prepa- 
ration for use by the industry in 
coming months, and to start the ball 
rolling, Ethyl is providing its pe- 
troleum company customers with a 
30-minute, color motion picture, 
Pick Your Tomorrcw, produced by 
Henry Strauss & Co., which is a 
career guidance film designed to be 
shown to young men in high schools, 
colleges, etc. 

Pick 


story of a young man facing the 


Your Tomorrew tells the 


same employment problem as mil- 
lions of young men all over the 
country. He wasn’t just looking for 
a job, but a career. But there was 
nothing hit-or-miss about this young 
man’s approach. He made a check- 
list, putting down the things he 


wanted to find in any career he 
chose . . . and, to balance his 
“wants”, he listed the things he had 
to offer. These were his yardsticks 
for measuring the various jobs that 
were open. 

The film follows him as he makes 
his job-hunting rounds, watches him 
investigating the bank’s opportuni- 
ties—retail stores—the local factory, 
and finally interviewing the success- 
ful operator of his neighborhood 
service station. 

He makes his decision in the 
light of what was best for him. His 
friends feel they might have chosen 
differently, but as the young man 
says: “For me, it was the greatest 

satisfied practically everythiny 
1 wanted from a job.” 

What the young man found in his 
job-hunting rounds might come as 
something of a surprise: service sta- 
tion work, according to well docu- 
mented surveys, rates quite high in 
many of the yardsticks of a good 
job— independence, variety of work, 
income and security. 

In independence, the service sta- 
tion offers a young man the future 
goal—and not at all unobtainable 
of a dealership of his own—with 
tangible help from the oil compa- 
nies. The work is interesting and 
varied—working with people, as well 
as machines. Income is as good, 
or better, than in comparable jobs 
in most communities. And the jobs 
in service stations, in general, are 
without seasonal layoffs and 
periodic shut-downs. 


secure 


As with other films and services 
of the Ethyl Corp., the Pick Your 
Tomorrow program will be made 
available to service station operators, 
ard to local audiences of young men 


considering new careers, through 
the petroleum companies which 
Ethyl Corp. serves. Val 


Teenagers talk about careers in Ethyl's ‘Pick Your Tomorrow’ 
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Research scene at Marshal! Lab in 
du Pont's “Chemistry Works for 


You.’ See article below. 


duPont Trains Salesmen; 

Shows Chemistry at Work 

Sponsor: E. I. du Pont de Nemours 
& Co. 

Title: Why Buy? ssf, 15 min., 
color; and Chemistry Works for 
You Right Down to the Finish, 
20 min., color, produced by Trans- 
film, Ine. 


* One of these two films is part of 
du Pont’s jobber sales training pro- 
gram designed to promote effective 
methods of selling the company’s 
automobile 
terials. Why 
film, describes a jobber’s sales call 


paint refinishing ma- 


Buy?. a sound slide- 


on an enamel refinisher and mar- 
shals a lot of good dope on how 
to sell high quality 
against cheaper products. 


Dulux enamel 
The motion picture — Chemistry 
Works for You is a trip 
through du Pont’s Marshall Labora- 
tory in Philadelphia 
searchers are constantly developing 


where re- 
new paint products and keeping 
today’s products at peak perform- 
ance. The emphasis is primarily on 
Duco—du Pont’s lacquer—and its 
proper undercoats and_ thinners. 
This film will be shown directly to 
refinishers as a sales promotion de 


vice. We 





Conserving Midwest Elms 
Shown in Standard Films 
* Sanitary 


methods to combat two diseases that 


measures and spray 


are killing midwestern elm _ trees 
are shown in two new films spon- 
sored by Standard Oil Company 
(Ind.). Both films are in color with 
sound. 

The films demonstrate how to 
detect and control Dutch elm dis- 
ease and elm phloem 
Dutch elm disease, first detected in 
the Netherlands, is rapidly killing 


necrosis. 


(CONTINUED ON PAGE 126) 
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TuroucHout ALL History, communication 
has been a barometer of progress. As men have 
developed ease and accuracy in communi- 
cating with one another, their knowledge and 
skills have grown proportionately. Today, 
motion pictures are playing an increasingly 
important role in the media of communi 
cation. 

As our role increases so does our responsi- 
bility increase to both the client and the view- 
ing public to make every film a more sound 
and attractive pathway of communication 
between them. 


— Nat Campus 


As AN Artist and writer, it is my belief and 
experience that no medium can be more than 
a tool. The only responsibility which anyone 
owes to the medium of communications he 
uses is to learn all of its possibilities so that 
his communication can be as explicit and ef- 
fective as possible. 

A far greater responsibility than this is the 
one which we all have to each other. It is not 
enough that our concepts be communicated 
clearly. They must be worth communicating 
in the first place. It seems to me that, if this 
type of responsibility is kept uppermost in 
our minds, any kind of medium at all will be 
effective. 


— Dwinell Grant 


Everyone Is Equirrep with a search warrant 
for his own conscience, and today’s true crafts- 
man in the world of sponsored films should 
use it to determine whether he is effectively 
meeting the challenge that has existed ever 
since the motion picture ceased to be exclu 
sively a vehicle for escape and emerged as an 
important medium for the communication of 
ideas and inspiration. More and more he is 
being asked by business, government, educa- 
tion, religion, to be eloquent with film about 
some particular notion, some specific message, 
some important ideal. 

He should ask himself whether he is making 
full use of the cinematic know-how and de- 
vices that have been developed over the years 
and are still being developed; whether he is 
striving to keep the sponsor alert to these fac 
tors in the effort to deliver his message; 
whether he is preserving quality while achies 
ing quantity; whether he is measuring his task 
in terms of the goal set by his sponsor or a 
goal set by some outside group. 

Sponsored films have multiplied enormous- 
ly, and problems have multiplied along with 
them. The film-maker of integrity must be 
able to solve these problems to the satisfaction 
of the sponsor as well as his own conscience, 
if he is to contribute effectively to the full 
success of the motion picture as a medium ol 
communication. 


- Jack Glenn 
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Credo for Producers 


The Mission of the Screen 
As Industry Leaders See It 
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I Sometimes Try to put myself on the other 
side of the fence and contemplate what it 
must be like to be a first-time film sponsor. 
lo go out in the market place as a representa- 
tive of your company and contract for your 
company’s first film. I am certain that it can 
often be a bewildering experience. 

The technical jargon alone can be over- 
whelming, not to mention largely superfluous. 
I fear that too many sponsors get lost in the 
forest of lap dissolves and wipes never to see 
the trees of a clear-cut, sharply-defined theme. 

What is the picture trying to accomplish? 
\ clear understanding of that and an un- 
wavering insistence that it be hammered home 
in the most effective manner is essential of 
successful film sponsorship. 

In this marvelously elastic, thoroughly per- 
suasive, superbly dramatic medium that is the 
motion-picture film, this goal and this goal 
alone—should be every producer's prime ob- 
jective. 

— Jay Bonafield 


* * * 


“HARDENING OF THE CATEGORIES” seems to me 
to be one of the most serious occupational 
diseases in the audio-visual communication in- 
dustry. Its effects are devastating. And yet, 
once we have recognized the problem, its cure 
is readily available. 

Ihe expression was coined by Dr. Edgar 
Dale, Professor of Education at Ohio State 
University, a distinguished author and appliet 
of audio-visual arts and skills. 

It is that disease which causes us to react to 
all situations and problems by quickly plac- 
ing them in one of the “pigeon holes” of our 
previous experience. This tendency results in 
stereotyped solutions, markedly similar ap- 
proaches to widely divergent problems, and a 
general sameness in much of the work that 
we do. 

The cure? A little time taken at the outset 
to dignify the problem by earnest consideration 
of the causes that led to it, the human factors 
that surround it, and the attitude factors of 
those transmitting and receiving the solution. 
In short, diagnosis should precede prescrip- 
tion. 

Only through honest and thoughtful study 
of each assignment as a unique and challeng- 
ing problem can we be sure that we will best 
apply the talents and craft skills of our trade. 
Otherwise, “hardening of the categories” will 
continue to hinder our usefulness and impede 
our progress. 


— G. A. Florez 


MANy Business ORGANIZATIONS, aware of the 
enthusiastic claims made for 16mm_ business 
films, have spent large sums of money for them 
only to find the results disappointing. One 
such disappointed company in a business com- 
munity adversely affects the film potential in 
that area. 

It would be simple to say or even believe 
that the disappointed film purchaser did not 
use his film correctly or that if another pro- 
ducer had done the film the results would 
have been different. It seems to me that the 
cause of the failure is, in most instances, con- 
fused with the effect. 

The responsible film producer believes in 
his medium as an effective form of communi- 
cation. He knows that the definition of good 
management is effective communication. He 
knows how and where films fit into effective 
communication, and what’s more important— 
their limitations. 

Films are a superior form of media when 
they are selective in their approach to specific 
objectives. When they are produced with this 
in mind intangibles can become tangibles by 
reason of measurement. Only films lending 
themselves to measurement can be established 
as facts and can justify themselves as proper 
media for effective communication. The better 
film producers, in presenting their solutions 
to a communication problem, represent their 
films in terms of measurement and fact and 
not opinions. 

Our medium can be so potent a factor in 
solving communication problems that the pro- 
ducer should not represent his product by 
enlarged audience claims and the client should 
not purchase the film solely on audience 
claims. The better producer can be depended 
upon to make an accurate estimate for he 
knows the value of his product in complete 
terms of achievement. 

— Kent Lane 


* * * 


FRIENDS OF Mine who have seen some of our 
films have noticed my name on the credit titles 
and have found it easy to understand what my 
job was when the title read—“Written By’— 
or “Directed By.” But “Produced By’’—has 
always proven perplexing, particularly when I 
have insisted that this is the most solemn and 
responsible job of all. 

What does it mean, in the realm of the 
public relation’s film, to be a producer? I 
think it means becoming the instrument 
through which the sponsor can speak audio- 
visually to his greatest advantage—and through 
which the art and craft of movie-making can 
express themselves in a functional task with 
the maximum artistry. But above all, being a 
producer means being the bonded servant of 
the sponsor and of the medium and laboring 
in the knowledge that you can win your free- 
dom of conscience only if you succeed happily 
and fruitfully in marrying the two. 

— Alan Shilin 
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Vek American Association of Film Producers, Inc., comprised 7 


of privately capitalized business concerns actively engaged in ° 

the production of films for Industry, Education, and Government, ° 

was organized to further the following stated aims, among others: 3 

TO FOSTER AND PROMOTE CONTINUED ETHICAL . 

RELATIONSHIPS BETWEEN PRODUCERS AND THEIR CLIENTS. e 

TO ADVANCE THE QUALITY STANDARDS OF MOTION PICTURES, ‘ 
SLIDE-MOTION PICTURES, SOUND SLIDEFILMS, AND OTHER AUDIO-VISUAL 

AIDS FOR INDUSTRY, EDUCATION AND GOVERNMENT. % 


To implement these aims, and in full recognition of the 
increasing responsibilities shared by its members toward 
employees, clients and the general public, the American Association 
of Film Producers and its individual members are hereby agreed 
to observe and promote the Code of Fair Practices set forth hereafter. 


Cr. oF At 


CLIENT RELATIONS 


1. Speculative Scripts and Story Boards. Mo- 
tion picture and slidefilm scripts, research, elab- 
orate treatments, outlines or story boards are a 
cost of production chargeable to the individual 
client for whom they are designed, and shall not 
be provided to prospective clients except as a 
contractual obligation at a fair and stipulated cost. 


However: 


la. Ideas for prospective production, limited 
treatments or outlines in the spoken word, in 
correspondence or presentation form as a legiti- 
mate part of the sales activity, may be offered 
without cost to the client. 


2. Samples of Producer’s Work. The pro- 
ducer shall agree to submit appropriate samples of 
past work on request. Where samples are not 
entirely the work of the producer showing them, 
he shall indicate to the prospective client the 
extent to which the work is his own. 

In showing samples, the producer will not 
violate the confidence of previous sponsors. 


3. Financial Stability. The producer shall be 
willing and able to supply evidence of financial 
ability to carry out the full responsibility of any 
proposed contract. 


4. Organizational Competence. The producer 
shall be willing and able to show that he has at 
his immediate command studio facilities and per- 
sonnel adequate for the productions he offers to 
undertake. 


5. Delivery Dates. When delivery date is an 
important consideration in reaching agreement 
between client and producer, the producer shall 
be frank and realistic in estimating completion 
time. 


DESIGNED FOR PUBLICATION AND REPRINTED AS AN 
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Furthermore: 


5a. When a delivery date has been agreed 
upon, the producer shall hold himself responsible 
in meeting it, except where completion is delayed 
either by client changes or by circumstances 
obviously beyond the control of the producer. 


6. Right to Completed Scripts. Scripts written 
by members of this organization should be pro- 
duced only by the member writing same. 


7. Client Protection from Irresponsible “Pro- 
ducers”. Where a potential client has been ap- 
proached by a potential producer whose practices 
and production standards are known to deviate 
in important aspects from those detailed herein, 
the client is entitled to have the advantages of 
the AAFP label (seal) pointed out to him. 


8. Production According to Specifications. 
Where a producer has entered a contract on the 
basis of his price on a script either supplied by 
the client or by himself, he shall produce the 
script according to the specifications contained in 
that script at the price quoted. 


9. Intangibles. The presentation and _ pro- 
duction of motion pictures, slidefilms or other 
audio-visual aids on a strictly price basis, when 
that basis over-shadows the creative and technical 
aspects, quality and the client’s real needs, is not 
conducive to the betterment of our medium, 
nor is it true service to the client. 

AAFP members are pledged to the better- 
ment of the medium and true service to clients. 


10. Presentation of Product and Services. An 
AAFP producer should, and is expected to, prac- 
tice truthful and unexaggerated representation of 
his product or services, either directly or through 
advertising. 


INDUSTRY SERVICE BY 


CAPE 


reRraAaGIT iC ES 


OF THE AMERICAN ASSOCIATION OF FILM PRODUCERS, 


INC. 


11. Commissions. Any commissions paid unde1 
any contract will be paid to‘a full time employee 


of the producer. 


PRODUCER RELATIONS 


1. An AAFP producer will compete on the 
basis of merit, and avoid direct comparison with 
competitor's products wherever possible. He shall 
not depreciate the efforts of his competitor directly 
or inferentially by circulating harmful rumors 


about him. 


2. An AAFP producer will respect the em 


ployment agreements of other members with 
reference to their employees. He will not initiate 
action to contact key employees of other producing 


organizations with a view to hiring them. 
8 g 


EMPLOYEE RELATIONS 
1. High Personnel Standards. Individually 


and as an Association, we will endeavor to obtain 
and train dependable personnel to enable pro 
ducers to complete contracts in a_ professional 


manner and on time. 


2. Training Opportunities. Since proficiency 
in the creative and technical skills of this industry 
are difficult to acquire elsewhere, members of this 
Association recognize the advisability of guiding 
their employees to higher skills and positions of 
greater responsibility by providing full opportun- 


ity for on-the-job training. 


THE EDITORS OF BUSINESS SCREEN 
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Case Histories: 





(CONTINUED FROM. PAGE 123) 


off the American elm tree — the 
most commonly planted shade tree 
in the Midwest. The disease is trans- 
mitted principally by the smaller 
European elm bark beetle. 

Elm phloem necrosis, a virus dis- 
ease that also attacks elm trees, is 
carried by a tiny insect called the 
elm leafhopper. 

The two films illustrate the symp- 
toms of the two elm tree diseases, 
show the habits of the carrier in- 
demonstrate the only 
known measures to control spread 


sects, and 


of the diseases. Spray programs us- 
ing DDT-white oil emulsions — the 
method that will insure keeping a 
normal stand of elm trees alive in 
the Midwest — are illustrated. 

The Fight to Control Dutch Elm 
Disease, 20-minutes, was produced 
by a Standard Oil horticulturist 
with the help of the department of 
botany and plant pathology at Mich- 
igan State College, and the Illinois 
State Natural History Survey of the 
University of Illinois. 

The Illinois State Natural His- 
tory Survey also assisted the Stand- 
ard Oil scientist in the preparation 
of the 5-minute color film, Combat- 
ing Elm Phloem Necrosis. 

These available for 
showing to public groups on re- 
quest through Standard Oil sales 
division managers in the 15 mid- 


films are 


western states in which the company 


markets tt 





Dental Bur Principles 


Filmed for Profession 
* Dental Burs In Action, a 10-min- 
ute sound and color film intended 
to aid the dentist in a better under- 
standing of the operating principles 
of rotating dental cutting instru- 
ments, now is available from the 
National Bureau of Standards. 

Through high-speed photography 
and easily understood bar graphs. 
the ability of different types of 
dental burs to cut hard and soft 
tooth structures is explained. The 
achievement of rapid cavity prep- 
aration with a minimum of dis- 
comfort to the patient is outlined. 
The need for selection of the proper 
cutting instrument, dependent upon 
the type of tooth structure being 
cut, is stressed. 

The film is for 
professional groups, at clinics or 
scientific 


showing to 


sessions where general 
practitioners of dentistry may be 
assembled. It also is of value as 
a teaching aid in dental schools 


for graphically demonstrating the 


principles of rotating instrument se- 
lection and use. 





An entire Firestone dealer's store was built on stage by Owen Murphy 
Productions for the 55-minute feature film used in that company's 1955 
Spring Dealer Meetings all over the country, starting in early March. A 
symposium of six films, each with its own cast, the feature carries themes 
on Consumer Satisfaction, Dealer Sales & Merchandising, Sales Training, 
Truck Tire Selling, Inventory Control and service on the new tubeless tires. 


Colorful ‘‘Purple Cow’’ Presents the 1955 Story 
of Upholstery Leather Group to Trade and Consumers 


Sponsor: The Upholstery Leather 


Group. 
Title: The Purple Cow, 22 min.. 
color, produced by Dynamic 


Films, Inc. 
* As the 1954 advertising and pro- 
motional program of the Upholstery 
Leather Group (trade association 
of the upholstery leather industry) 
developed, it became more and 
more apparent that the Group had 
need of a motion picture which 
would help carry the story of leather 
upholstery to both the trade and 
to consumers. Group officials found 
many occasions when they were 
handicapped by not having such a 
film available. It was consequently 
decided last spring to undertake 
this project for completion by the 


January furniture markets in 1955. 
New Concept Is Sought 
Since the U.L.G. had need of a 
motion picture for both consumer 
(automotive and furni- 
thought that this 
would prove to be a problem both 


and trade 


lure). it Was 


budget-wise and from a production 
point of view. After analyzing other 
films in the field. it was felt that 
since much of the trade is continu- 
ally exposed to sales training films, 
the Group would have to come up 
with an entirely new concept of 
order to secure 
Instead of 


deciding to produce a picture with 


sales training in 


the interest it wanted. 
a heavy sales theme, it would come 
out with a production that would 
not only be interesting to a viewer 
hut would be entertaining as well 






as instructive. This was to be ac- 
complished by means of using con- 
sumer film techniques and _ then 
pin-pointing the arguments 
for both the automotive trade and 
the furniture trade in two separate 
trailers. This enabled the 
Group to produce three films for 
the price of one, and assured them 
of reaching a far wider audience 
than is generally the case. 


sales 


idea 


Something New in Leather 

The new movie begins by show- 
ing new, modern and practical de- 
vices which parallel the news in 
leather. Special music and dance 
routines were designed for the 
players so viewers could under- 
stand that leather and its new finish 
is something special and not just 
another fabric. The whole theme. 
as well as the title of the picture 
around = Gelett 
poem, The Purple Cow. 

The U.L.G. felt this approach to 
be particularly apropos and catchy 
in view of hundreds of wonderful 
color available 
with leather. It also 
made good material for future pub- 
licity and promotional ideas in con- 
nection with the film. 


centers Burgess” 


combinations now 
upholstery 


Build on Studio Experience 

The Purple Cow was produced 
by Dynamic Films, Inc., which was 
thought to be particularly well 
suited for this work in view of the 
fact that Dynamic had produced the 
able and successful Leather In Your 
Life in 1953 for the Leather In- 





dustries Association. This prior ex- 
perience in leather greatly helped 
Dynamic to come up with an inter- 
esting treatment in the presenta- 
tion of upholstery leather. 

The U.L.G. knew that the new 
film would not be effective unless 
properly used. Elaborate plans 
were made for its showing and 
monthly reports will be made to 
individual Group members on its 
progress. Through Dynamic’s dis- 
tribution set-up b/w consumer 
prints will be offered to television 
stations in market in the 
country. 


every 


Retailer Showings Ahead 

Commitments have already heen 
made with leading department and 
furniture stores for showings to 
hoth consumers and to the sales 
departments. These showings will 
be held in conjunction with the 
1955 Leather In Decoration shows, 
simultaneously ballyhooed in many 
other media. 

The automotive version will be 
shown in Detroit to representatives 
of the automobile companies and 
eventually to their dealer organiza- 
tions. 

A separate version of The Pur- 
ple Cow, in sound slidefilm style. 
will be distributed through the 
9000 members of the National Re- 
tail Furniture Association. The 
U.L.G. hopes to reach the sales- 
men of 900 of these stores in 1955. 


Leather Field Forges Ahead 

The motion picture—which actu- 
ally does have a purple cow in its 
cast—-shows the remarkable renas- 
cence of leather which has taken 
place im recent years. Despite the 
influx of leather substitutes which 
once seemed destined to almost re- 
place the real thing. leather has 
more than held its own in ‘its tra- 
ditional uses and has come up with 
well. As 
the cotton people like to point out, 
if there were no cotton and some- 
one should suddenly invent it, it 
would be the most miraculous of all 
the “miracle” fibers. 

The same is true of leather. For 
time, the 
“natural” materials have sat back 
while the makers of the synthetic 
“miracles” 
lines. 

The Upholstery Leather Group’s 
Purple Cow promotion is good in- 
dication that the tide has turned. 


dozens of new uses. as 


a long producers of 


have hogged the head- 





BUSINESS SCREEN MAGAZINE 





A tremendous advance in motion picture production technique 
has been made possible by the recent introduction of... 


Eastman Tri-X Panchromatic Negative Motion Picture Film. 
Ww 


TRI-X has broadened the scope of the motion picture camera 


to permit photography under light conditions formerly considered 


impossible. 


W 


By greatly lessening lighting requirements on location or in 
the studio, TRI-X enables motion picture producers to 
achieve considerable economic savings and at the same time 


effect added photographic quality and sharpness on the screen. 


EASTMAN MOTION PICTURE AND TELEVISION FILMS 


Agents for sales and distribution: 


W. J. GERMAN, INc. 


Fort Lee, New Jersey 


In Chicago: LOngacre 5-5978 in Hollywood: 
6040 N. Pulaski Road 6677 Santa Monica Blvd. 
IRving 8-4064 | HOllywood 4-6131 
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American College of Surgeons’ 
members view film showings during 
their 1954 Atlantic City Congress. 


UST WHAT the doctor ordered 

for audio-visual aid was ably 
fulfilled according to the “prescrip- 
tion” written during 1954. The new 
supply of useful films found greater 
audiences at home and abroad in 
large medical society assemblies, 
in hospital training programs, in 
informal medical groups and_ in 
civic organizations concerned with 
public health. 

The American Medical Associa- 
tion film library enjoyed its best 
year in distribution, dispatching a 
total of 2,485 motion pictures. This 
was an increase of 572 films over 
1953. Significantly, individual doc- 
lors requested 1,126 films. More 
than 900 films were loaned to hospi- 
tals. Seventy-one of the 80 approved 
medical schools in the United States 
requested 873 films during the year. 
Five years ago, the AMA library 
was servicing around 50 medical 
schools. 


Sponsors’ Role Cited 

Other medical organization li- 
braries continue to report a heavier 
film flow and private distribution 
agencies have been active in the 
medical field. Recent commercial 
sponsorship of numerous medical 
and health films is part of the re- 
sponse to professional and nonpro- 
fessional needs. 

During the annual meeting of 
the American Medical Association 
in San Francisco, June 21-25, 39 
films were shown daily from 9 a.m. 
to 4 p.m. Authors were present to 
discuss their films. The lightest of 
these films was America’s Untapped 
Asset, a documentary sponsored by 
the President's Committee on Em- 
ployment of the Physically Handi- 
capped. The other films were 
strictly diagnosis and _ technique 
subjects presented by medical men 
and for medical audiences. The en- 
thusiastic attendance at these pro- 
grams prompted scheduling of an 
evening program in the Ball Room 
of the Palace Hotel. Fear was ex- 
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PRODUCTION AND DISTRIBUTION 


As Reviewed for Business Screen by Ralph P. Creer 


Secretary, Committee on Medical Motion Pictures, American Medical Assn. 


pressed that even doctors wouldn't 
spend their convention night at 
medical movies. About 150 were 
turned away. 


Medical A-V_ Institute 


* The Medical Audio-Visual Insti- 
tute climaxed its activities at the 
First Midwest Conference of School 
Audio-Visual Coordinators. This 
conference was held in Chicago 
during the National Audio-Visual 
Trade Show and Convention, Au- 
gust 1-4. Also on the Institute 
docket was the Audio-Visual Con- 
ference of Allied Agencies—a work- 
ing meeting of audio-visual people 
in national organizations. The 
MAVI's “preview circuits” circu- 
lated 565 film programs to 76 
schools. These programs were seen 
by a reported 2,240 faculty viewers 
looking for specific materials. A 
reported 6,752 students viewed the 
films in a limited teaching schedule. 


The Hospital and the Screen 
* At the American Hospital As- 
sociation’s convention in Chicago, 
September 13-16, a daily film ses- 
sion was scheduled from 11:30 to 
1:30. The AHA’s most ambitious 
presentation to date, the program 
included 13 films. Operation Ivy. 
a civil defense film on _ thermo- 
nuclear weapon attack was repeated 
daily, as a tie-in to a hospital dis- 
play. Each film was introduced by 
someone involved in its production 
or utilization. 

The Story of Dorothy Sprague, 
sponsored by Alfred P. Sloan 


Foundation, proved the most pop- 


ular new addition to the AHA’s 
film library. Stressing contributions 
a hospital auxiliary makes to its 
hospital and community, the film 
also shows the inner rewards 
achieved by one who volunteers 
her services to help others. Among 
1954 recruitment films were This 
Way to Nursing; My Cap Is My 
Crown; Nurse, Please; and Career: 
Medica! Technologist. The first, 
sponsored by the Committee on 
Careers in Nursing, and the second, 
sponsored by the Women’s Aux- 
iliary of Mount Sinai Hospital, 
Cleveland, are aimed at potential 
R. N’s. Nurse, Please, forcefully pre- 
sents the practical nurse, her train- 
ing and opportunities. The plan- 
ning of recovery room facilities re- 
ceived impetus from the Squibb 
production, Post-Anesthesia Rooms. 
Institutes sponsored by the AHA 
are including films in their pro- 
grams more frequently. These in- 
stitutes cover the various depart- 
mental operations of a_ hospital. 


Nurses’ Library Very Active 
* The American Nurses’ Associa- 
tion and the National League for 
Nursing, cooperating in a film serv- 
ice, noted that their library was av- 
eraging 200 bookings a month dur- 
ing 1954. The library now includes 
25 film titles (310 prints), 12 slide 
collections and three _filmstrips. 
Available are films of general in- 
terest to the nursing profession and 
a film series on nursing care in 
poliomyelitis, sponsored by the NLN 
Nursing Advisory Service for Or- 
thopedics and Poliomyelitis in co- 


Enthusiastic reception of films during the 1954 annual meeting of the 
AMA at San Francisco is evidenced by this sizeable audience. 
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operation with the National Found- 
dation for Infantile Paralysis. The 
nursing organizations have devel- 
oped week-long film programs for 
their biennial conventions. These 
programs are in capsule forum style 
with about five minutes devoted to 
comments by experts and audience 
discussion. Attendance at these con- 
vention film programs has increased 
from an average of 500 in 1948 to 
an average of 1500 at the 1954 
ANA Convention, with a final eve- 
ning program reaching the 1700 
mark. 


Surgeons View 123 Films 

¢ Another marathon of medical 
film showings occurred in Atlantic 
City, November 15-19, at the Clini- 
cal Congress of the American Col- 
lege of Surgeons. Nineteen pro- 
grams on general surgery and sur- 
gical specialties were presented with 
the aid of 123 films. Ten of these 
were shown a second time. A Cine 
Clinic conducted during four morn- 
ing programs featured 16 new films 
produced expressly for the Clinical 
Congress by Davis and Geck, Inc. 
In these showings, the author was 
introduced on the screen in a lip- 
synch preliminary sequence. There- 
after, the author appeared to per- 
sonally narrate his film. With this 
kind of film, the ACS strives to 
cover the entire surgical subject 
rather than single exemplary opera- 
tions, believing such films will have 
a long range educational value. 


2.500 Attend the Showings 


Sponsored and independent films 
were shown at the Congress in lec- 
ture, panel and audience participa- 
tion sessions which drew some 2000 
surgeons. Approximately, 2,500 at- 
tended an evening Symposium on 
Spectacular Surgical Problems, fea- 
turing 11 short films personally nar- 
rated by surgeons. The College’s 
motion picture award for outstand- 
ing educational value went to Dr. 
Lawrence Chaffin and Dr. William 
Snyder for their film, Embryology 
and Pathology of the Intestinal 
Tract. 

Commenting on the short-film- 
personal-narration device, Dr. Hil- 
ger Perry Jenkins. motion picture 
chairman, said, “It would be appro- 
priate for the American College of 
Surgeons to take the leadership in 
stimulating a wider use of motion 
pictures in the medical schools in 
view of its experience in what is 
essentially a postgraduate phase of 
medical education. An important 
step would be improvement in the 
distribution facilities for independ- 
ent productions which have been 
stimulated by the Clinical Congress, 
with the ultimate objective of es- 
(CONTINUED ON PAGE 130) 
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American College of Surgeons’ 
members view film showings during 
their 1954 Atlantic City Congress. 


UST WHAT the doctor ordered 

for audio-visual aid was ably 
fulfilled according to the “prescrip- 
tion” written during 1954. The new 
supply of useful films found greater 
audiences at home and abroad in 
large medical society assemblies, 
in hospital training programs, in 
informal medical groups and in 
civic organizations concerned with 
public health. 

The American Medical Associa- 
tion film library enjoyed its best 
year in distribution, dispatching a 
total of 2,485 motion pictures. This 
was an increase of 572 films over 
1953. Significantly, individual doc- 
tors requested 1,126 films. More 
than 900 films were loaned to hospi- 
tals. Seventy-one of the 80 approved 
medical schools in the United States 
requested 873 films during the year. 
Five years ago, the AMA library 
was servicing around 50 medical 
schools. 


Sponsors’ Role Cited 

Other organization li- 
braries continue to report a heavier 
film flow and private distribution 
agencies have been active in the 
medical field. Recent commercial! 
sponsorship of numerous medical 
and health films is part of the re- 
sponse to professional and nonpro- 
fessional needs. 


medical 


During the annual meeting of 
the American Medical Association 
in San Francisco, June 21-25, 39 
films were shown daily from 9 a.m. 
to 4 p.m. Authors were present to 
discuss their films. The lightest of 
these films was America’s Untapped 
Asset, a documentary sponsored by 
the President's Committee on Em- 
ployment of the Physically Handi- 
capped. The 
strictly technique 
subjects presented by medical men 
and for medical audiences. The en- 
thusiastic attendance at these pro- 
grams prompted scheduling of an 
evening program in the Ball Room 


of the Palace Hotel. 


other films were 


diagnosis and 


Fear was ex- 
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pressed that even doctors wouldn't 
spend night at 
About 150 were 


their convention 
medical movies. 


turned away. 
Medical A-V_ Institute 


* The Medical Audio-Visual Insti- 
tute climaxed its activities at the 
First Midwest Conference of School 
Audio-Visual Coordinators. This 
conference was held in Chicago 
during the National Audio-Visual 
Trade Show and Convention, Au- 
gust 1-4. Also on the Institute 
docket was the Audio-Visual Con- 
ference of Allied Agencies—a work- 
ing meeting of audio-visual people 
in national organizations. The 
MAVI’s “preview circuits” circu- 
lated 565 film programs to 76 
schools. These programs were seen 
by a reported 2,240 faculty viewers 
looking for specific materials. A 
reported 6.752 students viewed the 
films in a limited teaching schedule. 


The Hospital and the Screen 
* At the American Hospital As- 
sociation’s convention in Chicago, 
September 13-16, a daily film ses- 
sion was scheduled from 11:30 to 
1:30. The AHA’s most ambitious 
presentation to date, the program 
included 13 films. Operation Ivy. 
a civil defense film on thermo- 
nuclear weapon attack was repeated 
daily, as a tie-in to a hospital dis- 
play. Each film was introduced by 
someone involved in its production 
or utilization. 

The Story of Dorothy Sprague, 
Alfred P. Sloan 


Foundation, proved the most pop- 


sponsored by 


ular new addition to the AHA’s 
film library. Stressing contributions 
a hospital auxiliary makes to its 
hospital and community, the film 
also shows the inner rewards 
achieved by one who volunteers 
her services to help others. Among 
1954 recruitment films were This 
Way to Nursing; My Cap Is My 
Crown; Nurse, Please; and Career: 
Medica! Technologist. The first, 
sponsored by the Committee on 
Careers in Nursing, and the second, 
sponsored by the Women’s Aux- 
iliary of Mount Sinai Hospital, 
Cleveland, are aimed at potential 
R. N’s. Nurse, Please, forcefully pre- 
sents the practical nurse, her train- 
ing and opportunities. The plan- 
ning of recovery room facilities re- 
ceived impetus from the Squibb 
production, Post-Anesthesia Rooms. 
Institutes sponsored by the AHA 
are including films in their pro- 
grams more frequently. These in- 
stitutes cover the various depart- 
mental operations of a_ hospital. 


Nurses’ Library Very Active 
* The American Nurses’ Associa- 
tion and the National League for 
Nursing, cooperating in a film serv- 
ice, noted that their library was av- 
eraging 200 bookings a month dur- 
ing 1954. The library now includes 
25 film titles (310 prints), 12 slide 
three filmstrips. 
Available are films of general in- 


collections and 


terest to the nursing profession and 
a film series on nursing care in 
poliomyelitis, sponsored by the NLN 
Nursing Advisory Service for Or- 
thopedics and Poliomyelitis in co- 


Enthusiastic reception of films during the 1954 annual meeting of the 
AMA at San Francisco is evidenced by this sizeable audience. 








operation with the National Found- 
dation for Infantile Paralysis. The 
nursing organizations have devel- 
oped week-long film programs for 
their biennial conventions. These 
programs are in capsule forum style 
with about five minutes devoted to 
comments by experts and audience 
discussion. Attendance at these con- 
vention film programs has increased 
from an average of 500 in 1948 to 
an average of 1500 at the 1954 
ANA Convention, with a final eve- 
ning program reaching the 1700 
mark. 


Surgeons View 123 Films 

¢ Another marathon of medical 
film showings occurred in Atlantic 
City, November 15-19, at the Clini- 
cal Congress of the American Col- 
lege of Surgeons. Nineteen pro- 
grams on general surgery and sur- 
gical specialties were presented with 
the aid of 123 films. Ten of these 
were shown a second time. A Cine 
Clinic conducted during four morn- 
ing programs featured 16 new films 
produced expressly for the Clinical 
Congress by Davis and Geck, Inc. 
In these showings. the author was 
introduced on the screen in a lip- 
synch preliminary sequence. There- 
after, the author appeared to per- 
sonally narrate his film. With this 
kind of film, the ACS strives to 
cover the entire surgical subject 
rather than single exemplary opera- 
tions, believing such films will have 
a long range educational value. 


2.500 Attend the Showings 


Sponsored and independent films 
were shown at the Congress in lec- 
ture, panel and audience participa- 
tion sessions which drew some 2000 
surgeons. Approximately, 2,500 at- 
tended an evening Symposium on 
Spectacular Surgical Problems, fea- 
turing 11 short films personally nar- 
rated by surgeons. The College’s 
motion picture award for outstand- 
ing educational value went to Dr. 
Lawrence Chaffin and Dr. William 
Snyder for their film, Embryology 
and Pathology of the Intestinal 
Tract. 

Commenting on the short-film- 
personal-narration device, Dr. Hil- 
ger Perry Jenkins. motion picture 
chairman, said, “It would be appro- 
priate for the American College of 
Surgeons to take the leadership in 
stimulating a wider use of motion 
pictures in the medical schools in 
view of its experience in what is 
essentially a postgraduate phase of 
medical education. An important 
step would be improvement in the 
distribution facilities for independ- 
ent productions which have been 
stimulated by the Clinical Congress, 
with the ultimate objective of es- 
(CONTINUED ON PAGE 130) 
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American College of Surgeons’ 
members view film showings during 
their 1954 Atlantic City Congress. 


UST WHAT the doctor ordered 

for audio-visual aid was ably 
fulfilled according to the “prescrip- 
tion” written during 1954. The new 
supply of useful films found greater 
audiences at home and abroad in 
large medical society assemblies, 
in hospital training programs, in 
informal medical groups and in 
civic organizations concerned with 
public health. 

The American Medical Associa- 
tion film library enjoyed its best 
year in distribution, dispatching a 
total of 2,485 motion pictures. This 
was an increase of 572 films over 
1953. Significantly, individual doc- 
lors requested 1,126 films. More 
than 900 films were loaned to hospi- 
tals. Seventy-one of the 80 approved 
medical schools in the United States 
requested 873 films during the year. 
Five years ago, the AMA library 
was servicing around 50 medical 
schools. 


Sponsors’ Role Cited 

Other medical organization li- 
braries continue to report a heavier 
film flow and private distribution 
agencies have been active in the 
medical field. Recent commercial! 
sponsorship of numerous medical 
and health films is part of the re- 
sponse to professional and nonpro- 
fessional needs. 

During the annual meeting of 
the American Medical Association 
in San Francisco, June 21-25, 39 
films were shown daily from 9 a.m. 
to 4 p.m. Authors were present to 
discuss their films. The lightest of 
these films was America’s Untapped 
Asset, a documentary sponsored by 
the President's Committee on Em- 
ployment of the Physically Handi- 
capped. The other films were 
strictly diagnosis and _ technique 
subjects presented by medical men 
and for medical audiences. The en- 
thusiastic attendance at these pro- 
grams prompted scheduling of an 
evening program in the Ball Room 
of the Palace Hotel. Fear was ex- 
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tablishing a central film library. 
The expansion of an undergraduate 
motion picture program in the vari- 
ous fields would permit every medi- 
cal student to see in good color pho- 
tography every disease or condition 
about which he should know some- 
thing, accompanied by discussion 
appropriate to the importance of 
the subject.” 


World Surgeons’ College 
Holds International Clinic 


* World-wide audio-visual action 
was underscored in several big-audi- 
ence events: 

The 19th Annual Congress of the 
International College of Surgeons, 
with delegates from 25 countries, 
meeting in Chicago, September 
6-10, offered an International Cine- 
matographic Surgical Clinic, an 
evening Film Forum and a Scien- 
tiie Motion Picture Program. On 
the latter program were 15 opera- 
tional methods films covering each 
section of the anatomy. This pro- 
gram was repeated in reverse order 
enabling the surgeons to see all the 
films. An additional 24-film pro- 
gram was presented in a two day 
period by Davis & Geck, Inc. 

Formation of an _ International 
Film Library was announced by the 
International College of Surgeons. 
Dr. Philip Thorek of Chicago has 
been chosen to act as director. Be- 
sides the immediate material aid 
the library's surgical films will give 
to doctors in other parts of the 
world, the service is expected to 
solidify international friendships. 
enforcing the idea that there are 
no geographical boundaries in sci- 
ence. 

An estimated 75 medical films 
from the | 
countries were shown at the Interna- 
tional Congress on Ophthalmology, 
held in New York in September. 
Attendance indicated that 
pictures and 


. 5. and some 15 foreign 


motion 
closed-circuit color 


television were the most popular 
features of this meeting. 

The llth National Assembly of 
Surgeons, held in Mexico in No- 
vember, arranged an audio-visual 
section with sessions on methods, 
a “Cine Clinico,” and _ television. 
Such techniques as 3-D and anima- 
tion were studied. 


Dade County Medical Group 
Sponsors a Health Fair 
* Punctuating the public line in 
December, the American Medical 
Association cooperated with the 
Dade Country, Florida, Medical so- 
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Some of the 50,000 viewers who attended the four day Health Fair in 
Miami Beach sponsored by the Dade County Medical Society in coopera- 
tion with the American Medical Association. 


ciety to sponsor a Health Fair at 
Bay Front Municipal Auditorium, 
Miami Beach. For four days, be- 
18.000 and 50,000 persons 
examined 


tween 
75 health exhibits and 
crowded in to see 15 educational 
health films. The original schedule 
of 2 to 5 p.m. and 8 to 10 p.m. 
showings had to be revised to in- 
clude the dinner period 5 to 8 p.m. 
Lines waited outside for these films. 
\ special morning showing was 
held for bus loads of Florida school 
children. One of the favorite films 
was the Seeing Eye Association’s 
The Seeing Eye. Memorable, too, 
were the women and children watch- 
ing with what seemed somber rec- 
ognition Encyclopaedia Britannica 
Film’s Alcoholism. 


Isolated Doctors, Overseas 
Groups Are Future Targets 
* Thus was the 1954 prescription 
as ordered and fulfilled: those who 
made known their need for a-v aid 
While remarkable 


and encouraging, the present pre- 


were supplied. 


scription is far from the total pos- 
sible dosage. The present bulk of 
requests from physicians, surgeons, 
instructors, researchers and health 
officials, the overflowing of show- 


ing rooms at conventions, is but 


an indication of the full possibility 
for a-v use. 

Right now, probably 80% of the 
medical films are shown at hospital 
staff meetings. Yet the rise in re- 
quests from individual doctors for 
aids in smaller informal group cri- 
tiques and for solitary self-improve- 
ment suggest that the staff meeting 
showings are only a segment of 
the possible audience. Doctors in 
rural areas beyond the radius of 
frequent hospital participation are 
a new a-v target. Reports on for- 
eign countries continue to urge 
more audio-visual teaching mate- 
rial especially in such areas as 
the Middle East 


teachers are at a premium. 


where medical 

Sponsoring pharmaceutical com- 
panies satisfaction with 
results attained by promo- 
tional films—da reflection of the 
field acceptance of these films as ed- 


express 


sales 


ucational tools. The number of good 
training films is steadily increasing, 
projection equipment is plentiful. 
But the lag in promotion and dis- 
tribution slows the a-v advance. At 
home and abroad, the size of the 
doctor’s future a-v order can be 
increased as he learns what kind 
of films are available and where 
he can get them. La 


The Year in Dental Film Distribution 


by Helaine S. Levin, Film Librarian, American Dental Assn. 


HE AMERICAN DENTAL Associa- 
(gual Film Library, a division 
of the Bureau of Library and In- 
dexing Service, completed its third 
year of operation with a 600% in- 
crease in its audio-visual collec- 
tion, a 200% increase in circula- 


tion and the initiation of new 


activities in the development of a 
dynamic audio-visual education 
program based on the needs of the 
dental profession. We began our 
fourth year with 125 titles, 470 
prints, 2018 individual slides, ten 
filmstrips and three radio tran- 
scriptions as compared with 34 ti- 





tles, 108 prints, 1736 slides, and 
three filmstrips which comprised 
our collection in January 1952. 

In the beginning the source of 
purchase presented a problem. In 
1952 we had only 20 films on tech- 
nical subjects suitable for profes- 
sional groups. Since government 
agencies were not producing enough 
films to meet the demands, other 
sources were investigated. The in- 
dividual dentist who produced films 
to demonstrate his technics in the 
various aspects of dentistry became 
the most prolific source. Of the 78 
technical films acquired during this 
period, over half were obtained 
from individual dentists who gave 
the Association permission to dupli- 
cate their originals at Association 
expense. 


Other Sources of Production 

A few dental societies have pro- 
duced dental health films, Several 
dental schools, among which the 
University of Minnesota School of 
Dentistry has taken the lead, have 
also produced technical films, some 
with optical and many with mag- 
netic sound tracks. Those with 
magnetic sound tracks have been 
accompanied by mimeographed 
scripts to facilitate their use as si- 
lent films whenever magnetic sound 
projectors have not been available 
to their borrowers. To encourage 
dental film production the free con- 
sultative services of the various 
agencies of the Association have 
been offered to potential film pro- 
ducers. 


Field Determines the Needs 

The subject areas covered and 
the selection of these materials have 
been determined by the requests 
from the field and from the re- 
sults of questionnaires distributed 
among 512 dental societies and 43 
dental schools. Criteria formulated 
by the Film Library have been used 
as a basis for critical evaluation 
by the professional members of the 
film preview panel who view these 
materials at Association headquar- 
ters and by dental school staff mem- 
bers in the Chicago area who com- 
prise the nucleus of the film preview 
circuit instituted in 1954. Techni- 
cal films on controversial subjects, 
if they met Association standards, 
have been circulated among pro- 
fessional groups whose judgment 
is respected. This principle has not 
applied to dental health films di- 
rected to the public. The scientific 
accuracy of the material presented 
has always been the determining 
factor in its acquisition. 

Of the 2000 films circulated in 
1954 more than 50% 
(CONCLUDED ON 


were’ re- 
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“We are certainly enjoying our second INSPECT-O- 
FILM machine. One girl operating both machines is 
now able to check all our incoming film everyday. 
Before using the second machine, we had one girl on 
the machine and another on the electric rewinds hand 
checking, to get the same amount of work done. 


“These machines have certainly been a worthwhile 
investment for us, and we wouldn’t go back to hand 
checking for anything in the world.” 


“Bob kept the INSPECT-O-FILM machine running 
straight through for about seven hours and at the end 
of the day he figured he had run approximately 
143,000 ft. of film through the machine. 


“In the evening he came in and worked for about four 
hours and during that time he ran through nearly 
60,000 ft. of film. Again the films were mostly 
mounted on 1600 ft. reels. 


“I am simply giving you the above information since 
I know it makes you feel good to know that your 
‘baby’ is producing so much work.” 





ow the Facts about Automatic Film Inspection 
re Told by Film Library Managers Who Know 


ACTUAL USERS OF INSPECT-O-FILM ALL OVER THE U.S. 
TELL US THEIR EXPERIENCES IN FRANK TESTIMONIALS LIKE THESE: 








Buys 2nd Inspect-o-Film “Saves Labor” 


“For your information we have been using our equip- 
ment now some seven or eight months and we are 
well pleased with it. The machines are averaging 
between 107 to 140,000 ft. of film each per day. 


“When we first started using the film inspectors we 
did not average anywhere near that because of the 
many undetected defects which the machines picked 
up, and which took time to correct. However now 
that we have had our library through the machines 
at least once for all features and many times for the 
very popular ones, we find that interruptions are not 
frequent and that considerable footage can be run.” 


say Jy meneany pan 
th Jefferson A’ 
oh Louis 18, Missour! 


“Does Thorough Inspection Job” 


“It does a more thorough job of finding defects in 
films than hand inspection can usually do. 


“It enables us to inspect more films in the same time 
as hand inspection requires. This is especially true 
after films ‘have been through the inspection machine 
once. 


“It gives us confidence that customers will have no 
trouble in projecting those films that have been 
through the inspection machine.” 

PRATT SOUND FILMS, INC. 

720 Third Ave. Southeast 


Cedar Rapids, lowa ENCYCLOPAEDIA BRITANNICA FILMS, INC. 


Wilmette, Illinois 


“Inspects 143,000 ft. in 7 Hours” “Unbelievable Falling Off in Damage” 


“This machine, properly adjusted, definitely catches 
all of the damages to a film and does a much better 
job than can be done by hand inspection. We are 
convinced hand inspection does not catch all of the 
bad broken-out sprocket holes, etc. 


“Is Using 28 Inspect-o-Films” 


“At the present time the Modern Talking Pictures 
organization is using 28 of the INSPECT-O-FILM 
automatic film inspecting machines. We have found . 
these machines extremely satisfactory and a tremend- 
ous aid to us in our film library operations. 


“The INSPECT-O-FILM machine enables our in- 
spectors to substantially increase their production 
output. I believe that it is entirely within the realm 
of reasonableness to state that these machines have 
increased the effectiveness and productivity of our 
labor by approximately fifty percent. 





“We have had an almost unbelievable falling off in 
film damage, so unquestionably some of it is due to 
the better condition in which the films go out. 


“We are now doing with one operator what it took 
two operators to do with hand inspection. 


“I can say that if the machine continues to measure 
up as it seems to be doing now during our heavy 
season, we will be in the market for a second machine 
next year.” 


“Customer satisfaction resulting from perfect projec- 
tions resulting from the more effective inspection pro- 
vided by these machines has been extremely notice- 
able.” 


J. P. LILLEY & SON 
928 N. Third Street 
arrisburg, Pennsylvania 


FROM A STATE UNIVERSITY 


= (name on request) 


MODERN TALKING PICTURE SERVICE, INC. 
Chicago, Iilinois 


a Here is What the 
Inspect-o-Film Does 


orn or enlarged sprocket holes are 
detected, and inspect-o-Film stops. 
















You Can Rent or Own 
an Inspect-o-Film 
You can try automatic film inspection for 
just $75.00 a month! This money can be 
applied on the purchase price of the ma- 
chine. 





Sprocket punch caused by gear run- 
ning out of sprocket holes, is de- 
tected, and Inspect-o-Film stops. 








Good splices are counted, weak 
splices are detected, and Inspect- 


So why not have the advantages of im- 
o-Film stops. 














proved film inspection, of savings in labor, 


oe es onene w > and of savings in film? You will be able 


eee 
spectine or rewinding, and Inspect- 
0-Film stops. 
[——~ Scotch tape splices, pins, etc., are 
a detected, and Inspect-o-Film stops. 
5 
— 


to assure your customers a perfect show 
every time. 


For full details, write: 
ALL TYPES of film defects that would 
cause a poor showing aré instantly 
detected by the INSPECT-O-FILM. 


Mr. John L. Remke, Sales Manager 
THE HARWALD COMPANY 








The HARWALD COMPANY © 


1216 CHICAGO AVENUE + EVANSTON, ILLINOIS 
SOME TYPICAL INSPECT-O-FILM INSTALLATIONS 


Arkansas State Dept. of Education Union Pacific Railroad Co Louisville Council of Churches Sunray Films. inc 














Naval Supply Center 

Pro r : tr 0 n Guild Films Company, Inc Louisville Free Public Library Five Star Pictures Geo. W. Colburn Laboratory 
Loew's International Corp Photoart Visual Service General Films Limited deal Pictures Corp 

Syracuse University General Motors Corporation Veterans Administration Santa Fe Railroad 








Five 
Years 
Ago... 


we hung out 
our shingle: 





PAUL ALLEY 
PRODUCTIONS 











after twenty years as Producer, 
Writer & Editor of national news- 
reels and short subjects for Para- 
mount, MGM and NBC Television. 


Today... 


we are proud to list some of the 
clients for whom we have writ- 
ten and produced films: 
Pteiffer Brewing Company 
Florida's Silver Springs 

The Anthracite Industry 

U.S. Information Service 
Chrysler Corporation 

General Motors 

Nash Automobiles 

N.Y. State Thruway 

Dominion Steel & Coal Corp. 
Electric Furnace Man 

City of New Orleans 
RKO-Pathe Pictures 

Larkwood Hosiery 

Lever Brothers Company 


All we have to offer is 
a knowledge of how to 
write and produce films 
designed to do the job 
for which they are in- 
tended. 


Most of our Sales, Ad- 
vertising and Public Re- 
lations films are made 
on location, imparting 
an authentic, believ- 
able, and documentary 


quality. 


We invite your inquiry. 


Paul Alley 
Productions 


619 West 54th Street 
New York 19, N. Y. 
JUdson 6-2393 - 2394 
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quested by dental societies, 25% 
by other professional groups such 
as dental schools, 


(CONTINUED FROM PAGE 


hospital dental 
staffs, and armed services person- 
nel, and 25% by nondental schools, 
community and civic groups. Den- 
tal health education is disseminated 
to the public through state and local 
dental societies. This is a sharp 
trend from 1952 
of the 692 films cir- 
culated were requested directly by 
the public and only 15% 


change in the 


when 85% 


by pro- 
fessional groups. 


Planned Action Gets Results 

This change did not occur auto- 
matically. It was the result of a 
planned action. This included the 
publication in the Journal of the 
American Dental 
monthly film reviews and articles 
on available 


Association of 
materials; distribu- 
tion of mimeographed lists of 
audio-visual materials and letters to 
dental secretaries. All of 
these stressed the importance of 
more effective program planning in 
the use of audio-visual materials. 

In 1954, in spite of the fact that 
budgetary 


society 


considerations curtailed 
the film distribution activities of 
the United States 
Agency in Washington, D. C., over 
75 films were distributed to dental 


Information 


societies abroad, Each request had 
to be handled on an_ individual 
basis. However, in August 1954, the 
Film Library published the booklet, 
“Audio-Visual Materials in Den- 
tistry,” which gives information on 
the Film Library’s rental policy, its 
audio-visual collection and sources 
of purchase and films cleared for 
television. Free copies are available 
on request to the American Dental 
Association Film Library, 222 E. 
Superior St., Chicago, Ill. 


Continuing Needs Are Cited 

The development of a central 
source of audio-visual information 
on dental subjects, equipment, den- 
tal film production and cataloging 
have been continuing as important 
activities in the Film Library pro- 
gram. The demands from the field 
now indicate the need for addi- 
material for televi- 
sion use. The Film Library, the 
Bureau of Dental Health Education 
of the preparing 
such information. 


tional source 


Association are 


NOTE: 


phases of medical and dental film 


additional reports on other 


activity will appear in these pages 
during coming months. 





Best of nation's ' 
shown being filmed at Reid H. Ray studios in St. Paul, Minnesota. 


‘How to Do It" shows on television is 


"“Walt's Workshop" 


“‘Walt’s Workshop”’ Most Durable TV Program 


* One of television’s durable at- 
tractions is the “how-to-do-it show.” 
Handiwork lessons are an estab- 
lished part of other media, but tv’s 
parlor-presence lends itself to per- 
son-to-person demonstration and the 
viewer is close to his own “work- 
shop.” Fifty-two crafts subjects, 
chosen for their popularity on an 
outstanding live tv program, Walt’s 
Workshop, are being portrayed in a 
new series of films for additional tv 
use. 


Filmed by Reid H. Ray 
Produced and distributed by Reid 
H. Ray Film Industries, Inc., St. 
Paul, Minn., the filmed series of 
Walt’s Workshop gives step-by-step 
instruction on scores of household 


remodeling and repair problems as 
well as home workshop projects. 
The film series is accompanied by 
a complete merchandising service, 
including instruction sheets, window 
posters, ad mats, direct mail pieces 
and other traffic builders. 


NBC’s Oldest Chicago Show 

“Walt” is Walt Durbahn, 
penter craftsman whose original 
Workshop is the oldest NBC Chi- 
cago tv show and has a national 
record for continuous sponsorship. 
A union carpenter, Durbahn taught 
industrial crafts in a public high 
school for several decades and is 


a car- 


responsible for a number of appren- 
tice training programs. 4 










IT MAKES 
HEAVY DUTY ae) 


SHIPPING CASES 
FOR ROUND FILM CANS—~. 





ae 














WRITE FOR 
CATALOG 


The Nation ls Exelusi 
Source of the(R. 
Film Shipping Case<<. 


¢ Nocorners mean no weak points. 
¢ Made of hard vulcanized fibre. 
e Heavily varnished outside and 


inside to make them even more 
waterproof. 

e Durable handles and web straps 
on all sizes. 


e New flat type buckles for easy 
stacking. 


WM. SCHUESSLER: Dept. B 


341 WEST SUPERIOR STREET - 


CHICAGO 10 - ILLINOIS 
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Your local NAVA Audio-Visual Dealer offers practical, profes- 
sional assistance in your audio-visual program. His membership 
in the National Audio-Visual Association is your assurance of his 
reliability and competence. A specialist in audio-visuals, your 
“right hand man” is a convenient source for materials, equipment 
and service. 


Whether you need help in arranging your motion picture film 
or filmstrip program, or selecting audio-visual equipment of any 
type, or finding the right filmstrip, your NAVA Audio-Visual 
Dealer is the man to call. Just a few of his other services include 
equipment rentals, complete projection service, and equipment 
repairs performed by factory-trained technicians. Your NAVA 
Audio-Visual Dealer is close at hand—and only he can furnish 
all these important services. 


Meet your “right hand man’”—for a list of NAVA dealers and 
the services they offer, write the National Audio-Visual Associa- 
tion, Evanston, Illinois. 
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Handling Anaconda 


opper tubing. 


American Brass Co. Releases 

Two Films on Copper Tubing 

* Two new l6mm Kodachrome mo- 

tion pictures on the use of copper 

tubing have been released by The 

American Brass Company. 
Anaconda PG’s, \44% 


shows a new concept of engineer- 


minutes, 


ing and installing radiant panel 


heating systems with pre-formed 
copper tube panel grids. The film 
demonstrates the adaptability of 
these systems for various kinds of 
ceiling construction, as well as for 
radiant floor installations. 
Step-by-step operations show ad- 
vantages of planning radiant heat- 
ing installations with standard sized 
pre-formed grids over the more la- 
borious method of hand-forming the 
copper tube coils on the job. 
Penny W ise, The Story of {na- 
conda Type M Copper Tubing, 17 
minutes, features a narration by 
Lowell Thomas. This film describes 
the virtues of light- 


copper 


non-rusting, 
weight, easily assembled 
tubes for sanitary drainage systems 
in domestic and commercial plumb- 
ing. Installation of various soil, 
waste and vent lines are depicted. 

Anaconda PG’s was produced by 
Riverside Pictures, North Hacken- 
sack, New Jersey and Penny Wise 

was produced by Bay State 
Film Productions, Inc., Springfield, 
Mass. 

These films are available with- 
out charge for showing before pro- 
fessional, service and trade associ- 
ations or other interested groups. 
Requests should be made as far in 
advance of showing date as pos- 
sible. 
the user supply an alternate date. 
Address: The American Brass Com- 
pany, Building Products 
Department, Waterbury 20, Conn. 


The company requests that 


Service 


* wv * 


Workshop Aluminum Explained 
in Reynolds Metals Co. Film 
* A 14-minute color motion picture 
explaining how to work with a new 
item in workshop materials, Do- 
It-Yourself Aluminum, is available 
from Reynolds Metals Company for 
showing to schools, clubs, organiza- 
tions, and other groups. 

The film demonstrates how the 
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new aluminum product, which 
comes in a variety of shapes, can 
be used for building many work- 
shop projects. It emphasizes the 
actual techniques of cutting, bend- 
ing and drilling. 

The fact that Do-It-Yourself alu- 
minum can be used with ordinary 
woodworking tools is demonstrated 
throughout the picture, with scenes 
showing aluminum being worked 
with equipment likely to be found 
in the home workshop, from ordi- 
nary household shears to a drill 
press, jig saw and jointer-planer. 
While how-to-do-it 


nate, 


features domi- 


some finished projects are 
shown along with suggestions for 


others. Included is a demonstra- 


FOR 
PHELPS DODGE COrpP. 


own tho Production Line 


New Pictures to Expedite Industrial Operations 


tion of how to 
screens. 

The film was produced for Rey- 
nolds by Vogue Films, Louisville, 
Ky. It is available from the Rey- 
nolds Metals Company, 2500 South 
Third St., Louisville 1. 

% ao tt 
Rapid Band Machining Methods 
Introduced in DoAll Film 


* Industrialists looking for methods 


make aluminum 


of speed-up and saving in the ma- 
chining of metals should be inter- 
ested in Production Band Machin- 
ing, a new 30-minute color film 
showing a sharp departure from 
conventional machine practices, re- 
leased by the DoAll Company of 
Des Plaines, Ill. 

In the film, rapid machining in 


Business film 
producers for 
thirty years 


Slide films ¢ Motion pictures e Films for TV 


Frederick K. 


6063 Sunset Blvd. Hollywood 28 HOllywood 4-3183 





~ES 
ass 


Company 


> 
~ a 





the production of duplicate parts 
is seen as the result of a complete 
break with the slower chip-produc- 


ing methods. Essential to the new 


idea is the use of the contour cut- 
ting band machine, equipped with a 
powered work table, plus the use 
of exceedingly simple fixtures. 
The speed techniques exploit the 
principles of “band machining”: 





Production Band Machining" Scene. 


the ability to remove unwanted 
material in whole salvageable sec- 
tions by machining directly to the 
outline of a part: the elimination of 
time-wasting hold-downs and clamps 
in work fixturing because of the 
constant downward pressure exerted 
by the cutting tool. 


Improved Techniques Shown 

Numerous scenes illustrate how 
this downward pressure serves to 
hold the work against the table, 
thereby confining work fixture ele- 
ments to simple side and back-up 
guides. Close-ups show the details 
of cutting in which a narrow, ma- 
neuverable band _ tool 
complicated internal or external 
shapes in the toughest materials. 
The film stresses the relatively chip- 
less metal removal of the metal 
cutting band tool and the resultant 
possibilities for salvaging metals. 


navigates 


Highly diverse rapid machining 
operations pictured include: shaping 
a tool shank, slotting a rotor used 
in power braking pumps, cutting 
circles in stainless steel, cutting radii 
and machining grinding-reliefs in 
locking blocks, shape cutting ec- 
centric actuating levers, notching or 
altering a die with a “line grind 
band” and filing eccentric parts with 
a “file band.” 


Exclusive Features Are Noted 
One sequence deals with exclu- 
sive band machine features designed 
to facilitate production machining 
operations. Among these are foot- 
controlled hydraulic tables which 
free the operator’s hands for work 


loading and unloading: coolant 
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facilities; infinitely variable speed 
controls affording ranges up to 
friction cutting speeds. The film 
points out possibilities for removing | 
metal at unheard-of rates in pro- 
ducing virtually any conceivable 
shape in metal. 

Production Band Machining may 
be obtained on free loan from The 
DoAll Company, 254 North Laurel 


Ave., Des Plaines, Ill. Write well y ye 
in advance of the desired date. Ve 


Ultrasonic Testing of Metals 
Shown in Sponsored Film 
* Basic techniques for non-destruc- . . of: é 
tively testing metals by means of 
ultrasonic sound waves are _illus- , 
trated in Immersed Ultrasonic In- ' 
spection, an 11-minute color film ‘ a. 
sponsored by Electrocircuits, Inc. of Bora % 
Pasadena, California. . eg 
Produced by Johnson-Hunt Pro- ' \t % 
ductions, Hollywood, the technical . : | » ’ 
film demonstrates newly designed 4 ’ “ 
equipment which  Electrocircuits, ae 





Inc. provides in this highly special- 


ized field. 4 - 


Sound Waves Detect Flaws 


Animated sequences show how es 
1 waves with frequencies rang x - ay % 
sound waves with frequencies rang- Ft Si 





ing up to 25 megacycles are used 


= 
for echo ranging into metals in show them on a W v7 “wusw-surrow MEE @° 
search of flaws. Since ultrasonic 3-Way 
sound is not carried through air, 
7 


. ET iT HIGH 
both transmitter and the part to be a ® s HIG 
inspected must be immersed in liq- aq re] a col 

uid or connected by a liquid path. 


to 48°’ from floor 
Echoes from such high frequency SET IT LOW 


for larger audiences 
° ° from 14° off the 
sound will be returned by minute floor for smaller 


flaws within the metal. Complex the world’s only High-Fidelity* manna Be 














~ 





. . . . 
electronic circuits are used to an- OR HANG iv ‘ 
wu ” remove from 50° x 50 
alyze such echoes and compute the triped and 25 
. - ‘ Lad hang on wall $35 
distance at which they lie beneath in minutes 











the surface. 
te et *Color, like sound, also vibrates; ond only a screen built to high-fidelity $O EASY TO SET UP, THEY MAKE 
a standards can reproduce these vibrations the way they were when cap- ALL OTHER SCREENS OBSOLETE! 


tured by the camera. 





This information is presented to 








the operator on cathode ray tubes ‘ : ? Ve ‘a 
in patterns closely resembling radar : 4 

screens. The film shows the moving Da-Lite Da-Lite \" Ip 
color patterns of the several dif- “PUSH-BUTTON- “PUSH-BUTTON” ” vr, 


: 1 Hold screen ver- 2Extension rod 3 Swing to horizon- 
ferent types of presentation and ex- A a tically above floor pops up... legs tal position, hook 
plains how they are interpreted. | . . + touch “Push- glide open... and raise to de- 


~ ‘ , Button” at goose- sired setting. 
Immersed Ultrasonic Inspection ———— | ; a | neck - 4 














is being used by Electrocircuits, 








Inc. to acquaint electronic engineers FREE! “Better Audio-Visual Planning.” Tells how to 


: : pe. ; t thrilling brilli in slides, ies. 
and metallurgists with the applica- > P » caltamaiean intestine Ceca 
. i , 2. ° . A * Zi 
tion of the corporation $s equipment é MAIL COUPON TO: Da-Lite Screen Co., Inc. 
to ultrasonic techniques. It has \ . 2703 North Pulaski Rd., Chicago 39, Illinois 
proved effective at trade shows and Best for 3-D, but its silver surface is spe- | The White Magic glass-beaded screen Send my copy of “Better Audio-Visual Planning.” 
; e ° cially engineered so you can use it for 2-D that gives 2-D slides and movies depth 
conventions, where live demonstra- @s welll The One screen that can do justice and true-to-life brilliance! Compare it 
: . - y 3 t 3-D slides and movies. ith her 2-D N . 
tions are impossible. Its simplifica- Cy” a cae eee witineweinas oa 
tion of complex techniques has not durable with Company 
— ay arxee SO09 Zioner 9 85 $DATS5 *ur2 $9065 
omitted important details; thus it Case 30"x 40" od Title 
is understood by non-technical ex- t Trade Mark 2 
inn Oi, . Address 
ecutives and yet holds the interest 
of engineers. | EE eke ne -hOn@......... State... 
The: nesigt. ‘eas. prepared by Si. | PERFECTION IN PROJECTION SINCE 1909 














Johnson of Johnson-Hunt Produc- 
tions from material furnished by the | 
sponsor. Animated sequences are | 
the work of Playhouse Pictures, & 
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A toast to sales personne! is “One 


Above All!'’ recently produced for 


Anheuser-Busch Inc., brewers. 


“One Above All” a Deluxe Show 
for Anheuser-Busch Distributors 
* Anheuser-Busch, Inc. has utilized 
Hollywood talent in costume photo- 
plays to depict the compary’s his- 
tory and spread general good will 
concepts about product quality. Now 
the St. Louis brewery has sponsored 
a motion picture in which a Holly- 
wood cast does a modern-dress, big- 
sample selling job. 

The new 28-minute film is One 
Above All, produced in 35mm East- 
man Negative-Positive color by 
Atlas Film Corporation. Oak Park, 
Il. 

Shown to sales personnel and dis- 
tributors at the company’s Janu- 
ary get-together, One Above All 
centers on what is described as the 
world’s largest brewery—a_ malt 
metropolis covering 94 acres, where 
tanks loom to a 62,000 gallon ca- 
pacity and the daily output is seven 
million cans and bottles of foamy 
beverage. 

The good-looking actors and an 
array of choice landscapes work to 
fasten the film’s label securely in 
a kind of pictorial prosit to the 
sponsor's efforts and product. 

Atlas produced One Above All as 
one of its major projects in 1954. 
Camera collected shots in 
Chicago, St. Louis, the Pacific 
Northwest, California and Newark. 
Directed by Lou Marlowe, the prin- 
cipal action features John Smith, 
Helen Marshall, Ken Stevens and 
Arthur Space. Brewery operations 
at St. Louis, Newark and Califor- 
nia’s San Fernando Valley plant 
and shots of St. Louis scenes—the 


crews 


river, zoo, Botanical Gardens—are 
worked into a script by Atlas writer 


Hal Secor. Wade 


Scene in brewery operations fea 


tured in ‘One Above All. 





what's new in sponsored pictures 





RECENT FILMS ON PROMOTION, ECONOMIC EDUCATION THEMES 


Boat Handling, Sea Etiquette 
Shown in “School for Skippers” 

* School for Skippers, sixth in the 
“Water World” series of color films 
produced for the National Associa- 
tion of Engine and Boat Manufac- 
turers, was premiered during the 
annual United 
States Power Squadrons at the Hotel 
Sheraton Astor, Jan. 14 in New 
York City. 


The 13-minute sound film re- 


convention of the 


cords the education of a novice to 
boating as he buys his first cruiser, 
shows it to his family and takes 
them out for a ride under the guid- 
ance of a friendly USPS member. 
The novice finds that there is much 
to learn about boat handling and 
afloat. He 


manners and customs 


Films are under- 
stood better and re- 
membered longer — with 
Victor's superb sound and pic- 
ture quality. 


The new VICTOR 16mm 
SOUND PROJECTOR 


is easy as 1-2-3 to operate 
| Easy 3-spot threading .. . 


drive sprocket. 


over sound 
drum, through film gate, on to single 





trol panel, softly illuminated). Start 
motor, turn on lamp, adjust sound 
volume. 


9 Easiest to operate (with finger-tip con- 


3 Easiest on your films — 3-spot safety 


film trips protect films by stopping 
projector immediately in case of 
emergency. 


also hears of the Power Squadrons’ 
free basic course in piloting. 
Dad, mom, sis and brother enroll 
in the course and receive their 
Squadron training from expert vol- 
unteer instructors. On completion 
of the course, dad becomes a com- 
master of his cruiser and 
plots a course for a Squadron 
rendezvous with the help of his 


petent 


able crew. 

The film, also produced in black 
and white prints for television dis- 
tribution, was produced by Victor 
Kayfetz Productions, Inc. E. J. Man- 
deville of USPS served as techni- 
cal advisor. For prints write to: 
National Association of Engine and 
Boat Manufacturers, 420 Lexington 


Avenue, New York City 17. We 





YOU CAN TAKE IT WITH YOU 


The new Victor is lightweight! 
Carry it with you from department 
to department, from plant to plant, 
or from city to city. Victor is 
smartly styled, too . . . looks like 
fine luggage and isn’t any larger. 


SEND FOR FREE|FOLDER TODAY 


VICTORG. gegen 


Dept. L-25 Davenport, lowa, U.S.A. 


New York — Chicago 


Quality Motion Picture Equipment Since 1910 





A scene in “American Adventure” 
—l6mm ideological film. 


TV Film Series on America 
Available to 16mm Audiences 
* The development of American 
political and economic institutions 
and the ideologies which are be- 
lieved to threaten free traditions in 
America are portrayed in a filmed 
which is being 
made available to 16mm audiences. 
Release of the American Adven- 
ture television series to motion pic- 


television series 


ture screen viewers has been an- 
nounced by Dr. George S. Benson, 
president of Harding College and 
founder-director of the 
Education 


National 
These films 
were produced for television and 
not according to the technical stand- 


ards of regular classroom educa- 


Program. 


tional subjects but an audience- 
program resulted im a 
demand for their use in the 16mm 


field. 


Individual l6mm Release 


testing 


The films are being released one- 
by-one, as production progresses, 
for schools, industries, civic clubs, 
the armed forces. The television 
package will be released later. 

Of the series, Dr. Benson said, 
“Our material progress, and our 
political and economic institutions 
in America, represent by far the 
greatest achievement of any nation 
in history in the ageless search for 
human welfare. But this achieve- 
ment needs wider recognition. Our 
national heritage of freedom, self- 
expression, and comparative plenty 
can remain secure only to the ex- 
tent that our economic and _politi- 
cal system is appreciated, under- 
stood and cherished.” 


Lecture Themes Featured 


The basic setting for the films is 
the lecture classroom of the Free- 
dom Forum Workshop, located in 
the Harding College School of 
American Studies. As lecturer, the 
series features Dr. Clifton Ganus, 
Jr., dean of the School of Ameri- 
can Studies. In addition to dramati- 
zation, flannelboard, flip-chart, mod- 
els, mock-ups and dioramas are 
used to enliven the lecture themes. 

Each film is 1314 minutes in 
length and three are now available: 

The Beginning at Plymouth Col- 
ony — dramatizing the economic 
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life at Jamestown and Plymouth 
Colony, where the founding fathers 
tried a communal system, only to 
have it fail. The film shows the im- 
mediate progress at both settlements 
when the principles of private own- 
ership of property and self-reliance 
were established. 

Our Two Great Documents, de- 
picting the history of the Declara- 
tion of Independence and the United 
States Constitution. This film shows 
the circumstances out of which grew 
the need for the Declaration and 
for the Constitution, and examines 
the substances of the documents. 
It emphasizes that the word “democ- 
racy” was not used in the Constitu- 
tion; that it created a Republic. 

The Structure of the American 
Way of Life, in whicu Dr. Ganus 
builds a monument to liberty— 
using as stones the fundamentals of 
our freedom philosophy and the 
specific rights and responsibilities 
given each citizen. This session chal- 
lenges the Leftwing statement that, 
“You can’t define the so-called 
American way of life; its an ab- 
stract term.” A definition for all 
Americans is offered. 

Other films in the series now in 
production are: America’s Distri- 
bution of Wealth, Responsibilities of 
American Citizenship. What Makes 
America Tick, Why Kill the Goose, 
Security and Freedom, Socialism, 
and Communism. 

Black-and-white prints of the 
first three films may be purchased 
at $60 each or the series of three 
for $150. Order from: Film Divi- 
sion, The National Education Pro- 
gram, 815 East Center, Searcy, Ark- 
ansas. 

The television series is one of 
several communication media which 
have been utilized by the Na- 
tional Education Program since its 
founding 15 years ago. Through 
the press, lecture platform, radio, 
and motion pictures, The National 
Education Program reaches an es- 
timated weekly audience in America 
in excess of 25 million persons. 9 
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Arco Films Announces ‘‘Moses,”’ 


* Moses, a new 16mm film based 
on engravings by Gustave Dore 
with a narrative taken from the 
Old Testament, is available for gen- 
eral showings from Arco Films. 

Produced by Victor Kayfetz Pro- 
ductions, Inc., New York, the film’s 
original music score by Clinton 
Elliot was composed to recreate the 
tonal sounds and effects of the music 
of Biblical times. 

The film is in black and white 
and runs for 14 minutes. Arco 
Films is located at 2390 Broadway, 
New Yerk 24. 
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Long, Easier Life for Ladies 
Explained in Maytag Film 

* “Sixty years ago the men of 
the United States lived longer than 
the women, but today the figures 
stand the other way around: women 
outlive the men.” This quotation 
to conjure with is a keynote phrase 
from Long Live The Ladies, a new 
film which sets out to explain why 
the once rarer sex is now the long- 
sharer sex. 

According to Long Live The 
Ladies, which is sponsored by The 
Maytag Company, Newton, lowa, 
one big reason women are out- 
lasting men is that women aren't 
working themselves to death. Thanks 
to things like washing machines, 
the Ladies have sufficient time and 
energy to rear their families, re- 
tain their freshness and charm and 
last longer. 

To build its case, the public re- 
lations film contrasts the housewife 
of the early 1900's with today’s 
machine-aided Mrs. It contends that 
a half-century ago a woman with- 
out a staff of servants was con- 
demned to middle age by the ar- 
rival of her first born. Scrubbing 
the family laundry, she soon 
scrubbed away her looks and life. 
Today, says the film, the washing 
machine does the woman’s job bet- 
ter and in a jiffy. 

After honoring the washing ma- 
chine and other appliances that 
serve the modern woman, the film 
tells the story of The Maytag Com- 
pany, which pioneered in home 
laundry equipment. The story is one 
of industrial development in the 
central plains, ingenuity and deter- 
mination, industrial 
community integration. 

Illustrated are production meth- 
ods, the individuals who make up 
the labor-management team and the 
growth of a town along with the 
growth of an industry —-a growth 
which does not strangle the town 
but nourishes it, enabling its citi- 
zens to enjoy the ease they have 
helped to create. The film was pro- 
duced by Louis Huot, Los Angeles. 


Long Live The Ladies is availa- 


success and 


ble to women’s groups, P.T.A.’s, 
and employee groups from The 
Maytag Film Library, Newton, 
Iowa. Lae 
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Cereal Institute Film Teaches 


Nutrition With Puppet Show 


* Bills Better Breakfast Puppet 
Show, a 25-minute color film pre- 
pared to make nutrition a tasty dish 
for children, has been announced 
by the Cereal Institute. 

The 16mm film is an exact re- 
cording of an actual puppet show 
seen by 125,000 elementary chil- 
dren and teachers in 150 New York 
City public schools during the 1953- 
54 school year. The picture was pro- 
duced in cooperation with the Bu- 
reaus of Visual Instruction and 
Health Education, City of New York 
Board of Education and was ap- 
proved for in-school use. 


In a recent nation-wide study con- 
ducted by Elmo Roper, 95% of the 


teachers interviewed said they re- 


garded skipping or slighting break- 
fast as a serious matter. These teach- 
ers listed visual aids as their num- 
ber one teaching device. 

Watching the new film, children 
see why two puppets in the third 
grade are healthy and happy and 
their two puppet pals aren’t. A wise 
teacher, a flannel board and a magic 
box solve the problem with a hearty, 
cereal-centered breakfast. 

Nutrition teaching units are avail- 
able free to teachers to supplement 
the film. Prints are being made 
available to schools, colleges, Uni- 
versities and other educational film 
libraries on a for-sale-basis only. 
The Cereal Institute shares the print 
cost. Details may be obtained from: 
Educational Director, Cereal Insti- 
tute, Inc., 135 South LaSalle St., 
Chicago 3, Ill. tad 











National Dairy Council Film 
Shows Nutrients Health Job 
* About the time parents figure 


their children have learned the 
rudiments of health, they find that 
the children no longer are children 
and that the habits of diet, sleep 
and exercise are forgotten. The 
teeming teen-ager, in the swirl of 
new competition, drives himself. 
Sustained by bursts of adolescent 
energy, he enjoys what he fancies 
is adult adventure. Then he begins 
to mope like a double-crossed two- 
year-old. 

This is the sort of problem that 
nutritionists as well as psycholo- 
gists study carefully. A mixture of 
nutrition and psychology serves as 
the subject of a new film which 
should make parent-teacher friends 
for the National Dairy Council. 

It's All In Knowing How is the 
latest addition to the supply of 
NDC pictures on dietary topics and 
it is circulated on loan or by pur- 
chase from Association Films, Inc. 
libraries. Constructed as a class- 
room aid, the film is directed at 
schools, business and civic guidance 
groups, parent and teacher organ- 
izations. 

The 1314-minute Kodachrome 
lesson makes its points with a back- 
slid boy, “Bob Troy.” the people 
who are close to him and an ani- 
mated chart which knows all about 
nutrients and where they come 
from—things like milk and cheese 
and butter and ice-cream. The film 
guides the adolescent by identifica- 
tion back to the rudiments of health. 
By explaining the whys and hows 
of good food, sleep and other body- 
building habits, the 
meaning to the menu. 

The film’s method is moderate. 
Teener Bob is brought back to re- 
sponsibility and health gradually 
and the benefits of food and rest 
are not exaggerated. 

This latest National Dairy Council 
film was produced by Chicago Film 
Studios. ta 
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“Children with Nephrosis”’ 
Available from Foundation 

* Children with Nephrosis, a 12- 
minute film which details all the 
known facts about a mysterious 
killer of children, has been released 
by the National Nephrosis Founda- 
tion. 

Two versions of the film are avail- 
able for free distribution, one for 
the medical profession, one for lay 
audiences. Bookings for social or- 
ganizations and business groups 
may be arranged by writing the 
National Nephrosis Foundation, 140 
West 58th Street, New York 19, 
N.Y. 


story gives 
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THIS DISCIPLINE 
IS PAINFUL 


Do your supervisors enforce pain- 
ful discipline—or fair, understand- 
ing, and impartial discipline? 


Effective discipline is of vital im- 
portance to your business. It's the 
lubricant that will give youa 
smooth-running organization. 


Show your supervisors the proved 
techniques of: 


“MAINTAINING DISCIPLINE” 


part of an outstanding sound slide 
program SUPERVISOR TRAINING 
ON HUMAN RELATIONS, which 
includes: 


@ “THE SUPERVISOR'S JOB” 


@ “INDUCTION AND 
JOB INSTRUCTION” 


@ “HANDLING 
GRIEVANCES” 

@ “PROMOTIONS, 
TRANSFERS AND 
TRAINING FOR 
RESPONSIBILITY” 

@ “INTERPRETING 
COMPANY POLICIES” 

@ “THE SUPERVISOR 
AS A REPRESENTATIVE 
OF MANAGEMENT” 

@ “PROMOTING 
COOPERATION” 


You may obtain a preview 
without obligation. 


Write Dept. S for details. 





Rocket Pictures 
INC. 


6108 SANTA MONICA BLVD. 
HOLLYWOOD 38, CALIFORNIA 





NUMBER 1 * VOLUME 


Stimulus to Thinking About Communication 
ILLUSTRATED WITH CLIPS FROM “A COMMUNICATIONS PRIMER 


* An irritating fact in this day of 
vaunted “communications” is that 
many communications are not get- 
ting through. Wonderful methods of 
transferring messages somehow con- 
tinue to be obstructed. Part of the 
problem is that the tools of com- 
munication are not used to {ull 
capacity ; partly, the requirements 
of communication are not 
stood. 


To improve the use of communi- 
cations tools and awaken those who 
would reach or teach others to the 





unsolved 


problems and 
possibilities of communication, a 
new 16mm color film is being of- 
fered as A Communications Primer. 


priceless 


The 22-minute Primer was pro- 
duced by Charles and Ray Eames 
who have entered the film field fol- 
lowing a career of innovation in in- 
dustrial, furniture and home design. 
Creating furniture, Charles Eames 
“allowed the material to design the 
chair.” This concept and technique 
characterizes the new film. The pic- 
ture does not teach the subject tech- 
nically but the producers hope that 
it will stimulate viewers to think 
of communications in totality. 

First. 
deals with the essentials of its sub- 


{ Communications Primer 


ject —the transmission of simple 





fact from one point to another. The 
film shows how this may be done 
and shows the barriers which arise 
in the form of “noise” and “distor- 
tion.” These barriers may be inci- 
dental and external or they may be 
internal and obscure. They may be 
mere mechanical static or barriers 
of personality, language and emo- 
tion. With present methods these 
barriers can be partially penetrated 
by intensity, repetition, simplifica- 
tion of code processes. However, 
each additional quantity of informa- 
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tion to be transmitted enlarges the 
problems of code and comprehen- 
sion. 

To cope with the mounting com- 
plexities of information, man has 
developed electronic brain machines 
capable of millions of flash deci- 
sions. The Primer notes that these 
mechanical decisions are few com- 
pared to the billions of separate 
stop-go, fire-no-fire decisions a hu- 
man being makes to perform the 
simplest act. No matter how intri- 
cate his automatic machine, no 
matter how complex his problem, 





the ultimate decision rests with the 
man. The Primer’s point is that 
communications have not gotten 
through until ideas and motions 
take their effective forms in these 
decisions. 

A Communications Primer is 
available for life-lease purchase 
from Cine Service, 1350 Westwood 
Bivd., Los Angeles 24, California. 
Price: $200. It is available for 
rental from The Museum of Modern 
Art Film Library, 11 West 53rd 
St.. New York 16, New York and 
the University of California Film 
Library, Los Angeles 24, Cal. The 
base rental rate is $12.50. ig 
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Boston Bank Draws Business 

with Filmed TV Testimonials 

* The National Shawmut Bank of 
Boston, Mass., credits the success 
of a recent business campaign to the 
use of television film and radio ad- 
vertising based on testimonials by 
the bank’s customers. 

The testimonials, filmed by De- 
phoure Studios of Boston, feature 
top officials of regional and national 
businesses who “Bank at Shawmut.” 
Each commercial covers the cus- 
tomer’s business history, product or 
service and generally is shot sound 
on film at the customer’s plant or 


office. 








WHAT 
A PICTURE!! 


Pretty silly, isn't it? 
OR IS IT? 


How many of your salesmen 
carry around a similar picture 
of your product or service in 
their minds? A mental attitude 
developed by customer resis- 
tance, and objections. 


It happens . . . and you can tell 
it's occurring when you get sug- 
gestions from your salesmen 
that they could sell more IF... 
Help your salesmen regain their 
perspective. 


Show them: 


“THE ATTITUDE 
THAT GETS BUSINESS” 


part of the outstandingly suc- 
cessful sound slide program .. . 
AGGRESSIVE SELLING 


You may obtain a preview 
without obligation. 


Write for details. 





Kocket Pictures 
INC. 


6108 SANTA MONICA BLVD. 
HOLLYWOOD 38, CALIFORNIA 
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High over Hawaii an Australian 
scientist records data about oud 
moisture in a specially-equipped fly 
ng laboratory, as shown in 
Shower See article below 


Project 


Research on Rain Shown in 
Science Film, “Project Shower” 


* Scientists with their heads in 
the clouds are not day dreaming. 
Project Shower, an 18-minute color 
motion picture, shows exactly what 
scientists are doing when they cart 
their laboratories somewhere over 
the rainbow. 

Released by the Hawaiian Sugar 
Planters’ Association in Honolulu, 
Project Shower documents an ac- 
tual project of the same name — a 
recent international cloud physics 
study conducted by scientists from 
Australia, Sweden, Germany, Ire- 
land and the United States. 

What these scientists wanted to 
know more about, and what was of 
educational, industrial and promo- 
tional use to an impressive group 
of project sponsors, was the phe- 
nomena of “warm rainfall.” From 
September through December, 1954. 
on and far above the island of Ha- 
waii, the scientists used new tech- 
niques to collect information on 
cloud moisture. 

With their new data, the project 
attempted to 
gether bits of knowledge gained by 


scientists piece to- 
scientists in many parts of the world. 
The film employs an elaborate sys- 
tem of maps and overlays to show 
laymen audiences each step in the 
research. Shown are the routes 
taken by three flying laboratories 
in which the scientists visited the 
clouds. Overlays point out the more 
than 100 ground installations op- 
erated to collect rainfall for chemi- 
cal analysis. Automatic camera sta- 
tions and time-lapse cloud studies 
are depicted. 

The project was sponsored by 
Office of Naval Research, U. S. 
Navy: 
Institusion: Research 
Division. United States Air Force; 
Institute of Meteorology, Univer- 
sitv of Stockholm, Sweden: Divi- 


Woods Hole Oceanographic 
Geophysics 


14C 


sion of Radiophysics, Commonwealth 
Scientific and Industrial Research 
Organization, Australia; Royal Aus- 
tralian Air Force; U. S. Weather 
Bureau; Munitalp Foundation; New 
Mexico Institute of Mining and 
Technology; Hawaiian Sugar Plant- 
ers’ Association; Territorial Cattle- 
men’s Council of Hawaii and the 
Pineapple Research Institute. 
Project Shower was produced as 
a project of the public relations 
committee of the Hawaiian Sugar 
Planters’ Association. It is narrated 
by Wendell A. Mordy, head of the 
meteorology department of the 
HSPA and the Pineapple Research 
Institute in Honolulu. Prints are 
available for showing in the United 
States from the Washington, D. C., 
office of the HSPA. i 






DIRECTOR 


“Manhattan Shirt Tale’ Aids 
Salesmen in the Retail Field 


* Much of the time that a salesman 
puts in behind the shirt counter is 
spent answering the questions of 
customers who want the most for 
their However worded, 
these questions all ask the same 
basic question: “What should I look 
for when I buy a shirt?” 


money. 


To help its retail salesmen an- 
swer this question with the positive 
knowledge that will inspire and 
maintain customer confidence, the 
Manhattan Shirt Co. is using a 15- 
minute black and white sound film. 
Produced by Lux-Brill Productions, 
Manhattan Shirt Tale tells the story 
behind the Manhattan shirt label, 
the story of 


knowledge gained 


lf you're in the 
MOVIE business 


Be Our Guest 





at the 


CALVIN 


COMPANY 





WORKSHOP 
—=Q=— 


Anyone interested in any phase of 16mm—planning 
or producing, buying or using—is welcome to attend 
the Ninth Annual 16mm Motion Picture Production 
Workshop. Three days and nights of screenings and 
discussion, no fees, no obligations—but let us know if 


you plan to attend. 


March 21st, 22nd and 23rd 
Please Make Your Reservation Now 


THE CALVIN CO. 


1105 TRUMAN ROAD 
KANSAS CITY 6, MISSOURI — HA. 1230 








Good retail salesmanship is based on 
sound product know-how (see below). 


through nearly 100 years of shirt 
making. 

The film prefaces its product and 
sales exposition with cartoon ani- 
mation depicting the cave-man’s “‘if- 
you-can-catch-it-wear-it” habit of 
hunting clothes. Modern man, hunt- 
ing with a pocketbook. is shown to 
be more fastidious. In live action 
sequences, a salesman answers cus- 
tomer questions on fabric, tailoring 
and style. 

The customer question, “What 
should I know about shirt fabric?” 
is answered by scenes of Manhat- 
tan’s laboratories where fabrics are 
tested for strength, color and chemi- 
cal composition and measured for 
shrinkage. 

Then the customer wants to know: 
“How does tailoring affect the qual- 
ity of a shirt? What makes the dif- 
ference in tailoring? For instance, 
although I buy this shirt by neck 
size and sleeve length, how can | 
be sure the rest of the shirt will fit 
comfortably and smoothly?” Here, 
again, factory scenes answer. Shown 
are “patterns” engineered in con- 
sideration of the body variations that 
correspond to variations in neck 
sizes. Pieces cut from a pattern are 
shown to have the same exact meas- 
urements whether there are 48 or 
18,000 of them. 

Highlights of the fifty-three con- 
trolled operations that manufacture 
each shirt are shown. These opera- 
tions range from cutting by powerful 
machines to sewing the collar which 
is made of eight parts. Close-ups 
show buttons being positioned and 
stitched by machine. Girls are 
shown inspecting the shirts for 
flaws. Each shirt is ironed indi- 
vidually. 

The customer wants to know 
“which style will suit me best?” 
Animation explores the relation of 
collar styles and facial types. 

As the salesman wraps up the 
purchase and the satisfied customer 
leaves, the narrator reminds the re- 
tail salesmen in the audience that 
Manhattan is backing their efforts 
with displays and advertising. 

Manhattan Shirt Tale is being 
used at all key sales meetings and 
at industry-wide conventions. 
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Freedoms Foundation Honor Medal 
Award to “Everybody’s Business’’ 


* It’s Everybody's Business, an animated car- 
toon documentary of the American economy in 
Technicolor, sponsored by the Chamber of Com- 
merce of the United States, has crowned its record 
first-run year in the field by winning the Free- 
doms Foundation gold honor medal award at 
ceremonies in Valley Forge, Pa. on Washington’s 
Birthday. 

In the eight-months’ period the film has been 
in circulation, Everybedy’s Business has had more 
than 9,000 showings by local chambers of com- 
merce, trade associations and business firms in 
addition to telecasts by 266 stations. 


Chamber Vice-President Receives Medal 

The Foundation’s top motion picture prize was 
presented to Arch N. Booth, the Chamber’s exec- 
utive vice-president, in traditional Washington’s 
Birthday ceremonies at Valley Forge, Pa. 

It’s Everybody's Business was sponsored by the 
U. S. Chamber in cooperation with E. I. duPont 
de Nemours and Company, Wilmington, Del., and 
was produced by John Sutherland Productions, 
Inc. of Hollywood. Its animated technique shows 
how the free enterprise system, based on a founda- 
tion of fundamental liberties and financed by in- 
dividual savings, has made American business 
the most productive in the world. 

Besides showings to business firms, fraternal 
and civic organizations, the film has gained au- 
diences in junior and senior high school classes 


and adult education groups in hundreds of com- 
munities. 

Running 22 minutes, /t’s Everybody's Business 
is available in 16mm or 35mm from state and 
local chambers of commerce or the Education 
Dept., Chamber of Commerce of the United States, 
1615 H. St., N.W. Washington 6, D. C. 

Twelve Other Films Are Honored 

Other medal award winners cited by the Foun- 
dation included the Oil Information Committee, 
American Petroleum Institute, for The Story of 
Colonel Edwin L. Drake, produced by Roland 
Reed Productions; RKO Pathe, Inc. for the mo- 
tion picture The Iron Fence; The American 
Economic Foundation (in cooperation with the 
Westinghouse Electric Corp.) for the film /t’s 
Your Decision; and the Illinois Agricultural As- 
sociation for They Believed in You. 

Coronet Films, Chicago, was cited for the 
American Revolution Series, a group of educa- 
tional films on the Revolutionary Period in the 
U. S. The National Education Association was 
honored for Freedom to Learn and the Troop 
Information and Education Division of the De- 
partment of the Army won a medal award for 
Adjustment to Military Life. 

Indiana University, the Rev. Edwin Jaster of 
Racine, Wis. and Law of the Land, Inc. were 
other 16mm film producers given honor medals. 

These awardees in the Foundation’s sixth an- 
nual awards program were announced at special 
Washington’s Birthday ceremonies at Valley 
Forge by Dr. Kenneth D. Wells, president. Clif- 
ford F. Hood, president of the United States 
Steel Corporation was the distinguished annual 
awards presenter and keynote speaker. All other 
awards will be presented at regional ceremonies 
following February 22. } 

* * & 
New Folder on Kodak Projectors 
* A six-page folder-pamphlet describing the new 
Kodascope Pageant series of 16mm sound and 
silent projectors and their many uses is available 
from the Eastman Kodak Company. 

As depicted and described in the pamphlet, 
the Pageant series includes models which make 
possible the selection by business and industry 
of equipment exactly tailored to virtually any 
projection requirement. 





Won't chip, crack, peel or dis-color.. 


CUSTOM 


TITLES 





. yet scratches off easily and cleanly! 
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photographic 
process 


no embossing .. . . thus, no halation 


in Pure White, Jet Black and Custom Colors 
OPAKE ... on crystal clear acetate! 


We economically re-produce on acetate (tissue thin cellophane to heavy gauge acetate) any 
line copy, such as logo-types, hand-lettering, repro- proof, line illustrations, by a simple 


photo- mechanical process. 


Available to those interested: a 12 minute color film giving a visual demonstration 
of the TRULINE process and examples of its application. Film to be returned after 
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FILM 
HEADACHES 
CURED 





Business Films, Libraries, Adver- 
tising Companies, Film Distribu- 
tors, Etc., Vacuumate Corporation 
offers quick relief for film 
headaches—bringing to you many 
services you have urgently 
sought. 
FILM CLEANING 
INSPECTION 


AND REPAIR 


o 
SPOOLING & SHIPPING 
OF TV COMMERCIALS 


& 
FILMSTRIP CUTTING 
AND CANNING 


* 
FILM PROTECTION 


Vacuumate Corp. gives you the fine super 
Vacuumate film process for protection 
against wear, oil, fingermarks, scratches 
and climatic changes. 


° 
FILM DEPOSITORY 


Films are catalogued and stored with us 
awaiting your shipping instructions. 


® 
PACKAGING AND SHIPPING OF 
FILMS . . . FILMSTRIPS AND DISCS 


NO-EN 


FILM TREATMENT 
® 





GIVES TROUBLE FREE EXTRA LONG 

REPEATER FILM PROJECTION FOR 

YOUR ADVERTISING CONTINUOUS 
FILMS ... 


lf only a single reel or many, Vacuumate 
will serve you well. Write for information 





VECUUMATS 


Specialists in 
Film Handling Services 


446 West 43rd St., New York, N. Y. 
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MAKE 1955 YOUR BEST YEAR 
BOOST YOUR SALES WITH SELECTROSLIDE 




















WHEN you show your product so 





that a prospective customer says 
“I SEE WHAT YOU MEAN...” 


you've MADE A SALE. There’s 
































seeing — and 
SELECTROSLIDE sells by sight. 


excitement in 














SELECTROSLIDE shows your cus- 








tomers your entire line, whether 








it’s davenports or dynamos; cars 








or cupie dolls—in full color— 





full size—even in 3-dimension— 








with or without sound. 


SELECTROSLIDE is fool-proof, precision built, runs 
without attention—without breakdown. One display ran 
continuously, without interruption for 621 days (THAT'S 
7542 HOURS, think of it) without a single major repair. 
The test stopped when the exhibit ended but SELECTRO- 
SLIDE was still going strong. 











You get all the impact of movies AT A 
FRACTION OF THE COST, For illustrated 
literature and details, and rates for rental or 
purchase, write, phone or wire: 























SPINDLER & SAUPPE 
2201 Beverly Blvd. 

Phone: DUnkirk 9-1288 

LOS ANGELES 54, Calif. 


Established 
Since 1924 
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CASE HISTORY FEATURE 





Pathway to Learning 
“The St. John’s Story”’ 


Sponsor: St, John’s College. 
Title: The St. John’s Story, 25 
min, color, produced by Fordel 
Films, Ine. 
* St. John’s College, in Annapolis, 
Maryland, is one of the oldest 
(1696) United 
States. With just 150 students, it is 
also one of the smallest. Widely 
known as a pilot college in liberal 
arts education, St. John’s offers a 
single, non-elective program based 


colleges in the 


on the study and discussion of more 
than one hundred Great Books and 
supplemented by work in language, 
mathematics and laboratory science. 
It is the antithesis of the vocational 
style education so often pursued 
in the big state universities. 

The St. John’s Story is designed 
to present the college and its unique 
program to potential students. It is 
being shown to prep and high school 
audiences and to other groups inter- 
ested in the college. Although de- 
signed specifically as a recruiting 
film, this unusual motion picture is 
so artfully planned that it exerts 
the St. John’s appeal only on those 
students who are truly “St. John’s 
material.” 

The script is centered around a 
senior student undergoing oral ex- 
amination on his thesis for the B.A. 
degree. From this vantage point, he 
looks back over the highlights—and 
discouragements—of his four years 
at St. John’s. The film dramatizes 
the problems he encountered before 
he became aware of how much 
more his education meant to him 
than simply “training for a job.” 
In so doing, it attempts to demon- 
strate the true connection between 
liberal education and a man’s life. 

All those taking part in the film 
are St. John’s students and faculty 
members, and the naturalness with 
which they “play themselves” indi- 
cates the sensitive direction (by 
Gordon Hessler) which has gone 
into the film. Narration is by Mark 
Van Doren, the noted educator and 
author. Ie 

* * * 

Eastman Kodak Movie Guides 
Druggists on Photo Line Sales 

* The clumsy clerk is one of busi- 
ness’ most obnoxious adversaries: 
he turns away customers. Eastman 
Kodak Company is fortifying in- 
doctrination on its “3-Call” photo- 
graphic line with a 16mm color 
film which catches the salessquelcher 
in the act. 

For 16 minutes, Counter Measures 


vives 


wholesalers. 


druggists and 
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A druggist with the answers shows 
the way to better sales. 


store employees advice on the way 
to sell more and to sell rapidly. In 
a stylized photographic setting, a 
druggist tells the story of what the 
*3-Call” line can mean in profits 
and traffic when supported by prop- 
er selling techniques. Poor sales 
practices are scored humorously as 
the film shows what can happen 
when a clerk does not know his 
stock, is not attentive to customers, 
and doesn’t know how to demon- 
strate cameras on sale. 

Returning to the scene, the model 
druggist demonstrates good sales 
techniques, defined in the film as 
“helping people to buy intelligently. 
A surprise ending accents the fact 
that the sale of one roll of Kodak 
Verichrome Film, properly handled, 
brings the druggist not one but 
three customers—as well as a prof- 
it of 38 cents on a 3l-cent invest- 
ment. 

Showings of this film at meetings 
or in stores can be arranged by 
writing Sales Department, Eastman 
Kodak Company, Rochester 4, New 
York. There are no charges for the 
service. 


COLORSLIDE 


FILMSTRIP 





DUPLICATING 


FRANK HOLMES LABORATORIES 


7619 SUNSET BOULEVARD 


LOS ANGELES 46 CALIFORNIA 


WRITE FOR PRICE LISTS D,F,&S 





Results Are the Goal 


(CONTINUED 


FROM PAGE SEVENTY-NINE) 


ample, entertainment serves as a technique but 
not an end in itself. In specialized training sit- 
uations a novel motif may thwart the responses 
the tool was designed to evoke. Viewing a pageant 
of impressive tyros, even the competent judge is 
in an artificial situation and the handsome, hu- 
morous or technically excellent film may lure him 
from objectivity. 

Be it realized that the film tool will not be used 
to communicate to experts but people in need 
of communication: the reaction is sought in a 
particular circumstance and from persons whose 
minds are to be reconditioned. It is not to be 
depended upon that such reaction can be vicari- 
ously experienced—tleast of all by experts. 

Championships Are Won in the Field 

If critics, judges and imaginative users perceive 
esthetic charm in—or uses for a special-objective 
film other than the use intended, they are to be 
congratulated. Let not their joy be confused with 
the untried sound-track. 

Reasonable recognition, high hopes and _ bes! 
wishes are the fair rewards for any new entry. 
Experiment is vital to the challenges of communi- 
cation. Indeed, all tools are experimental until 
they have accomplished their task. 

In our belief, crowns of superiority and meri! 
are best reserved for true champions. There will 
be more time for cheering when there are more 
true champions which have made or influenced 
the minds and actions of those for whom they 
were produced. 

There just isn’t any substitute for the case his- 


tory of a resultful film program or any short cut 
to fame which overlooks the number of persons 
who are reached with a film and, being reached, 
are influenced to the mutua! benefit of these view- 
ers and the sponsor. ye 


* * * 


NEWS OF THE INDUSTRY 


American Optical Announces New Division 


* Organization of a new division to handle its 
motion picture products business has been an- 
nounced by American Optical Company, South- 
bridge, Mass. William F. Peck, who has headed 
the AO Instrument Division at Buffalo, N.Y.., 
will be general manager of the Motion Picture 
Products Division. 

This new division will be responsible for the 
exploitation and commercial application of all 
company products made for the motion picture 
industry, and for all company activities relating 
to the commercial phases of the Todd-AO project. 

Peck will have this office in Southbridge and 
will report to the president of the company. 
For the duration of the project, the Instrument 
Division will be under the charge of a manage- 
ment committee. 

The new division is the 7th organization of 
its kind developed in the company’s divisional 
reorganization. Divisions now operating are: 
Lens, Frame and Case, Safety Products, Sun 
Glass, Instrument and Mechtronoptic, the latter 
producing the company’s machinery line and 
allied products, including the new 
system for color television. 


projection 


* ae * 


United World in New Chicago Quarters 
* United World 
Chicago exchange to new enlarged quarters at 
542 South Dearborn Street in Chicago, IIl., Leo 
B. Guelpa, Jr.. manager of branch operations, 
has announced. 

Under the direction of Frank J. Mannarelli, 
12-state 
area comprising Illinois, Indiana, lowa, Ken- 
tucky, Michigan, Minnesota, Missouri, Nebraska, 
North Dakota, Ohio, South Dakota and Wis- 
consin. 

From this Chicago office, United World Films 
distributes Universal-International and J. Arthur 
Rank feature productions to institutions of all 
types. 


Films, Inc. has moved its 


the Chicago branch oflice services a 





Louisville Board of Education 


Delmonico Foods, Inc. 
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Nation’s Largest Production 
Centers for Quality ... 
INDUSTRIAL FILMS 
SLIDE FILMS 
SALES TRAINING FILMS 
TV FILMS 
FEATURE FILMS 
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for cleaner, 
brighter screenings 


- + « Get precision-tested 
Sylvania projection lamps 


Now you can get better results—cleaner, 
brighter pictures—at every showing with 
precision-tested Sylvania projection lamps. 
Sylvania projection lamps are required to 
be completely free of defects and distor- 
tion—to give you top picture fidelity. 
Order a supply for every projector—for 
top-quality showings now— for dependable 


spares when you need them. 


- ++ Get this handy 3-in-1 kit 
Free with every lamp you buy 


This handy kit helps keep projectors at 
their peak. Includes two screw-driver bits 
and camel’s-hair brush. Ask your dealer 


about this Sylvania offer. 


SyLvania Evectric Propucts, INc. 
1740 Broadway, New York 19, N. Y. 
In Canada: Sylvania Electric (Canada) Ltd. 
University Tower Bldg., St. Catherine St., 


Montreal, P.Q. 


Keep youreyeon GYLVANIA 


yy ... fastest growing name in sight 


SERVING INDUSTRY 
& 
30 YEARS 


LOUCKS & NORLING STUDIOS 
245 WEST 551n.STREET 


INDUSTRIAL ADVERTISING TELEV! 
TRAINING FILMSLIDES EDUCATIONAL 
ANIMATION 3-D SPECIAL EFFECTS 


MARR Oa 








W. French Githens Commands 
Naval Reserve Photo Unit 


| * W. French Githens, board chair- 


man of Sound Masters, Inc.. and 
president of National Educational 








2 
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Films, Inc., New York. has been 





W. French Githens 


appointed, as of January 1, the com- 
manding officer of Naval Reserve 
Aviation Company 3-11. 

This company is composed of re- 
serve photographic officers, most of 
whom are engaged in motion pic- 
ture production in the New York 
area. 

During World War Il, Com- 
mander Githens was officer in 
charge of motion picture photog- 
raphy for U.S. Naval Facilities 
under the Director of Photography. 
U.S. Navy, and as division officer, 
Writers and Directors Division, 
Naval Photography Center NAS. 
Anacostia, D.C. He also served on 
the staff of Admiral Nimitz. 

The commander recently has 
completed his second term as mayor 
of Bernardsville, New Jersey. 


cod % 


Joins Howell-Rogin Studio 

* John J. Seery has joined Howell- 
Rogin, Studio, Inc., New York, as 
production supervisor. Formerly he 
was with Cecil and Presbrey, and 
also with McManus, John and 
Adams as radio-tv commercial su- 
pervisor. 


Transfilm Names H. H. Rabke 

* Herbert H. Rabke has been ap- 
pointed secretary-treasurer of Trans- 
film Incorporated, New York, ac- 
cording to an announcement by 
William Miesegaes, president of the 
documentary and commercial film 
producing company. Mr. Rabke 
formerly was associated with the 
Harry B. Cohen Advertising Com- 
pany. 


New Recruit at the Hickmans’ 
* A new member of the business 
film family was announced Christ- 


/EXECUTIVE NOTES 


mas morning at the home of Peter 
Hickman, sales manager of Fordel 
Films, Inc. Name: Mark Thomas 
Hickman. Mother and child are do- 
ing fine; father is just beginning 
to recover. 


Hugh Gage to Wilding, N. Y. 

* Hugh F. Gage, formerly of Far- 

rell & Gage Films, Inc., has joined 

the New York office of Wilding 

Picture Productions, Inc. as an ac- 

count executive. 

Murphy to Telecine Studios 

* T. C. Murphy, formerly of 

WNBQ-NBC Chicago engineering 

department, has joined the staff of 

Telecine Studios, Park Ridge, Ill. 
oo n % 

Wallace W. Fox, Hollywood Vet, 

to Direct Jam Handy Films 

* Wallace W. Fox, long a director 

of Hollywood entertainment fea- 

tures, has joined The Jam Handy 

Organization, Inc. as a producer- 

director. 

Mr. Fox has won recognition for 
his ability in applying Hollywood 
directorial and production _ tech- 
niques to the commercial film field. 
More than 25 dramatic-type institu- 








Wallace W. Fox 


tional and public information films 
im the automotive, farm implement, 
food products and insurance fields 
are credited to him. 

Although Mr. Fox will reside in 
Detroit, headquarters of The Jam 
Handy Organization, he will direct 
pictures in Hollywood as required 
by casting and location assignments. 








BUSINESS SCREEN MAGAZINE 


Printers of Distinetive Hot-gress 
TYPE TITLES 
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MacDonald MacPherson 


Two Wolff Appointments Signal 
Sales, Production Step-up 

* Raphael G. Wolff, president of 
the Raphael G. Wolff Studios, Inc., 
of Hollywood, has announced the 
appointment of MacDonald Mac- 
Pherson as vice-president of the 
company and Alfred Vaughan as 
director of public relations and 
sales promotion. The appointments 
tee off Wolff's new year program 
of stepped-up production and sales 
activities and will be followed by 
additional acquisitions of executive 
personnel. 

MacPherson, who has been with 
the Wolff company for eight years 
as executive director of the creative 
department, retains this post as he 
assumes the vice presidency. For- 
merly, MacPherson had been story 
director for the Walt Disney Stu- 
dios for six years. 

Vaughan, who checked into the 
Wolff Studios in January, had been 


Alfred Vaughan 





an advertising and publicity execu- 
tive with various independent Hol- 
lywood film production companies, 
including Samuel Goldwyn Produc- 
tions, Walter Wanger Productions, 
Principal Pictures and Independent 
Artists Pictures, Inc. 


* + we 


Consolidated Film Industries 
Names Fogelman Supervisor 

* Ted Fogelman has been appointed 
supervisor of the 16mm _ Division 
of Consolidated Film Industries, 
Hollywood, according to an an- 
nouncement by Sid Solow, general 
manager. 

Fogelman, head of CFI’s Koda- 
chrome department since its incep- 
tion 10 years ago, started as a 
maintenance technician in 1937 and 
has worked in virtually every lab 
department during the past 18 
years. In his new position, Fogel- 
man replaces the late Sammy Co- 
hen, former 16mm _ supervisor. 


* * * 


Mary Mainwaring Is Named 
as Research Associate at EBF 
* Mrs. Many Mainwaring has been 
named associate in research at En- 
cyclopaedia Britannica Films, Inc., 
Wilmette, Ill. She will work with Dr. 
Warren Everote, director of re- 
search and production, and the EBF 
producers in helping to ascertain 
areas in which new teaching films 
are most needed and in determining 
the age levels at which they should 
be aimed. 

Mrs. Mainwaring will assist Dr. 
Everote in broad curriculum studies, 


conferring with specialists across | 
the country on areas of study where 


Britannica Films can make original 
contributions, and studying film 
utilization practices in schools. She 
also will prepare critiques for the 
company’s Plans board on subjects 
proposed for new films. 

The Britannica Film Plans Board 
has as its principal criterion that 
any film must make an original con- 
tribution 
matter that is not now adequately 
presented in film form and _ that 


it must present subject 


cannot be presented as well either 
by texts or the teacher. 








COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have produced over 450 color films. If you have a production problem, 
contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, NY. 17, N.Y. 
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_ “EXPERTS IN LIGHTING” 


that’s what some of the most import- 


ant people in the business say about us. 


COMPLETE RENTAL 
EQUIPMENT FOR 
Motion Pictures 
Displays 

Television 


Conventions 


Special Events 


We deliver anywhere in the United 
States. One low cost includes installa- 
tion and removal. 


FREE ESTIMATES 


WRITE FOR FREE CATALOG LISTING 
EQUIPMENT AND COMPLETE INFOR- 
MATION ON SERVICES. 





JACK A. 


DEPT. B, 234 PIQUETTE AVENUE 
DETROIT 2, MICHIGAN + TRINITY 3-8030 
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America’s most versatile 
sound slidefilm projector. 
Compare and you'll buy 


Only SOUNDVIEW offers these unex- 
celled features: Removable 8” speaker 
with 25 ft. cable for best placement in 
front of large group audience. Standard 
and long playing records. High quality 
sound. Brilliant picture. Fan forced air 
cooled. Easy operation. Compact, light 


SOUNDVIEW 


in weight. Projector is removable, can 
be used as independent remote push- 
button control projector for 35mm strip- 
film. Automatic operation on either high 
or low frequency systems. 300 watt and 
500 watt models available. Accommo- 
date all 2 x 2 slides. 





AUTOMATIC PROJECTION CORPORATION 

29 West 35th Street, New York 1, N. Y. 
Please send brochure on complete line of 
SOUNDVIEW audio-visual equipment for 
either automatic or manual sound slidefilm 
operation, also information on 35mm remote 
control pushbutton stripfilm projectors only. 


NAME 





ADDRESS. 





CITY ZONE.._._STATE__.. 





145 

















FOR 


Creatice Motion Picture Productions 


by an Experienced Staff 


in Complete Studio Facilities 


ROBERT LAWRENCE PRODUCTIONS 


INCORPORATED 





4186 W. 


‘ihiy-Fourth St... New York 19 


















A NEW lbmm 
SYNCHRONOUS 
MAGNETIC RECORDER 







, 


BY 
hINEVOX 


Designed and Engineered 
especially for 16mm Mag- 
netic Film. NOT a cut- 
down version of a 35mm 
machine. 


‘ $695.00 


e New Design Film Transport 

@ Latest Type Lo-Noise Tubes—DC Heater Supply— 
Shock Mounted Tube Sockets 

e New Push-Pull Low-Distortion Bias Supply 

















e Matching Film Phonographs Available 














DESIGNED, Comenie, 
specifications, 
MANUFACTURED eestermanee- 
AND data and curves 


available on 
request. 


GUARANTEED BY 






Kinevox Building, 114-116 So. Hollywood Way - Burbank, Calif. 
Telephone: Victoria 9-3291 CABLE: Kinevox, Burbank 
ROME @ ‘BOMBAY @ NEW YORK @ RIO DE JANEIRO @ CANADA 
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NEWS OF INDUSTRY DEVELOPMENT 








Lighting of Ford Rotunda 
Jack Frost Event in °54 


* Jack A. Frost has a decided ad- 
vantage over his elfin namesake: 
he can “paint” (with light) in sum- 
mer or winter. Frost, who rents, 
installs and removes lighting equip- 
ment for motion picture studios, 
theatrical exhibitions and industrial 
displays, warmly his 
1954 masterpiece — the 
tion of the newly re-opened Ford 
Rotunda at Dearborn, Michigan. 


remembers 
illumina- 


As a monument to Ford Motor 
Company's Golden Anniversary, the 
Rotunda, dutifully drab during 
World War II, blazed more brightly 
than it had in the 1930's. The 
Ford Motor Company completely 
rehabilitated the great gear-shaped 
exhibition building and called in 
Jack Frost to vivify the architecture 
with light. 

Frost and his staff, working for 
months like molecules in the mam- 
moth Rotunda, laid line after line 
of specially designed installations. 
Nearly 85% of the old circuits to 
the outside tier lighting and other 
abandoned services were traced and 
reconnected to new cables. No pro- 
vision had been made for the ex- 
tensive lighting additions but the 
Frost men succeeded in concealing 
the installations. 

On June 16, a radio-active wand 
ignited a ground halo of golden 
foodlights, lit 50 giant birthday 
candles, ringing the Rotunda’s 93- 
foot rim. Outside and in, a virtually 
trebled electric power illumined the 
splendor which architects had de- 
vised, 

Beneath the gleaming geodesic 
dome were housed a softly glowing 
auditorium and backstage; a mod- 
ern dimmer board from which any 
intensity of light could be beamed 
for motion pictures, television, the- 
atrical or technical productions; ex- 
hibition areas sparkled, a writing 
room reposed in cool, indirect light. 


Over 5 million people visited the 
Rotunda between 1936 and 1942. 
Today, new throngs see a surpas- 
sing sight. yy 


* * * 


Technical Service Steps Up 
Production, Sales Activity 


* With an expanded sales front and 
increased production facilities, 
Technical Service, Inc., of Livonia, 
Michigan is warming up for an 
aggressive 1955. 

The company announces that a 
full-scale production is under way 
on the DeVrylite 16mm _ projector, 
manufacturing rights to which re- 
cently were purchased by TSI. Since 
the purchase, all dies, jigs, fixtures 
and parts inventory have been trans- 
ferred to Technical’s plant and pro- 
duction lines set up in about a 
two-month period. According to 
Robert Nevin, president, approxi- 
mately 10,000 square feet of floor 
space has been added to the plant 
to house the assembly operation 
for the 16mm projectors. 

A west coast office has been 
opened in Los Angeles under the 
management of J. E. Norman. Nor- 
man has negotiated a 1955 con- 
tract furnishing 125 model 15R 
DeVrylite projectors to the Los 
Angeles School District. 

Literature on all TSI projectors 
can be obtained by writing to Tech- 
nical Service, Inc., 30865 Five Mile 
Road, Livonia, Michigan. 


* e * 


Cinema Research Maps Space 
fer Optical Printing Increase 


* Meeting demands for increased 
production facilities, Cinema Re- 
search Corporation, Hollywood opti- 
cal printing firm, plans to nearly 
double its present floor space ai 
7000 W. Romaine Ave. during the 
early months of this year. 

A portion of the larger area is 
needed to house the new Acme 
matte printer and title stand which 





Street 
New York. 36.NY. 


BUSINESS SCREEN MAGAZINE 


Motion Pictures 

Slide Films™ 

TY Commercials 
Slides 

























for the first time will be available 
for commercial use. The new equip- 
ment, designed and engineered by 
Producers Service Corporation, rep- 
resents an investment of $50,000 
and will permit Cinema Research 
to provide a faster, more flexible, 
less expensive matte and title serv- 
ice according to Hal Scheib, 
dent. 


presi- 


* % % 


Alan Gordon Wins Award for 
Protection of Photo Equipment 


* Alan camera manufac- 
turer and contractor to the armed 
forces and the Atomic Energy Com- 
mission, 


Gordon, 


was presented with an 
award plaque for fire prevention 
measures taken to protect the multi- 
million-dollar inventory of motion 
picture cameras and other photo- 
graphic equipment at Gordon Enter- 
prises, North Hollywood. 

Captain Marx Scott and Inspec- 
tor F. Lee Zitko of the Los Angeles 
Fire Department presented the 
award to Gordon in special cere- 
monies at the firm’s plant. 

The firm which Gordon heads 
supplies many U. S. and foreign 
film makers with 35mm and 16mm 
cameras and processing equipment. 
A newcomer in the field since World 
War II. the firm has a large inven- 
tory of both motion picture cam- 
eras and the processing machines 
for aerial and motion picture film. 


Viewlex to Ponder & Best 

* Viewlex. Inc., New York, has 
Ponder & Best, Inc., 
as distributors of Viewlex Projec- 


appointed 


lors and accessory equipment in 
stales and 
Ponder & Best, with main 
Hollywood, has branch 


Seattle 


the western Hawaiian 
Islands. 
offices in 
offices in 
Hawaii. 


Denver. and 
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Additional Details Told 


“Scotchtrack"’ Speed-up 

* The last issue of Bustvess Screen 
carried an article detailing Capital 
Film Laboratories’ new equipment 
utilizing Minnesota Mining & Man- 
ufacturing Company’s new process 
for applying a magnetic sound 
track to either the base or the emu!- 
sion side of motion picture film. The 
new process is offered commercially 
under the trade name “SCOTCH- 
TRACK.” Capital Film Laboratories 
reports that the description of the 
process was completely accurate 
with the exception of one mention 
of a setting period comprising eight 
to twelve hours. 

We are now informed that this 
setting period was necessary in an 
early experimental model. In the 
new model machine, which has been 
in daily operation since August, the 
magnetic material is supplied by the 


M.M.M. Company in long, com- 
pletely uniform rolls temporarily 


bonded to a disposable cellophane 
hacking. The new machine applies 
this lamination to any type of film 
and in widths of 30, 50 or 100 
mils, at the same time removing the 
cellophane backing, or “weed,” thus 
in one dry operation the entire proc- 
ess is complete. With the new ma- 
chine your film can be striped lit- 
erally “while you wait.” 


In any magnetic recording and 
reproduction, absoulte uniformity is 
necessary to allow the magnetic 
head intimate contact with the re- 
cording medium. Because this new 


process is a dry process utilizing 
the same type of high output mag- 
netic oxides normally used in pro- 
fessional broadcast equipment, and 
the same material is manufactured 
under rigidly controlled conditions 
in broad widths and subsequently 
slit to size, there is no rounding of 
the edges of the track and no vari- 
ance in thickness. The high output 
formulation stands alone in the field 
and results in an increase in effi- 
ciency of 5 to 12 db. more than 
conventional coated tracks with no 
increase in distortion. In magnetic 
projectors where hum fields exist 
due to the proximity of the drive 
motor and power transformer, this 
increase in output aids materially 
in obtaining high quality recorded 
tracks. 

At this time three machines now 
are available commercially utilizing 
the SCOTCHTRACK process: They 
are installed at Capital Film Labo- 
ratories, Inc., Washington, D. C., 
Calvin Company in Kansas City and 
the Color Reproductions Company 
in Hollywood, thus roughly sub- 
dividing coverage in the regional 
territories. me 
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It Sells— 
On Sight 


THE COMPLETELY 
DEPENDABLE SALESMAN 
SELLING YOUR PRODUCT— 
YOUR STORY—ENDLESSLY 
WITHOUT SUPERVISION 


@ Self-contained speaker 
@ 800-foot continuous film reel 


Direct sales are easier . . . promotion more potent . . . training work 
simpler . . . operating costs dramatically lower with the Busch CINE- 
SALESMAN 16mm continuous movie projector on your staff. Hundreds 
of CINESALESMAN projectors are now selling for scores of national 
concerns everywhere. Look for the CINESALESMAN, it’s sure to catch 
your eye and ear at conventions, sales presentations, displays, point of 
sale locations, trade shows . . . in fact, anywhere and everywhere that 
sound and motion are combined for more effective, potent sales impact. 
Color or black and white, sound or silent, any 16mm film works al- 
ways in the CINESALESMAN ... and the Busch CINESALESMAN 


always works for you! 





Performs in 
lighted room 


@ Self-contained screen 
@ Pre-threaded film 
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30/50 Automatic Sound Slidefilm Recording 
Technique Standards Published in New Booklet 


TANDARDIZATION of record- 

ing techniques in automatic 
sound slidefilm production, long- 
sought objective of audio-visual in- 
dustry leaders, came closer to real- 
ity recently with the publication 
of new recommended standards for 
recording with automatic sound and 
projection equipment. 

Available at no charge through 
the DuKane Corporation, electronics 
manufacturer of St. Charles, IIL, 
and a major equipment producer, 
the new recommended standards are 
contained in an 11-page booklet en- 
titled, “The 30-50 Automatic Sound 
Slidefilm System.” 

In announcing the publication, 
Alfred F. Hunecke, manager of 
DuKane’s audio-visual division. as- 
serted, “We consider this booklet 
to be an indispensable reference for 
the libraries of all industrial film 
users, producers, recording studios, 
and advertising agencies.” 

DuKane was host to an industry- 
of sound slidefilm 
engineers in 1954 at which an ex- 
tensive range of standardization 
problems were examined. The new 
recommended standards are a con- 
sensus of that meeting. 

Included in the recommendations 
are suggestions for standardizing 
tolerances on triggering tones, 
spaces between bands, length of 
tones, frequency response tones, sil- 
houette of recording grooves, radius 
of needles, and minimum playing 
times for 10, 12, and 16-inch rec- 


wide conference 


ords. 

The booklet is illustrated by two 
diagrams showing a typical 30-50 
cycle tone generator, and a typical 
30-50 cycle sound slide film pro- 
jector. 


Standardize Film Advance 


The new standards allow for a 
film advance approximately every 
three seconds, allowing ample speed 
for most commercial automatic 
sound stripfilm productions. The 
minimum lapse of time between the 
end of one 30 cycle tone and the 
beginning of the next was set at 
11% seconds. The duration of the 
film advance impulse was timed at 


one second minimum and 11% sec- 
onds maximum, with 1/10th second 
maximum lapse of time between 30 
and 50 cycles. Standards were made 
broad enough to allow for efficient 
use of slower or earlier model ma- 
chines. 


Standardize Reproducing Stylus 


Standards are recommended for 
three types of records and for a 
universal reproducing stylus which 
plays all three. The 30-50 cycle sys- 






ay 


tem must have a continuous 50 cycle 
tone throughout the entire length of 
the groove, except where 30 cycles 
are present. Inclusion of the 50 
cycle not only in the regular grooves 
but also at the very start of the 
spiral is called for. also. Another 
recommendation is that narration or 
music should not start until the 
spiral turn plus two full regular 
turns has passed under the repro- 
ducing stylus. 


Master Standard Record 


Since some items in the new 
standards are tolerance 
in amplitude and waveform distor- 
tion, and need a realistic form of 
reference, a new, master standard 
record was prepared by DuKane, 
and also is available to the industry. 

The 3314 r.p.m. record consists 
of five bands: (1) 50 cycle only, 
outside grocve: {2} 30 cycles only; 
(3) 50 and 30 cycles, ten tone re- 
peats; (4) 50 cycle plus 30 plus 


narration with 21 tones repeated, 


based on 
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and (5) inside groove to 30 cycles. 

A supplementary advantage of the 
master standard record is its use- 
fulness in checking automatic slide- 
film machines to see whether the 
film has advanced the proper num- 
ber of times. 


Nineteen Experts Contributed 

Nineteen experts contributed to 
discussions that produced the new 
recommended standards. Film -pro- 
ducers included Robert Lane and 
G. Duncan Taylor of Wilding Pic- 
ture Productions, Inc.; Dana C. 
Manning and Floyd N. Churchill 
of The Jam Handy Organization, 
Inc.; Donald C. Tracy of Ross Roy, 
Inc.; and Robert Throop of Geo. 
Colburn Laboratory, Inc. 

Representing the recording indus- 
try were R. C. Moyer, A. Pulley, 
A. E. Hindle, and Joseph Wells of 
RCA Victor; Mason Coppinger and 
James Felix of Columbia Records 
and Roger LeFont of Universal Re- 
corders. 

Projector manufacturers partici- 
pating in the project included: Louis 
H. Larime of Electro Engineering 
and Mfg. Co. and Howard Turner, 
Joost Koenig, William F. Wood, 
Robert Larson, and John Marshall 
Ziv of DuKane Corporation. & 

a e * 
LaRue, Inc. Acquires Animation 
Equipment; Offers New Service 
* A specially-constructed animation 
stand is being used by Mervin W. 
LaRue, Inc., in the production of 
medical pictures and is 
offered as a service facility for 


motion 
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other producers, the company has 
announced. 

Built for the Chicago studio by 
H. A. Schubert of Wilmette, IIl., 


the animation stand incorporates 


two Eastman Cine-Kodak Special 
l6mm cameras with matched lens 
turrets. The motors and springs were 
removed from these cameras so that 
the film mechanism could be driven 





New LaRue animation stand above was 
built by H. A. Schubert, Wilmette. 


directly by a flexible shaft from the 
motor mechanism, 

The two cameras are immediately 
interchangeable. The camera sup- 
port mechanism is moved upward 
and downward either by motor or 
by hand and the platen is con- 
structed and mounted on roller 
bearings. The studio hopes to use 
the new General Electric Photo 
Color fluorescent tubes for flat copy 
photography. The platen table is 
designed so that transparencies can 
be used for backgrounds. 

With these and other innovations, 
the studio expects to cut operation 
cost substantially and offer an 
economical service to other motion 
picture producers. 

In the production of motion pic- 
tures and other visual materials in 
medicine, Mervin W. LaRue, Inc., 
has developed several 
equipment and adapted existing 
equipment which science photogra- 
phy requires. The studio utilizes 
such equipment as macroscopic and 
microscopic cameras, explosion- 
proof lighting and cameras for use 


in the operating room. 
* * * 


units of 


Health Insurance Idea to be 
Pushed in UPA Animation Film 
* Values of health insurance will 
be pointed up in a five-minute ani- 
mated color film for educational 
markets and television to be pro- 
duced for the Health Information 
Foundation by United Productions 
of America. 

The new color production will be 
released in March. 
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* Will pan and tilt in 
any direction with up 
to 16” telephoto lenses 
without the slightest 
jerk. 





%* No gyroscopic effect. 
* Adjustable for speed 
range. 


* Mounted with preci- 
sion-ground ball bearings. 


* Finger-tip pressure 
moves Head smoothly 
in any direction. 


* Noiseless. 
THIS HEAD WAS ORIGINALLY DEVELOPED FOR 
PHOTOGRAPHING TRAINS IN ACTION. IT MET 


WITH SUCH SUCCESS THAT IT IS NOW BEING 
USED ALL OVER THE WORLD. 


The Head is extensively used by the Disney Studios. 
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SINCE 1938 


1954: 56 MOTION PICTURES PRODUCED FOR: 
Union Stock Yard & Transit Company (Chicago) 
Standard Oil Company of California 
Bethlehem Pacific Coast Stee! Corporation 


Tide Water Associated Oil Company 


1955: 33 MOTION PICTURES UNDER CONTRACT TO: 
Standard Oil Company of California 
Union Stock Yard & Transit Company (Chicago) 
Tide Water Associated Oil Company 
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GENE K. WALKER PRODUCTIONS 


465 CALIFORNIA STREET . SAN FRANCISCO 4, CALIFORNIA 
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Harwald Inspect-O-Film 
Adapted to TV Editing Needs 


* An adaptation for editing film 
on the Harwald Inspect-O-Film ma- 
chine makes the unit especially use- 
ful in television film packaging, 
according to the manufacturer. 
Editor Model “K” of the Inspect-O- 
Film automatic film 
machine 


inspecting 
features an editor and 
sound reader. 

With the new unit, commercials 
on separate reels from the main film 
can be inserted and removed — per- 
mitting tv editors to add or delete 
commercials. This adjustment of 
supplementary reels will be useful 
also in film laboratories, studio 
distribution centers, 
the Chicago firm points out. 


editing and 


The unit features an automatic 
“stopping” device on all splices. A 
switch allows this feature to be se- 
lected and when the machine stops 





- 





on every splice, the operator can 
easily determine where the com- 
mercial starts. If part of the film 
has been passed, it can be slowly 
reversed. 

The Model “K” performs all of 
the normal electronic inspection op- 
erations of the standard machine. 
Inspection can proceed at higher 
speed by threading the film around 
the editor and viewer positions of 
the machine. A lever switch con- 
trols this operation. 

Inspect-O-Film has a Formica 
work surface which serves as a base 
for the splicer. The unit works at 
inspection speed or sound speed. 
The viewer can be operated at three 
times the normal sound speed, from 
36 ft. per minute to approximately 
100 ft. per minute. The standard 
inspection speed can be used up to 
100 ft. per minute. 

* % & 
Kinevox 16mm Recorder Unit 
Records, Plays on Mag Film 
* The Kinevoxl6mm Synchronous 
Magnetic Film Recorder, designed 
for film production, has been an- 
nounced by Kinevox, Inc., Holly- 
wood, Calif. 

The new unit records and plays 
all track positions without track 
adjustment. It has a 400 ft. 16mm 
reel capacity and no reels are re- 
quired. The self-contained pre-am- 
plifier operates directly from a low 
impedance microphone. 

Other features include a 1214” 
x 11” x 73%” panel; a Bodine 
synchronous salient-pole motor with 
filtered drive; illuminated VU-me- 
ter; DC heater supply, shock mount- 
ed tube sockets; special precision 
instrument ball bearings and compo 
oil retaining bearings. Push-pull low 
distortion bias supply and a power 
receptacle for the camera and a 
single unit case are additional ad- 
vantages. 

“Ears” for rack mounting and a 
matching film phonograph are avail- 
able. The Kinevox Recorder has 
a power requirement of 70 watts 
and weighs 27 lbs.. It retails for 
$695.00. 

oh * * 
Note of Correction: It’s TRaid 
* Traid Corporation spelled 
T-R-A-I-D — recently 


four companies under its own name: 


consolidated 


Traid. The four companies merged 
under the Traid banner were Train- 
ing Aids, Inc., J.E.S. Corporation, 
T.A., Inc., and Traindex Corpora- 
tion, all specialists in photographic 
instrumentation equipment. 

If this news escaped the reader 
as he studied page 28 of Business 
Screen, No. 8, Vol. 15, it may be 
due to the lamentable fact that 
Traid appeared as Triad which is 


the name of an electronics firm. 


BUSINESS SCREEN MAGAZINE 











Ice Show Lit for Color Pix 

with Special Equipment 

* Filming Holiday on Ice, a big- 
pond ice show in the Milwaukee, 
Wisconsin Arena, Atlas Film Cor- 
poration, Oak Park, Ill., faced a 
rugged lighting problem. Photo- 
graphed on 35mm Eastman Color, 
the picture will be released for 
color televising nationally. 

The entire area of the ice rink was 
to be lighted to an intensity of 
900 ft. candles. These requirements 
were based on the use of an {/4 
stop, which affords a minimum of 
follow-focus adjustment — a 
sity at a larger aperture. 

With skaters zooming from in- 
finity to 15 feet, accurate focal 
changes are difficult. When the full 
company of skaters was in action on 
the total ice area, great depth of 
focus was needed. A 49mm lens set 
at the hyperfocal distance — 25 feet 

gave sharp focus from infinity 
to 13 feet. 

To produce this quantity of light, 
Atlas called on the specialized fa- 
cilities of the Studio Lighting Com- 
pany, Chicago. The equipment used 
to light the ice show enabled Studio 
Lighting’s Bob Duggan to light for 
motion pictures and tv the 1952 


neces- 


Ice and space were real challenges in lighting of Milwaukee Arena. 


Democratic and Republican national 
conventions in Chicago's Amphi- 
theatre. 

These lighting fixtures, using a 
9,000-watt incandescent globe, had 
specially designed, light 
weight, and produce 4 to 5 times 
the light output of a standard 5,000- 
watt Studio “Senior.” For shooting 
Holiday on Ice, only 2,500 amperes 
of this type of light were necessary 
to produce the required 900 ft. 
candles. he 

* *% * 


to be 


Ansco Appoints Waldenburg 
San Francisco District Mgr. 

* Augustus F. Waldenburg has 
been appointed manager of Ansco’s 
San Francisco district, Wil- 
liam Balch, general sales manager 
has announced. 


sales 


Waldenburg will be responsible 
for the operation of the district 
offices and warehouses and for sales 
of Ansco amateur and professional 
films, cameras, photographic papers 
and chemicals in parts of California, 
Nevada, Utah, Wyoming, Montana, 
Idaho, Oregon and Washington. 

Waldenburg joined the organiza- 
tion in 1938. For the past two years, 
he has been sales supervisor of the 
company’s Chicago district. 





FOR THAT. 


























COMMERCIAL 
PONE g Tae 


1802 W. COLUME 
CHICAGO 26-US4 






PICTURE 
INC. 







oOo 


- « « beyond belief! 
*Patent Applied For 














NUMBER 1 * VOLUME 





te; * 








1955 








IMPRESSION — IT'S 


PAN=SCREEN 


The Wide-Screen Panoramic Filmstrip Show with 
Optional Stereophonic Sound! 


YOU CAN RENT OR BUY! 
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EVERY FILM EDITOR NEEDS 


CAMART 


TIGHTWIND ADAPTER 
UNIVERSAL MODEL 


HERE ARE 8 
REASONS WHY: 


@ JUNKS SPLIT REELS & FLANGES! 


THE — 





PATENT 
@ Designed to fit standard rewinds. PENDING 
@ Chrome-plated BALL BEARING 


film guide roller. 


For left and right side rewinds. 


@ Core adapter for 16mm and 35mm 
male and female plastic cores. 


@ Saves storage space and reels 
@ Eliminates film cinching and abrasions. 


@ Does not interfere with normal use of the rewind. 


PRICE: $29.00 — MONEY BACK GUARANTEE! 


Winds 16mm or 35mm film quickly and smoothly on plastic cores. 
Now used by film libraries, laboratories, editing departments, 
animators, film opticals and film handling rooms. Special models 
made to order for Little Giant and Dynamic rewinds and for large 
reels up to 5000 feet. Send for descriptive literature. 


THE CAMERA e MART, inc. 


1845 Broadway at 60th St. Phone: Circle 54-0930 
NEW YORK 23, NEW YORK CABLE: CAMERAMART 
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Annual Calvin 16mm Workshop 
to be Held on March 21, 23 


* An estimated 400 motion picture people — 
producers, buyers, users — are expected to at- 
tend the Ninth Annual l6mm Motion Picture 
Production Workshop sponsored by The Calvin 
Company, to be held in Kansas City, Missouri, 
March 21-23. 

Neal Keehn, Calvin vice-president and Work- 
shop director states that there are no fees or 
obligations involved, and that anyone interested 
is welcome to attend. Workshop attendance has 
grown from 120 in 1947 to over 400 at the 
1954 meeting. 

The purpose of the Workshop is to “consider 
basic and factual material through the utiliza- 





Pictured at the 1954 Workshop sessions. 


tion of exhibits, demonstrations, and discus- 
sion.” The entire process of planning. producing 
and printing the industrial or educational mo- 
tion picture is the subject. Separate discussions 
take up pre-planning, scripting, titles, and ani- 
mation, photography in its various phases, edit- 
ing, optical effects, music, workprint preparation, 
recording and re-recording, and printing. 

The Workshop will open on Monday morn- 
ing with a panel discussion on “Pricing and 
Selling Motion Pictures.” There will be three 
two-hour showings of films, outstanding because 
of historical interest, clever production treat- 
ment, or effective application. The sessions are 
spread over three days and three nights and 
consist of explanatory talks, a large quantity of 
screen material and floor discussions. 

All sessions are held on one of the Calvin 
Company's sound stages, but the meeting in- 
cludes a banquet, open house and buzz sessions 
on various individual technical subjects. Vy 


* % * 


Credits and Acknowledgments 

* This record-sized Annual Production Review 
Issue of Business SCREEN required an unusual 
effort by all members of our staff, at Chicago 
headquarters and in bureau offices in New York 
and Chicago. To all them, a much-deserved “well 
done!” for those endless hours of research and 
checking, reams of correspondence and special 
attention given to the largest number of adver- 
tisers in any audio-visual publication, anytime, 
anywhere. Our advertisers hew to the buyer line! 

The photo on page 78 is a production scene 
at National Video Productions, Washington, 
D. C. The glamour shot on page 80 shows an 
MPO crew at work on a Ford Motor picture. 
Thought you'd like to know. —OHC 
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Yes, film-art service 
renders your animation 
faithfully and in any 
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For Inking, Painting and 
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Byron Elected to Edison Pioneers 
* Byron Roudabush, president of Byron, Inc., 
Washington, D.C., has been elected a special 
member of the Edison Pioneers by the executive 
committee of that organization. 

Mr. Roudabush, recently was reelected secre- 
tary of the Association of Cinema Laboratories 
and is convention vice-president of the Society 
of Motion Picture and Television Engineers. 

The Edison Pioneers group was founded ini- 
tially by persons directly associated with 
Thomas Edison and his work and now is con- 
tinuing through descendants of those founders 
and others connected with activities and busi- 
nesses based on Edison inventions and discov- 
eries. 

* * * 

Natl. Film Board Names Duerkop 
* Appointment of John Duerkop as _ senior 
United States representative has been announced 
by The National Film Board of Canada. Duerkop 
will head NFB’s New York office, replacing 
Thomas L. Johnston, who goes to Ottawa as chief 
of the Information and Promotion Division. 

Duerkop formerly was in charge of the Board's 
Chicago office. He will be replaced in Chicago 
by W. Dean Smith from the Halifax office. He 
worked as a district representative for the 
Board in Ontario and was appointed to the 
Chicago office in 1952. 

Johnston was director of the 
Manitoba Government Travel Bureau and _ the 
Ontario Travel Department’s publicity branch. 
He also was manager of Canadian operations 
for a New York public relations firm. 

In his new post, he will head up NFB’s pub- 
licity, advertising and promotion replacing 
Stanley Helleur who has left the board to re- 
turn to the Toronto Telegram. 


successively 


INTERNATIONAL FILM FESTIVALS: 


(CONTINUED FROM PAGE FIFTY-SIX) 
Ninto ANNUAL 


EpinspurcH Fitm FEstivan 
Sponsored by the Edinburgh Film Festival 
Edinburgh, Scotland 
August, 1954 
Closing Month for Entries: June 
Carecories: Realist, documentary and experi- 

mental films of any length are screened. 
Awarps: Diplomas of Merit are presented to 
films most highly rated by a selection board. 
Certificates are presented to the producers of 
all films selected for exhibition. 

Entry: All American entries are cleared through 
the Film Council of America. For information, 
write the FCA at 600 Davis St., Evanston, Ill. 





16TH INTERNATIONAL EXHIBITION 


oF CINEMATOGRAPHIC ART 
Venice, Italy 
The Lido, Venice 
August 18, 1955 
Entry: For information on the 1955 program 
contact the Film Council of America, 600 Davis 
St., Evanston, IIl., which acts as a clearing house 
for American entries. The International Exhibi- 
tions of Film for Children and the Short and 
Documentary Film, held at Venice, will begin 
August 18. 
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Production Survey: 


{ CONTINUED FROM PAGE SEVENTY-EIGHT) 





in major advertising and talent centers such as 
New York City, Chicago and Hollywood. 


PROJECTION: with the development of color tele- 
vision commercials, just barely started in 1954, 
the volume of commercials done by these larger 
established studios is expected to increase sharply. 
Facilities, such as professional lighting, skilled 
color cameramen and lighting experts plus many 
years of color production experience would seem 
to best serve the color television client’s quality 
requirements. 

The early experimentation of such groups as 
the Film Producers Association of New York City 
in color commercial film testing during 1954 is 
noted as a progressive step toward the color tele- 
vision future of this business. 


ll. Is Your Studio Equipped for Magnetic 


Recording on Film Production? 


58 UL. 5. Companies Reportinc: in these first 
returns, 34 UL. S. companies and 6 in Canada 
reported that they were now equipped for mag- 
netic film recording. 24 other U. S. companies 
and one in Canada reported that thev were not 
yet equipped. indicating a potential sales market. 

Stancil-Hoffman, Magnecord, Magnasync. 
RCA, Rangertone, Westrex, Kinevox, Fairchild. 
Reeves and Ampex were prominently mentioned 
on types of magnetic studio equipment. 


* % % 


12. Do You Maintain a Film Laboratory? 


58 U.S. Compantes Reportinc: the first returns 
showed that 44 of these companies, a large major- 
ity, do not maintain their own laboratory facil- 
ites, An additional two companies reported still 
picture facilities only. On the affirmative side. 
some of the largest companies maintain all-inclu- 
sive facilities for complete client service. but the 
general practice seems to indicate use of special- 
ized labs and this practice is also sometimes fol- 
lowed by studios with their own labs, especially 


on the latest color processes. 


Questionnaire Returns on Standard 
Producer Film Sales Practices 


* Several items were included on the annual 
questionnaire about internal studio practices 
and operations. Some of these are being answered 
to the respondents directly, others will be of in- 
terest to sponsors. 


A. Does your studio require progress 


payments on film production? 


ANSWER: every one of the 59 U. S. companies 
answering this query replied in the affirmative. 
The general average seemed to call for one-third 
payment on signature of the contract, although 
(CONTINUED ON THE OPPOSITE PAGE) 
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a few indicated varying customs from 10% to 
50% as a down-payment. A second general av- 
erage indicated 25% at time of contract signature 
so the conclusion is that custom requires from 
25% to 334% as the standard down-payment on 
signature of the production contract. 


* + % 


B. Are cash discounts given on 
production billings? On prints? 

* 60 negative answers were received from every 
one of the companies answering the first part of 
this question . . . “no cash discounts” was the 
standard practice on production and only three 
out of these 60 companies gave a cash discount 
on print purchases. 


% * * 


C. How many labor organizations are 
represented in your studio? 

* The companies answering this question affirm- 
atively (33) indicated that from one to as many 
as 47 locals were represented in studio operations. 
The usual number was from one to five, however. 
although one studio indicated six, another eight. 
one with 28 and one very well-organized opera- 
tion with the reported 47. There were two others 
with 10 locals represented among their skilled 
technicians. i. 


* * *% 


NAVA Convention Dates Noted 


* A final schedule of dates for the 1955 Na- 
tional Audio-Visual Convention and Trade Show 
has been announced by Jack E. Lewis of Wich- 
ita, Kansas, president of the National Audio- 
Visual The 1955 convention will 
be held beginning Sunday, July 24 and ending 
Wednesday, July 27. Location is the Hotel Sher- 
man in Chicago. 

This year’s NAVA Trade Show will be en- 
larged to 170 booths, occupying all available 
exhibit space on the air-conditioned Mezzanine 
Floor of the Hotel Sherman. A total attendance 
of more than 2,500 persons is expected. 
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i African: 
Journey 


A 30-minute color sound 16mm motion picture 
photographed in Africa by Paul L. Hoefler who is 
recognized universally as a master producer of 
Travelogue-Documentary films — many of which 
have been awarded European and American 
honors — including FOUR FIRST PLACE 
AWARDS (Oscars) at the 1949-1951-1952 and 


1954 Cleveland Film Festivals. 


AFRICAN JOURNEY franchise for the 
seven Western States, Hawaii and Alaska 
purchased by Standard Oil Company 
of California. 


AFRICAN JOURNEY franchise for the 
Eastern Hemisphere — Africa, India, Arabia, etc., 
purchased by California Texas 


Oil Company Limited. 


AFRICAN JOURNEY is an outstanding 
production now available on an exclusive 
franchise basis for forty-one states, 


South America and Europe. 


UL HOEFLER 
ODUCTION § 


7934 SANTA MONICA BOULEVARD 
LOS ANGELES 46, CALIFORNIA 
TELEPHONE: HOllywood 9-2001 
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A BUSINESS SCREEN CASE HISTORY 
“The Direct Mail Story’’ Shows 
Effective Use of This Medium 
Sponsor: The Reuben H. Donnelley Corporation. 


Title: The Direct Mail Story, 16 min, color, 
producer—John Sutherland Productions, Inc. 


* For many years, direct mail has been the 
second largest advertising medium in point of 
total expenditures. Since the war, the growth 
of direct mail has been great as it was found 
to be a necessary link between an advertiser’s 
national program and the neighborhood of his 
local outlet. 

To explain the purposes and methods of this 
major advertising medium, the Reuben H. Don- 
nelley Corporation, one of the largest firms in 
the direct mail advertising business, is using a 
new animated cartoon, primarily as a selling tool, 
but also as an informational film for both those 
who use and produce direct mail advertising. 


Link Between Local and National Ads 

The Direct Mail Story explains how the link 
between local and national advertising works 
and also shows how nationally compiled con- 
sumer lists can be efficiently refined for local 
mailings. Donnelley’s lists are in literally hun- 
dreds of categories—30 million car owners, 20 
million home owners, truck owners, neighbor- 
hoods—block by block, telephone subscribers, 
and many others. Just keeping the automobile 
owner list, alone, up to date entails an expendi- 
ture of $3,000,000 per year. 

The Direct Mail Story shows how direct mail 
advertising is created and campaigns planned. 
It explains the technical aspects of production 
and mailing in the plant of a central producer. 


Sets Up Typical Promotional Program 

Specifically, it demonstrates how direct mail 
fits into the media schedule of the “Z” Corp.,” a 
mythical petreleum products concern. The cen- 
ral character is John K. Jones, local dealer for 
the Z Corp. The promotional program for the 
corporation is pinpointed in the immediate 
trading area of Jones’ station. 

The point is also made that the same tech- 
niques are applicable to many other businesses 
besides petroleum products, including tires, 
paints, building supplies, home appliances, farm 
equipment, furniture, and clothing. 

The film is available on request for showing 
to advertising clubs and organizations. Requests 
should be addressed to the Direct Mail Adver- 
tisers Association, 381 Fourth Ave., New York 
16, or to the Reuben H. Donnelley Corp., 350 
East 22nd St., Chicago 16. me 





A Major Educational Research 
Project to Aid School Planners 


* Electronics and the DuKane Corporation of 
St. Charles, Ill., entered into the field of edu- 
cational research recently with the announce- 
ment by Herman B. Wells, president of Indiana 
University, that a quarter million dollar, indus- 
try-sponsored school planning institute and lab- 
oratory will be established in Bloomington, Ind. 

The institute was planned by Dr. Darell Boyd 


Harmon, consulting educationist and DuKane’s 
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technical consultant, to find Wins ways of build- 
ing and equipping the 820,000 classrooms esti- 
mated as needed by 1960. 

The completely equipped center, which will 
test such environmental factors as sound, deco- 
ration, daylight, heating and ventilation, artifi- 
cial light and seating which affect the mental 
and physical development of elementary, sec- 
ondary and college students, will be housed 
in a new building, construction of which is to 
start in 1955. Results of the tests and research 
will be available to school administrators and 
superintendents through publications, demonstra- 
tions and lectures. 

Of international scope, the institute will co- 
operate in the exchange of information with 
other university-centered educational research 
laboratories in this country, such as Stanford 
University school planning laboratory, and edu- 
cational centers abroad. 

Paul W. Seagers, school building consultant 
and professor of education at Indiana University, 
will direct the institute, established on a_phil- 
anthropic, non-profit foundation. Trustees of the 
institute fund include: J. McWilliams Stone, 
president of the DuKane Corporation and rep- 
resentatives of the National Chemical & Mfg. Co 





Chicago; Minneapolis-Honeywell Corp., Min- 
neapolis; American Seating Company, Grand 
Rapids, Mich.; Owens-Illinois Glass Co., Toledo; 


Pittsburgh Corning Corp., Pittsburgh; Weber- 
Costello Co., Chicago Heights, IIl., E. F. Hauser- 
man Company, Cleveland, and the university 
president, Herman B. Wells. 

Faculty representatives from the departments 
of education, physiology, pediatrics and optom- 
etry and members of Dr. Harmon’s staff devel- 
oped the plans, the overall design and the gen- 
eral laboratory program. They will function as 
a permanent committee and advisory staff to 
direct various phases of the institute research. 

For demonstration purposes, a model class- 
room in the institute building has been designed 
so that floors, wall and window sections can 
be changed at will. A demonstration of audio- 
visual aids will show the effects of sound and 
light on the student and the room. Each demon- 
stration area will be equipped with appropriate 
measuring devices and each center will be con- 
structed to exact scale so that all principles in- 
volved can be graphically shown. 

The institute will help prospective school ad- 
ministrators meet licensing requirements in var- 
ious states and prepare school administrators 
and school plant superintendents for their careers 
in plant planning and operation. Conferences 
will be conducted on general aspects as well as 
the specifics of school planning. A field service 
and an extensive lecture program will bring lab- 
oratory information directly into communities 
planning additions to established buildings or 
new schools. ig 
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EASTERN STATES 





¢ CONNECTICUT *¢ 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


¢ MARYLAND « 


Howard E. Thompson, Box 204, 
Mt. Airy. 


¢ MASSACHUSETTS ¢ 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


¢ NEW JERSEY 


Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


e NEW YORK ¢ 


Association Films, Inc., 347 
Madison, New York 17. 

Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 

Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 


Comprehensive Service Co., 245 
W. 55th St., New York 19. 

Crawford, Immig and Landis, 
Inc., 265 West 14th Street, 
New York 11, New York 

The Jam Handy Organization, 
1775 Broadway, New York. 

Ken Killian Co. Sd. & Vis. Pdts. 
17 New York Ave., Westbury, 
N.Y, 

Mogull, Film and Camera Com- 

y, 112-114 W. 48th St., New 
ork 19. 


S. O. S, Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


Training Films, Inc., 150 West 
54th St., New York 19. 


United World Films, Inc., 1445 
Park Ave., New York 29. 


Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA ¢ 


The Jam Handy Organization, 
Gateway Center, Pittsburgh 22. 


J. P. Lilley & Son, 928 N. 8rd 
St., Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


¢ WEST VIRGINIA ¢ 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6-6731. 





SOUTHERN STATES 





¢ ALABAMA ¢ 


Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7, 
Ala. 


¢ FLORIDA ¢ 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


United World Films, Inc., 1311 
N. E. Bayshore Drive, Miami. 


¢ GEORGIA ¢ 


Colonial Films,71 Walton St., 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


United World Films, Inc., 287 
Techwood Drive, N. W. Atlanta. 


¢ LOUISIANA ¢ 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


¢ MISSISSIPPI « 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 


e TENNESSEE ¢ 


Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


e VIRGINIA ¢ 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


¢ ARKANSAS e 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 





MIDWESTERN STATES 





e ILLINOIS « 

American Film Registry, 24 E. 
Eighth Street, Chicago 5. 

Association Films, Inc., 79 East 
Adams St., Chicago 3. 

Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 

The Jam Handy Organization, 
230 N. Michigan Ave., Chicago 1. 

Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


United World Films, Inc., 542 
South Dearborn St., Chicago. 


¢ IOWA ¢ 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


¢ KANSAS-MISSOURI ¢ 


Erker Bros. Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


¢ MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


© OHIO « 

Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 

Academy Film Service Inc., 
2110 Payne Ave., Cleveland 
14, 

Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 


M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES 





EQUIPMENT, FILMS AND PROJECTION SERVICE 


¢ CALIFORNIA ¢ 


LOS ANGELES AREA 


Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Ex 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 


The Jam Handy Organization, 
5746 Sunset Boulevard, Holly- 
wood 28. 


Ralke Company, 829 S. Flower St., 
Los Angeles 17. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 


United World Films, Inc., 6608- 
10 Melrose Ave., Los Angeles 36. 
SAN FRANCISCO AREA 
Association Films, Inc., 351 Turk 
St., San Francisco 2. 


Westcoast Films, 350 Battery St., 
San Francisco 11. 


¢ COLORADO « 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 


ver 3. 


¢ OKLAHOMA « 


Cory Motion Picture Equip- 
ment, 522 N .Broadway, Okla- 
homa City 2. 


¢ OREGON ¢ 


Moore’s Motion Picture Service, 
33 N. W. 9th Ave., Portland 
9, Oregon. 


United World Films, Inc., 5023 
N. E. Sandy Blvd., Portland. 


e TEXAS ¢ 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


Association Films, Inc., 1108 
Jackson Street, Dallas 2. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


United World Films, Inc., 2227 
Bryan Street, Dallas. 


e UTAH ¢ 


Deseret Book Company, 4 E. So. 
Temple St., Salt Lake City 10. 
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As an annual service to Business Screen subscribers, we provide 
this comprehensive index to case histories of sponsored motion 
pictures and sound slidefilm programs which have appeared in 
these pages during the past year. Issue numbers and pages are 
provided only for primary articles; the numerous brief listings 
of other films are not included in this Index feature. 


SPONSOR 


ACF Industries, Inc. 
Admiral Corp. 

Aetna Casualty & Surety Co. 
Aetna Life Affiliated Co's. 


Air Reduction Sales Co. 
Aluminum Co. of America 
Aluminum Co. of America 
American Airlines, Inc. 


American Bakers Assn. 
The American Bible Society 
American Gas Assn. 
American Heart Assn., 

E. R. Squibb & Sons 
American Hereford Assn. 
American Inst. Accountants 
The American Lava Co. 
American Optometry Assn. 
American Petroleum Inst. 
American Petroleum Inst. 
American Tel. & Tel. Co. 
American Zinc Inst. 


Anheuser-Busch, Inc. 
Anthracite Information Bur. 
Armour and Co. 


Assn. of National Advertisers 
Atlantic Refining Co. 
Automobile Mfg’s Assn. 


Baldwin-Lima-Hamilton Corp. 

Bank of Canada 

Berger Mfg. Div. 

Bethlehem Pacific Coast 
Steel Corp. 

Better Vision Inst. 

Boeing Airplane Co. 

Boston Chamber of Commerce 

British Information Services 

Bucyrus-Erie Co. 

California Texas Oil Co. 

Calvert Distillers Corp. 

Canadian Pacific Co. 

Canadian Pacific Rwy. 

Carolyn Fashion Group 

Caterpillar Tractor Co. 

Certain-teed Products Corp. 

Chamber of Commerce of U.S. 

Channel Master Corp. 

Chase Brass & Copper Co. 


Chevrolet Div. 
Chrysler Corp. 


Ciga Hotels of Italy 
Cincinnati Community Chest 
Cincinnati Milling Machine Co. 
Comfy Mfg. Co. 

Commercial Solvents Corp. 
Curtis Publishing Co. 


Davey Tree Expert Co. 
Delaware River Port Auth. 
The Do-All Co. 

Doepke Mfg. Co. 

DuMont Laboratories 
Dun & Bradstreet, Inc. 


Eagle Clothes, Inc. 
Edo Corp. 


RR. Div., Fairbanks, Morse & Co. 


Firestone Tire & Rubber Co. 
Firestone Tire & Rubber Wo. 
Ford Motor Co. 


The French Line 


NUMBER 1 





VOLUME 


FILM TITLES 
The Mailed Fist 


Automation or Automatic Production 
Paddle a Safe Canoe 

Look Who's Driving 

Toward a Generation of Safe Drivers 
Whatever We Do 

Public Relations Its Story 

Public Relations —Its Story 
Invitation to New York 

Wings Over Dexter 

Keep Your Balance 

Our Bible: How It Came to Us 

A Word to the Wives 


The Valiant Heart 


The Hereford Heritage 
Accounting: The Language of Business 
AlSiMag 
More Than Meets the Eye 
It Never Rains Oil 
The Story of Colonel Drake 
The Transistor 
Die Casting—How Else 
Would You Make It? 
Let’s Train With the Cardinals 
Black Diamonds 
Fresh Frosted Meats 
for the Food Service Industry 
The Future of America 
Premium on Parade 
Mr. O’Flynn’s Fifty Million Wheels 


The Big Lift 

Money in Your Pocket 
Young Mother Hubbard 
Ven, Steel and Earthquakes 


The Magic Pathway 

Basic Aircraft Riveting 

Boston: City of Yesterday and Today 
This Jet Age 

These User's Views 

Minjak Tanah 

Powered for Progress 

Riding High 

Canada’s East Coast Playground 
Fashion in the News 

The Perfect Crime 

A Case of Protection 

It's Everybody's Business 

The Vital Link 

Down the Drain 

Story of Radiant Heat 

Tomorrow's Drivers 

The Forward Look 

Open Circuit TV Film 

Holiday in Italy with Ciga 

Where There’s Life 

William Johnson and the Draggin’ 
CustoMagic 

Your Moving Targets 

Story of Magazines in Auto. Industry 
The World’s Greatest Salesman 


The First Job — Conversation 
A Bridge Is Born 

Techniques of Surface Grinding 
A Toy for Timmy 

A Story of Television 

Of Time and Salesmen 


Suited for Today 
Arctic Flying 


Opposed Piston Horsepower 
The F.F.A.’s Silver Anniversary 
Goggles and Gauntlets 

The American Farmer 
Highway by the Sea 

Man of the Year 

One out of Seven 

France Afloat 


16. 


1955 


Issue 
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SPONSOR 


Gardener-Denver Co. 
Gallagher & Burton Div. 
General Adjustment Bureau 
Genera] Electric Co. 


General Electric Co. 


General Electric Co. 
General Electric Co. 
General Electric Co. 
General Motors Corp. 


General Mills, Inc. 

General Petroleum Corp. 

Georgia State Chamber of 
Commerce 

Georgian Bay Line 

Girl Scouts of the U.S.A. 


Handmacher-Vogel Co. 


Hercules Powder Co. 
Homelite Corp. 

H. P. Hood & Sons 
Humble Oil Co. 


Inst. Crippled & Disabled 
Inst. of Life Insurance 
Intl. Assn. of Electrotypers 
International Paper Co. 


Jamaica Tourist Trade Board 
Johnson & Johnson 

Johnson & Johnson 

Johnson Motors 

Johnson Publishing Co. 

S. C. Johnson & Son, Inc. 


Kaiser Aluminum & Chem. Corp. 
Kiekhaefer Corp. 


Lane Bryant, Inc. 

Lederle Laboratories Div. 

Liberty Mutual Ins. Co. 

Life Magazine 

Light’s Diamond Jubilee 
Committee 

Lukens Steel Co. 

The Lutheran Church 


Martin Aircraft Co. 

Material Handlers Inst. 

Mental Health Film Bd. 

Martin Senour Paint Co. 
Massey-Harris Co. 

Matson Lines 

Mental Health Film Board 

The Methodist Church 
Miniature Precision Bearings, Inc. 
Minneapolis-Moline Co. 


Mitchell Mfg. Co. 
Monsanto Chem. Co. 
Mullins Corp. 


Natl. Assn. Auto. Mut. Ins. Cos. 


Natl. Assn. Engine & Boat Mfrs. 
Natl. Assn. of Manufacturers 


National Automatic 
Merchandising Assn. 
Natl. Automatic Sprinkler Assn. 
Natl. Board of Fire Underwriters 
Natl. Board of Fire Underwriters 
Nat. Citizens for Eisenhower 
Cong. Committee 
National Com. for Careers 
in Medical Technology 
National Education Assn. 
Natl. League for Nursing 
National Safety Council 
National Steel Corp. 


FILM TITLES 
CaCo3 
Silver King of the Everglades 
Hurricane Havoc 
The Atom Goes to Sea 
Clean Waters 
Clean Waters 
Everywhere You Look 
All I Need Is A Conjerence 
The Atom Goes to Sea 
Story of Light 
ABC of Jet Propulsion 
Going Places 
Votorama 
Passing Fancy 
This Is Progress 
Rip Van Winkle Returns 
In the Beginning 
“Catfishing” Is For Saturdays 


The Magic Visitor 
Lighted Windows 


Handmacher Highlights 

You Look Wonderful 

Flight to Lacquer 

Chain Saws Turn Trees Into Money 
Milk for the City 

Muddy Waters 


Three to Make Ready 
4 Matter of Time 
The Electrotype 
Paper In the Making 


Discover Jamaica 

Bandages and Bullets 

Six Steps to Team Nursing 
4utumn Holiday 

The Secret of Selling the Negro 
Beauty and the Bride 


Take a Look at Tomorrow 
Cheechako 

Water Ski Antics 
Winnebageland Marathon 


A Woman's Story 

The Animal Fair Series 

Peter and the Whiffle Hound 

The Changing American Market 
The Eager Minds 


Equip for New Profits 
Martin Luther 


Horizon Unlimited 
Powered Industrial Trucks 
Van to Man 

Opportunity on W heels 
Seven Keys to Power 
Destination Hawaii 

The Lonely Night 

John Wesley 

Vighty Miniatures 

Canada From Sea to Sea 
To Conserve Our Heritage 
The Lure of New England 
Old Virginia 

Progress for Plenty 

Mr. Peebles Gets the Point 
Decision for Chemistry 
This Thing Called Salesmanship 


Hit and Run Investigation 
Signals and Gestures 

The Traffic Officer in Court 
Fishing U.S.A. 

Water Ski Antics 

Good Place to Work 
Opportunities Unlimited 

At the Drop of a Coin 


Crusaders Against Fire 
The Wind and the Fury 
Before They Happen 

The Year of Big Decision 


Career: Medical Technologist 


Freedom to Learn 

When You Choose Nursing 
All Out for Safety 
Achievement in Steel 





(THIS INDEX IS CONCLUDED ON 


Issue 


No. 


7 


—_ “p 
oS 


p-~l= = hs & 


owe Ree ee 


a~ wh 


o 


an Su 


Page 
60 
34 
52 
60 

124 
39 
45 
39 
36 
2% 
41 
19 

114 
16 

115 
56 
35 
50 


54 
50 


56 


THE FOLLOWING PAGE ONE HUNDRED SIXTY) 








159 








The Index of Sponsored Films 


(CONTINUED FROM THE PRECEDING PAGE ONE HUNDRED 


SPONSOR 


Natl. Tuberculosis Assn. 

New Jersey Bell Telephone Co. 

N.Y. Good Roads Assn. 

N.Y. State Dept. of Commerce 

New York Telephone Co. 

Nitrogen Div., Allied Chem. 
and Dye Co. 

Northrop Aircraft, Inc. 

O’Brien Corp. 

Orangeburg Mfg. Co. 

Packard Motor Car Div., 
Studebaker-Packard Corp. 

Pan American World Airways 

Pepsi Cola Co. 

Pepsi Cola Co. 

Pet Evaporated Milk Co. 

Philadelphia Bd. of Trade 

The Presbyterian Church 

Prudentia! Insurance Co. 


Ralston Purina Co. 
Raytheon Mfg. Co. 
Reichhold Chemicals, Inc. 
Rome Cable Corp. 
Roosevelt University 
Rotary Internationa! 
Rural Research, Inc. 
Sandoz Pharmaceuticals 
F. & M. Schaeffer Brewing Co. 
Scott Paper Co. 

Seagram & Sons, Ltd 
Sheffield Corp. 

Shell Oil Co. 

Sinclair Refining Co. 
Southern Pacific Corp 


Standard Oil of Ohio 
Swiss Federation of Watch Mfrs. 
Texas Co. 


The Twentieth Century Fund 

Toni Co. 

Trafhe Control Div., 
Eastern Industries, Inc. 

Trans World Airlines 

Turf Research Foundation 

Union of Amer. Hebrew 
Congregations 

United Aircraft Corp. 

United Air Lines 

U.S. Air Force 

United States Army 

U.S. Army Reserve 

U.S. Coast Guard 


United States Golf Assn. 
U.S. Navy 


U.S. Plywood Corp. 

U.S. Social Security Admin. 
U.S. Steel Corp. 

U. of Cal. Extension 
Upholstery Leather Group 


Virginia-Carolina Chemical Corp. 


John Volkert Metal Stamping, 
Ine. 

Weirton Steel Co. 

Western Auto Supply Co. 

Westinghouse Air Brake Co. 

Wire Reinforcement Inst. 

Wood Conversion Co. 

Woodward Governor Co. 





FILM TITLE 


Within Man's Power 
It's Time to Talk 
Highway Robbery 
This Is Your State 
Your V otk e Is Y ou 
Vodern Soil Builders 


Mrs. Jones. 
AlkiTherm 


Pipe Dream Come 


Meet Your Partners 


True 
A New Concept of Power 


So Small My Island 

Pepsi Cola, U.S.A. 

The Perils of Luring 

Your Baby’s Formula 
Holiday in Philadelphia 
Stranger in the House 

Vrs. Hazard’ s House 

You Are There, Too 

The Rumen Story 

Ready for Sea 

4 New World for Chemistry 
Cable Pathway of Power 
You Can Win Electoins 
The Great Adventure 
Building a Rural Community Center 
W altzing Mice 

The Schaeffer Story 

In These Hands 

25 Under Par 

Slidefilm Series 
Atomization 

500,000 to One 

Snow on the Run 

This Is My Railroad 
Vature’s Children 

inswers That Sell the Fine Swiss Watch 
The First Team 

It’s Mighty Cheap Insurance 
Sell More in °54 

Take a Look, George 

Yours Exclusively 

Look to the Land 

Heads { p For Beauty 
Radar Traffic Control 


Air Adventures to Europe 
Verion Bluegrass 


Isaac and Rebecca 

We Saw It Happen 

Flying Colors 

Air Cruise Control 

A Call for a Man 

Ernest Jones, Double Duty 
Safety on the Water 

Story of the Great Lakes 
You're Being Boarded 

The Rules of Golf-Etiquette 
Periscopic Sexton 

Sucking Wounds of the Chest 

Unified Sunday School Curriculun 
Seeing Is Believing 

They Need to Knou 

Speaking of Wire Rope 

The Foreman Discovers Motion Study 
The Purple Cou 

Luxury Unlimited 

Stampings for Electronics 


4merican 


Weirton, U.S.A 

Sell the Wiz in Wizard 
At This Moment 

The Builders 

Happy House 

The Woodward Way 
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SIXTEEN ISSUES OF BUSINESS SCREEN ONLY $5 
* You're invited to join our subscriber family; a two-year order 


includes 16 complete issues, including TWO Annual Produc- 
tion Reviews: only $5.00. Send your reservation order today! 
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Craig Projecto-Editor Adds 
Mileage to Sponsored Films 

* As a new “theatre-in-the-office,” 
the Craig Projector-Editor is help- 
ing sponsors to get more mileage 
with their industrial films. 

The portable unit is a combina- 
tion table top motion picture viewer 
and editing device which the man- 
ufacturer says can be set up in 
less than 60 seconds. It has a built- 
in 3144” x 444” large 
enough for movie showings to small 


screen - 


groups. Its screen image can be 
seen without darkening the room. 

These features offer the salesman 
an opportunity to use his motion 
picture sales story quickly and in 
an informal atmosphere. He is able 
to sit with his client and maintain 
personal contact during the show- 
ing. 

Films can be edited to 4- or 6- 
minute presentations suited to the 
individual prospect’s situation or 
interests. The film can be stopped 
instantly with a selected frame in 
sight — allowing the salesman to 
elaborate upon a point or to answer 
questions. If the prospect wishes to 
look at certain sections singly, it 
is only necessary to stop the film, 
rewind to the desired scene and run 
it through again. 

Firms with public relations films, 
personnel training films, time and 
motion study and other engineering 
films are using the Projecto-Editor 
to aid discussion among technicians. 
Clinics and hospitals use it for 
showings of medical films to staff 
members. An advertising agency 
uses the machine to show tv com- 
mercials io clients. 

The Craig-Projecto-Editor is made 
by the Kalart Company, Plainville, 
Connecticut. It sells for $79.50, com- 
plete with carrying case. The unit 
weighs 1014 pounds, including spli- 
cer and film cement. 


* * * 


Camart Tightwind Adapter 
Saves Rewind and Coring Time 
* The new “Universal” model of 
the Camart Tightwind adapter has 
features that enable the film editor 
to rewind l6mm or 35mm film 
smoothly and evenly cn plastic cores 
without using split reels or flanges. 
The roller has ball-bearings for 
easier operation. The chrome plated 
step roller guides the film at the 
edges only and never comes in con- 
tact with the picture area. Rewind- 
ing and coring time is saved and 
the film is protected against scratch- 
ing, rubs, cinch marks and abra- 
sions. The unit is useful for 
dark-room loading of bulk film to 
day-light spools. 
The Universal 


standard Neumade 


model will fit 
and Moviola 








rewinds and is available for both 
left and right sides. Special models 
can be made to order for the Little 
Giant and the Dynamic model re- 
winds. The Universal is suggested 
for use in laboratories, film libra- 
ries, editing departments, tv film 
departments, industrial audio-visual 
departments. 

For illustrated descriptive litera- 
ture, write to The Camera Mart, 
Inc., 1845 Broadway, New York. 


Movie, Still Shots Steadied 
with $.0.S. Camera Pod 

Pictured here is the S.0.S. Body- 
Brace Camera Pod, which is said to 


assure greater accuracy by firm 
body support. 
Manufactured by the S.O.S. 


Cinema Supply Corp., the pod’s sup- 
port combines a body brace and 
a shoulder brace for extra steadiness 
and comfort. It aids hand-held shots 
with movie and still cameras 
ticularly in limited spaces. 

Made of lightweight cast alu- 
minum, the unit weighs 314 lbs.. 
is priced at $24.95. Descriptive 
literature may be obtained from the 
company at 602 W, 52nd St., N.Y. 

x” a * 
FilMagic Cloth Rebuffs Dust 
with High Silicone Content 
* “Cleaning up” in the equipment 
area is “FilMagic,” a 12x 18-inch 
cleaning cloth, said by the manu- 
facturer to contain more 
than any other maker has yet been 
able to put into a cloth. 

Silicone is a release material 
which applies an invisible film 
which repels dust and dirt. Audio- 
visual users are encouraged to apply 
the cloth to films, records, camera 
and projector parts and other sur- 
faces. 

FilMagic is available in its stand- 
ard size for $2.00, in a deluxe size 
(18 x 24 inches) for $3.50. The 
cleaning cloth is manufactured by 
The Distributor’s Group, Inc., 756 
West Peachtree St., N. W. Atlanta. 
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or over thirty years 
it has been the privilege of 
The Jam Handy Organization 


to assist America’s business leaders 


with 


motion picture 
interpretations 


of their ideas, presented 
to audiences 


small and large 


JAM HANDY 
CC) Gganizgili LOA 


The Latest Special Devices 
for Personnel Training 


Commercial Motion Pictures 
(Production and Distribution ) 





